Distinguished  achievement  certifi¬ 
cate  is  accepted  for  the  Chicago 
Daily  News  by  Clem  Lane  (left), 
city  edito*,  from  Prof.  Scott  M. 
Cutlip  of  the  University  of  IVis- 
coHsin. 

On  October  14,  the  Inland 
Daily  Press  Association,  un* 
der  the  sponsorship  of  the 
University  of  Wisconsin's 
School  of  Journalism,  an¬ 
nounced  that  its  top  award 
for  “excellence  in  local  gov¬ 
ernment  news"  had  been 
given  to  the  Chicago  Daily 
News. 

This  citation  of  the  Chicago 
Daily  News  for  the  excel¬ 
lence  of  its  local  news 
matches  similarly  distin¬ 
guished  awards  that  have 
been  accorded  this  newspa¬ 
per  and  its  staffs  in  state, 
national  and  foreign  fields. 
Independent  reporting  and 
a  reputation  for  fairness 
have  brought  the  Daily  News 
the  largest  circulation  of 
any  evening  newspaper  in 
Chicago. 


John  S.  Knight, 
Editor  and  Publisher 
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War  II.  Evoryhody  knows  ahoiit  today's  S-V 
dollars . . .  compared  to  1936-39. 

\\  ell,  your  dollars  are  still  n  orth  100^  u  lien  you 
buY  Ileyuclds  \lumi:uiin.  Just  ask  yourself  what 
else  has  come  even  close  to  holding  this  price  line! 

^  ou  can  profit  from  this  faim  lesson,  whether 
as  a  manufacturer  or  as  a  consumer.  Insist  on 
aluminum  .  .  .  Ileynolds  Aluminum. 

Reynolds  Metals  ('oiii|»uny.  General  Sales 
Oflice,  Louisville  1,  Kentucky 


rood  prices  are  basic  in  any  economy.  Wfiatever 
helps  to  keep  tlown  farm  costs  helps  to  defeat 
inflation. 

Aluminum  cuts  farm  costs  hy  these  piemium 
advantages:  1.  Freedom  from  rust— no  painting, 
practically  no  maintenance.  2.  Lightness  with 
Strength— saxes  labor.  3.  Heat-reflection— a\um\- 
num  roofing  and  siding  keeps  hams  and  poultry 
houses  cooler  in  summer,  warmer  in  winter;  in¬ 
creases  production.  1.  Lifetime  durability — more 
years  of  better  service. 

What’s  more,  aluminum  delivers  these  jiremiiim 
advantages  at  no  premium  in  price  .  .  .  because 
aluminum  costs  no  more  now  than  before  \\  orld 


YOUR  ^DUAIt^  ARE  STILL  WORTH  100  CENTS  IN  ALUMINUj^ 


The  greot  expansion  decade 
in  Reynolds  33‘yeor  history! 


The  “Alprodco"  farm  gate* 
light,  strong  aluminum! 


Reynolds  Aluminum  Frozen  Food 
Wrop.  Freeze  ond  cook  in  it! 


income  per  ocre  with  c 
n  portoble  irrigation! 


LET'S 

All 

VOTE 


SEE  "Doe  Corkle,"  starring  Eddie  Mayehoff,  Sundoys,  NBC  Television  Network 
HEAR  "Fibber  McGee  and  Molly,"  Tuesdays,  NBC  Radio  Network. 
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Southerners  take  their  football  seriously.  That's 
why  every  Fall  The  Journal  and  Constitution  get 
"cranked  up"  to  give  football  that  extra  treatment 
Ed  Danforth,  Sports  Editor  of  The  Journal,  and  Fur- 


Harry  Mehre,  oldtime  Notre  Dame  star  and  for¬ 
mer  coach  at  the  University  of  Georgia,  is  a  regular 
sports  writer  during  the  football  season,  contrib¬ 
uting  articles  for  The  Journal-Constitution. 


man  Bisher,  Sports  Editor  of  The  Constitution,  join  afternoon  five  or  six  of  the  top- 

forces  in  covering  more  Southeastern  Conference  Saturday's  games  go 

football  games  with  their  staffs  for  the  Sunday  Journal-Constitution  television  station, 

Journal-Constitution  than  any  other  Southern  paper  „  Mf-hour  football  roundup.  All  dur- 

con  possibly  do.  ^^^1^  footboll  staff  writers  report  on  the 


Bill  Wilson,  head  of  the  Photographic  Depart-  program  Views  of  the  News  over  radio  station  WSB. 


ment,  gets  in  the  act  with  all  of  his  sequence  com-  ^his  extra  effort  tells  why  The  Journol- 

eros  and  Big  Berthas.  Pictures  are  flown  in  from  Constitution  Sunday  circulation  is  greater  than  that 
outstanding  games,  from  all  over  the  South.  of  any  other  newspaper  in  the  South,  471,886. 


SUNDAY 
CIRCULATION 
471,886 

.«  — , . .  ATUKIA  CONSTITUTION 

Standard  JV^rapoper" 


_ ..H  '"Ceven  Dixie  Like  the  Dew" 

*  and  * 
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a.  Our  ReacLrd  St 

Credit  to  Mr.  McClure  plane  was  used  by  Houston 


SYRACUSE,  M  Y. 


For  Here  Is  What 
You  Are  Looking  For  — 


•  HIGH  MANUFACTURING  PRODUCTION 

•  HIGH  INDUSTRIAL  DIVERSITY 

•  HIGH  FAMILY  INCOME 

•  HIGH  PER  CAPITA  BUYING  POWER 

F/RST  TEST  MARKET 

IN  NEW  YORK  STATE 

A  market  that’s  consistently  above  average 
— a  market  that’s  diversified — a  market  that 
will  help  your  sales  curv  e  shoot  UP. 

Syracuse,  N.  Y.,  is  the  FIRST  choice  for 
testing  or  sales  expansion. 

Represented  in  every  one  of  the  basic  in¬ 
dustry  groups — rich  in  agriculture — a  popu¬ 
lace  willing  and  able  to  spend  —  that’s 
SYRACUSE,  N.  Y. 

Here  is  a  market  with  proven  sales  poten¬ 
tial.  Are  you  geting  your  share  of  it? 

Your  most  economical  buy  to  gain  good 
distribution  and  sales  volume  in  this  impor¬ 
tant  Central  New  York  Market,  is  The 
Syracuse  Newspapers. 

COMPLETE  COVERAGE  of  this  im- 

parlant  Central  New  York  Market 

AT  ONE  LOW  COST! 


Number  of  Family  Units _  1 81 ,650 

Newspaper  Circulation — 

DAILY  209,229 
SUNDAY  320,864 


SYRACUSE 

HERALD  JOURNAL  -  POST  STANDARD 

(Evening)  (Morning) 

HERALD-AMER!CAN  POST- STANDARD 

(Sunday)  (Sunday) 


CIMIIAl  ADVIlTISins  IIPRISINTATIVI5  MOLONEY,  REGAN  &  SCHMITT 


Ml  HISMESS 

HOCAL! 


Credit  to  Mr.  McClure 
To  THE  Editor:  .After  reading 
your  article  (Sept.  27,  page  44) — 
How  Dacotah  Dayleez  Became 
Agency  Heroine — ^we  felt  that  it 
was  a  very  well  written  article; 
however,  we  felt  that  our  old  boss 
should  have  had  his  name  in  there 
somewhere  as  the  originator  of 
this  piece. 

J.  Warren  McClure,  former 
business  manager  of  the  Grand 
Forks  Herald  and  general  man¬ 
ager  of  Radio  Station  KILO,  left 
the  Herald  just  about  the  time 
this  promotion  piece  was  pub¬ 
lished.  He  is  now  connected  with 
the  Burlington  (Vt.)  Free  Press 
as  advertising  manager. 

I  recall  very  clearly  how  Mr. 
McClure  and  our  staff  artist,  Wil¬ 
liam  Julisson,  worked  out  this 
“Decotah  Dayleez.”  In  the  event 
there  is  an  opportunity,  it  may  be 
possible  that  he  could  receive  the 
credit  due  him. 

Mrs.  Ellen  M.  Hunt. 
Former  Secretary  to 
Mr.  McClure, 

Grand  Forks  (N.  Dak.)  Herald. 

Glory  for  All 

To  THE  Editor:  The  articles 
on  the  Texas  City  disaster  (April, 
1947)  published  in  Editor  &  Pub¬ 
lisher  issues  of  Aug.  30  and  Sept. 
13  are  very  interesting.  There 
appear  to  be  a  few  minor  discrep¬ 
ancies  which  perhaps  should  be 
corrected. 

I  agree  with  my  friend,  J.  B. 
Stephens  of  the  New  York  World- 
Telegram  and  Sun,  that  there  was 
“blood,  sweat,  tears  and  glory 
enough  for  us  all.”  In  fact,  all  of 
the  Houston  and  other  newspaper 
staffers  assigned  to  this  big  stoiy 
did  a  bang  up  job. 

The  first  newspaperman  on  the 
scene  was  Fred  Pool,  Houston 
Chronicle’s  La  Porte  correspond¬ 
ent,  who  made  it  in  23  minutes 
and  shortly  thereafter  turned  in 
the  first  graphic  account  of  the 
disaster  given  him  by  eye  wit¬ 
nesses. 

Reporters  and  photographers 
sped  by  car  and  plane  from  Hous¬ 
ton,  some  45  miles  distant.  Our 
Louis  Alexander,  an  aviator  dur¬ 
ing  World  War  II,  accompanied 
by  Chronicle  Photographer  Joe 
Mortellra,  piloted  a  plane  over 
Texas  City.  They  returned  with 
fine  aerial  pictures,  one  of  the 
Monsanto  Plant  explosion  being 
published  six  columns  wide  on 
page  one  in  a  Houston  Chronicle 
Extra  and  home  delivered  Final 
Edition.  The  afternoon  opposi¬ 
tion  published  its  first  explosion 
picture  later  in  the  street  sale 
Night  Edition. 

The  statement  of  Mr,  Alexan¬ 
der  that  this  is  the  first  time  a 


plane  was  used  by  Houston  new 
papers  in  covering  stories  is  i 
error.  Planes  long  have  beta 
used  by  the  Houston  dailies.  ] 
Roderick  J.  Watti  i 
Managing  Editor, 

Houston  (Tex.)  Chronicle. 

Headline  Count 

To  THE  editor:  Inadvertenliy, 
I  assume,  you  sound  ingenuous  a 
remarking  in  “Shop  Talk"  tk 
“Stevenson’s  name,  being  a  IK: 
shorter  has  not  presented  . . 
etc.”  It’s  shorter  by  only  half ; 
character,  in  my  count. 

Your  discussion  is  apt  to  mak; 
pro-Stevensonites,  a  s  e  n  s  i  ti*; 
bunch,  wryly  conclude  that 
anti-abbreviation  papers  find  fe^ 
er  occasions  to  headline  the  Der 
ocratic  candidate  than  they  fir: 
opportunities  to  headline  th: 
GDP’s  9)4-character-count  cand 
date’s  name. 

Charles  D.  Bonsh: 
Skaneateles,  N.  Y. 

(EDITOR’S  NOTE:  In  headlini 
examined  at  random  the  count  fr 
Eisenhower  may  be  two  m:' 
more  than  that  for  Stevenson;  • 
upper  and  lower  case,  a  “w”  ■ 
certain  fonts  has  a  2-count  and . 
“t”  is  only  a  yi-count.) 

eSliort  ^aLe!) 

Politics — 

“Mr.  Truman  was  ctieere: 
when  he  read  a  letter  from  a  M' 
Souri  Farmer.” — New  York  Time. 

■ 

“Senator  Richard  M.  Nho: 
Republican  candidate  for  Vb 
president,  will  be  gust-of-honor.’ 
— New  York  Herald  Tribune. 

m 

“A  detailed  breakdown  sho»^ 
that  some  expenditures  for  Nixoc: 
personal  use  or  advancement  k 
his  standard  of  loving,”  etc.— 
Orleans  (La.)  Times-Picayunt- 
■ 

“Achieved  his  victory  by  ta!i 
ing  with  more  than  500,000  f’ 
Nevada’s  91,428  registered  voters 
— United  Press  dispatch  receive^ 
by  the  Rockford  (Ill.)  Regi^'‘' 
Republic. 

■ 

“Senator  Joseph  McCarthy  a'; 
swered  questions  of  a  group  ■ 
teen-agers  who  compromised  "■ 
studio  audience  at  his  appearancf 
— Miami  (Fla.)  Daily 
■ 

“A  deputy  internal  revenue  cO' 
lector  was  accused  of  making ' 
false  report  about  a  $2,000  ntf‘ 
coat  he  bought  for  his  lif*  " 
Seattle  (Wash.)  Times. 
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THE  DETROIT  NEWS  is  the  strong¬ 
est  selling  force  in  the  Detroit 
market.  The  News  gives  you  the 
largest  circulation,  and  the  great¬ 
est  concentration  in  the  trading 
area  .  .  .  where  over  one, million 
workers  spend  4  billion  dollars 
yearly  in  retail  stores.  That’s  why 
The  News  carries  practically  as 
much  total  linage  as  both  other 
Detroit  newspapers  combined, 
year  in  and  year  out. 


THE  DETROIT  MARKET’S  huge 
new  plants  are  producing  mil¬ 
lions  of  dollars  in  defense  mate¬ 
rials.  Automobile  plants  are 
working  ’round  the  clock  to  catch 
up  with  dealers’  orders.  Factory 
workers'  incomes  are  highest  in 
history.  It’s  a  market  where 
aggressive  advertisers  do  busi¬ 
ness  .  .  .  BIG  business! 


4«7,M6 

Ki9h«tl  WRchdoy  circvloti»fi 
in  Detroit  N*wt*  history 


577,816 

hightst  Sundoy  ctr<wlofi»n 
in  Ottroit  N«wf*  history 


The  Detroit  News 


A.  I.  C.  ^9wrtt  for  d-monfh 
poriod  ond.-rtg  Morch  31,  195? 


owners  ond  opvrotors  of  rodio  stotions  WW3,  WWJ-7M,  WWJ*TV 


CoUtrn  110  f.  43nd  Si.,  Naw  Yarh  17— un4*r  manoeamanl  of  A.  H.  KUCM  •  1fVo«romOfll<4>:  JOHN  I.  LUTZ  CO..  Trlbatno  Towor.  Ctiicoeo 
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lAJ/iai  Our  l^eaderS 


From  where  I  sit 
/^u  Joe  Marsh 


Left  Ham  Sandwich 

40< 

Ambled  over  to  Bob’s  Restaurant 
Tuesday  for  lunch  and  noticed  a  new 
sign  “Left  Ham  Sandwich,  40^  .  .  . 
Right  Ham  Sandwich,  30^?.” 

''Why  the  sign,  BobV^  I  asked. 
"DonH  tell  me  you  believe  the  old  story 
that  hogs  scratch  more  with  their  right 
leg  than  with  their  left — so’ s  the  left 
ham  is  more  tender?” 

“No,”  he  says.  “I  don’t  take  any 
stock  in  it.  But,  some  people  have 
ordered  those  ‘left’  sandwiches.  When 
I  explain  to  them  that  there’s  nothing 
to  that  fable,  that  the  sign  is  just  a 
business-getter,  and  I’ve  only  one 
price,  they  enjoy  an  old  fashioned, 
plain  ham  sandwich  all  the  more!” 

From  where  I  sit,  stories  like 
"right”  hams  being  tougher  than  "left” 
ones  are  with  us  because  some  people 
get  ideas  into  their  head  and  hang 
onto  them  for  dear  life.  It’s  like  those 
who  think  an  adult  like  myself  hasn’t 
the  right  to  a  glass  of  beer  with  my 
supper.  I  say  let’s  keep  our  opinions 
free  from  being  "sandwiched-in”  by 
misinformation. 


Qot 


Behind-Scenes  Stories 
Good  for  'The  Paper' 

To  THE  editor:  That  was  an  ad- 


writers  with  w  riters  and  with  i 
publisher.  Editorials  are  not  •:* 
opinion  of  an  individual  but 


mirable  idea,  suggesting  that  the  newspaper.”  Suiia- 

newspapers  reprint  the  articles  ^»^nowlcdgement,  hen,  can  o: 
written  for  Editor  &  Publisher  8'.''®n  by  printing  nam« : 
by  an  Associated  Press  man.  an  editorial  writers  in  he  masthc 
International  News  Service  man,  ^  instance  the  Loiim 
and  a  United  Press  man,  cam-  , 

paigning  with  the  politicians.  More  .  Editorial^  Influence  Dies  Frc 
activities  of  that  kind  on  the  part  Anonymity,  the  title  of  Chars 
of  the  newspapers  themse^es  Knapps  three-column  art:: 

I  would  go  far  toward  selling  the  1" 

i  public  on  what  a  tremendous  oper-  I 

ation  it  is  for  their  newspaper  to  . Knapps  e:J 
bring  them  all  the  news  every  day,  on  editorial  impotencyj 


and  what  a  lot  of  effort  goes  into  Pt'esidential  elections.  Roy  Robj- 
j  it.  1  think  radio  does  a  much  bet- 

i  ter  job  than  the  newspapers  in  Kansas  City  Star,  he  sa. 

ballyhooing  itself.  And  of  course  elections  " 

there  are  television  announcers  be  licked  most  of  the  time. 
whom  the  public  regards  as  among  ,P°’'“cal  machines  r 

the  world’s  greatest  reporters.  organized  to  win  elections,  r 
It  would  be  a  good  thing  for  the  newspat^rs  are  not. 
i  trade  in  general  if  the  papers  Certainly  the  newspaper  she. 

would  print  more  about  what  ^s  ^  '‘"""I"*  ■ 

I  into  the  production  of  the  news  oflice,  bu  it  should  not  cl^ 

I  content,  explain  what  the  news  he  many  other  facto: 

.  agencies  are.  how  they  get  their  ‘bat  affect  the  people  s  choice  t.j 
news  pictures,  and  dramatize  the  Pr^.dent.  The  voice  of  the  nen 
struggle  and  human  endeavor  that  P“Pf  «  one  of  many  vod 
i  makes  “The  Paper.”  ^ 

'  “The  Paper,’’  that  loyal,  reli-  materially: 

!  able.  never.failin«  daily  history  effectiveness  in  pres, den . 

I  of  everything  that’s  happening,  ®  .u  u  .  i 

I  which  every  American  h^  the  It  s  time  the  myth  about  loss  • 

rare  privilege  of  reading,  a  free-  a  a  S’ 

i  dom  which  doesn’t  exist  in  all 
I  countries.  How  many  of  the  mil-  ‘ 

1  lions  of  people  that  read  “The  Director  Co  lege  of  Journahsn, 

I  Paper”  daily  have  any  compre-  University  of  Colorado, 
hension  of  what  went  into  creat-  miiiiiiiiiiiiiiiiiiihiii  "  ■ 

ing  it,  the  correspondents  dead  and 
in  Communist  prison  camps  and  // 
jails,  the  legmen  and  rewrite  men,  — hen,.. 
the  editors  and  the  publishers  50  Years  Ago — Frank  A.  M- 
who  have  to  go  out  and  get  the  sey,  the  aggressive  publisher, 
money  from  the  advertisers  to  purchased  the  Boston  Journal 
finance  it  all.  If  an  adequate  job  $300,000  as  the  third  link  in 
of  exploitation  were  done  along  chain  of  newspapers  he  intends 
these  lines,  1  am  sure  the  prestige  establish  across  the  continent 
of  the  press  would  be  immeasur-  *  ♦  * 

•ably  elevated  throughout  the  30  Years  Ago— Promotions 
United  States  and  the  world.  the  United  Press  move  uo  Huj 


president.  “The  voice  of  the  ne» 
paper”  is  but  one  of  many  voic; 
calling  to  voters.  A  byline  on  'r 
voice  would  not  add  materially 
its  effectiveness  in  presiden . 
elections. 

It’s  time  the  myth  about  loss; 
editorial  influence  in  this  respe; 
should  be  murdered — and  bunt. 

A.  Gayle  Walm" 


en ... 


50  Years  Ago — Frank  A.  M-| 


President, 

United  Press  Associations 


•oughout  the  30  Years  Ago — Promotions  t 
he  world.  the  United  Press  move  up  Hu? 

Hugh  Baillie  Baillie,  Brooklyn-born  son  a: 

grandson  of  newspapermen,  to 
afions.  post  of  manager  in  general  char? 

of  U.P.  service,  and  Fred  S.  Ff 
torial  guson  to  vicepresident  in  char? 

Buried  of  news. 


Copyright,  1952,  United  States  Brewers  Foundation 


Anoirymous  Editorial  guson  to  vicepresident  in  char? 

Myth  Should  Be  Buried  of  news. 

To  THE  editor:  This  is  to  sup-  *  *  *  d  m- 

port  your  editorial  opinion  of  Oct.  Years  Ago  Presu-t^ 

11  that  unsigned  editorials  are  Roosevelt  bawls  out  the 
preferable  to  signed  columns.  Here  prying  into  his  “secret 
and  there  is  a  notable  exception,  around  the  country,  and  ^ 
such  as  the  page  one  bylined  col-  Stalin  urges  a  second  front  in  ^ 
limn  of  former  Gov.  Charles  A.  P'V'ng  ‘o  ‘bree  questions  ‘ 
Sprague  of  the  Oregon  Statesman.  AP’s  Henry  Cassidy  in  a  lett« 
On  weekly  and  small  city  daily,  *  ^ 

the  owner  most  often  writes  the  >7  / 

editorials.  If  he  doesn’t  readers  of  ..•—✓w/f  €m  *  I 

the  editorials  know  who  does.  On  U.  S.  Civil  Service  Comini®^ 
such  papers  anonymity  is  more  cautions  federal  employes  tlwt  tw 
apparent  than  real.  Hatch  “Clean  Politics  Act" 

On  the  large  city  daily,  editorials  hibits  them  from  writing  let'*'; 
are  more  often  than  not  the  result  to-the-editor  which  express  F 
of  collaboration,  of  conferences  vate  opinitms  about  the  Presi*’’' 
between  writer  and  publisher,  or  tial  candidates. 
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plying  to  three  questions  posed  ‘ 
AP’s  Henry  Cassidy  in  a  letter 

...^nJ  flon 

U.  S.  Civil  Service  Commissie' 


What  makes  a  newspaper  great? 


'LISTEN,  LEONA...THAT  CUTE 
ARTHUR  UPSREN  SAYS  IT'S  w' 
PERFECTLY  ALL  RIGHT  TD  SPENO^V 
MORE  MONEY  A\ 

THAN  YOUR 
HUSBAND 

makes!" 


Honestly,  girls  .  .  .  isn’t  it  too  ut¬ 
terly  marvelous?  If  you’re  a  “young 
married’’  —  and  you  spend  150%  of 
your  husband’s  income,  this  wonder¬ 
ful  man  who  writes  for  the  Minne¬ 
apolis  Star  and  Tribune  says  you’re 
doing  your  patriotic  duty  and  you 
ought  to  get  a  medal  for  it! 

Few  men  have  earned  with  a  sim¬ 
ple,  jocular  comment  upon  a  basic 
economic  fact  the  admiration  of  so 
many  women  and  the  stark  hatred 
of  so  many  baffled  husbands  as 
Dr.  Arthur  Upgren,  editorial  con¬ 
sultant  and  economics  authority  of 
the  Minneapolis  Star  and  Tribune. 
His  refreshing  theory  on  family 
financing  has  been  quoted  widely 
m  newspapers  across  the  nation. 
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Husbands  who  contemplate  may¬ 
hem  upon  the  tall,  distinguish^ 
Upgren  person  for  this  horrifying 
acceptance  of  feminine  prodigality 
would  do  well  to  ponder  these  facts: 
Dr.  Upgren  has  taught  money  and 
banking  economics  at  the  University 
of  Minnesota  for  25  years;  he  has 
served  as  economics  advisor  at  the 
Bretton  Woods  international  mone¬ 
tary  conference;  he  is  frequently 
called  to  Washington  to  counsel  the 
Federal  government  on  economic 
matters;  unlike  most  dreamy  prac¬ 
titioners  of  his  craft,  Upgren  has  a 
journalist’s  gift  for  colorful  explana¬ 
tion  of  complicated  facts. 

Dr.  Upgren  points  out  that  bor¬ 
rowers  traditionally  spark  the  eco¬ 
nomic  growth  of  the  United  States 
.  .  .  that  all  big  busi¬ 
nesses  succeed  by 
borrowing  .  .  .  that 
debt  and  overspend¬ 
ing  of  income  are  nor¬ 
mal  to  young  families 
and  help  prevent  un¬ 
employment  . . . that 
for  some  people  to  in¬ 
vest  and  save  money  upgren 

1952 


profitably  others  must  borrow,  es¬ 
pecially  with  personal  savings  at  an 
all-time  high  in  ovu:  country.  Proof 
of  the  popularity  of  Dr.  Upgren’s 
thesis  is  the  U.  S.  Department  of 
Labor  study  which  reports  the 
average  American  family  in  1950 
spent  $400  more  than  it  earned. 

Highlighting  facts,  clarifying  theo¬ 
ries  and  stimulating  controversy 
are  part  of  a  good  newspaper’s  serv¬ 
ice  and  obligation  to  its  readers. 
Genial  authorities  like  Dr.  Arthur 
Upgren,  with  a  flair  for  colorful  re¬ 
porting,  help  keep  life  lively  for 
Minneapolis  Star  and  Tribune  read¬ 
ers,  help  keep  these  newspapers  best- 
read,  best-liked,  most-respected  in 
the  224-county  area  of  America’s 
Upper  Midwest. 

Minneapolis 
Star  a/i  //Tribune 
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boils 

down 


Ten  days’  issues  of  The  New  York  Times  carry  ;  - 

a  lot  of  news.  And  they  can  take  up  a  lot  of 
shelf  space  in  your  morgue. 

But  when  they  have  been  transferred  to  Microfilm, 
these  ten  issues  boil  down  to  a  single  reel  you 
can  store  in  less  than  4%  of  the  space  required 
by  ten  copies  of  The  New  York  Times. 

And  when  you’re  getting  The  New  York  Times  on 
Microfilm  you’re  getting  everything  published 
in  the  newspaper  that  gives  you  more  news, 
more  maps  and  charts,  more  full  texts  of  important 
documents  and  speeches  than  any  other. 

The  service  is  fast ...  a  new  reel  is  completed 
every  ten  days,  and  mailed  to  you  within  three  days 
of  the  ten -day  period  it  covers. 

At  the  price  of  only  $140  for  a  full  year’s  service  ($144  outside  the  U.  S.) 
the  service  pays  for  itself  quickly.  For  you’re  eliminating  the  constant 
bother  and  expense  of  repairing  and  replacing  worn  volumes  or 
single  copies.  Microfilm  really  lasts. 

Your  hard  working  staff  deserves  this  space -saving,  time-saving 
service  during  the  busy  months  ahead!  A  letter  mailed  to  the  address 
below  will  start  your  subscription  or  bring  you  a  prompt  answer  to 
any  questions. 

The  New  York  Times  ON  MICROFILM 
229  West  43rd  Street,  New  York  36.  New  York 
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Page  1  Display  Contradicts 
Authors  on  Press  Bias 


Pantagiaph  Will 
'Sit  This  One  Out' 


Campaign  Distortion  Chorged; 
AP  Finds  Democrats  Hove  Edge 


An  accusation  by  a  group  of 
96  American  authors  that  news¬ 
papers  present  a  distorted  report  of 
the  Presidential  campaign  met  par¬ 
tial  contradiction  this  week  in  an 
Associated  Press  staff  analysis  of 
the  front-page  display  in  115 
newspapers. 

The  authors’  statement,  issued 
as  “a  warning  to  the  public  that 
the  press  is  not  giving  a  reliable 
picture  of  the  campaign,”  charged 
that,  on  the  basis  of  a  study  of 
26  papers  in  six  states,  journal¬ 
istic  devices  were  employed  so  as 
to  play  up  Eisenhower  and  be¬ 
little  Stevenson. 

Their  sampling,  the  authors 
said,  showed  that  while  an  effort 
was  being  made  in  many  news- 


play  for  one  speaker,  with  Eisen¬ 
hower  dominant  in  15,  Stevenson 


relenting  attempt  by  the  majority 
of  our  country’s  newspapers  and 
magazines  to  play  down  one  of 
the  candidates.  There  have  been 
notable  exceptions;  but  they  are 
few. 

“Partisanship  has  been  allowed 


in  6  and  Truman  in  4.  In  eight  (g  through  from  its  legiti- 

papers,  four  AMs  and  four^PMs,  mate  place  on  the  editorial  pages 
...  signed  columns.  It  has 


where  only  one  speaker  made  the 
front  page,  live  led  with  Eisen¬ 
hower,  two  played  Truman  and 
one  Stevenson.  In  six  (three  Eisen¬ 
hower,  two  Truman  and  one 
Stevenson)  local  appearance  of 
the  speaker  was  a  big  factor. 

The  AP  review  also  disclosed 
that  editors  gave  little  front-page 
display  to  Taft  speeches  and  ac¬ 
tivities  of  the  Vice  Presidential 
nominees  were  relegated  to  inside 
pages. 

Radio  and  TV  Favored 


been  allowed  to  infect  the  very 
writing  of  the  news  and,  even 
more,  the  way  it  is  displayed. 
Even  photographs  have  been  used 
to  mislead. 

(Continued  on  page  59) 


The  Bloomington  (III.)  Daily 
Pantograph,  the  newspaper  in 
which  Governor  Stevenson  and  his 
sister  own  49  per  cent  of  the  stock, 
announced  this  week  it  will  not 
make  a  choice  in  the  Presidential 
campaign. 

An  editorial  stated: 

“We  feel  that  we  are  much  too 
close  to  one  of  the  candidates  in 
this  election  to  make  an  objecitve 
decision.” 

After  the  two  candidates  had 
been  nominated  last  Summer  the 
Pantagraph  declared  that  both 
men  were  good,  but  favored  a 
change  of  administration.  This 
week’s  editorial  voiced  the  same 
attitude,  and  contained  admiration 
for  Governor  Stevenson. 


The  authors,  including  24  Pulit¬ 
zer  Prize-winners  and  a  Nobel 


Kynett  Exhorts  ABC 
To  Audit  Every  Daily 


papers  to  print  an  equal  volume  prize-winner,  advised  the  public  to  newspapers  in  the  United  States 


Chicago  —  Why  do  776  daily  iture,  the  benefits  of  verified,  paid 


of  news  about  both  sides  in  the 
campaign,  in  certain  newspaper 
chains  the  volume  of  coverage 
greatly  favored  the  Republican 
side. 


Record  Volume  of  News 
AP  checked  up  as  to  balance, 
or  lack  of  balance,  in  front-page 


follow  the  candidates  on  radio  and  Canada  fail  to  subscribe  to 

and  television  because  “it  is  the  the  standards  of  the  Audit  Bureau 

one  impression  you  can  trust.”  of  Circulations  which  have  proven 
Most  of  the  authors,  it  was  so  vital  to  advertising? 
stated,  joined  in  the  pronounce-  H.  H.  Kynett  put  that  question 
ment  without  disclosing  their  pref-  to  the  ABC  members  this  week 
erence  in  the  presidential  race.  Of  as  one  of  several  challenges  in  his 

_ those  who  did  state  a  preference,  valedictory  report  as  president  to 

coverage  of  the  two  major  ^aV  Stevenson  adherents  were  in  the  the  38th  annual  meeting  here, 

ties  and  found  that  “in  effect,  the  majority  over  those  for  Eisen-  Oct.  23.  He  had  in  mind  specif- 

pronou’nc^  hower.  ically  the  four  per  cent  of  daily 

A  press  conference,  at  which  and  Sunday  newspapers  whose 

■the  statement  was  issued,  also  was  circulation,  claimed  to  be  about 
told  that  authors  known  to  be  4.528,000  copies,  is  unaudited, 

communists,  ex-communists  or  ABC  audits  1,608  daily  and 
communist  sympathizers  were  not  Sunday  newspapers  with  total  cir- 
approached  for  participation.  Two  culation  of  101,648,545  copies; 
Stevenson  supporters  would  not  some  145  papers  are  listed  with 
sign  the  statement  “for  fear  of  be-  no  circulation  given, 
ing  smeared  as  communists,”  it  Some  will  say  that  the  unaudit- 
was  reported.  ed  papers,  circulation-wise,  com- 

Besides  coloring  of  news  stories,  paratively  are  unimportant,  Mr. 


Democrats  had 
edge,  principally  because  the  Tru¬ 
man  whistle-stop  tour  challenged 
Iwth  Stevenson  and  Eisenhower 
for  top  headline  attention.” 

Pa^rs  of  Friday,  Oct.  10 — 52 
morning,  63  evening — ^were  chosen 
'>ecause  that  was  a  day  when  the 
two  major  candidates,  as  well  as 
dieir  chief  campaigning  support¬ 
er,  were  in  action.  AP  noted 
forthcr  that  all  records  for  vol¬ 


ume  and  completeness  of  polit-  the  authors  charged,  newspapers  Kynett  said. 


ical 


news  coverage  have  been 
moken  by  U.  S.  news  services  and 
je^spapers.  On  one  “average” 
during  the  week  of  Oct.  9-15, 
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political  news  wordage,  in-  crowds. 


selected  photographs  which  made  “Possibly  so,”  he  went  on,  “but 
Stevenson  look  ridiculous  or  why  are  they  not  members?  Does 
weary  and  Eisenhower  heroic,  the  answer  lie  in  ignorance  or 
cheerful  and  surrounded  by  prejudice,  or,  possibly,  the  inabil- 


cluding  speech  texts,  was  14,000 
PMs  and  more  than  20,000 
for  AMs. 

In  the  Oct.  10  papers  the  AP 


Statement  to  Public 


ity  to  live  up  to  these  standards? 
“Should  it  not  be  the  responsi- 


circulation.  interpreted  in  terms  of 
uniform  standards,  are  always 
apparent. 

“Is  it  not  a  challenge  to  further 
the  understanding  which  goes  be¬ 
yond  the  benefits  to  individual 
publisher  or  advertiser,  to  create 
appreciation  of  the  entire  indus¬ 
try’s  responsibility  to  continuously 
raise  the  level  of  its  circulation 
performance?” 

Mr.  Kynett  offered  this  as  one 
of  the  major  challenges  before  the 
ABC  today.  He  recited  others: 

•  Resignations  of  weeklies. 

•  The  mixture  of  free  and 
sworn  paid  circulation  figures  in 
business  papers  and  farm  publi¬ 
cations. 

•  Gaps  in  the  general  mag¬ 
azine  field. 

•  Auditing  of  magazines  sold 
exclusively  in  the  supermarkets. 

•  Eligibility  standards  for  reli¬ 
gious  publications. 

Speaking  of  the  challenge  from 
the  field  of  the  weekly  newspaper, 
Mr.  Kynett  said  the  Bureau’s  total 
membership  roll  of  3,392 — it  was 
2,145  only  10  years  ago — includes 


The  “Statement  to  the  Amer-  bility  of  the  Bureau  to  spread  the  weeklies  in  considerable  numbers. 

_ _  ^^11^ _  _ 1  _ _ tViAm  ”  catH  “an- 


ican  Public”  was,  as  follows:  gospel  of  verified  paid  circulation 

We,  the  undersigned,  are  writ-  for  the  interests  of  all? 

Wiced  three-way  balanced  dis-  ers.  We  have  been  impelled  by  “It  seems  to  me  that  in  the  in- 
Wys  by  16  AMs  and  14  PMs;  the  course  of  events  in  the  Piesi-  terests  of  all,  publisher,  adver- 
tJW-way  Eisenhower  -  Stevenson  dential  campaign  to  unite  in  a  tiser  and  public,  we  should  seek 
“Mays  in  16  AMs  and  14  PMs;  public  statement  about  the  nation-  to  penetiate  to  the  smallest  paper 
"Senhower -Truman  displays  in  wide  abuse  of  the  written  word.  which  carries  advertising,  to  the 
’  “Ever  since  the  beginning  of  end  that  no  matter  what  the  ad- 

the  campaign  we  have  seen  an  un-  vertiser  or  the  advertising  expend- 


ont  each. 

Ten  AMs  and  15  PMs  gave  top 

editor 


Most  of  them,”  he  said,  "ap¬ 
parently  appreciate  the  value  of 
the  Bureau,  some  obviously  do 
not.  Resignations — and  we  have 
had  quite  a  few — stem  largely 
from  one  of  two  reasons.  Either 
the  publisher  feels  that  member¬ 
ship  in  the  Bureau  automatically 
(Continued  on  page  52) 
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Warren  Booth 
New  President 
Of  Detroit  News 

Detroit  —  Two  grandsons  of 
James  E.  Scripps.  founder  of  the 
Dc:roit  News,  have  taken  over 
new  positions  of  authority  with 
that  newspaper. 

Warren  S.  Booth,  son  of  the 
late  George  G.  Booth,  who  was 
himself  a  former  president  of  the 
News,  has  been  named  president 
of  the  paper,  succeeding  his  uncle, 
William  E.  Scripps,  who  died 
June  12. 


President  Checking  Up  on  Newspapers'  Crowd  Estimales 

The  White  House  is  purchasing  copies  of  newspapers  by  specif 


prepaid  orders  in  many  cities,  usually  specifying  about  half  a  dozs 
Publishers  have  been  somewhat  mystified,  h 


dates  in  each  instance.  .  , 

the  answer  is  simple:  Kenneth  W.  Hechler,  a  research  specialist  lot 
President  Truman,  on  loan  from  the  Democratic  National  Commiltct 
has  selected  papers  in  cities  the  President  has  included  in  his  whistk  i 
stop  campaign  to  analyze  the  outlook  for  big  turnouts  and.  in  tli 
later-dated  editions,  to  discover  what  the  reception  turned  out  to  be. 

Senator.  Ex-Reporter,  Battles  lor  PHA  Payroll  Data 

Senator  Erancis  Case  of  South  Dakota,  a  former  reporter  whe 
went  from  the  Congressional  Press  Gallery  to  a  seat  in  the  House  anc 
later  was  promoted  to  the  Senate,  has  taken  up  the  cudgels  agains 
the  Public  Housing  Administration  for  its  refusal  to  disclose  naiw 
and  salaries  of  taxpayer-supported  payrollers.  He  points  out  that  PH.t 
is  not  a 


agency  in  the  sense  that  Central  Intelligence  ani 
Atomic  Energy  Commission  are  and  that  the  request  for  this  infonna 
tion — by  the  San  Francisco  Call-Bulletin — should  be  respected.  Severi 
other  federal  agencies  have  been  reluctant  to  give  similar  informatkir 
on  the  excuse  that  “sucker  lists”  are  built  upon  the  data. 

Omaha  Milkmen  Soy  They  Understand  Stevenson 

The  traditional  "milkman  in  Omaha"  has  moved  from 
the  managing  editors’  offices  into  active  politics.  Said  George 
M.  Harrison,  labor  committee  chairman  for  the  Democratic 
National  Committee  in  a  release:  "For  many  years,  news¬ 
papermen  and  others  have  used  the  ‘milkman  in  Omaha’  as 
a  symbol  of  the  man  in  the  .street,  the  cross-section  citizen,  or 
Mr.  John  Public.  Since  various  Republicans  have  been  .saying 
that  Gov.  Stevenson  is  talking  over  the  heads  of  the  people. 


Warren  S.  Booth 

since  that  paper  was  founded  in 
1873.  James  E.  Scripps  served 
until  his  death  in  1906,  with  the 
exception  of  two  years,  1887- 
1889,  when  his  half-brother,  Ed¬ 
ward  W.  Scripps,  held  the  office. 
George  G.  Booth,  son-in-law  of 
the  founder,  was  president  from 
1906  until  1929,  when  the  foun¬ 
der's  son,  William  E.  Scripps  took 
over. 

lames  S.  Whitcomb,  another  The  new  president  was  born  in 
grandson  of  the  founder]  has  been  R<;troit  in  1894.  He  was  gradu¬ 
ated  from  the  Sheffield  Scientific 
School  of  Yale  University  in  1916, 
and  joined  the  News  that  same 
year.  He  then  served  two  years 
in  the  Army  with  the  329th  Eield 
Artillery',  where  he  rose  to  the 
rank  of  captain. 

He  returned  to  the  News  as  as¬ 
sistant  business  manager  in  1919. 
He  has  been  a  member  of  the 
board  of  directors  since  192.S  and 
treasurer  since  1927.  He  has 
He  will  con-  ^  member  of  the  board  of  di- 

mager  of  the  rectors  of  the  Booth  Papers  since 

operates  the  1932.  He  became  a  vicepresident 

s,  Kalamazoo  organization  in  1935,  suc- 

'•/!«/,  Saginaw  ceeding  his  father  as  president  in 
tizen  Patriot,  1946. 

'  Ann  Arbor  Whitcomb  has  been  a  mem- 

Times.  l’‘^r  of  the  News  board  of  diree- 

becomes  the  lors  since  1936. 

Detroit  News  ^r.  Bastien  has  been  associated 
with  the  Booth  Papers  since  1919, 
in  an  executive  capacity  since 
1923.  He  was  elected  a  vicepresi¬ 
dent  in  1926  and  became  general 
manager  in  1949. 


Whitcomb 


Bastien 


named  treasurer  in  place  of  War¬ 
ren  Booth,  who  has  resigned  his 
position  as  president  of  Booth 
Newspapers.  Inc.,  in  order  to  di¬ 
rect  the  operations  of  the  News. 
Mr.  Booth,  however,  is  continuing 
as  a  member  of  the  board. 

At  the  same  time.  Booth  News¬ 
papers.  Inc.,  announced  that  Ralph 
H.  Bastien.  who  has  been  vice- 
president  and  general  manager,  is 
moving  up  to  the  presidency  of 


Sion  of  ORS.  Mr.  Woods  said  he  thought  the  Government  should  pay 
higher  salaries  to  attract  top-flight  information  people  who  could  tel 
the  story  of  price  control. 

Duncan  Price  Is  FTC  Iniormation  Oilicers 

Duncan  Price,  who  has  about  equally  divided  20  years  of  Wash¬ 
ington  residence  between  newspaper  city  rooms  and  government  in¬ 
formation  agencies,  is  the  new  director  of  the  division  of  public 
information.  Federal  Trade  Commission.  He  succeeds  Nick  M.  Carey- 
retired.  Mr.  Price  served  Associated  Press  in  the  mid-west  for  fiw 
years  before  coming  to  Washington.  He  was  on  the  staff  of  the 
Washington  Post  for  several  years. 


E  &  P  INDEX 

Advertising  News  . 

Books  in  Review . 

Bright  Ideas  . 

Cartoons  . 

Circulation  . 

Classified  Clinic  . 

Editorial  . . 

.Tournalisni  Education  . . 

Linage  . 

Mechanical  . 

Personals  . 

Photography  . 

Promotion  . 

Radio-TV  . 

Ray  Erwin’s  Column  . . 

'Round  Their  Beats. . . . 

Shop  Talk  . 

Short  Takes  . 

Syndicates  . 

What  Readers  Say . 

Any  article  appearing  in  this  pub¬ 
lication  may  be  reproduced  pro¬ 
vided  acknowledgment  is  made  of 
the  Editor  &  Publisher  copyright 
and  the  date  of  issue. 


Bids  Asked  for  Toronto  Telegram 


The  advertisement  stated  that  lation  exceeds  200,000.  The  coin- 
all  tenders  must  be  received  by  peting  Toronto  Star  sells  ovc 
the  Charter  Trust  Company,  To-  400,000  copies, 
ronto,  by  4:30  p.m.  (EST)  No-  The  McCullough  Estate  al» 


Toronto — Sale  of  the  Toronto 
_ ,  Telegram  by  tender  was  an- 
nounced  Oct.  22  in  an  advertise- 
ie  ment  in  the  Toronto  Globe  and 

Mail.  vember  18.  owns  the  Globe  and  Mail,  w 

jQ  Both  dailies  were  owned  by  S.  Mr.  McCullagh  bought  the  about  240,000  circulation  a.tn- 
45  George  McCullagh,  who  died  in  Telegram  on  Nov.  25,  1948  for  The  offer  of  sale  states  there  < 
3Q  August.  about  $4,000,000  and  took  con-  10,000  non-voting  shares  redee 

52  All  issued  shares  of  capital  trol  of  the  paper  on  Dec.  1.  The  able  at  par  of  $100  each,  and 
54  stock  of  Telegram  Publishing  Co.,  paper  had  been  published  by  the  500  common  shares  without  I 
2  Ltd.  were  offered  for  sale  by  trust-  Estate  of  John  Ross  Robertson,  its  value.  A  certified  check  for 
50  ees  of  the  McCullagh  Estate  under  founder,  since  1918,  with  the  bulk  per  cent  of  the  tender  is  requin 
a  provision  of  the  will  which  al-  of  its  profits  going  to  the  Toronto  Tenderers  shall  not  be  present 
lows  the  trustees  to  dispose  of  or  Sick  Children’s  Hospital  under  the  opening  of  tenders, 
repurchase  any  properties  as  they  provisions  of  the  Robertson  will.  The  successful  tenderer,  not  w 

may  think  advisable.  Mr.  McCul-  Mr.  McCullagh  raised  the  price  essarily  the  highest,  must  compk 
lagh  was  understood  to  have  held  of  the  paper  to  5c,  brightened  its  the  sale  by  3  p.m.  Dec.  1  * 
the  controlling  interest  in  the  content  but  did  not  change  its  po-  payment  of  the  balance  of  ' 
Telegram,  an  evening  paper.  litical  policy.  The  current  circu-  purchasing  price. 
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Sunday  Supplement 
Linage  Is  on  Upgrade 


Advertising  linage  in  the  Sun¬ 
day  magazine  supplements  of  U. 
S.  newspapers  is  on  the  rise  again. 

Fourth-quarter  gains  indicate 
that  1953  will  be  an  alltime  rec¬ 
ord  year;  what  John  C.  Sterling, 
publisher  of  This  Week,  calls  “the 
beginning  of  a  dynamic  future  for 
Sunday  gravure  magazines.” 

A  year  ago,  he  admitted  to  a 
large  group  of  advertising  agency 
representatives  this  week,  the  Sun¬ 
day  supplement  people  feared  that 
television  was  about  to  pull  the 
rug  from  under  them. 

“The  rug  slipped  a  little,”  said 
Mr.  Sterling,  but  fourth-quarter 
linage  this  year  is  the  biggest  in 
gravure  history. 

Optimisim  Prevails 
The  third  quarter  linage  gain  in 
the  American  Weekly  amounted 
to  9  per  cent  and,  with  a  few 
openings  still  left,  the  fourth 
quarter  business  will  be  up  35 
per  cent,  reported  Edwin  C.  Ken¬ 
nedy,  vicepresident  of  Hearst 
Publishing  Company. 

“If  it  hadn’t  been  for  our 
changeover  from  letterpress  to 
gravure  printing  in  May,”  Mr. 
Kennedy  added,  “I  am  sure  the 
linage  figures  would  have  been 
exactly  in  reverse.” 

Equally  optimistic  was  Lyman 
Worthin^on,  general  sales  man¬ 
ager  of  Metropolitan  Sunday 
Newspapers,  who  was  the  third 
member  of  a  trio  giving  an  ac¬ 
counting  of  Sunday  supplements 
to  more  than  200  persons  at  a 
forum  arranged  by  the  Gravure 
Technical  Association.  The  meet¬ 
ing  took  place  Oct.  21  in  the 
theater  of  the  Barbizon  Plaza 
Hotel,  New  York,  with  Len  S. 
Pinover,  Intaglio  Service  Corpo¬ 
ration,  presiding. 

Other  speakers  from  the  sup¬ 
plement  group  discussed  ways  in 
which  agencies  might  solve  the 
problems  arising  from  the  steady 
trend  toward  the  850-line  page 
format.  Only  a  few  of  the  Sunday 
newspaper  sections  will  remain  on 
•he  1,000-line  basis  after  Jan.  4, 
1953,  Mr.  Pinover  said. 

Goes  Back  40  Years 
Opening  the  three-part  report, 
5<r.  Sterling  recalled  that  the  first 
ne^paper  gravure  section  was 
^nted  in  England  for  the  New 
Jork  Times  40  years  ago.  Orig- 
"•nlly,  he  reminded,  all  of  the 
I  niagazine  sections  were  intended 
to  be  circulation-getters — “some- 
™ng  for  nothing”  was  the  sales 
pilch  to  the  reader — in  highly 
tonipetitive  markets. 

^rough  the  years  since,  he 
the  magazines  have  b-ccome 
'toWant  advertising  media,  both 
Jl^lh  national  linage  and  local 
.'Wge.  Mechanical  and  technolog- 
*^1  improvements  in  gravure 
'’""•'ng.  once  virtually  aban¬ 


doned  because  of  its  complications, 
have  facilitated  this  transition. 

Newspapers,  he  pointed  out,  can 
now  be  more  competitive  with 
magazines.  A  strong  point  in  favor 
of  the  Sunday  sections  is  that  they 
offer  an  advertiser  four  colors  in 
less-than-page  space.  The  cir¬ 
culation  of  Sunday  newspapers, 
now  around  46,000.000  copies,  has 
jumped  “a  big  fat”  38  per  cent 
in  10  years,  Mr.  Sterling  noted. 

138  Roto  Sections 

He  related  how  This  Week  was 
established  17  years  ago  and  he 
counted  up  to  138  newspaper  roto 
sections  today,  98  of  them  on  a 
syndicate  basis  and  40  independ¬ 
ently  published.  The  98-group,  he 
said,  will  carry  $40,000,000  of  ad¬ 
vertising  in  1952. 

The  linage  is  nowhere  near  its 
peak,  Mr.  Sterling  suggested,  be¬ 
cause  there’s  a  lot  of  room  for  im¬ 
provement  at  the  local  level. 
Meanwhile,  he  added,  the  agen¬ 
cies  have  done  much  to  show  how 
advertisers  can  take  advantage  of 
all  of  the  benefits  of  colorgravure. 

Mr.  Kennedy  told  how  the  roots 
of  the  American  Weekly  go  back 
to  1896  and  how  the  editorial 
wisdom  of  Morrill  Goddard  still 
prevails  in  many  respects  as  its 
present  editor,  Ernest  V.  Heyn,  on 
the  job  just  a  year,  stresses  a 
pattern  of  appeal  to  family  in¬ 
terests  and  family  problems  be¬ 
cause  the  home  is  again  the  center 
of  modern  living. 

After  trying  out  new  inks,  heat¬ 
setting,  and  other  letterpress  im¬ 
provements  without  great  success, 
Mr.  Kennedy  reported,  the  Week¬ 
ly  switched  to  gravure  last  May 
and  now  Mr.  Heyn  is  making 
considerable  progress  in  utilizing 
the  reader  impact  of  color  fidelity, 
sharply  written  headlines,  and  big- 
name  bylines. 

You  won’t  find  any  fiction  in 
the  American  Weekly,  Mr.  Ken¬ 
nedy  said,  because  the  editor  has  a 
conviction  that  real-life  drama  is 
more  potent  than  anything  an 
author  can  dream  up.  Eamous 
novelists,  however,  are  assigned  to 
cover  true  situations. 

The  gravure  contract  for  the 
Weekly  involves  $60,000,000  over 
a  period  of  10  years,  and  “you 
don’t  fool  with  $60,000,000,”  Mr. 
Kennedy  assured  the  agency  au¬ 
dience. 

Metro’s  Growth 

“Mighty  Metro”  got  its  start  in 
the  deep  depression  days  of  1932 
when  the  whole  Procter  &  Gamble 
advertising  biulget  amounted  to 
$5,000,000,  Mr.  Worthington  re¬ 
called.  The  1 1  newspaper  pioneers 
in  those  days,  he  said,  sought  to 
give  radio  and  magazines  “a  run 
for  their  money.” 

After  20  years,  the  Metro  group 
of  magazines  and  comic  sections 
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FIRST  YEAR — Ernest  V.  Heyn  was  guest  of  honor  at  a  party  Oct.  16 
marking  completion  of  his  first  year  as  editor  of  the  American  Weekly, 
the  magazine  distributed  with  23  Sunday  newspapers.  Pictured  (I.  to 
r.)  are  Robert  D.  Levitt,  associate  publisher  of  the  American  W'eekly; 
Mr.  Heyn;  and  J.  1).  Gortatowsky,  general  manager,  Hearst  news¬ 
papers. 


(three  of  the  latter  are  printed  in 
gravure)  extends  to  43  newspa¬ 
pers  and  employs  a  staff  of  200 
persons,  in  contrast  to  six  on  the 
original  payroll.  Billings  have 
gone  from  $1,000,000  to  $21,000,- 
000  annually,  Mr.  Worthington 
said,  the  basic  appeal  to  agencies 
being  one  copy-one  order-one  bill. 

Mr.  Worthington  bracketed  with 
the  Metro  progress  story  the  appeal 
of  local  editing,  the  same  as  in  the 
Locally  Edited  Gravure  group  and 
the  First  Three  Markets  group. 

Representing  Parade  in  the 
forum  was  Carl  M.  Metash,  pro¬ 
duction  manager,  who  illustrated 
how  the  850-line  format  will  ac¬ 
commodate  more  of  the  advertis¬ 
ing  copy  prepared  for  general 
magazines.  He  showed  several 
simple,  inexpensive  steps  that 
agency  production  departments 
can  follow  to  adapt  copy  from 
1,000-line  format. 

lohn  E.  Hazel,  superintendent 
of  rotogravure  of  the  New  York 
News,  called  attention  to  the  fact 
that  newspaper  magazines  vary  on 
the  practice  of  charging  a  net  rate 
or  a  gross  rate.  The  net  rate  is 
for  space  only,  whereas  the  gross 
rate  includes  production  costs  and 
space. 

It  was  also  brought  out  in  the 
discussion  that  the  newspaper 
supplements  have  a  closing  date 
for  color  copy  of  seven  to  nine 
weeks  before  date  of  issue,  as 
compared  with  general  magazines’ 
closing  of  12  weeks.  For  mono¬ 
tone  copy,  the  supplements  re¬ 
quire  28  days. 

■ 

Big  Buffalo  Paper 

Buffalo — The  Buffalo  Evening 
News  of  Oct.  15  was  its  largest 
regular  edition  to  date — 128  pages, 
containing  251,300  lines  of  adver¬ 
tising — a  ratio  of  816  columns  of 
advertising  to  208  columns  of  edi¬ 
torial  matter.  The  largest  pre¬ 
vious  issue  was  a  year  earlier — 
106  pages  containing  207,086 
lines  of  advertising. 


Giddy  Succeeds 
Sir  Keith  Murdoch 

Melbourne  —  Sir  Keith  Mur¬ 
doch’s  successor,  as  chairman  of 
the  Melhourne  Herald  and  Weekly 
Times,  is  Harry  D.  Giddy,  who 
has  for  some  years  been  vicechair¬ 
man  of  the  organization. 

Mr.  Giddy  has  long  been  asso¬ 
ciated  with  newspapers  and  the 
newsprint  industry  and  is  one  of 
Australia’s  most  prominent  citi¬ 
zens.  He  is  chairman  of  the  Aus¬ 
tralian  Newsprint  Mills  and  a 
director  of  the  Advertiser  News¬ 
papers  of  Adelaide  and  of  other 
companies. 

He  is  chairman  of  the  National 
Bank  of  Australasia. 

■ 

Allegretti  Buys 
Interest  in  Daily 

Waiseka,  111. — Antoney  A.  Al¬ 
legretti,  formerly  in  the  Chicago 
office  of  Inland  Newspaper  Rep¬ 
resentatives,  Inc.,  has  purchased  an 
interest  in  Mavity  Newspapers, 
Inc.,  publisher  of  the  Iroquois 
County  Daily  Times,  it  was  an¬ 
nounced  here  by  J.  Earle  Mavity, 
president. 

Mr.  Allegretti.  who  has  taken 
over  the  duties  of  assistant  pub¬ 
lisher  in  charge  of  sales,  is  a  native 
of  Chicago  and  a  graduate  of 
Creighton  University. 

■ 

11  P.  M.  News  Deadline 

Clarksburg,  W.  Va.  —  In  a 
move  to  meet  a  12:30  a.m.  dead¬ 
line,  the  Daily  Exponent  and  Sun¬ 
day  Exponent-Telegram  have  an¬ 
nounced  no  news  will  be  received 
after  1 1  p.m.  and  telephone  com¬ 
munications  to  the  news  room  will 
be  cut  at  that  hour. 

■ 

Record  Ad  Volume 

Hamilton,  Ont. — On  Thursday, 
Oct.  16,  the  Spectator  set  a  new 
record  for  volume  of  advertising 
in  a  regular  edition.  Close  to 
115.000  lines  of  advertising  were 
packed  into  64  pages. 
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Fewer  Complaints 
In  APME  Reports 

The  1952  edition  of  the  APME  Freeing  of  capable  writers  from 
Blue  Book,  usually  a  compendium  burdensome  routine  and  escape 
of  complaint,  praises  the  Associ-  from  the  “slavish  worship  of  the 
ated  Press  service  more  than  it  terse  50-word  bulletin”  were  ideas 
finds  fault  with  it.  stressed  by  the  Creative  Newspa- 

Fourteen  committees  composed  pering  committee  headed  by  Nor- 
of  125  editors  subjected  the  AP  man  E.  Isaacs,  Louisville  (Ky.) 
report  to  searching  analysis  again  Times,  and  Edward  T.  Stone, 
this  past  year  and  came  up  with  Seattle  (Wash.)  Post-Intelligencer. 


Attention  was  called  to  the  man-  Thus  beats  are  skipped. 


power  stringency  in  Washington, 
where  the  bureau  has  a  normal 
news  staff  of  88  but  only  57,  on 
the  average,  are  available  daily. 


In  an  effort  to  improve  writinj, 
the  Writing  Committee  suggested 
closer  liaison  with  the  telegraph 
editors,  because  the  man  with  tie 


less  criticism  than  was  voiced  in  They  would  have  the  AP  ex- 
previous  years.  periment  more,  employing  a  curi- 

Copies  of  the  Blue  Book,  con-  ous  and  exploring  mind,  t 
taining  the  reports  of  the  various  op  new  concepts  of  news. 


The  assignment  schedule  keeps  all  copy  pencil  and  scissors  is  the  H- 1 
57  busy  on  beats,  leaving  no  one  nal  judge  as  to  what  the  reader  is 
available  for  general  assignment,  going  to  get. 


L  K.  Nicholson, 
New  Orleans 
Publisher,  Dies 

New  Orleans  —  Leonard  K. 
Nicholson,  chairman  of  the  board 


ous  and  exploring  mind,  to  devel-  Timos-Picayune  Publishing 


continuing  study  committees,  were 
sent  out  to  the  membership  this 


Some  Oppose  Surveys 


Company  and  an  active  newspa¬ 
perman  for  nearly  50  years,  died 


Political  surveys  among  AP  edi-  Sunday,  Oct.  19.  He  was  71  years 


week  for  perusal  before  the  an-  tors  brought  mixed  reaction,  a  few  old. 


nual  meeting  of  the  Associated  editors  being  vehemently  opposed  The  body  was  sent  to  Gaines- 
Press  Managing  Editors  Associa-  to  prediction  stories,  the  Cam-  ville.  Miss.,  for  burial, 
tion  Nov.  12-15  at  Boston.  paign  and  Election  Coverage  His  death  resulted  from  a  heart 

The  Domestic  News  Committee  Committee  found.  Generally  ailment  and  other  complication 
suggested,  in  an  interrogatory,  that  speaking,  the  AP  coverage  of  the  A  widower  twice,  Mr.  Nichol- 
the  studies  should  be  suspended  Chicago  conventions  was  praised,  son  is  survived  by  a  son,  Jerry 
for  a  period,  then  upon  resump-  jhe  report  was  written  before  the  Kimball  Nicholson,  a  student  in 


tion  see  if  AP  has  retrogressed. 

‘A  Troubled  Skein' 
“Fewer  complaints  and  criti 


campaign  got  under  way. 

The  Content  Study  Committee 
proposed  that  journalism  schools 


Tulane  University  law  school. 

As  a  newspaperman,  Mr.  Nich¬ 
olson  was  widely  known  through- 


Leonard  K.  Nicholson 


cisms  of  AP  were  received  during  be  invited  to  participate  in  re-  family  tradition  of  newspapa 

1952  than  in  any  previous  year  of  search  aimed  at  determining,  headed  publishes  the  Times-Pi-  leadership  begun  in  1876  by  his 

APME,”  concluded  the  report  of  among  other  things,  the  news  de-  cayune  ma  New  Orleans  Stati^.  brother,  the  late  Eliza  Jane  Poila 

V.  M.  Newton,  Jr.,  and  Vincent  S.  sires  of  readers  not  now  met.  *he  height  of  his  career,  he  Nicholson. 

Jones,  heads  of  the  general  com-  The  Newsfeatures  Committee  newspapers  of  his  oublisher  of  the  Picayune. 

nihtee.  received  appeals  mainly  for  more  .'ll®  a  predecessor  of  the  Times-Pi- 

However  they  sensed  a  “troubled  humor,  bright  anniversary  stuff,  p cayune  his  mother  was  the  lint 

skein  of  thousht"  runnine  thrnnoh.  stories  dramatized  throiioh  a  ner-  Kingfish  Long  regime.  _ ’  .r  „  lom.®  Hallv 


“Kingfish”  Long  regime.  cayune,  his  mother  was  ^ 

Another  campaign  which  added  woman  publisher  of  a  large 


skein  of  thought"  running  through-  stories  dramatized  through  a  per-  K'nghsh  Long  regime.  woman  publisher  of  a  large  daily 

out  the  compliments  and  they  sonalized  approach,  and  the  worn-  '^hrilwsM'^?s’^emiSon‘^wL  United  States.  She  took 

posed  three  questions:  an’s  angle  on  everything.  to  the  newspa^rs  reputation  was  her  first 

1.  Are  we  in  .AP  driv  ing  a  boss-  Newsphoto  service  was  found  to  a  drive  apinst  graft  and  corrup-  o  ^''8®  ^  or  Holbrook 


and-buggy  through  a  jet  propul-  be  wi 
sion  world?  lack 

2.  Are  we.  the  world’s  greatest  paper 
news  cooperative,  unable  to  raise  tures. 
our  sights  above  rival  news  servi-  Go 
ces? 

3.  Are  our  concepts  of  news  a-ce 
gathering  and  reporting  so  clogged  vuriiir 
with  the  deadly  mold  of  old-  S' 
fashioned  routine  that  we  cannot 


Newsphoto  service  was  found  to  ^  anu  ^ 

be  weak  in  spots  because  of  the  precp^  the  ele^io  second  husband,  George 

lack  of  cooperation  by  member  N^cholsTn  Lame  business  man- 

papers  in  supplying  important  pic-  ager. 

■  .  „  .  „  ,  represented  by  Mr.  Nicholson,  Shortly  after  his  graduation 

Good  and  Bad  Performance  awarded  the  University  of  from  VMI  in  1901,  Mr.  Nicholson 

In  a  brief  report,  the  Perform-  Missouri  medal  for  “Distinguished  started  on  the  bottom  rung  in  his 

ance  Committee  hailed  better  Service  in  the  Field  of  Journal-  chosen  profession,  serving  as  » 

writing,  more  sense  in  filing  new  ism.”  counter  clerk  for  the  Pica)^ 

leads,  baseball  statistics,  the  dele-  in  recognition  for  the  part  it  He  adva-nced  to  the  advertising 


Good  and  Bad  Performance 


ance  Committee  hailed  better  Service  in  the  Field  of  Journal 
writing,  more  sense  in  filing  new  ism.” 


leads,  baseball  statistics,  the  dele- 


cone  with  the  progress  in  re-  played  in  those  two  campaigns,  staff  and  worked  in  the  circulatiW  | 

atomic  ac»(.  anH  ligious  news  coverage.  These  the  New  Orleans  States  received  department  before  taking  over  fli- 


atomic  age  and  all  the  super- 
propaganda  that  goes  with  it? 

Iron  Curtain  Effort 


“floppos”  were  mentioned:  failure  in  1939  and  1945  the  “Courage  in  rection  of  the  Picayune. 


to  dig,  sloppy  attribution,  too-fre-  Journalism”  award  of  Sigma  Dalta 


quent  acquiescence  to  demands  for  Chi. 


In  1914  he  brought  about  * 
merger  of  the  Picayune  and 


The  Foreign  News  Committee  anonymity  of  sources,  first-rate  At  Virginia  Military  Institute,  morning  contempczrary,  the  Times- 
called  upon  AP  to  do  all  it  can  performances  on  first-rate  stories  Mr.  Nicholson  was  a  roommate  Democrat,  and  became  director 

to  get  the  story  from  behind  the  and  seventh-rate  performance  on  of  George  C.  Marshall,  who  was  and  assistant  cashier  of  the  ne» 

Iron  Curtain.  The  editors  in  this  too  many  secondary  stories,  and  a  to  become  Army  chief  of  staff  and  Times-Picayune  Publishing  Coo- 

group  complained  that  “there  is  a  complete  bust  on  selling  the  AP  later  Secretary  of  State.  They  pany.  Four  years  later  he  w»* 

tenor  in  current  reporting  that  we  Sunday  newspapers  as  the  largest  remained  lifelong  friends.  named  president, 

are  always  right  and  the  Commu-  audience  available  in  the  United  In  addition  to  his  long  service  publishing  company 

nists  wrong”  and  this  can  be  as  States.  as  president  of  the  Times-Picayune  th<>  New  Orleans  Stales. 


named  president. 

audience  available  in  the  United  In  addition  to  his  long  service  publishing  company 

States.  as  president  of  the  Times-Picayune  bought  the  New  Orleans  Stales. 

Projects  in  sports  coverage  won  Publishing  Company,  Mr.  Nichol-  had  been  founded  in  18*® 

commendation  and  the  State  Stud-  son  served  as  a  director  of  the  company  en- 

ies  Committee  saw  a  growing  ag-  Associated  Press  for  18  years.  He  radio  field  with  Station 


dangerous  to  a  true  understanding 
of  the  East-West  conflict  as  out¬ 
right  distortion. 


A  more  careful  digging  into  gressiveness  and  give  -  and  -  take  was  a  former  director  of  the  ^VTPS 


our  own  motivations  and  actions 
might  provide  interesting  views  of 


among  AP  circuit  members. 


North  American  Newspaper  Alli- 


our  government  as  well  as  of  praised  as  “the  most  promising  im- 


Teletypesetter  service  was  ap-  ance  and  of  the  Southern  News- 


larger  world  affairs,”  said  the  re¬ 
port  signed  by  Everett  Norlander, 
Chicago  (111.)  Daily  News; 
George  Cornish.  New  York  Her- 


provement  which  has  come  to 


American  newspapers  in  a  long  ident  of  the  Times-Picayune  Pub¬ 
time.”  lishing  Company  in  1918  and  in 


George  Cornish.  New  York  Her-  Recommendations  from  the  1922  was  given  the  additional  re-  In  addition  to  being  ^  j 
aid  Tribune:  William  Dickinson,  Washington  Committee  repeated  sponsibility  of  editor  of  the  Times-  publisher  and  a 

Philadelphia  (Pa.)  Bulletin:  Her-  some  of  other  years:  tighter  writ-  Picayune.  He  was  made  chair-  New  Orleans,  Mr.  Nicholson  ^ 

bert  Koehl.  Dayton  (Ohio)  Daily  ing,  more  lucid  copy,  more  copy  man  of  the  board  of  the  company  a  clubman,  yachtsman  an 

News:  Leo  S.  Levy,  Oakland  (Cal-  with  a  deft,  light  touch,  greater  last  May  when  he  requested  that  dent  fisherman.  He  was  a  p  ^ 


if.)  Tribune,  and  Thomas  F.  Rey-  emphasis  on  probing  questions,  at-  his  duties  be  lightened. 
.,-1.  '  ,  ,  _ 


nolds.  Chicago  (111.)  Sun-Times.  mosphere  and  personalities. 


Mr.  Nicholson  carried  on 
EDITOR  & 


moter  of  International  House 
a  New  Orleans. 

PUBLISHER  for  October  25, 


ance  ana  oi  me  ^umern  rNews»-  ’  ,  ”  ^  irtinttH 

paper  Publishers’  Association.  fmSkof 

Mr.  Nicholson  was  elected  pres-  snpP'V 
ident  of  the  Times-Picayune  Pub-  informality  and  at  the  saiw 
lishing  Company  in  1918  and  in  of  respect  and  genuine  affecti 
1922  was  eiven  the  additional  re-  In  addition  to  being  a  o  ■ 


10 


'I^ound  Dk  «ir 

Turns  Burglar  to  Talk 
To  Youths  in  Prison 

Don  Kellerman,  Garden  City  him  to  return  to  the  place.  They 
(N.  Y.)  Newsday  reporter,  told  found  “Crandall”  there  and  held 
in  a  series  of  six  copyrighted  him  for  police  who  “mugged” 
articles  this  week  the  story  of  him,  took  down  his  “confession” 
seven  weeks  behind  bars.  and  put  hint  in  jail. 

No  one,  save  Don,  his  family 
and  his  employers  knew  that  the 
man  incarcerated  as  a  Grand  Jury 
prisoner,  charged  with  third  degree 
burglary,  was  not  a  real  felon.  He 
got  the  same  treatment  as  any 


Don  Kellerman 

He  did  not,  as  has  been  done 
tnany  times,  go  to  jail  with  the 
cognizance  of  the  authorities.  He 
was  imprisoned  as  a  malefactor. 

Mr.  Kellerman  “dared  to  be¬ 
come  a  criminal  in  all  aspects  of 
the  law  .  .  .  save  intent  to  commit 
a  crime.”  said  Managing  Editor 
Alan  Hathway  who  believes  this 


Alias  David  Crandall 


other  prisoner.  By  the  same  token, 
the  newspaper  said,  he  was  admit¬ 
ted  to  the  private  lives  of  men 
is  the  first  such  journalistic  adven-  who  were  in  for  offenses  that  ran 
tore.  (Mr.  Hathway  thinks  his  re-  the  whole  gamut  of  criminal  life, 
porter  will  be  able  to  “beat  the  They  talked  to  Don.  They  told 
rap”  if  the  case  goes  to  a  jury  him  their  sordid  stories,  bared  their 
ib^use  he  can  prove  lack  of  twisted  antipathy  toward  life.  They 
intent  to  commit  a  crime.)  described  the  broken  homes  that 

Fret  on  bail,  the  reporter  still  had  contributed  to  philosophies 
is  under  indictment  for  third  de-  unknown  to  the  average  man  in 
gree  burglary.  He  used  another  the  street. 

name,  David  Crandall,  and  a  per-  Mr.  Kellerman  found  conditions 
sonality  completely  foreign  to  his  of  communication,  of  transmission 

of  contraband  that  would  have 
After  the  prison  breaks  of  last  been  impossible  for  anyone  to 
year  and  nationwide  stories  of  learn  who  had  gone  into  a  cor- 
iuvenile  delinquency,  the  reporter  rectional  institution  with  knowl- 
wanted  to  find  out  what  they  found  edge  of  the  authorities.  His  stories 
and  became  when  the  iron  doors  told  of  conditions  that  the  author- 
swung  shut  behind  them.  He  dies  themselves  did  not  know, 
volunteered  for  the  job.  Some  of  them  were  things  they 

“Assignment  Jailbird,”  bom  denied  could  exist  until  document- 
several  months  ago,  was  to  be  a  ed  proof  was  offered. 

<langerous  and  delicate  assign- 


had  to  be  carefully  2  Marking  35th  Year 
On  Hartford  Times 

The  young  reporter,  his  wavy  Hartford — Two  Hartford  Times 
nair  cropped  to  a  stubble,  and  editorial  men  are  marking  their 
minus  his  customary  hornrimmed  35th  year  with  the  afternoon  daily, 
spect^les,  went  into  a  tavern  a  They  are:  Carl  E.  Lindstrom, 
**  ™t*ts  before  closing  time  and  managing  editor,  and  Albert  1. 
m*de  himself  conspicuous  so  that  Prince,  editorial  writer. 

'would  be  a  “natural”  suspect.  Mr.  Lindstrom  commented  that 
He  waited  around  until  the  music  and  gardening  were  the 
P^rietor  locked  up  the  place,  only  hobbies  that  had  ever  threat- 
m'o.  a  short  while  later,  he  broke  ened  to  divert  him  from  his  life- 
m  Her  suspicions  aroused,  the  long  career  in  journalism.  “There 
V'rn  owner’s  wife  prevailed  on  was  a  time,”  he  recalled,  “when  I 
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Fleeing  Suspect 
Visits  Newspaper 

San  Pedro,  Calif.  —  Reporters 
missed  a  story  here,  and  detectives 
missed  their  man. 

A  youth  who  escaped  two  de¬ 
tectives  questioning  him  outside  as 
a  narcotic  case  suspect  raced 
through  the  San  Pedro  News 
Pilot’s  press  and  composing  rooms 
and  then  darted  across  the  busi¬ 
ness  office  to  freedom. 

The  newsroom  is  on  the  third 
floor,  and  reporters  failed  to  ob¬ 
tain  the  youth’s  name  and  address. 

hoped  for  a  career  in  music.  I 
had  had  a  formal  education  in 
that  art.  However,  as  a  youngster, 

I  spent  almost  as  much  time  with 
my  printing  press  as  with  the 
piano.  At  the  crucial  moment 
when  I  chose  a  career,  the  print¬ 
ing  press  won  out.” 

His  first  task  was  on  the  obitu¬ 
ary  desk  of  the  Davenport  (Iowa) 
Democrat.  He  eventually  joined 
the  copy  desk  of  the  Times.  In 
1940,  he  became  assistant  manag¬ 
ing  editor  and,  in  1946,  managing 
editor.  He  has  been  chief  music 
critic  for  15  years. 

Mr.  and  Mrs.  Lindstrom  have  a 
son,  Walter  S.,  who  is  on  the  state 
desk  staff  at  the  Providence  (R. 
I.)  Bulletin. 

Mr.  Prince,  who  became  mili¬ 
tary  editor  shortly  after  joining  the 
newspaper  in  1917,  returned  from 
World  War  I  Officers  Candidate 
School  to  become  city  editor,  a 
post  he  filled  for  16  years.  He 
later  became  news  editor  and  then 
promotion  and  aviation  e  iitor.  He 
joined  the  editorial  page  staff 
about  a  year  ago. 

He  served  for  12  years  on  the 
Hartford  Board  of  Education,  and 
was  a  member  of  the  State  Board 
of  Education  from  1933  to  1951, 
serving  as  chairman  for  12  years. 

Coliunning  25  Years 
Topeka — Peggy  of  the  Flint 
Hills  (Zula  Bennington  Greene) 
is  carrying  on  a  Kansas  tradition 
of  journalism — 
good  writing 
based  on  every¬ 
day  life — in  which 
the  names  of  Wil¬ 
liam  Allen  White, 

Gene  Howe  and 
Walt  Mason  fig¬ 
ure  prominently. 

This  week  she 
began  her  25th 
year  as  a  column¬ 
ist,  her  19th  year  _ 
in  the  Topeka 
Capital.  She  also  writes  for  Cap- 
pePs  Weekly.  (EAP,  June  5,  1948, 
page  34). 

Peggy  was  born  in  the  Flint 
Hills  and  began  writing  “Flint 
Hills  Fantasies”  in  the  Chase 
County  Leader-News.  Eventually 
she  had  35  Kansas  papers  run¬ 
ning  her  column,  and  then  Charles 
Sessions,  managing  editor  of  the 
Capital,  hired  her  to  do  a  column 
about  the  legislature  in  1933. 


Local  Control 
Issue  Underlies 
7  Suspensions 

Stanton,  Mich. — ^The  invasion 
of  a  Hollywood  screen  writer  into 
the  weekly  publishing  field  in 
Montcalm  County,  in  the  west- 
central  part  of  Michigan,  has 
caused  no  little  tempest  in  the 
past  18  months. 

The  writer  is  Frank  C.  Gruber, 
who  has  built  up  a  respected  rep¬ 
utation  as  a  words-craftsman.  He 
is  currently  at  work  in  Hollywood. 

In  the  year  and  a  half  of  his 
Michigan  operations,  Mr.  Gruber 
has  not  found  the  going  easy  in 
the  seven  communities  in  which 
he  tried  to  be  a  publisher. 
His  trouble,  apparently,  stems 
from  the  fact  that  people  in  the 
communities  prefer  to  have  their 
newspapers  locally  controlled.  On 
the  business  side,  it  is  pointed  out, 
Mr.  Gruber  had  virtually  no  ex¬ 
perience  with  the  newspaper  pub¬ 
lishing  business. 

The  apparent  low  point  in 
Mr.  Gruber’s  publishing  ventures 
came  Oct.  10  when  it  was  an¬ 
nounced  through  his  attorney,  C. 
Homer  Miel,  that  Mr.  Gruber  was 
suspending  publication  of  all  sev¬ 
en  papers.  They  are  the  Stanton 
Clipper-Herald,  Sheridan  Adver¬ 
tiser,  Crystal  Dispatch,  Edmore 
Times,  Howard  City  Record, 
Trufant  Target  and  Breckenridge 
Star. 

Mr.  Miel  gave  no  reason.  In 
Hollywood,  Mr.  Gruber  was  quot¬ 
ed  as  saying  the  suspension  was 
caused  by  the  fac'  that  he  could 
not  get  the  “right  kind  of  people” 
to  run  his  publications. 

In  his  neighborhood  there  were 
reports  that  Mr.  Gruber  had  lost 
nearly  $50,000  in  the  18  months 
of  operation.  He  started  out  by 
purchasing  the  Stanton,  Sheridan 
and  Crystal  papers,  reportedly  for 
a  total  of  $56,000,  with  a  down 
payment  of  $16,000. 

Later  he  bought  the  Edmore, 
Trufart  and  Howard  City  papers 
for  undisclosed  sums,  and  only 
two  weeks  before  the  announced 
shutdown  had  launched  the 
Breckenridge  pajxr  himself  —  a 
two-issue  proposition. 

Operating  out  of  his  central 
Stanton  office,  he  had  an  average 
staff  of  eight  persons.  However, 
in  the  18  months,  it  is  reported, 
his  turnover  of  help  added  up  to 
a  figure  of  40  employes. 

At  the  time  of  suspension,  Mr. 
Gruber’s  payments  on  the  papers 
were  current,  but  whereas  he  had 
been  operating  by  “remote  con¬ 
trol”  most  of  the  time,  publication 
troubles  brought  him  to  Michigan 
three  months  ago  to  attempt  to 
straighten  out  his  problems. 

By  consent  of  Mr.  Gridier,  Cir¬ 
cuit  Judge  Morris  K.  Davis  has 
appointed  a  trustee,  Clair  Carr, 
of  Edmore,  to  oversee  getting 
some  of  the  papers  back  into  pub¬ 
lication. 
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Far  West  Circulation 
Spurt  in  Decade  Seen 


Bee  Plant  Wins 
Efficiency  Award 

An  unusual  honor  came  to  a 
newspaper  publisher  this  sveek 


Ettelson  New 
Chicago  H-A 
Exec.  Editor 


Fresno,  Calif.— A  30  per  cent  lower  composite  market  prices,”  when  the  new  Chicago— Appointment  of  L« 

increase  in  daily  newspaper  cir-  the  report  added.  ^  ^  Httelson,  editor  of  the  San  Frofl*  J 

culations  in  the  Far  West  is  pre-  Composite  prices  were  defined  ^  cisco  (Calif.)  Call-Bulletin,  as  a-  . 

dieted  by  1961  in  the  newly-com-  us  quotations  bearing  the  same  son  <^wer  ecutive  editor  of  ^ 

pleted  newsprint  survey  of  an  in-  general  relationship  to  the  other  •  the  Chicago  Her- 

dependent  research  organization,  basic  factors  generating  demand  i  r  ^  ^  ^  \a  ^  aid -American  to 

the  California  Circulation  Man-  and  supply  of  newsprint  that  com-  ^^n»ueincnt  &  Equipment  Maga-  succeed  Edward 

agers  Association  learned  here  nosite  prices  have  borne  to  these  ^  ^  ^  a-^ocia  ion  con-  q  lapping,  who 

Ctet.  20.  factors  in  the  past.  Estimates  of 

The  findings  included  the  “an-  newsprint  demand  in  the  report,  P"vate  in- 

ticipation”  that  newsprint’s  com-  it  was  explained,  are  not  related  ,  ^  ^  dustry,  was  an- 

posite  price  will  show  little  “dis-  to  a  specific  market— contract  or  ^  ° nounced  this 

proportionate”  change  over  the  spot — or  to  specific  dollar  prices.  ‘  ^  ^  week  by  Worth 

decade.  Graham  Medlin,  Berkeley  Ga-  8'ven  to  the  c.  Coutney,  pub- 


The  1961  newspaper  circula-  re//c.  CCMA  president,  said  mem-  ^^hitects,  Lockwood-Greene  En-  Hsher  of  the  Her- 

tions  in  the  1 1  Far  Western  states  bership  is  now  the  largest  in  his-  ald-A  me  r  i c  an.  _ 

was  forecast  at  9,140,000,  John  B.  tory  and  finances  are  in  the  best  He  will  assume  *  *®'' 

Long,  general  manager,  Califor-  condition  in  at  least  five  years.  duties  Nov.  1. 

nia  Newspaper  Publishers  Associ-  Teen  Trend  Urged  w  jVlr.  Ettelson,  a  native  of  Chi- 

Foundation  to  S”™'* S 

Washington.  Oregon  ,'"idS,o!^Mon:  i"  Reduce  Dues  he  was  commissioned  in  the  Field 

^rs^h^-w-beto^^row’s  ,  ^  o^SldtS: 


He  will  assume  Ettelson  ^ 
his  new  duties  Nov.  1. 

Mr.  Ettelson,  a  native  of  Chi-  i 
cago,  served  with  the  1st  Illinois 
Cavalry  on  the  Mexican  border 
in  1916.  During  World  War  1 
he  was  commissioned  in  the  Field 


Independent  Survey 


viibsrrihers  uucc  uues  oi  me  i^aiiiornia  rsews-  - - ^ 

1  ess  than  five  oer  cent  declines  paperboy  Foundation  at  least  10  "'3''  graduated  in  1919  ' 

Less  than  hve  per  cent  declines  •  p  r  reached  at  the  an-  He  worked  as  a  reporter  for  the  ( 

Tual  ^etroa  h^rrSU.  '  old  Chicogo  H.rM  &  £.ro™«| 


Sunday  newspapers  will  prob-  tendenev  of  California  newspaper  "“^1  meeting  here  Oct.  19.  t^mcago  tieraia  &  ^.xamiw  i 

ably  increase  from  approximately  circulations  when  home  delivery  TJie  action  followed  a  treas-  3°:'' ‘7rom^'L^^i?3v^‘* 

5,920,000  to  8,150,000  in  the  area,  prices  are  boosted  and  street  sales  “rers  report  showing  a  surplus  of  “Oon  from  the  university. 

Mr.  Long  reported  in  quoting  are  priced  at  a  dime  instead  of  approximately  $18,000  for  the  34  Years  Experience  ] 

from  the  $30,000  newsprint  sur-  five  cents  a  copy,  said  Ralph  year’s  operations  and  the  adoption  After  serving  in  an  executivt  j 
vey  conducted  by  Stanford  Re-  Kuhn,  Santa  Monica  Outlook,  of  budget  of  $21,235.  capacity  on  several  Hearst  News- j 

search  Institute,  under  sponsor-  summarizing  a  series  of  reports.  One-man  operation  of  the  papers,  Mr.  Ettelson  returned  to  j 
ship  of  the  CNPA.  Officers  Foundation  has  been  accompanied  Chicago  as  managing  editor  of 

The  research  was  initiated  more  ’  a  u  attainment  of  “all  major  ob-  the  Herald  &  Examiner  in  1935-  [ 

than  a  year  ago.  Publishers  and  Johnson.  Long  Beach  jectives”  during  the  past  year,  Don  35  During  the  past  16  years  h«  1 

newsprint  producers  provided  "rcss-Telegram  &  own,  was  elect-  ^  Farmer,  retiring  president  and  has  been  editor  of  the  Seatllt 

funds  for  it.  circulation  manager,  San  Jose  (W'ash.)  Po.sr-/n/e///ge/icer  and  tht 

The  report  forecast  a  1961  , Francisco  Call-Bulletin,  and  \jercury  and  News,  reported.  San  Francisco  Call-Bulletin.  Hf 

newsprint  demand  in  the  1 1  west-  Harold  Tennant,  Huntington  Park  34  executive  exper- 

ern  states,  British  Columbia.  Alas-  ‘rlur  ^'p  1 ^  J  Cowell  Davis  nublisher  i^nce  with  the  Hearst  organiza- 

ka  anH  Hawaii  at  1  I'toooo  tr»nc  Fyler,  Palo  Alto  Times,  was  re-  J-  '-oweii  uavis,  puoiisner,  » 

in  contrast  to  195rs  '837  00n  tons  as  secretary-treasurer.  Whittier  News,  was  elected  presi-  'O^-  .  i,  h»n 

in  contrast  to  1951s  837,000  tons.  t  awards  for  news-  '-*^"1-  -fohn  Tuttle,  assistant  to  the  Mr.  Lapping,  Who  has  b«J 

Linage  Prediction  naperboy  promotion  went  to  Mr.  Publisher,  North  Hollywood  Val-  the  Hearst  Newspapers  w 

Estimates  of  advertising  linage  Johnson;  Lacey  DeMille,  Eu-  Fioies,  and  E.  L.  &hellenberg.  years,  became  executive  edi» 
gains  are  included  in  the  survey,  reka  Times  &  Standard  and  Rob-  circulation  director,  San  Diego  of  the  Herald-.American  a  ya- 
The  indicated  1961  linage  in  the  ert  Macklin  Redondo  Breeze  in  I'nion  and  Tribune,  were  named  ago.  succeeding  George  Aahk! 
11  states  is  1,679,000,000  in  con-  three  circulation  brackets  '  vicepresidents,  with  Harry  Thatch-  DeWitt.  Mr.  Lapping  had  pfr" 
trast  to  195 1’s  1,501,300.000  lines.  The  /os  /4nce/es  Exfl/iii/ier  was  -r.  Salinas  Californian,  sccKtary-  viously  been  editor  of  Hears: 
Sunday  newspaper  linage  in  the  the  onlv  double  winner  of  tro-  treasurer.  Newspapers’  Washington  burtaj 

same  area  “is  expected  to  in-  phies  given  for  outstanding  news-  M.  Wilson,  managing  di-  and  after  being  on  the  Detro. 

crease  from  about  223,500,000  paperboy  activities.  The  Commu-  rector,  said  a  record  number  of  (Mich.)  Times  for  20  years, 
agate  lines  to  around  260,000,000  ^ity  Service  trophy  went  to  Wayne  nominations  for  various  CNF  He  is  joining  a  merchandwiii 
lines  in  the  same  period,”  the  re-  Ricks,  a  youth  who  .saved  his  awards  this  year  indicate  the  in-  and  manufacturing  syndicate, 
port  revealed.  This  would  indi-  brother  from  drownine  and  a  merest  of  circulation  managers  in  At  the  time  of  Mr.  Lapping: 
cate  expected  linage  gains  of  Scholastic  Achievement’  trophy  their  newspaperboys.  }°  ‘*1? 

more  than  1 1  per  cent  daily  and  went  to  Donald  Walton.  ■  executive  editor.  Harry  F.  Reu^ 

more  than  16  per  cent  for  Sun-  /-  ce  -  xt  u.,.,  linger,  for  15  years  city  eduor 

day  newspapers.  c  Otluir  California  Newspiaperboy  0B3  RGportGr  Hit  was  promoted  to  managing  edito' 

1.  ...  Foundation  trophies  went  to  David  i  •  w 

ml?  suggest^  the  Kalfsbeek,  Santa  Rosa  Press-  By  Shrapnel  in  Korea 

now  niiKr  h  Renera  area  for  a  I'lemocrat,  who  rescued  a  10-year-  Louis  Cioffi,  CBS  Radio  news  Qaden  GrOUP  PaPCf® 

new  publisher^wned  newsprint  drowning;  Jack  Hart-  correspondent  and  member  of  the  ^ 

Ha!h«r  ^  w  "'(L  Oakland  Tribune,  for  busi-  team  of  newsmen  shuttling  between  Plant  Bumed  Out 

if-  ^  ness  achievement;  David  Ettcr,  Tokyo  and  Korea  to  cover  the  Point  Pleas.snt,  W. 

n”  'oiig  Bcuch  Press-Telegratti,  for  war  front,  is  in  a  hospital  in  Seoul  of  undetermined  origin  Oct. 

wifnM  t^t’Is^on^noo  thrift,  and  to  Eugene  Andres,  San  for  treatment  of  a  leg  wound.  He  swept  the  old  two-story 

would  cost  $48,500,000,  the  sur-  NeM-.v,  and  Clark  Wilder,  Sun  was  hit  by  a  piece  of  shrapnel  Pleasant  Register  bmlding  i  ^ 
roi^rln^'  "  Idaho,  prancisco  Call-Bulletin,  for  state-  while  interviewing  American  sol-  while  after  the  daily  edition  cams 

anH  Montana  Arkansas  scholastic  achievement.  diers  at  an  advance  post  on  the  off  the  press.  , 

T  H-  Alaska  also  were  j  q  Herrick,  West  Coast  rep-  battlefront.  Business  Manager  Rk*^ 

rcsentative  for  Look  magazine,  Mr.  Cioffi  is  the  first  American  Startzman  estimat^  the  loss  •- 

Price  Forecast  and  former  Sunday  magazine  edi-  correspondent  hit  by  enemy  fire  $75,000.  Publication  of  the - 

“With  no  change  in  other  fac-  tor.  Des  Moines  (la.)  Register  'n  more  than  a  year.  His  injury,  ister  was  resumed  Oct.  20,  m 

tors  governing  the  profitability  and  Tribune,  assured  circulators  while  painful,  is  not  considered  plant  of  the  Par/rcrshi/rg  (  •  . 

of  newsprint  price,  purchases  that  “big  markets  still  exist  if  you  serious.  He  joined  CBS  in  1947  Sentinel,  another  paper  in  tn  -  I 

will  generally  increase  only  at  have  the  right  product.”  as  a  copyboy.  den  Group. 
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CARTOONISTS  SLING  INK. 


SHARPENING  UP 


Jacques,  Boston  (Mass.)  Post 


CAMPAIGNERS  SLING  MUD  AS  ELECTION  NEARS 


DOWN  TO  BRASS  KNUCKLES 


Pletcher.  Sioux  City  (Iowa)  Journal 


YOU'RE  IN  THE  ARMY  NOW 


Little,  Nashznllc  (Tenn.)  Tennesseean 


Anti-Ike  Ad 
Is  Press  Issue 
In  New  Orleans 

New  Orleans — A  political  ad¬ 
vertisement  which  the  Times-Pic- 
ayune  Publishing  Company  refused 
to  print  the  day  after  General 
Eisenhower’s  Oct.  13  speech  here 
has  caused  a  stir. 

The  Item  of  Oct.  14  carried  the 
ad  headed;  “HERE’S  THE 
SPEECH”  and.  in  smaller  typw, 
“General  Ike  Should  Have  Made 
in  New  Orleans.” 

A  line  at  the  bottom  of  the 
page  read:  “This  idea,  conceived 
by  a  group  of  Southern  Democrats, 
has  been  adapted  by  the  Michael 
W,  Burke  Public  Relations,  Inc.” 
and  “Young  Democrats  of  Lou¬ 
isiana.  W.  P.  Hagerty,  Pres.; 
Volunteers  for  Stevenson,  Edgar 
Corey,  Vice-Chairman.” 

Reverse  English 
The  page  was  filled  with  a 
first-person  typse  speech  indirect¬ 
ly  attributed  to  the  General. 
Sample  quotes: 

“I  am  delighted  to  be  in  Lou¬ 
isiana.  I  know  how  greatly  the 
people  of  this  state  have  shared 
in  the  nation’s  gains  during  the 
past  20  years.  Unfortunately,  these 
gains  were  all  under  Democratic 
administrations.” 

“All  that  I  am  as  a  public  figure 
I  owe  to  the  Democratic  Party.  1 
am  the  Republican  nominee  for 
president  because  that  great  Dem¬ 
ocrat.  Franklin  D.  Roosevelt, 
raised  me  from  a  Lt.  Colonel  to  a 
five-star  general.” 

It  is  far  easier  to  complain 
^ut  taxes  than  to  offer  a  solu¬ 
tion.  After  all,  it’s  the  votes  that 
count." 

Under  a  Corruption  subhead  in 
reference  to  the  Nixon  expense 
account:  “.  .  .  I  have  thought  of 
getting  rid  of  him.  but  Summer- 
field  and  Taft  said  to  keep  him  or 

editor  (S  publisher  f( 


you  will  lose  votes — so  I  kept 
him.  ...  It  is  the  votes  that  count.” 

In  the  Conclusion:  “I  love 
Democrats,  particularly  wftien  I 
ask  for  their  votes.” 

On  the  following  Saturday  the 
identical  ad,  coupled  with  anot'ner 
full-pager,  appeared  in  the  Satur- 
day-Sunday  edition  of  the  Item. 

Refusal  Explained 

The  new  ad  stated:  “On  the 
opposite  page  is  an  exact  repro¬ 
duction  of  the  copy  which  the 
Times-Picayune  refused  to  publish 
as  a  paid  advertisement  in  its  ed¬ 
ition  of  Sunday,  October  19th, 
despite  the  fact  that  the  full  price 
required  by  the  Picayune  was  ten¬ 
dered  to  its  advertising  depart¬ 
ment,  accepted  by  this  department, 
but  thereafter  returned  to  the 
sponsors.” 

On  Sunday,  Oct.  19.  the  Times- 
Picayune  New  Orleans  States  car¬ 
ried  a  rare  page  one  editorial 
which  explained: 

“We  questioned  the  text  of  the 
advertisement  as  originally  sub¬ 
mitted  to  us  only  with  respect  to 
the  completeness  of  signature.  Our 
legal  counsel  thereupon  advised 
us  that  in  their  opinion  the  adver¬ 
tisement  submitted,  relating  as  it 
did  to  a  presidential  candidate, 
fell  within  the  terms  of  Title  18, 
Section  612,  of  the  United  States 
Code  of  Criminal  Procedure. 

Counsel’s  Opinion 

“This  section  requires,  in  coun¬ 
sel's  opinion,  full  signatures  of 
the  persons,  officers,  committees 
and  corporations  responsible  for 
the  publication  and  distribution  of 
such  an  advertisement,  and  the 
names  of  their  officers. 

“Efforts  of  our  staff  and  attor¬ 
neys  to  obtain  an  amendment  of 
the  signature  so  as  to  comply  with 
this  statute  were  unsuccessful. 
Those  submitting  the  ad  refused 
to  disclose  the  necessary  names 
and  furnish  evidence  as  to  identi¬ 
ties  of  the  persons  responsible.” 
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Press  Helps 
Plan  Polling 
Record  Vote 

Newpapers  of  the  nation,  which 
helped  procure  the  largest  voting 
registration  in  history,  now  are 
being  asked  to  urge  election  of¬ 
ficials  to  provide  additional  vot¬ 
ing  facilities  so  voters  will  not 
suffer  frustration  on  Nov.  4. 

The  American  Heritage  Foun¬ 
dation,  which  enlisted  the  aid  of 
newspapers  in  its  highly  success¬ 
ful  registration  campaign,  is  call¬ 
ing  for  more  voting  facilities  and 
longer  voting  hours. 

Clyde  M.  Vandeburg,  executive 
director  of  the  American  Heritage 
Foundation,  told  E&P  his  organi¬ 
zation  sent  an  appeal  to  1,700 
daily  newspapers  and  3,400  radio 
and  TV  stations,  urging  them  to 
warn  local  election  officials  of 
the  great  increase  in  registration. 

Suggestions  to  be  made  by 
newspapers  to  election  officials  in¬ 
clude:  Check  local  increase  and 
estimate  facilities  that  will  be  re¬ 
quired;  add  specially-trained  ex¬ 
pediters  and  other  election  work¬ 
ers  as  needed;  get  special  permis¬ 
sion  to  keep  polls  open  as  long  as 
necessary;  distribute  sample  bal¬ 
lots  and  demonstrate  use  of  voting 
machines;  enlist  all  local  organiza¬ 
tions  to  get  voters  to  decide  how 
they  will  vote  before  going  to  the 
polls;  conduct  newspaper,  radio 
and  school  drives  to  acquaint 
voters  whh  location  of  polling 
places;  study  working  schedules 
and  encourage  a  plan  for  stag¬ 
gered  voting  periods  for  workers. 

All  governors  and  most  mayors 
were  sent  telegrams  by  the  Foun¬ 
dation  about  the  impending  deluge 
of  votes. 

The  Foundation  used  the  serv¬ 
ices  of  26,000,000  persons.  50  or¬ 
ganizations,  15,000  companies  and 
many  newspapers  and  radio  sta¬ 


tions  in  its  drive  for  peak  regis¬ 
tration.  It  has  conducted  a  survey 
which  indicates  that  total  regis¬ 
tration  (not  completed  in  all 
states)  will  be  15%  or  20%  ahead 
of  the  former  record. 

In  Minneapolis,  97%  of  the 
eligible  voters  were  registered; 
Philadelphia,  90%;  Cleveland, 
87%;  Kansas  City  83%;  Utah, 
92%,  and  California  is  approx¬ 
imately  1,000,000  ahead. 

“It  is  clear  that  it  will  be  the 
biggest  vote  in  history  and  elec¬ 
tion  officials  have  done  little  or 
nothing  to  plan  for  it,”  said  Mr. 
Vandeburg.  “In  New  York  City, 
we  lost  500,000  in  registration  be¬ 
cause  the  lines  were  so  long  that 
many  went  home  and  did  not 
come  back.  There  is  a  national 
danger  of  frustration  at  the  polls 
if  more  facilities  are  not  provided.” 
■ 

Plaque  for  Votes  Drive 

Rochester,  N.  Y. — Rochester’s 
two  Gannett  newspapers  have  re¬ 
ceived  a  civic  award  in  recognition 
of  their  Informed  Voter  Campaign 
which  was  credited  with  helping 
break  all  registration  records  here. 

The  Rochester  Lodge  of  Elks, 
in  the  presence  of  Mayor  Samuel 
B.  Dicker  and  other  civic  leaden, 
presented  a  plaque  to  Paul  Miller, 
executive  vicepresident  of  the  Gan¬ 
nett  Newspapers,  for  the  drive. 

Final  registration  tabulation  in 
the  city  showed  that  179,491 
voters  had  signed  up — more  than 
3,000  above  the  previous  record 
established  in  1940  and  14,000 
above  1948.  The  two  papers — the 
Democrat  and  Chronicle  and  the 
Times-Union — will  continue  to  de¬ 
vote  up  to  six  columns  a  day  to 
keeping  readers  abreast  political 
developments. 

Mr.  Miller  gave  credit  for  the 
campaign’s  success  to  date  to  the 
Informed  Voter  editors  of  the  two 
papers — ^Wilbur  G.  Lewis  of  the 
Democrat  and  Chronicle  and  Carl 
Davidson  of  the  Times-Unioa. 
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Survey  Shows  Agency 
Role  in  Media  Lists 


Chicago — A  survey  among  ad¬ 
vertising  agencies  and  national 
advertisers  spending  over  $25,000 
annually  in  newspapers  clearly 
shows  that  responsibility  for  de¬ 
veloping  91  per  cent  of  the  news¬ 
paper  lists  used  in  ad  campaigns 
rests  with  the  agency.  The  survey 
was  conducted  by  Standard  Rate 
&  Data  Service,  Inc. 

The  Study  indicates  that  news¬ 
paper  lists  are  developed  by  media 
directors  or  space  buyers  in  agen¬ 
cies  where  such  titles  are  used. 
In  the  average  agency,  only  nine 
changes  are  made  on  a  theoretical 
list  of  100  papers  reconunended 
for  use  in  an  advertising  campaign 
by  the  person  functioning  as  me¬ 
dia  director  or  space  buyer.  Six 
and  a  half  of  the  nine  changes 
are  made  by  the  client  and  only 
two  and  a  half  by  other  personnel 
in  the  agency. 

Dealers  Have  Voice 

The  individual  in  the  agency 
who  initiates  these  few  changes 
is  in  54  per  cent  of  the  cases  the 
account  executive,  according  to 
the  SR&D  survey.  Changes  by  the 
client  are  initiated  by  the  adver¬ 
tising  or  sales  promotion  manager 
69.5  per  cent  of  the  time. 

Most  requests  for  changes  come 
from  dealers  or  field  personnel  to 
the  advertising  manager  and  to 
the  agency,  the  study  shows.  The 
second  most  frequent  reason  for 
changing  the  recommended  list  is 
shifts  in  the  coverage  of  markets, 
for  marketing  or  distribution  rea¬ 
sons.  The  third  most  important 
factor  is  budget.  Cooperation  and 
service  offered  by  newspapers 
ranked  as  the  fourth  reason. 

Such  are  the  highlights  of  the 
survey  in  which  the  response  in¬ 
cluded  238  agencies  and  259  ad¬ 
vertisers. 

“The  fact  that  questionnaires 
answered  by  space  buyers  are  so 
closely  correlated  to  Ifliose  an¬ 
swered  by  presidents,  account  ex¬ 
ecutives  and  unknown  persons 
indicates  that  whether  the  person 


in  the  agency  responsible  for  re¬ 
commending  the  list  has  the  title 
of  media  director,  space  buyer, 
president,  account  executive  or 
anything  else,  the  pattern  as  to 
client  and  agency  relationship,  and 
list  changes  remains  about  the 
same,”  the  SR&D  survey  states. 

Reasons  for  Changes 


Reasons  Given  Advertiser  Agency 

Local  Situations 

24.6% 

28.5% 

Market  Changes 
Distribution  & 

10.5 

8.7 

Sales  Problems 
Budget 

10.5 

10.3 

Consideration 

Newspaper 

18.3 

14.1 

Cooperation 

10.9 

11.4 

Coverage 
Experience  (Ihast 

12.5 

3.8 

Results,  etc.) 
Politics  &  Personal 

5.9 

6.1 

Preferences 

1.9 

2.3 

Rates 

1.2 

1.1 

Miscellaneous 

3.5 

4.2 

Among  agency  comments  on 
why  changes  are  made  in  news¬ 
paper  lists  were  the  following: 

“Recommended  lists  generally 
go  through  with  little  change  ex¬ 
cept  those  necessary  to  take  into 
account  local  situations.  We  use 
no  ABC  lists.  Each  list  is  built 
for  the  particular  account.  The 
most  difficult  types  are  industrial 
and  public  relations  advertising. 
It’s  one  helluva  job  to  sell  clients 
the  papers  John  Q.  Public  reads 
instead  of  those  the  company  ex’s 
like.” 

(Media  Director  —  agency  bil¬ 
ling  over  $10  million.) 

“Most  usual  reasons  for  chang¬ 
es:  1.  Sales  pressure  by  competi¬ 
tive  newspapers,  applied  to  local 
sales  personnel  of  client  organ¬ 
ization.  2.  Budget  changes.  3.  Re¬ 
vised  estimates  of  market  sales 
potentials.” 

(Media  Director,  of  agency 
billing  over  $15  million.) 

Typical  of  the  comments  about 
rarity  of  changes  on  recommended 
newspaper  lists  was: 


“1  very  seldom  have  any 
changes  in  papers  by  either  ac¬ 
count  executives  or  clients.  What 
does  happen  with  considerable 
frequency,  however,  is  that  the 
account  man  gets  over-enthusias¬ 
tic  and  gets  a  longer  list  than  the 
client  can  afford,  and  when  the 
list  is  approved  some  markets 
may  have  been  eliminated.  But 
changes  of  papers  almost  never. 

(Media  Director,  New  York 
Agency,  billing  over  $5  million.) 

it  is  rare  that  our  newspaper 
selections  are  challenged.  1  doubt 
that  more  than  a  dozen  changes 
have  been  legislated  by  clients  in 
the  past  year  or  so  and  our  news¬ 
paper  billing  is  in  the  millions. 
Within  the  agency,  account  men 
do  not  interfere  with  Media  Dept, 
selections  of  newspapers!” 

(Media  Director,  N.  Y.  Agency, 
billing  over  $30  million.) 

“CXx:asionally  a  salesman  in  the 
field  will  suggest  that  a  paper  be 
used  and  his  thoughts  are  fol¬ 
lowed  provided  they  make  for 
betterment.” 

(N.  Y.  Agency,  billing  over  $6 

million.) 

Advertiser  Comments 

“We  usually  take  the  agency’s 
recommendation  as  it  comes.  I 
feel  that  media  selection  is  an 
agency  function.” 

(Adv.  Mgr.,  —  Foods  Co.) 

“Occasionally,  specific  sales 
conditions  in  individual  markets 
will  necessitate  an  increase  or  a 
reduction  in  the  frequency  of  our 
ads.  However,  this  does  not  usual¬ 
ly  result  in  the  addition  or  dele¬ 
tion  of  a  newspaper  from  the  list.” 

(Ass’t.  Adv.  Mgr.,  —  Brewing 
Co.) 

“As  our  distribution  widens  we 
have  expanded  our  newspaper 
lists  yearly.  We  try  to  keep  agency 
aware  of  our  marketing  set-up, 
and  they  do  a  good  job  in  recom¬ 
mending  media.” 

(Adv.  Mgr.  —  Refining  Co.) 

“As  a  general  policy,  we  do  not 
advertise  in  a  paper  until  it  has 
been  established  six  months  to  a 
\ear.  l.ikewise,  we  cross  off  the 
list  older  papers  which  are  ob¬ 
viously  losing  reader  appeal  and 
circulation.” 

(Adv.  Mgr.,  —  Transit  Co.) 


A  PANEL  OF  EXPERTS  at  the  15th  annual  meeting  of  the  New  England  Newspapers  Advertising 
Bureau,  Oct.  20  at  Boston,  agreed  that  the  bureau’s  market  research  has  many  valuable  uses  for  adver¬ 
tisers  and  newspapers.  In  the  discussion  were:  Left  to  right — David  W.  Howe,  business  manager,  Bur¬ 
lington  (Vt)  Free  Press;  Paul  Provandie,  vicepresident,  Hoag  &  Provandie  agency;  Anthony  G.  Glavin, 
director,  NENAB;  Marshall  Duane,  ad  manager,  F  irst  National  Stores;  and  J.  Earl  Shea,  of  Moloney, 
Regan  &  Schmitt,  newspaper  representatives. 


25%  Agency  ' 
Fee  Proposed 
ForWcmt  Ads 

Riverside,  Calif. — A  25  to  30 
percent  advertising  agency  com¬ 
mission  on  National  Classified  was 
proposed  by  Arthur  Culver,  Gen¬ 
eral  manager  of  the  Riverside 
Press  and  Enterprise,  at  the  an¬ 
nual  conference  of  the  Western 
Classified  Advertising  Assodation 
here  Oct.  22. 

This  would  solve  the  agency’s 
economic  problem  in  handling  de¬ 
tailed  classified  work  while  higher 
rates  would  preserve  the  newspa¬ 
per’s  present  net,  he  declared. 

“I  can  say  confidently  that  the 
difference  in  rate  involved  in  this 
change  would  almost  never  affect  * 
the  decision  to  use  the  medium," 
he  added.  “When  a  Chicago  ad¬ 
vertiser  has  reason  to  place  a 
classified  in  San  Diego  he  is  doing 
it  to  accomplish  a  definite  purpose, 
not  shopping  for  a  low  millinc." 

Charles  W,  Horn,  Los  Angeles 
Examiner,  said  a  probable  key  to 
the  selling  of  more  general  and  r^ 
tail  advertising  is  to  be  found  in 
more  dramatic  exploitation  of  the 
people’s  successful  use  of  classi¬ 
fied. 

The  two  Los  Angeles  morning 
newspapers  which  last  month  pub¬ 
lished  13,000  individual  display 
ads  contained  338,000  individual 
classified  ads,  Mr.  Horn  said. 

Rex  Buzan,  Portland  Journal, 
was  elected  president.  Felix  Aber- 
ouette,  San  Francisco  Chronicle,  | 
and  James  Speedle,  Los  Angeles 
Mirror,  were  named  vicepresi¬ 
dents.  with  Florence  Tyler.  River¬ 
side  Press  and  Enterprise,  re-elect¬ 
ed  secretary.  Carl  Lehman,  Jr, 
Santa  Ro.sa  Press  Democrat,  was 
elected  treasurer. 

Trophy  awards  were:  Newspa¬ 
per  Week,  Santa  Rosa  Press 
Democrat,  and  Salinas  Californ¬ 
ian:  Typography,  San  Jose  Mer¬ 
cury  and  San  Rafael  Independent 
Journal;  promotion,  Los  Angeles 
Mirror  and  El  Centro  Post. 

■ 

Spendlove  Elected 
Ad  Bureau  Chairman 

Boston  —  Albert  Spendlove, 
general  manager  of  Nashua  (N- 
H.)  Telegraph,  was  elected  chair¬ 
man  of  the  New  England  News¬ 
papers  Advertising  Bureau  at  the 
15th  annual  meeting  here 
More  than  250  persons  atteniW 
the  sessions,  highlighted  by  * 
panel  discussion  of  market  studies. 
(See  picture). 

Other  officers  are:  Secretary. 
G.  Prescott  Low,  Quincy 
Patriot  Ledger;  treasurer,  CharW 
L.  Fuller,  Brockton  (Mass.) 
terprise;  administrative  boaiu 
members,  Daniel  B.  Ruggles,  Jt- 
Boston  Herald  -  Traveler;  Rob*” 
Hardman,  North  Adams 
Transcript,  and  John  P.  S.  D*" 
erty,  Lawrence  (Mass.)  EoP*" 
Tribune. 
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The  Advertiser  and  The  newspaper 


Grocery  Inventory  Hailed 
As  *Great  Door  Opener* 


By  Edward  Battey 

Vicepresident  in  Charge  oi  Research, 
Compton  Advertising,  Inc. 


{Following  is  the  text  of  a  speech 
given  hy  Mr.  Battey  before  the 
Fifth  National  Grocery  Inventory 
Clinic  in  Chicago  last  week.) 

I  ASSUME  that  every  newspaper 
publisher  would  like  to  operate  at 
a  profit.  Perhaps  because  I’m  a 
Republican  I  see  nothing  wrong  or 
reprehensible  about  operating  at 
a  profit.  So  let’s  examine  Grocery 
Inventories,  not  only  from  the  pure 
research  standpoint,  but  also  in 
relation  to  profits — in  relation  to 
your  profits  if  you  please. 

In  a  business  man’s  appraisal  of 
Grocery  Inventories  we  must  con¬ 
sider  their  value  to  the  buyer  as 
well  as  to  the  seller.  The  seller  of 
advertising  space  is  the  publisher, 
while  the  buyer  is  the  advertiser 
or  the  agency  or  both.  Let’s  first 
consider  the  usefulness  of  Grocery 
Inventories  to  the  buyers  of  adver¬ 
tising.  the  advertisers  and  their 
agencies. 

Your  own  promotion  tells  us 
that  all  business  is  local.  Now, 
what  are  the  means  that  an  adver¬ 
tiser  can  use  to  analyze  his  busi¬ 
ness  on  a  local  basis?  Well,  you 
say,  he  can  look  at  his  own  ship¬ 
ments — he  knows  where  his  own 
customers  are,  doesn’t  he? 

It’s  true  that  our  clients,  and 
I  assume  all  large  advertisers, 
break  down  their  sales  by  major 
divisions  of  the  country;  then  they 
break  these  into  districts  which 
are  smaller,  and  districts  are 
broken  into  smaller  divisions  and 
sometimes  into  individual  sales¬ 
men’s  territories. 

But  this  is  a  process  which  de¬ 
feats  itself.  For  although  we  know 
where  we  ship  our  goods,  we  don’t 
know  where  the  buyer  finally  sells 
!bem;  and  the  more  finely  we 
I  break  down  our  sales  figures,  the 
I  more  misleading  they  become. 

Ten  years  ago  one  of  our  clients 
,  made  an  exhaustive  analysis  of 
shipments  and  transshipments 
from  wholesalers’  warehouses  and 
chain  svarehouses  and  reached  the 
conclusion  that  his  own  sales  fig¬ 
ure  were  almost  wholly  un¬ 
reliable  as  an  indicator  of  his  own 
local  sales  development. 

And  of  course  the  advertiser’s 
Mies  figures  never  give  him 
picture  of  what  competition  is 
doing. 

Then  there  are  salesmen’s  week- 
^  Delightful,  fanciful, 

fictional  and  completely  unreli¬ 
able. 

Some  large  advertisers  can  af¬ 
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ford  to  buy  A.  C.  Nielsen  Service 
or  Industrial  Surveys  Service,  or 
both.  These  services  supply  a 
picture  of  competitive  activity  to 
those  advertisers  who  are  fortu¬ 
nate  enough  to  have  them,  but 
both  these  services  are  national, 
and  their  samples  are  inadequate 
to  give  a  picture  of  local  business. 

Well,  wh«  about  consumer  sur¬ 
veys?  Can’t  we  get  a  picture  of 
local  brand  standings  by  simply 
asking  consumers  which  brands 
they  use?  A  recent  study  seemed 
to  indicate  that  the  consumer  is 
today  so  confused  and  befuddled 
by  the  promotion  directed  at  her 
that  she  is  no  longer  a  reliable  re¬ 
porter  of  brand  preferences,  and 
consumer  usage  studies  and  more 
likely  to  be  misleading  than  en¬ 
lightening. 

So  here  is  where  we  stand:  we 
can’t  get  a  picture  of  local  busi¬ 
ness  through  shipments:  we  can’t 
rely  on  salesmen’s  reports;  we 
can’t  rely  on  consumer  usage 
studies;  we  can’t  use  Nielsen  or 
Industrial  Surveys  even  when  we 
have  them,  because  they  can’t  be 
broken  down  to  individual  mar¬ 
kets.  Therefore,  if  I  as  a  research 
man,  am  asked  today  by  a  client, 
“How  can  I  get  a  picture  of  my 
business  in  a  particular  market, 
or,  how  can  I  check  the  results 
of  a  local  test  campaign?”  1  have 
to  answer  that  there  are  just  two 
reliable  ways  that  we  know  of: 
one  is  a  local  consumer  purchase 
diary  panel,  and  the  other  is  a 
local  store  inventory  panel  —  a 
grocery  inventory. 

Yet,  let  me  tell  you  that  our 
business  is  getting  more  local 
every  day.  Advertisers  are  begin¬ 
ning  to  arrticipate  harder  selling 
days  ahead,  and  they  and  their 
agencies  are  spending  more  time 
analyzing  their  business  market 
by  market  right  down  to  the  local 
level.  I  can  give  you  a  few  ex¬ 
amples  of  this. 

I  know  of  two  occasions  in  re¬ 
cent  years  where  an  agency  se¬ 
cured  important  accounts  by  dem¬ 
onstrating  that  a  localized  media 
program  could  be  far  more  effi¬ 
cient  for  the  advertiser  than  the 
national  program  he  was  follow¬ 
ing. 

I  know  of  an  advertising  man¬ 
ager  who  happened  to  make  some 
store  calls  while  on  a  western  va¬ 
cation  trip  this  Summer.  The  lo¬ 
cal  situation  he  discovered  so  dis- 
(Continued  on  page  22) 


NEWLY  ELECTED  president  of 
the  Newspaper  Grocery  laren- 
torfes  Steering  Committee  Vernon 
Brooks,  business  manager  in 
charge  of  advertising  for  the  New 
York  Worid-Teiegram  &  Sun.  Mr. 
Brooks  termed  grocery  research 
project  ‘‘a  major  sales  tool”  for 
newspapers. 

NAC  Adopts  Aims 
For  Newspapers 

Chicago  —  The  Newspaper  Ac¬ 
tion  Committee  met  here  last 
weekend  to  adopt  articles  setting 
forth  its  aims  and  objectives  as  a 
“sales  arm”  for  the  newspaper  in¬ 
dustry.  The  NAC  has  two  major 
objectives:  discussion  and  activa¬ 
tion. 

“One  of  the  chief  aims  of  the 
Newspaper  Action  Committee  is 
to  cooperate  in  every  way  with  the 
Bureau  of  Advertising,”  stated  the 
NAC  announcement. 

“A  chief  objective  of  NAC  is  to 
provide  through  regular  meetings, 
an  opportunity  for  its  member 
organizations  to  discuss  their  mu¬ 
tual  problems,”  said  the  announce¬ 
ment.  “Full  understanding,  gained 
through  participation  in  NAC 
meetings,  will  enable  the  heaJ  of 
each  group  to  determine  what  his 
group  can  most  effectively  con¬ 
tribute  to  the  success  of  any  plan. 


Brooks  Terms 
Food  Research 
Big  Sales  Tool 

Chicago — Newspapers  conduct¬ 
ing  Monthly  Grocery  Inventories 
have  a  major  selling  advantage 
with  advertisers  and  agencies, 
whether  there  are  competing  news¬ 
papers  in  their  markets  or  not, 
Vernon  Brooks,  business  manager 
in  charge  of  advertising  for  the 
New  York  World-Telegram  &  Sim, 
declared  here  last  week  before  the 
Fifth  National  Grocery  Inventory 
Clinic. 

At  the  closing  session,  Mr. 
Brooks  was  elected  presAdent  of  the 
Newspaper  Grocery  Inventories 
Steering  Committee,  coordinating 
body  for  the  Inventory  newspapers 
and  sponsor  of  last  week’s  meet¬ 
ing.  He  succeeds  C.  C.  Callihan 
of  the  St.  Louis  Globe-Democrat. 
Other  officers  named  for  the  com¬ 
ing  year,  all  of  whom  were  re¬ 
elected,  are:  George  Spease,  Win¬ 
ston-Salem  (N.  C.)  Journal  and 
Twin  City  Sentinel,  vice-president; 
James  Kenny,  New  York  World- 
Telegram  &  Sun,  treasurer;  and 
Richard  Blun,  Bureau  of  Advertis¬ 
ing,  ANPA. 

Substantial  linage  gains  and  in¬ 
creased  prestige  with  advertisers 
and  agencies  have  made  the  In¬ 
ventory  “one  of  the  most  valuable 
research  and  sales  tools  my  news¬ 
paper  has  ever  developed,”  said 
Mr.  Brooks. 

Nelson  Eddy,  director  of  sales 
coordination  for  Best  Foods.  Inc., 
speaking  as  an  advertiser  repre¬ 
sentative,  called  the  Inventory  “a 
gold-plated  selling  aid”  which  fos¬ 
ters  “a  well-balanced  relationship 
between  the  newspaper  and  the 
customer.” 

Another  guest  speaker,  Richard 
D.  Crisp  of  Tatham-LaLrd  agency, 
urged  the  Inventory  newspapers  to 
promote  the  research  “as  material 
for  obtaining  test  schedules.” 


FIRST  CLINIC  staged  in  Canada  by  the  Bureau  of  Advertising, 
ANPA,  finds  Allen  B.  Sikes,  Bureau  field  director  (left),  talking  to 
Canadian  newspapermen.  Left  to  right;  Mr.  Sikes.  Charles  Fenn, 
London  (Ont.)  Free  Press;  Roy  Davis,  director  of  advertising,  the 
Hamilton  Spectator;  A.  C.  Horn,  the  Montreal  Star;  William  Bur- 
goyne,  publisher,  the  St.  Catherine  Standard;  and  James  .Anderson, 
the  Kitchener  Record. 


The  Advertiser  and  The  Ne'vspaoer 


How  Antell  Adapted  TV 


Sales  Pitch  to  Newspapers 

By  Robert  B.  McIntyre 

How  a  $240  TV  show  was  parlayed  into  a  $12,000,000 
business  in  two  years  and  how  the  same  half-hour, 
carnival-type  radio-TV  spiel  that  did  the  trick  was  re¬ 
cently  adapted  to  newspaper  and  national  magazine 
advertising,  was  told  this  week  to  Editor  &  Publisher 
by  Charles  D.  Kasher  president,  Charles  Antell  Inc., 


ADVERTISER'S  CASE  STUDY 


Baltimore,  Md..  makers  of  For¬ 
mula  No.  9  hair  cream  and  sham¬ 
poo. 

Mr.  Kasher,  who  doubles  in 
brass  as  director  of  Antell  adver¬ 
tising  policy  and  copy,  said  that 
since  the  firm's  founding  in  Sep¬ 
tember,  1950,  half-hour  spiels 
over  45  TV  and  some  700  radio 
stations  have  been  the  backbone 
of  his  advertising  program  (via 
Television  Advertising  Associ- 
pf's).  This  time  schedule,  he 
feels,  has  made  Antell  “the  world’s 
largest  buyer  of  television  and 
radio  time." 

$3,500,000  Budget 

This  claim  to  being  the  world's 
largest  buyer  of  radio-TV  time 
may  be  well  taken.  Out  of  An- 
tell’s  total  advertising  appropria¬ 
tion  of  $3,500,000,  radio-TV  is 
currently  getting  $2,850,000.  That 
leaves  $300,000  for  daily  newspa¬ 
per  space.  $250,000  for  national 
magazine  insertions,  and  $100,000 
for  point-of-purchase  material. 

Before  you  can  thoroughly  ap¬ 
preciate  how  Mr.  Kasher  has 
adapted  his  broadcast  pitch  to 
print  media  it  is  first  necessary 
to  understand  the  type  of  sales 
spiel  used. 

To  begin  with,  the  pitch,  writ¬ 
ten  by  Mr.  Kasher  himself,  is  a 
“humorous”  monologue  lasting 
about  a  half-hour  and  is  based  on 
what  Mr.  Kasher  calls  a  “Will 
Rogers  style." 

One  such  commercial  (Antell 
considers  them  more  as  educa¬ 
tional  entertainment),  for  exam¬ 
ple.  leads  off  with  the  question: 
“Why  is  a  funny  animal  like  a 
cute  baby;  like  a  pretty  girl?”  To 
which  the  radio-TV  pitchman 
promptly  supplies  the  answer: 
“They  gain  your  attention.  And 
that’s  what  I  want,  because  I  defy 
any  sensible  person  to  hear  this 
and  not  be  convinced.” 

From  this  point  on,  the  fast- 
talking  pitchman  launches  into 
something  like  this: 

“But  I  can  promise  you  .  .  .  you 
men  and  women  who  wash  your 
hair  more  than  a  dozen  times 
yearly  .  .  .  who  think  you  do  bet¬ 
ter  than  Mother  Nature  .  .  .  men 
and  women  who  comb  hair  with 
one  hand  and  throw  it  away  with 
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the  other  .  .  .  girls  with  hair  that’s 
dyed,  fried,  burned,  baked,  raked, 
permanented,  peroxided,  roasted, 
toasted  and  twisted  until  it  looks 
like  a  bale  of  hay  .  .  . 

“If  you  envy  long,  rich,  color¬ 
ful  hair  .  .  .  naturally  curling  and 
wavy  .  .  .  then  you’ll  want  to  listen 
to  every  word  of  this  true 
story.  .  . 

Barely  pausing  to  catch  his 
breath,  Antell’s  spieler  poses  and 
answers,  in  rapid  order,  a  series 
of  rhetorical  questions:  “Have 

you  ever  seen  an  olive  with  hair?”; 
“Who  wants  a  radiant,  gleaming 
head  of  skin?”;  “If  hair  could  feel 
pain  .  .  .  you’d  scream.” 

Sucessful  Hawking 
This  method  of  hawking  the 
Antell  hair  dressing  proved  suc¬ 
cessful  enough  to  prompt  the  com¬ 
pany  to  invest  in  a  newspaper  and 
magazine  campaign  featuring  the 
“lectures”  on  hair  care.  That  was 
back  in  June-July  of  last  year. 

“Prior  to  then.”  Mr.  Kasher 
told  E&P.  “we  had  been  using 
newspapers  sporadically;  never 
realizing  the  power  of  our  radio- 
TV  pitch  when  told  in  print.” 

.Accordingly,  said  Mr.  Kasher, 
the  Antell  printed  media  schedule 
for  the  first  quarter  of  the  cam¬ 
paign  for  the  firm’s  “educational” 
ads  were  full  pages  in  Life  and 
Satevepost  magazines  followed  by 
two  half-pages. 

Last  week,  Mr.  Kasher  an¬ 
nounced  that  his  firm  would  con¬ 
tinue  its  cartoon  magazine  ad 
approach  with  an  illustration,  in 
a  series  of  half-page  black  and 
w'nite  ads,  by  the  well  known 
cartoon  humorist  Hoff. 

Headlined,  “Only  one  can  real¬ 
ly  be  best,”  these  magazine  inser¬ 
tions  continue  the  “education  sell¬ 
ing”  technique  that  has  helped 
build  Antell  into  one  of  the  na¬ 
tion’s  leading  drug  and  cosmetic 
advertisers. 

First  of  these  new  ads  broke 
in  the  October  18  issue  of  Sateve¬ 
post  and  copy  approach  was  far 
less  bombastic  than  that  appear¬ 
ing  in  newspaper  insertions  in  key 
Antell  markets  throughout  the 
country. 

One  of  the  first  radio-TV  pitches 
adapted  to  newspapers  as  a  1,000- 


1952.  Participation  by  this  chain 
also  included  the  “baldheaded 
sheep  ad”  as  a  full-page  in  the 
Los  Angeles  (Calif.)  Examiner 
All  Thrifty  retail  stores  repon- 
cd  increased  sales  of  Formula 
No.  9  during  the  promotion 
which,  Mr.  Kasher  points  out 
“can  be  attributed  mainly  to  the 
local  co-op  advertising.” 

64  Mail  Orders 

_ _  From  one  full-page  “baldhead- 

'  ‘  C'l  sheep”  ad  in  the  Examiner, 

i  V SSfe?  Mr.  Kasher  says.  Thrifty  reported 
■'W'ix  T,-  receiving  64  mail  orders,  “mostly 

on  the  large-size  of  Formula  No. 
from  a  mail  order  coupon  in 
Thrifty  daims  that  this 
is  an  unusually  high  percentage  of 
Bald  Facts  About  Baldness  mail  order  returns  from  one  of 
.  .  .  .  ,  .  foc'r  ads  in  which  a  mail  order 

line  insertion  by  Antell  bore  the  coupon  was  used,  as  they  an 
provocative  headline,  “.  .  Ever  primarily  engaged  in  retailing." 

see  a  baldheaded  sheep?  (see  ^5  ^  result  of  these  and  other 
'^riO.  .  ,  r  u  r  successes  with  newspaper  adver- 

Copy  made  capital  of  the^  fact  tising,  Mr.  Kasher  told  E&P  that 
that  there  are  “Half  a  million  concentrating  on  60  to 

baldheaded  women;  ten  million  - 
baldheaded  men.”  Gist  of  the 
practically  all-type  ad  which  re¬ 
peats  almost  verbatim  the  radio- 
TV  talk,  is  that  sheep  grow  hair 


70  leading  markets,  and  in  mar¬ 
kets  hard  to  crack  he  is  backing 
his  radio-TV  pitdh  with  heavy 
schedules  of  newspaper  space. 

,  ,  .  Last  summer,  Antell  bought 

“much  as  we  grow  hair  on  our  1,3^1^  p^gg  jjj  j-olor  of  the  Pic- 


heads.  .  .  .  The  secret  of  the 
sheep’s  hair  is  lanolin.  .  .  .” 

Mr.  Kasher  told  E&P  that  the 
$300,000  currently  going  into 


torial  Review  in  13  cities  plus  an 
insertion  in  Life  magazine. 

“Frankly,”  Mr.  Kasher  admits, 
“when  it  comes  to  using  print 


newspaper  advertising  is  paid  out  ^g  still  groping  for 

by  the  ^company;  that  a  separate  ^j^g  format.  We  like  news¬ 
papers  for  their  flexibility  and 
market  coverage;  they  reach  a 
large  segment  of  our  potential 


fund  for  co-op  advertising  is 
maintained  and  is  based  on  sales 
of  some  60,000  dealers  stocking  _ 
the  Antell  line  acro.vs  the  nation,  cusromers." 
These  co-op  ads  are  somewhat 
toned-down  versions  of  the  full- 
page  ads  which  appear  over  the 
company  name. 


TV  Thinking 

Mr.  Kasher  attributes  his  phe¬ 
nomenal  success  in  a  short  two 


July  of  1951  marked  Antell’s  years  to  “simply  not  making  the 
first  major  venture  into  print  me-  rnistake  commonly  being  made  to- 
dia.  Jump-off  spot  was  Washing-  day  in  television  commercials 
ton,  D.  C.,  where  the  hair  prep-  Why,”  he  asks,  “try  to  ram  T\ 
aration  received  enthusiastic  sup-  foot-in-the-door  commercials  down 
port  in  ads  run  by  Hecht  Brothers  the  consumers’  throats  when  this 
department  store.  “Since  then,”  visual  medium  puts  you  right  m 
Mr.  Kasher  added,  “many  other  their  parlors?  Superficially  dis- 
big-name  department  stores  have  §tiised  radio  commercials,  jinglC'* 
featured  our  Formula  No.  9  hair  or  animated  billboards,  don’t  be- 
cream  and  shampoo  in  their  ad-  long  on  TV.  They  certainly  cant 
vertising  in  local  dailies.”  do  the  job  a  salesman  can,  be- 

Chain  Stores’  Success  cause  no  one  can  .sell  like  a  sak. 

Two  chain  store  successes  with  According  to  Mr.  Kasher.  An- 
newspaper  advertising  were  cited  advertising  also  avoided  an- 
by  Mr.  Kasher  During  the  peri-  jj. 

od  from  June  19  through  July  19.  vertising— “our  copy  is  written  to 
the  Gray  Drug  Stores,  Inc.,  Cleve-  ^g„  never 

land,  Ohio,  a  Cham  operation  of  competitors.” 

78  stores,  conducted  a  hair-care  the  thinking  behind  his 

promotion  around  the  Antell  line,  adaption  the  Antell  radio-D' 
Included  in  the  promotion  was  a  p^g^,  to  print  media.  And  appar- 
full-page  baldhea^d  sheep  a  gntly  he  is  well  satisfied  with  the 
in  the  Cleveland  (Ohio)  Press  j^t  media  is  telling  his 

“The  quota  given  to  Gray  sales  ^jory  to  consumers.  This  week- 
people  for  the  drive  Mr  Kasher  told  E&P  that  the  Antell  bud- 
reported,  was  $9,505  but  they  ^^t  for  1953  will  most  likely  be 
finished  with  sales  totaling  $20,-  jo  $5,000,000. 

070. o3«  g 

Thrifty  Drug  Stores  Co.,  Los  _  . 

Angeles,  Calif.,  was  another  chain  R©pr©S©ntCltiv©  Ncon 
reported  on  by  Mr.  Kasher,  who  Atlanta— General  Adveibsius 

said  that  it  conducted  a  “wish  Service  here  has  been 
and  win”  promotion  throughout  to  represent  the  Bay/own 
its  84  stores  during  the  period  Sun  for  national  advertising, 
from  June  1  through  June  30,  fective  Nov.  1. 
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In  Philadelphia  nearly  everybody  reads  The  Bulletin 


Evening  and  Sunday 


Advertising  Offices:  Philadelpkittr  Filbert  and  Juniper  Streets 
National  Advertitind  Representatives:  Sawyer  Ferfuson  H'aiker  Company  •  Chicai(o 


New  York,  285  Madison  Avenue 
Detroit  •  Atlanta  *  Los  Anfeles 


San  Franciaoo 
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THE  ERIE  DISPATCH 

DAILY  and  SUNDAY 


OA/H£D 


nearly  6  times  as  much  circulation 
as  the  other  Daily  and  Sunday 


THE  DISPATCH  NET  GAIN  6015 


The  net  circulation  gain  for  The  Erie  Dispatch,  Daily  and 
Sunday,  was  6015  while  the  gain  for  the  other  Daily  and 
Sunday  newspaper  in  Erie  was  only  1036.  This  gain  for  The 
Erie  Dispatch,  was  nearly  6  times  as  great  as  the  other  news¬ 
paper’s  for  the  first  three  months  of  1952  over  the  first 
three  months  of  1951.  See  Publishers’  statements  of  March 
31st,  1951,  and  March  31st,  1952. 

The  combination  of  the  growing  Erie  Dispatch,  Television 
Station  WICU,  and  Radio  Station  WIKK,  which  are  under 
common  ownership,  provides  the  most  complete  coverage 
and  constitutes  the  most  effective  merchandising  and  ad¬ 
vertising  force  in  Erie — Pennsylvania’s  Third  City. 

Under  common  ownership  with 
TV  Station  WICU  and  Radio  Station  WIKK 
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The  Advertiser  and  The  Newspaper 

Dailies  Fail  to  Convince 
On  Power  As  Ad  Medium 

Columbus,  Ohio  —  While  they  “A  few  of  these  promotions 


possess  a  staggering  array  of  selling 
talent,  newspapers  are  falling  down 
in  convincing  readers,  as  well  as 
advertisers,  of  the  “tremendous, 
dynamic”  power  of  newspaper  ad¬ 
vertising. 

This  is  the  opinion  of  John  W. 
Cullen,  Jr.,  of  Cleveland,  president 
of  the  John  W.  Cullen  Company, 
newspaper  representatives,  who 
spoke  here  last  week  at  a  news¬ 
paper  advertising  roundtable  held 
as  part  of  Ohio  State  University’s 
ninth  Advertising  Conference. 

In  the  aggregate,  there  are  more 
than  15,000  salesmen  selling  ad¬ 
vertising  in  various  local  markets, 
Mr.  Cullen  said.  Twelve  thousand 
are  selling  to  retailers;  3,000  are 
responsible  for  general  advertising. 

With  this  well-organized  and  di¬ 
rected  team  in  the  field,  he  asked, 
how  can  the  recent  falling  off  of 
linage  be  explained? 

Few  Exceptions 

“With  a  few  exceptions,”  he  de¬ 
clared,  “the  average  newspaper  is 
so  busy  trying  to  take  existing  busi¬ 
ness  away  from  its  local  competitor 
that  it  has  little  time  to  spend  in 
putting  over  the  newspaper 
story.  .  .  .” 

He  does  not  agree  with  some, 
he  said,  who  blame  the  country’s 
12,000  retail  advertising  salesmen 
for  failure  to  promote  the  medium. 

“I  believe  it  is  newspaper  man¬ 
agement  that  is  to  be  taken  to 
task,”  Mr.  Cullen  declared. 

“If  you  as  an  advertising  direc¬ 
tor  or,  as  a  business  manager,  have 
not  been  interested  enough  in  your 
general  advertising  volume  to 
make  sure  that  your  salespeople 
talk  ‘newspapers,’  how  can  you 
expect  them  to  do  a  job  of  the  sort 
we  have  been  talking  about?” 

The  big  problem,  he  said,  is  to 
realize  that  the  job  cannot  be  ac¬ 
complished  without  action  on  the 
part  of  the  newspaper. 

P.  O.  Nichols,  advertising  direc¬ 
tor,  the  Athens  (Ohio)  Messenger, 
was  chairman  of  the  roundtable  at 
which  other  panelists  were  Charles 
Bishop,  advertising  manager,  the 
Martins  Ferry  (Ohio)  Times  Led- 
er;  J.  Kenneth  Staats,  advertising 
manager,  the  Marion  (Ohio)  Star; 
Lewis  B.  Hill,  advertising  director, 
the  Columbus  (Ohio)  Dispatch, 
and  Stanley  Ferger,  advertising  di¬ 
rector,  the  Cincinnati  (Ohio)  En¬ 
quirer. 

In  a  discussion  of  linage  build¬ 
ing  methods,  Mr.  Bishop  decried 
the  practices  of  “Special  Page 
Sam,”  the  advertising  manager 
who,  he  said,  takes  “good  adver¬ 
tising  dollars’’  for  promotions 
which  do  not  give  the  advertiser 
“a  legitimate  chance  to  recoup  his 
expenditure  through  sales  he  could 
realize.” 

EDITOR  &  pi 


might  be  all  right,”  Mr.  Bishop 
believes,  “but  to  consistently  plug 
signature  pages  is  a  great  wrong, 
and  it  is  still  being  practiced  a 
lot  in  some  communities.” 

Tavement  Pounding  Pete’ 

Mr.  Bishop  advocated  the  ap¬ 
proach  of  “Pavement  Pounding 
Pete,"  whose  thoughtfulness,  plan¬ 
ning  and  aggressiveness  will  show 
actual  sales  return  for  a  store.  Be¬ 
cause  this  type  of  ad  man  has  the 
confidence  of  the  advertiser,  Mr. 
Bishop  said  ...  the  account  will 
accept  advertising  budgets  within 
reasonable  increases.  .  .  .  Better 
still,  this  account  will  sponsor  any 
worthwhile  promotion  the  paper 
is  running.  .  .  .” 

Mr.  Staats.  whose  roundtable 
topic  was  “Effectiveness  of  New^ 
paper  Advertising,”  cited  case  his¬ 
tories  which  he  termed  conclusive 
proof  of  the  value  of  advertising 
in  selling  goods. 

A  small  personal  loan  company 
which  devotes  100  per  cent  of  its 
advertising  budget  to  newspapers 
and  a  growing  independent  grocery 
with  a  95  per  cent  newspaper  ad¬ 
vertising  budget  representing  1V4 
to  2  per  cent  of  its  annual  volume 
were  among  the  various  cam¬ 
paigns  outlined. 

He  said  there  is  a  twofold  rea¬ 
son  for  selling  special  edition  pro¬ 
motions — for  more  revenue,  often 
from  non-advertisers  who  then 
become  regular  advertisers,  and  to 
publicize  newsworthy  events  and 
give  them  a  greater  sense  of  im¬ 
portance. 

Mr.  Staats’  plans  for  a  “much 
tougher  1953”  include  training  the 
sales  staff  to  do  a  better  job,  more 
extensive  use  of  Bureau  of  Adver¬ 
tising  promotional  material  and  the 
NAEA  Kit,  and  keeping  of  month¬ 
ly  records  of  current  linage  for 
each  account. 

Bonus  Incentive  Plans 

Two  roundtable  participants, 
Mr.  Hill  and  Mr.  Ferger,  favor 
bonus  incentive  plans  which  boost 
both  the  publisher’s  and  the  sales¬ 
man’s  income. 

One  bonus  plan  in  effect  at  the 
Columbus  Dispatch,  for  several 
years  does  not  depend  solely  on 
linage,  in  which  there  may  be 
large  variations  not  indicative  of 
performance,  Mr.  Hill  said.  At  the 
end  of  the  year,  records  of  indi¬ 
vidual  salesmen  are  evaluated  and 
bonuses  paid  on  the  basis  of  “how 
staff  members  handled  their  ac¬ 
counts.” 

A  “derby”  contest  offering  prizes 
for  new  business  was  operated  at 
the  Cincinnati  Enquirer  last  year, 
and  according  to  Mr.  Ferger  has 
been  successful  to  the  tune  of 
449,723  lines  of  copy  from  new 
{Continued  on  page  20) 
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^GLEVELAND 


Cuyahoga  County 


M 


OHIO’S  LARGEST  MARKET 


B  Maximum  store  traffic 
I  is  an  absolute  musi  for 

success  in  the  retail  drug  world* 
In  Los  Angeles,  America’s 
S  fourth  largest  drug  market, 

\  the  Herald- Express  carried 
more  retail  drug  linage  in  1951 
than  any  other  Los  Angeles 

?  newspaper,  daily  or  Sunday 
or  daily  and  Sunday 
combined*  Proof,  indeed,  i 
that ''the  Herald -Express 
means  sales  success" 


p.  Three  Papers  Added 

®  .  .  .  iR  To  Consumer  Survey 

continued  from  page  18 

,  .  ^  members,  there  are  now  18  new^ 

accounts  m  the  year  since  the  com-  conducting  Consumer  Anil. 


petition  opened. 


ysis  surveys.  The  new  memben 


The  derby  ran  for  four  months,  admitted  during  standardizalioi 
F‘“s  meetings  in  Chicago  recently  an 

to  $100,  monthly  prizes  up  to  $25  Cincinnati  (Ohio)  Times-Stet, 
and  a  weekly  ^ize  of  $5  for  ^e  Honolulu  (H.  I.)  Star-Bulletin 

salesman  with  the  largest  number  the  Long  Beach  (Calif.)  Prea- 


of  new  contracts. 

“In  four  months’ ■  time,  a  total 


Telegram  and  Independent. 

Plans  call  for  more  than  40,000 


of  173  new  wntract  advertisers  detailed  questionnaires  to  be’ob. 
were  obtamed,  Mr.  Ferger  re-  jained  from  a  cross-section  of  the 
ported,  and  the  sates  cost  aver-  pg^pj^  ^ 


aged  only  $6.30  per  contract," 

In  addition,  the  Enquirer  uses 


18  markets. 

With  Ray  Rhodes  of  the 


If  you  seek  sales, 
you’ll  ^£^them  from 

The  Los  Angeles  Euening 

HERALD 

EXPRESS 

Represented  Nationally  by 
Moloney,  Regan  &  SchmiH,  Inc. 


a  “per  cent  of  field”  bonus  plan  McClatchy  newspapers  in  Califor* 
in  which  each  salesman  competes  nia  serving  as  chairman,  some  120 
only  with  salesmen  on  the  other  different  questions  were  agreed 
local  papers  handling  the  same  ac-  upon  to  be  asked  identically  hi 
counts.  Average  payment  is  a  50  each  of  the  markets  in  the  survey 
per  cent  increase  over  the  pre-  group.  Forty-nine  of  the  questions 
vious  year’s  bonus  for  a  1  per  cent  to  be  asked  are  in  the  grocery  and 
increase  in  the  per  cent  of  the  food  line;  17  soaps  and  deter, 
field  for  a  salesman’s  book  of  ac-  gents;  19  drugs  and  toiletries;  5 
counts.  beverages;  1 1  homes  and  appli 

The  Enquirer  also  has  paid  a  ances;  7  automotive  and  12  gen 
per-line  commission  for  new  busi-  eral  habits, 
ness  brought  in  through  special  in  addition  to  the  120  basic 
page  promotions,  Mr.  Ferger  said,  questions,  each  questionnaire  will 
Other  Sessions  include  many  items  of  a  local  na 

At  other  conference  sessions;  inclusion  in  individual 


Prof.  James  C.  Yocum  of  the  su^ey  remits  Interviewing  is 
University’s  Bureau  of  Business  scheduled  for  January,  for 

Research  declared  in  a  conference  most  of  the  markets  with  indi¬ 
keynote  address  that  advertising  Consumer  Analyses  pub- 

faces  a  “radical  increase”  in  the  during  April, 

size  of  the  task  it  must  perform.  Annual  Consolidated 

Within  a  few  years,  personal  con-  Consumer  Analysis,  containing 
sumption  expenditures  must  be  product  use  and  brand  preferenew 
raised  to  $245  billion  annually,  he  based  on  these  1953  surveys  of  all 
said — ^“an  unprecedented  total  and  markets,  is  sl^ed  for  publica- 
far  and  away  above  anything  we  IjO"  May,  1953.  In  addition  to 
have  ever  dreamed  of  in  the  past.”  Ibe  brand  standings,  information 
. ,  .  .-I  „  will  be  shown  on  population,  sales, 

At  a  clinic  on  national  consumer 

^  _  "j _ _  manutacturers,  income  and  a  recap 

copy.  Curtis  Berrien,  vicepresident  ,  methods 

of  Needham,  Louis  and  Brorby,  metnods. 

Chicago,  warned  against  “snow-  _  ,  _ 

blindness’  caused  by  a  “glaringly  Fap©rS  onOUlCl  0@© 
monotonous  kind  of  printed  adver-  Political  Ads  At©  L©gal 
tising.”  Fresh  ad  approaches  often  Chicago  —  Newspapers  should 
are  blocked,  he  said,  through  re-  ^  careful  to  sec  that  all  polH* 
petition  of  an  advertiser’s  (or  a  advertisements  comply  with 
com^titors)  previously  sucmss-  st^te  and  federal  laws,  warns 
ful  idea;  by  market  research  which  p^of,  Frederick  S.  Seibert,  direc 
leaves  all  advertisers  shooting  at  School  of  Journalism,  Uni 

the  same  *.  by  readership  versity  of  Illinois,  and  chairman 

research  which  leads  to  advertising  jn,and  Daily  Press  Asso- 

formulas  or  readership  recipes;  ejation’s  Law,  Press  Ck)mmittcc. 
and  by  sameness  of  merchandise.  p^of  Seibert  groups  such  com- 
An  idea  is  the  only  infallible  pre-  pijance  under  five  headings:  (1) 
ventative  for  snowblmdness,  Mr.  Regulations  making  it  unlawful  to 
Berrien  said.  circulate  literature  reflecting  on  i 

John  Caples,  vice-president  of  candidate’s  character;  (2)  regula 
Batten,  Barton,  Durstine  and  Os-  tions  making  it  unlawful  to  put' 
bom,  Inc.,  New  York,  summarized  chase  editorial  support;  (3)  regn- 
results  of  more  than  20  years  of  lations  that  political  advertu^ 
testing  effectiveness  of  ads.  Best  ments  in  a  newspaper  must  b* 
ads,  he  said,  select  the  right  marked  as  such;  (4)  regulations 
audiences,  are  easy  to  understand,  that  advertisements  must  bear  th* 
believable  and  specific;  offer  quick  name  and  address  of  the  person 
results,  appeal  to  the  reader’s  self-  or  persons  responsible  for  them; 
interest,  and  feature  welt  known  (5)  miscellaneous  regulation 
manufacturers’  names  in  headlines.  The  third  and  fourth  categories 
Three  hundred  persons  attended  include  federal  laws, 
the  University’s  Advertising  Con-  He  warned  that  the  words  ‘ni* 
ference,  which  was  co-sponsored  tional  Committee”  followed  by 
by  33  advertising,  trade  and  pro-  the  name  of  a  political  party 
fessional  organizations  from  Ohio  not  sufficient  without  the  nani** 
and  neighboring  states.  of  the  officers. 
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A  Five  Year  Test  Proved 
The  Detroit  Free  Press 


BEST 


you  BETTER  RESULTS. 


•  Merrill  Lynch,  Pierce  Fenner  &  Beane  runs  its  ads 
in  about  200  newspapers  from  Maine  to  Trisco. 
During  the  last  five  years  the  ads  were  keyed.  They 
wanted  to  know  definitely  what  papers  brought  the 
best  response  on  the  basis  of  cost-per-inquiry.  As  a 
result  of  this  careful,  60  month  check>up,  THE 
DETROIT  FREE  PRESS  turns  out  to  be  ONE  OF  THE 
FIVE  TOP  RANKING  NEWSPAPERS  IN  AMERICA 
ON  THE  BASIS  OF  RESPONSE.  You  too  can  use 
**America’s  Most  Interesting  Newspaper”  to  bring 


•»?  — . 


J/  Estate 

c/  . 

/  i 

I  '*^^*i^*>*'*  til!, fcj  li 

/  i 


tStije  Pjettxrit  0ttt 

**America*9  Most  interesting  Newspaper** 

Story,  Brooks  &  Finley,  Inc.,  Notional  Representatives  i 


THE  DETROIT  FREE  PRESS  IS  THE  ONLY 
DETROIT  NEWSPAPER  PRINTING  COMPLETE 
NEW  YORK  MARKETS  IN  ALL  EDITIONS 


i 

I  ®  *^^sn  m  e 

/  ^ 
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do  derive  great  benefit  from  local  and  media  buyers  in  our  agency 

Grocery  Inventory  Grocery  inventories.  The  Gro-  and  in  other  agencies.  These  ^^QSil,  PoSt  BlQIld 

continued  from  page  15  eery  Inventories  now  in  operation  people  were  all  cooperative  but  o  n  '1  U.1 

give  us  virtually  the  only  reliable  none  of  them  wanted  to  be  quot-  i^UTVGY  ■nVQllQJDlG 

turbed  him  that  he  has  asked  for  picture  we  have  of  the  trend  of  ed.  What  they  tell  me  suggests  Copies  of  the  1952  Brand  Sur- 

a  thorough  survey  of  local  western  business  in  your  local  mar-  that  perhaps  no  newspaper  pub-  vey,  prepared  for  the  Washington 

markets.  l^ets,  and  let  me  say  again  that  lisher  has  ever  found-  out  how  (D.  C.)  Post  by  Publications  Re- 

I  know  of  at  least  one  large  our  business  is  getting  more  local  much  good  a  Grocery  Inventory  search  Service  of  Chicago,  are  now 

advertising  agency  which  operates  every  day.  could  do  him  if  he  used  it  to  available,  according  to  Jack  Sacks, 

its  ovn  store  inventory  panels  te  Now  what  about  the  seller  of  maximum  effect.  .  .  .  manager,  general  advertising  (k- 

help  their  clients  find  out  where  advertising?  What  about  you?  The  Buying  Sidt  partnent,  the  Post, 

local  problems  are,  to  follow  the  What  good  does  it  do  a  newspaper  Let’s  look  at  the  cast  of  char-  Among  other  things,  the  pantry 
success  of  new  products  and  to  publisher  to  maintain  a  grocery  acters  on  the  buying  side  of  ad-  survey  answers  such  questions  as 

check  the  results  of  test  cam-  inventory  service?  vertising.  Let’s  assume  that  all  “What  time  are  shopping  lists 

paigns.  1  assume  that  publishing  costs  these  people  are  human  or  at  least  prepared?”  “What  is  the  exact 

Only  last  week,  one  of  our  ac-  are  rising;  that  paper  and  ink  and  human  to  the  extent  of  having  importance  of  men  in  food  shop- 
count  executives  told  me  that  he  labor  and  all  the  other  things  that  human  weaknesses  and  frailties,  ping?”  and  “Who  buys  the  drugs 
was  very  much  disturbed  by  the  go  into  publishing  a  newspaper  Let’s  suppose  that  a  newspaper  in  grocery  outletsT’  This  new 
competetivc  position  of  his  brand  cost  more  and  the  end  is  not  in  publisher  has  inaugurated  a  Gro-  “Shopping  Habits”  section  was 
in  San  Francisco  as  revealed  by  sight.  On  top  of  that,  your  com-  eery  Inventory  service  and  the  first  compiled  from  special  data  ob- 
the  Examiner’s  Inventory.  An-  petition  from  other  forms  of  ad-  report  of  brand  standings  is  ready  tained  in  more  than  1,000  personal 
other  account  executive  told  me  vertising  media  is  getting  keener,  for  distribution.  interviews. 

that  facts  and  figures  supplied  us  so  perhaps  your  selling  cost  is  A  sales  representative  takes  this  - ^ - - 

by  the  Journal-Gazette  and  News  rising  too.  Certainly  you  are  en-  report  and  goes  to  call  on  the  a  capital  R,  and  they  hold  it  at 
Sentinel  Grocery  Inventory  in  titled  to  ask,  “How  much  good  agency.  He  goes  to  see  his  old  arms  length.  If  they  had  tongs, 
Fort  Wayne  are  going  to  occupy  will  the  Grivery  Inventory  service  friend  the  media  buyer  and  shows  they  would  handle  it  with  tongs, 
an  important  place  in  our  annual  do  me  in  the  conduct  of  my  busi-  him  the  important  new  Research  One  Furtive  Peek 

presentation  to  Standard  Brands  ness — in  the  selling  of  my  adver-  Service  that  his  paper  is  provid-  After  a  furtive  peek  inside,  the 
on  Chase  &  Sanborn  Coffee.  tising  space?”  ing.  Both  he  and  the  space  buyer  media  buyer  decides  that  the  ac- 

So  I  think  it’s  easy  to  see  that  1  have  been  making  some  in-  treat  this  report  with  great  respect  count  executive  should  handle  h: 

the  buyers  of  advertising  can  and  quiries  among  account  executives  because  it  is  research  spelled  with  the  account  executive  seems  genu- 


analysis  (which  means  filing). 

Next,  he  shows  his  report  to 
the  advertising  manager,  who 
thanks  him  profusely  and  asks 
him  to  be  sure  the  agency  gets  a 
copy.  Assured  that  the  agency 
has  a  copy,  the  ad  manager  sends 
his  copy  to  his  research  depart¬ 
ment  for  analysis  (which  means 
filing). 

After  two  or  three  months  of 
this  same  routine,  the  sales  repre¬ 
sentative  discovers  that  the  nov¬ 
elty  is  wearing  off,  the  thanks  are 
more  perfunctory,  and  nobody  has 
bought  any  space  out  of  gratitude. 
The  salesman  feels  disillusioned 
and  soon  loses  interest  in  his  Gro¬ 
cery  Inventory. 

Reports  Through  Mail 

Perhaps  I  am  exaggerating,  but 
I  am  not  so  sure.  Account  execu¬ 
tives  of  big  accounts  have  told  me 
that  no  newspaper  representatives 
have  ever  called  on  them  in  per¬ 
son  with  Grocery  Inventory  r^ 
ports.  Instead,  they  receive  these 
reports  through  the  mail.  These 
(Continued  on  page  26) 


convenient  for  you  . . .  day  or  night.  And 
at  stated  intervals,  one  of  our  31  crews 
of  skilled  technicians  will  return  to  clean 
and  reprocess  yovir  mots. 

On  any  new  fonts  or  sorts  that  you 
purchase,  we  orremge  to  have  them  de¬ 
livered  either  to  our  New  York  or  Chi¬ 
cago  Service  Brcmches  where  they  are 
carefully  checked  agednst  your  color 
charts  before  jet  black  background  and 
contrasting  colored  reference  marks  are 
applied. 

Write,  wire  or  phone  our  nearest  of¬ 
fice  today  for  facts  and  figures  on 
Matrix  Contrast  Service. 


Yes,  Joe  the  bootblack  is  a  specialist  just 
like  your  machinists  and  our  Matrix 
Contrast  Service  technicians.  Each  one 
can  perform  his  specialty  just  a  Uttle  bit 
faster  and  a  little  bit  better  than  some¬ 
one  unfamiliar  with  the  work  to  be  done. 

So,  when  it  comes  to  cleaning  and  ser¬ 
vicing  hnecosting  machine  matrices, 
new  or  used,  our  27  years  of  specializa¬ 
tion  cannot  be  overlooked.  V^en  you 
have  a  Matrix  Contrast  Service  agree¬ 
ment,  you  and  your  machinists  con  stop 
worrying  about  the  chore  of  cleaning 
and  processing  your  matrices.  Our 
"specialists"  treat  your  present  matrices 
in  your  plant  at  any  time  that  is  most 


Morton  Freuntd  to 
Close  Agency  Jan.  I 

Lawrence  C.  Gumbinner  Ad* 
vertising  Agency  will  take  on 
Morton  Freund  as  executive  vice- 
president  January  1  as  the  Morton 
Freund  Advertising  Agency  clo^ 
down  operations  in  a  merger  with 
the  former  organization. 

Mr.  Freund  will  take  several  «• 
counts  with  him,  among  than: 
Timely  Clothes,  Inc.,  Lampl  F»* 
shions,  Inc.,  London  Charactef 
Shoe  Corp.  and  Kolmer-Marc®- 
Inc. 


MATRIX  CONTRAST  CORPORATION 

154  West  14th  Street,  New  York  11,  N.  Y. 
326  W.  Madison  Street,  Chicago  6,  111. 

1105  Trenton  Street,  Los  Angeles  15,  CalU. 

European  Agents:  Funditor,  Ltd.,  3  Woodbridge  Street, 
Clerkenwell  Green,  London,  E.  C.  1. 


Copyright  19.1!,  Mitrlx  Contriit  Corporttton 
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The  Best  Possible 


Telephone  Service 


at  the  Lowest  Cost 


Twenty-five  years  ago,  on  October  20,  1927,  / 

the  Bell  System  put  into  writing,  for  all  the 
world  to  see,  the  basic  principles  for  the 
management  of  the  business. 

The  policy  tells  the  people  what  they  have  a  right 
to  expect  from  the  company.  At  the  same  time, 
it  commits  cvciyonc  in  the  Bell  System  to  a  high 
standard  of  conduct  for  the  business.  Tire  promise 
of  “the  best  possible  telephone  scr\’ice  at  the  lowest 
cost”  intensifies  the  effort  to  make  that  promise 
come  true. 

The  never-changing  policy  of  fair  treatment  for 
those  who  invest  in  the  business,  those  who  work 
for  it,  and  those  who  use  the  service,  will  bring  still 
greater  progress  in  the  years  to  come. 


Responsibility  to 
TELEPHONE  USERS 

“The  fact  that  the  responsibility  for  a 
large  part  of  the  telephone  service  of 
the  country  rests  upon  the  American 
Telephone  and  Telegraph  Company 
and  its  Associated  Comp;inics  imposes 
on  the  management  an  unusual  obli¬ 
gation  to  the  public  to  sec  to  it  that 
the  service  shall  at  all  times  be  ade¬ 
quate,  dependable  and  satisfactory  to 
the  user. 

“Obviously,  the  only  sound  policy 
that  will  meet  those  obligations  is  to 
continue  to  furnish  the  best  possible 
telephone  service  at  the  lowest  cost  con¬ 
sistent  with  financial  safety.” 


Responsibility  to 
TELEPHONE  SHARE  OWNERS 

“The  fact  that  the  ownership  is  so  wide¬ 
spread  and  diffused  (there  are  now  wore 
than  1,100,000  share  owners  of  the 
American  Telephone  and  Telegraph 
Company)  imposes  an  unusual  obliga¬ 
tion  on  the  management  to  sec  to  it 
that  the  savings  of  these  people  are 
secure  and  remain  so. 

“Payments  to  share  owners,  limited 
to  reasonable  regular  dividends,  with 
the  right  to  make  further  investments 
on  reasonable  terms  as  the  business  re¬ 
quires  new  money  from  time  to  time, 
arc  to  the  interest  of  telephone  users 
and  employees  as  well  as  share  owners.” 


Rosponsibility  to 
TELEPHONE  EMPLOYEES 

Many  years  ago,  in  its  annual  report  to 
share  ow’ncrs,  the  company’s  responsi¬ 
bility  to  its  employees  was  expressed  in 
these  words: 

“While  the  Bell  System  seeks  to  fur¬ 
nish  the  public  the  best  possible  service 
at  the  least  cost,  the  policy  which  rec¬ 
ognizes  this  obligation  to  the  public 
recognizes  equally  its  responsibilities  to 
its  employees. 

“It  is  and  has  been  the  aim  to  pay 
salaries  and  wages  in  all  respects  ade¬ 
quate  and  just  and  to  make  sure  that 
individual  merit  is  discovered  and 
recognized.” 


Yes,  there  is  only  one 
newspaper  in  Akron — but 
that  newspaper  reaches 
every  buyer. 

When  you  wish  to  influ¬ 
ence  Akron  buyers  toward 
selecting  the  products 
you  have  for  sale,  remem¬ 
ber,  ONE  does  the  job  in 
Akron. 


The  Advertiser  and  The  Newspaper 

Agency  Woman  Charges 
Ads  *Cover  Up  Facts* 

Retail  advertising  today  can  Could  you  be  sold  anything  over 
increase  store  volume  only  if  it  the  counter  by  a  salesperson  who 
concentrates  on  selling  the  mer-  talked  to  you  in  high-flown 
chandise,  rather  than  accompany-  phrases?” 
ing  gimmicks,  Lucille  Goold,  vice- 

president,  Hewitt,  Ogilvy,  Benson  Study  Finds  Dept.  Stores 
&  Mather.  New  \^rk  advertising  j^eed  Suburban  Branches 


agency,  told  the  Ohio  State  Ad- 


In  a  study  titled,  “Should  All 


vertising  Conference  last  week  at  g;  Department  Stores  Open 
Columbus,  Ohio. 


BEACON 

JOURNAL 

Evening  &  Sunday 


John  S.  Knight,  Publisher 
Story,  Brooks  &  Finley 
Not.  Rep. 


v^.u.uuu»,  v^iuu.  Suburban  Branchesr  Standard 

Factors  Corporation,  New  York 
itStCnl  Ad  DUrVGy  City,  reports  that  all  leading  de- 
’~~Z  !  !  ~~  ..  .  partment  stores  in  large  cities 

Declaring  that  the  time  has  eventually  open  suburban 

come  to  sell  the  steak  instead  of  branches  if  they  wish  to  maintain 
the  siz^e,  Mrs  Goold  analyzed  volume  of  sales.  Major 

a  number  of  retail  ads  in  current  burdle  to  branch  store  operation, 
daily  newspapers;  accused  the  by  the  survey,  is  the  strain 

writers  of  covering  up  the  facts  „„  ^  department  store’s  working 
of  the  merchandise  in  straining  capital 

for  a  glamorous  eff^L  ,  released  by  Theo- 

Reliance  on  Devices  j^re  H.  Silbert,  president.  Stand- 

Speaking  of  stores’  increasing  ard  Factors,  is  based  on  a  study 
tendency  to  rely  on  such  devices  of  14  department  stores  through- 
as  visiting  motion  picture  stars  to  out  the  country — seven  s’ores  with 
build  sales,  Mrs.  Goold  said,  suburban  branches  and  seven 
“Large  crowds  of  curiosity  seek-  without  branches.  The  study  in- 
ers  do  not  inevitably  result  in  big  dicates  that  stores  with  branches 
sales  figure.  If  the  crowds  have  did  better  than  stores  without 
swarmed  into  the  dress  depart-  branches,  both  in  terms  of  growth 
ment  there  aren  t  enough  fitting  and  in  terms  of  profit, 
rooms.  If  they’re  milling  around  Dollar  volume  of  big<ity  de- 
the  hosiery  counters  there  aren’t  partment  stores  is  found  by  Mr. 
enough  salespeople.  And  in  the  Silbert  to  be  normally  divided 
lend,  I  know  from  long  experience  thus:  70  per  cent  cash,  19  per 
I  that  the  buyer  never  has  enough  cent  charge  account  and  11  per 
I  merchandise  to  make  the  event  cent  installment.  Branch  store 

I  really  profitable.  She  can’t  have,  business  shows  a  contrasting  rec- 
Her  merchandise  manager  would  ord:  52  per  cent  cash,  29  per  cent 
never  let  her  take  the  plunge.’’  charge  account  and  19  per  cent 
The  offering  of  premiums  and  installment, 
gimmicks  in  connection  with  mer¬ 
chandise  serves  to  start  competi-  New  Edition  of  GMA  Book 

«  Md-Noven^er 

lit,  -will  only  load  to  poorer  m"r.  “Tr’’''^^; 


Newly  compiled  and  complete- 


! chandise.  A  manufacturer  who  ^VAT  L  f  r 
is  concentrating  on  gimmicks  to  9^^  ^‘5'"  nr' 

sell  his  merchandise  to  the  stores  >"8  and  Selling  will^  ready  for 
is  not  concentrating  on  the  mer-  distribution  in  m|d-November 
chandise.  And  it  leads  to  poorer  this  week  by  Pad 

advertising.  A  copywriter  who  S-  Willis,  president.  Grocery 
leans  on  the  crutch  of  promo-  America.  Inc., 

tional  gimmicks  gets  soft.  Her  ‘  ^  •n  v  .  -u  .  ■ 

selling  muscles  atrophy.  Her  fact-  distributed  to 

finding  mechanism  gets  rusty.  She 

deteriorates  fast.”  S-  ‘o  newspapers  with 

Create  Buying  Urge  advertising  services,  and  to  schools 


deteriorates  fast.”  S-  ‘o  newspapers  with 

Create  Buying  Urge  advertising  services,  and  to  schools 

Declaring  that  many  retail  ad-  *“  merchandising  and 

vertising  people  seem  to  have  for-  advertising, 
gotten  that  the  most  creative  func-  r\  •  n  »  e?  1 

tion  of  an  ad  is  to  create  an  Ladies^Day  Boosts  Sales 
urge  to  buy,  Mrs.  Goold  asked  In  Men's  Wear  Stores 
for  retail  copy  that  “assumes  a  Women  shoppers — who  account 
customer’s  first  interest  in  the  for  50  per  cent  or  more  of  men’s 
merchandise;  that  presents  mer-  wear  sales  —  were  given  special 
chandise  clearly  and  distinctly”;  tribute  to  their  buying  power 
copy  that  says,  “this  is  what  we  when  Wallachs,  Inc.,  10-store 
are  advertising,  this  is  why  we  men’s  chain  in  New  York  City, 
think  you  will  want  to  know  held  its  first  “Ladies’  Day”  last 


about  it.” 

Mrs.  Goold  charged  that  one  of 


month. 

The  promotion  (via  Anderson 


the  important  factors  lacking  in  &  Cairns,  Inc.),  which  Wallachs 
many  retail  ads  is  “that  priceless  believes  to  be  the  first  “Ladies’ 
ingredient  known  as  believability.  Day”  in  men’s  wear  retail  history. 


Was  tied  in  with  a  two-page  fea* 
lure  article  in  the  (Detober  Good 
Housekeeping,  recommending  new 
men’s  garments  for  Fall. 

Merchandising  reasons  behind 
the  “Ladies’  Day”  are  sound:  A 
recent  survey  of  retail  purchases 
of  men’s  wear  showed  that  46 
per  cent  of  the  clothing,  58  per 
cent  of  the  furnishings  and  49  per 
cent  of  the  sportswear  sold  in 
men’s  wear  stores  were  purchased 
by  women  shoppers  or  by  men  ac¬ 
companied  by  women.  Depart¬ 
ment  store  figures  were  as  much 
as  25  per  cent  higher. 

Wallachs  backed  the  Good 
Housekeeping  selections  with  ra¬ 
dio  and  newspaper  ads,  window 
displays  and  sales  floor  promo¬ 
tions.  The  chain’s  famed  “edi¬ 
torial”  ads  in  the  September  24 
Sew  York  (N.  Y.)  Times  and  the 
New  York  (N.  Y.)  Herald  Trib¬ 
une  announced  that  the  doors 
were  open  to  the  woman  shopper. 

A  half-page  display  ad  in  the 
Times  accompanied  the  editorial 
ad;  reproduced  the  two  Good 
Housekeeping  pages,  and  the 
product  pictures,  plus  a  descrip¬ 
tion  and  price  list  of  the  five  rec¬ 
ommended  articles. 

Traffic  increase  of  women  shop¬ 
pers  in  all  10  Wallachs’  stores,  ac¬ 
cording  to  Jack  Gray,  Wallachs’ 
president,  was  “excellent.” 

NRDGA  Study  Deals 
With  Store  Hours 
Whether  or  not  stores  which 
have  adopted  a  schedule  of  two 
night  openings  a  week  benefit 
from  added  volume  or  merely 
transfer  volume  from  some  other 
days  in  highly  controversial  and 
individualized,  according  to  a 
study  just  published  by  the  Store 
Management  Group  of  the  Na¬ 
tional  Retail  Dry  Goods  Associa¬ 
tion,  New  York  City. 

The  new  NRDGA  publication, 
“Store  Hours  and  Employe  Sched¬ 
ules,”  is  described  as  a  guide  of 
particular  value  to  merchants  as 
well  as  to  newspapers,  ad  agen¬ 
cies,  and  other  segments  of  busi¬ 
ness  connected  directly  or  indi¬ 
rectly  with  distribution. 

The  study,  copies  of  which  are 
available  to  non-members  at 
$3.00,  provides  an  analysis  of  em¬ 
ployment  schedules  based  on  in¬ 
formation  furnished  by  more  than 
600  department  and  specialty 
stores  in  258  cities;  reveals  varia¬ 
tions  in  store  schedules  according 
to  differences  in  population  of 
cities  studied  with  emphasis  on 
both  special  night  openings  and 
store  closings. 

According  to  George  Plant, 
editor  of  the  study,  it  is  hoped 
that  the  material  contained  in  the 
report  will  serve  to  discourage 
“imitative  store  practice,”  which, 
he  states,  “so  frequently  is  char- 
acteri^ic  of  retailing  in  adopting 
some  other  city  or  store  pattern 
where  different  customer  habits 
exist,  rather  than  procedures  based 
on  a  careful  survey  of  their  own 
shopping  area.” 


EDITOR  &  PUBLISHER  for  October  25.  1952 


24 


EQUIPMENT 


STEREOTYPE 

That  Meets  the  Most  Exacting 
Production  Schedules 


For  the  stereotype  room  of  newspapers 
where  daily  production  schedules  are  heavy, 
WOOD  supplies  two  related  pieces  of  equip¬ 
ment  that  are  designed  to  operate  at  high 
speeds. 


THE  AUTOMATIC  AUTOPLATE  and 
THE  HEAVY-DUTY  AUTOSHAVER 

These  machines  are  built  for  fast,  continuous, 
dependable  duty  and  augment  the  most  mod¬ 
ern,  high  output  press  equipment.  They  have 
proved  their  worth  in  America’s  largest 
newspaper  plants. 


AUTOMATIC  AUTOPLATE:  Casts,  cuts  off  tail, 
produces  four  stereotype  plates  per  minute  ...  In¬ 
sert  mat,  press  button,  remove  separated  plate  and 
tail.  Equipped  with  WOOD  Autowhirl  Saw 
Hangar  which  provides  protection  against  hot 
chips  sticking  to  plates  . . .  Keeps  metal  dust  off 
casting  box  roller  tracks. 


HEAVY-DUTY  AUTOSHAVER: 
For  high  quality,  high  speed  plate  finish¬ 
ing.  Equipped  with  water  cooled  shaving 
arch  . . .  arch  and  frame  are  one  casting 
. . .  arch  cannot  shift.  Compressed  air  re¬ 
moves  sawdust,  shavings  and  water  from 
plates.  Functioning  parts  of  entire  ma¬ 
chine  guarded  against  chips  and  shavings. 


Send  for  Literature 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 


SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YOIK  17 


PLAINFIELD,  NEW  JERSEY 
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Grocery  Inventory 

continued  from  page  22 


were  account  executives  handling 
two  million,  three  and  four  mil¬ 
lion  dollar  accounts  —  accounts 
that  might  represent  good  pros¬ 
pects  for  a  newspaper  representa¬ 
tive. 

At  Compton,  and  I  suspect  our 
practice  is  similar  to  that  in  many 
other  agencies,  the  Research  De¬ 
partment  analyzes  the  Grocery 
Inventory  figures.  We  make  up 
charts  and  tables  for  every  account 
executive.  These  are  bound  into 
books  and  a  copy  is  provided  for 
each  client.  Thus,  the  advertiser 
and  the  agency  are  probably  mak¬ 
ing  good  use  of  this  service,  but 
who  is  looking  out  for  the  pub¬ 
lisher’s  interest?  Too  often,  1 
suspect,  nobody  is. 

Well,  what  should  the  salesman 
do?  How  can  he  use  a  store 
panel  so  that  the  publisher  who 
pays  for  it  will  get  his  money’s 
worth  while  at  the  same  time  fur¬ 
nishing  a  valuable  service  to  ad¬ 
vertisers  and  agencies? 

Consider  the  plight  of  Jones,  a 
newspaper  representative,  whose 
paper  does  not  have  a  Grocery 
Inventory.  Jones  has  an  effec¬ 
tive  sales  presentation  based  on 
media  and  market  statistics. 
Jones  wants  to  get  this  sales  pres¬ 
entation  across  to  the  Campbell 
Soup  Company.  He  manages  to 


meet  the  sales  manager  socially, 
but  the  minute  he  mentions  ad¬ 
vertising  he  is  referred  to  the  ad¬ 
vertising  manager.  The  ad  man¬ 
ager  says  politely  that  plans  for 
the  year  are  completed  and  refers 
him  to  the  agency.  The  account 
executive  and  the  merchandising 
man  refer  him  to  the  space  buyer, 
and  that’s  the  end  of  the  road 
because  the  space  buyer  has  al¬ 
ready  heard  his  presentation. 

At  first  Jones  was  exasperated 
by  this  seeming  lack  of  interest  on 
the  part  of  people  who  in  his  opin¬ 
ion  ought  to  be  interested.  Jones 
took  a  look  at  the  title  on  his 
presentation.  In  large  gold  letters 
it  read,  “The  Fort  Wayne  Mar¬ 
ket.’’  The  Campbell  Soup  people 
should  have  been  interested  in 
that;  Fort  Wayne  is  a  very  im¬ 
portant  market. 

Everything  But  Soup 

Then  he  looked  inside.  Figures 
on  population  growth,  employ¬ 
ment,  ownership  of  refrigerators, 
automobiles,  circulation,  coverage 
and  rates.  Suddenly  it  dawned  on 
Jones  why  the  Campbell  people 
had  not  seemed  interested.  There 
wasn’t  a  word  about  soup  in  his 
whole  presentation.  He  had  been 
asking  his  prospects  to  put  aside 
*heir  own  main  interest — the  soup 
business  —  in  order  to  listen  to 
something  that  was  of  primary 
interest  to  Jones  and  his  publisher. 

A  year  later  Jones  is  back  at 
Campbell’s  with  a  new  presenta- 


Starting 
Oct.  26th 


JOHN  S.  KNIGHT,  Publisher 


STORY  BROOKS  &  FINLEY,  National  Reps. 
AFfilioted  Stations  -  WOAM,  WOAM-FM 

MIAMI  - 

An  International  Market 


•  Thru  the  special  new  Mall 
Order  Section  In  our  popu¬ 

lar  Sunday  Magazine,  your 
ad  goes  Into  I  out  of  every 

3.7  Florida  homes! 

•  Florida  has  nearly  a  mil¬ 
lion  rural  residents,  plus 
1,800,000  urbanites 
90%  of  its  married  fam¬ 
ilies  have  their  own  homes 

•  It’s  a  lush,  billion  dollar 
market  that  includes  Metro¬ 

politan  Miami,  with  the 
nation's  highest  per  capi¬ 
ta  spending  record! 

Schedule  your  first  inser¬ 
tion  now,  ond  see  it  pay 
off  fast! 


Fertile  Fields 
For  Advertising 

Arrowhead  Hot  Springs,  Calif. 
— Fields  of  activity  which  today 
lack  and  need  the  service  of  ad¬ 
vertising  were  listed  here  last 
week  by  John  P.  Cunningham, 
chairman,  American  Association 
of  Advertising  Agencies. 

Banking,  law,  the  chemical  and 
fishing  industries,  education  and 
government  are  among  the  areas 
wherein  advertising  is  almost  un¬ 
known,  he  submitted. 

“There  is  need  for  advertising 
and  its  power  just  as  the  banker 
believes  in  the  need  of  money  for 
power,’’  Mr.  Cunningham  said. 


tion  because  in  the  meanwhile  his 
publisher  has  added  a  Grocery 
Inventory.  Here’s  the  title  on 
Jones’s  new  presentation,  “The 
Soup  Business  in  Fort  Wayne.” 
There’s  nothing  elaborate  about 
this  presentation,  but  it’s  easy  to 
see  what  a  different  receptio.n 
Jones  will  get. 

Put  yourself  in  the  position  of 
the  Campbell  ad  manager.  With 
this  new  presentation  Jones  has 
some  information  about  Camp¬ 
bell’s  business  that  the  Campbell’s 
management  doesn’t  have.  I  think 
the  advertising  manager  will  be 
glad  to  see  him.  The  advertising 
manager  may  call  in  the  sales 
manager  and  the  product  man¬ 
ager.  At  the  agency,  the  account 
executive,  the  supervisor  and  the 
merchandising  man  —  as  well  as 
the  media  buyer — will  be  eager 
to  see  what  he  has  to  offer  about 
the  soup  business. 

That  brings  us  to  the  big  ques¬ 
tion  —  what  has  Jones  to  offer, 
based  on  his  Inventory?  Here’s 
what  a  newspaper  representative 
can  offer  when  he  has  a  store 
panel  service  behind  him. 

First,  he  can  put  himself  in  the 
advertisers’  shoes.  He  can  think 
like  a  manufacturer  with  a  prod¬ 
uct  to  sell  to  the  Fort  Wayne 
market.  Next,  he  can  analyze  the 
local  sales  picture,  noting  the  rel¬ 
ative  standings  of  the  local  brands 
and  the  national  brands.  He  can 
watch  not  only  the  present  sales 
situation,  but  also  the  trends. 

He  shouldn’t  stop  with  the  sales 
picture,  but  should  gather  facts  on 
local  advertising,  local  promotion 
or  other  causes  that  underlie  the 
sales  picture.  Let  him  be  an  ex¬ 
pert  on  how  local  promotion  work 
— and  on  how  national  promotions 
work  locally.  .  .  . 

Maybe  you  feel  that  your  sales 
representatives  couldn’t  handle 
this  kind  of  approach.  Maybe 
they’re  afraid  of  statistics.  Maybe 
they’re  not  used  to  analyzing  sales 
figures.  Maybe  they’d  feel  un¬ 
comfortable  talking  about  the 
soup  business  to  a  soup  manufac¬ 
turer  or  about  the  cracker  busi¬ 
ness  to  a  cracker  manufacturer. 

Well,  if  that’s  the  case,  I  can 
only  say  that  I  think  your  repre¬ 
sentatives  would  be  more  effective 


if  they  learned  some  new  wayi, 
and  I  would  feel  that  way  whetha 
you  had  a  Grocery  Inventory  or 
not. 

With  a  good  presentation  based 
on  a  Grocery  Inventory,  and  mind 
you,  not  omitting  that  section 
which  deals  with  the  merits  oi 
your  market  and  the  merits  d 
your  paper,  a  representatm 
should  be  able  to  call  on  any  ad¬ 
vertiser  or  any  agency  with  the 
confidence  that  he  is  going  to  get 
a  respectful  and  interested  heat¬ 
ing.  .  .  . 

He  may  be  able  to  show  ho* 
some  brand — local  or  national— 
has  gone  to  glory  by  really  using 
newspaper  space  with  courage  and 
conviction.  He  may  be  able  fa 
show  what  has  happened  to  otha 
brands  which  held  down  their 
newspaper  advertising  in  order  to 
engage  in  other  activity. 

Rep  Builds  Confidence 

Your  representative  will  be  able 
to  build  confidence  for  himself 
and  confidence  for  your  paper  by 
working  with  the  advertiser  and 
with  the  agency  as  part  of  a  team 
trying  to  improve  the  advertiser^ 
business.  He  and  your  paper  will 
be  better  known  and  better  r^ 
spected  by  more  people  in  the 
agency  and  by  more  people  in  the 
advertiser’s  organization. 

What’s  behind  this  is  very  sim¬ 
ple.  Every  advertiser  is  more  in¬ 
terested  in  his  business  than  he 
is  in  your  business. 

Some  reps,  do  it  this  way — and 
from  reports,  their  methods  are 
paying  off  at  least  in  respect,  coa- 
sciousness  and  depth  of  impres¬ 
sion. 

Remember  that  in  most  in¬ 
stances  the  advertiser  has  no  l^ 
liable  way  of  knowing  the  staM 
of  his  business  in  your  market 
unJess  you  provide  it  for  him. 
The  publisher  who  has  a  Grocer? 
Inventory  has  information  abonl 
the  advertisers’  own  business  thil 
the  advertiser  himself  does  net 
have  and  cannot  get.  What  a* 
opportunity  for  the  newspaper 
salesman  to  become  an  authorit? 
on  the  soup  business,  the  so^ 
business,  the  pickle  business  in  hk 
market!  And  what  a  pity  it  h 
when  this  valuable  informatiOT  h 
simply  sent  through  the  mail  to 
the  agency  and  the  advertiser  like 
a  rate  card  or  a  box  of  mateb 
books.  .  .  . 

A  Grocery  Inventory  is  a  gre** 
door  opener;  it  is  more  than  that 
It  can  focus  the  attention  of  ** 
entire  account  team  on  a  locd 
marketing  problem,  or  a  local 
marketing  opportunity,  on  the 
market  your  paper  covers.  It  cia 
get  you  into  the  sales  manageft 
the  advertising  manager,  the  ac¬ 
count  executive  and  the  mcrchafr 
dising  man.  In  the  eyes  of  W 
space  buyer  your  representath* 
can  become  a  local  marketing  O' 
pert  rather  than  just  a  space  pe<r 
iar.  Better  than  any  other  meaiB 
I  can  think  of,  a  Grocery  Invea* 
lory  should  help  to  prove  to  na¬ 
tional  advertisers  and  their  age*- 
cies  that  all  business  is  local. 
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SPAPERS,  INC. 


MADISON 


October  6.  1952 


Mr.  Walter  F  Bartel.  President 
MuUi^Ad  Services.  Xnc. 

Peoria.  Illinois 


'ireclor 

•S  ,  INC 


Dear  Mr.  Bartel 


PUNCH 


The  Madison  Newspapers  feel  that  the  Ad— Builder  is  a  real  help  in  solving 
today's  lineage  probless.  Because  you  have  aided  us.  in  aany  instances,  to 
sell  sore  space  we  thought  you  would  like  to  know  that  the  Ad-Builder’s 
specialized  efforts  in  that  direction  are  succeeding. 

We  would,  especially,  like  to  congratulate  you  on  the  way  in  which  you  are 
))9lping  your  newspaper  subscribers  to  help  each  other  through  the  sedius 
of  your  monthly  contest.  The  tested  ideas  for  space  selling  and  more  pro¬ 
ductive  advertising,  based  on  actual  newspaper  eaperience,  published  in 
these  reports  are  genuine  contributions  to  the  industry. 

Appreciating  that  the  greater  the  number  of  newspapers  co-operating  in  these 
reports,  the  greater  its  value  to  us.  we  sincerely  hope  that  more  newspapers 
will  pitch  in  and  help  you  in  the  Job  that  you  are  tackling  so  vigorously. 

We  vole  with  you  for  more  space  with  greater  satisfaction  to  the  advertiser. 
Continue  the  constant  i^rovemei.t  tnat  comes  to  us  with  every  issue  of  the 


I  in  SEUIng  T( 

'  New  pre-plcnuimg. 
answers  to  current 
selling  problems,  ne 
lor  training  salesmen, 
organization — all  tb 

niore  .  . 


co„7  AD-BUILDEBi  Dont 
{  ,  »ervices.  Old 

feature,  improved  p,u. 
pBw  one.  a.  Contest  He- 
^  ‘  bringing  you  'The  Best 
Weas  of  the  Best  Brains  • 
from  newspapers  themselves 
«n  a  new.  classified  /or- 
•elling  format —  nothing 

_  bite  this  NEW 

.  «  «r.  ad-builder;  J 

■  or  Wire  for  Free  Sample  Se,  J 

e  than  100  Layout  Ideas.' 

Wire  TODAY  IQ  ,  ^D-BUILDERl 

i.  limited!  Supply 
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For  Special 
Package  Rate 


CLASSIFIED  CLINIC 


MEET  THE  LADY  CAMs 


Publishers  Control 
Own  Want  Ad  Picture 


By  Daniel  L  Lionel 
CAM,  Brooklyn  (N.  Y.)  Eagle 

“Classified,”  according  to  Gil  would  come  when  newspapers 
Gilbtt,  CAM,  Flint  (Mich.)  Jour-  would  derive  the  larger  share  of 
nal,  is  “commercial  news.”  Speak-  their  advertising  revenue  from  the 
ing  before  the  Inland  Daily  Press  Classified  Advertising  Department. 
Association  Convention  in  Chicago  At  the  time  he  made  the  state- 
last  week,  Gillett  urged  his  au-  ment,  it  seemed  he  was  really 
dience  to  “make  the  most  of  your  dreaming,  but  today  it  is  coming 
opportunities  in  Classified.”  true.  It  probably  will  become  true 
Although  highlights  of  Gil’s  on  more  and  more  newspapers  if 
talk  were  reported  in  E&P  (page  they  are  to  survive.  So  you  should 
64)  last  week,  we  feel  that  much  look  to  ^e  opportunities  you  have 
of  what  he  said  will  be  of  great  in  Classified.” 
interest  to  the  Classified  fraternity,  Its  Place  in  Hierarchy 

therefore  we  are  presenting  this  Qillett  made  a  considerable 

additional  report.  issue  about  the  place  of  Classified 

The  function  of  this  commer-  jn  the  hierarchy  of  the  newspaper 
cial  news  section,  namely  Clas-  organization, 
sified,  says  Gil,  is  to  bring  people  jjg  said:  “the  Classified  Depart- 
with  wants  in  contact  with  people  ment  and  the  management  of  the 
who  can  supply  their  wants,  as  Classified  Department  have  been 
economically  as  pos-  neglected  in  many  ways.  The  de- 
f  ..  partment  and  the  personnel  in  the 

Source  of  More  Revenue  department  have  been  looked 
“Classified  departments  of  most  down  upon  by  other  departments 
newspapers,”  he  went  on  to  say,  in  the  newspaper. 

“represent  a  frontier  in  which  “Psychologically,  this  feeling 
much  more  profit  and  prestige  can  has  prevailed  among  the  business 
be  extracted.”  He  indicated  that  community  to  the  extent  that 
Classified  has  not  b^n  fully  ex-  many  Classified  Advertising  sales 
I  ploited,  although  it  is  within  the  people  have  developed  inferiority 
province  of  every  publisher,  by  his  complexes  and  have  been  afraid 
own  efforts,  to  build  up  this  vast  to  approach  many  local  advertis- 
source  of  profit  and  go^will.  ers  feeling  that  the  much  more 
“In  my  opinion,”  he  continued,  glamorous  display  was  the  only 


Mrs.  June  Grant 


Mrs.  Amy  Watt 

The  Pasadena  (Calif.)  Indepeid'. 
int  has  two  Classified  managcai 
Mrs.  June  Grant  and  Mrs.  Ani)| 
Watt. 

Mrs.  Grant  has  complete  charpl 
of  the  front  office,  cash  voluntail ' 
classified  detail  and  records,  whiki 
Mrs.  Watt  takes  care  of  the  pho« 
room  with  its  17  girls. 

The  Independent  has  two  oot- 
side  salesmen  on  Classified  and  > 
total  personnel  in  the  departmc# 
of  30. 

During  the  past  five  years,  tht 
Independent  has  ranked  within  tk 
first  seven  newspapers  on  the  Pacif¬ 
ic  Coast  in  Classified  linage. 


Texas  Markets 
for  4  COLOR 
COMIC 

ADVERTISING 


“The  Classified  Department  has  trained  individuals  who  feel  thi! 
one  other  great  potential  that  dis-  they  are  doing  an  important  j<* 
play  can  never  have  and  that  is  for  the  newspaper  and  the  com- 
your  individual  reader  who  has  an  munity.  And  that  they  are  an  io- 
individual  want  ad  and  an  indi-  portant  department  of  the  news- 
vidual  thing  to  sell.  In  this  field,  paper.  This  feeling  should  pres»3 
Classified  has  no  real  competition,  from  the  head  of  the  departmen- 
So,  in  setting  up  the  operation  of  down  to  the  clerk  who  checks  the 
your  individual  Classified  depart-  paper.  You,  as  a  publisher,  are 
ments,  you  should  keep  these  two  sponsible  for  the  development  « 

this  attitude.  Your  next  problem  # 


See  your  BURKE, 
KUIPER5  & 
MAHONEY 
Representatives 


you  should  keep  these  two  sponsible  for  the  development  « 
fundamentals  in  mind.  this  attitude.  Your  next  problem  # 

to  get  the  caliber  of  persons 

Mosf  of  youh^ve'b^n'Wyin^^^  “Really  the  Classified  Depart-  1*’®  most  of  ths 

your  display  advertising  depart-  ment  must  have  two  separate  divi-  healthy  situation, 
ments  to  carry  the  larger  share  of  sions:  One  devoted  to  the  devel-  ^  ^  "aikir'aiui 

your  advertising  load  and  in  many  opment  of  individual  ads  from  the  534  Activ©  in  ANCAM 
cases  have  concentrated  so  hard  entire  readership  of  the  newspa-  ANCAM  Veep, 
on  developing  display  that  you  per;  the  other  devoted  to  the  use  Dykes,  CAM  Westchester 
have  not  had  time  and  thought  left  of  the  Classified  columns  in  the  Publishers,  advises  that  the  org>^ 

over  for  your  Classified  Depart-  proper  classifications  by  commer-  zation  has  534  active  meml^^ 

ment.”  cial  advertisers.  This  division  short  of  its  record  high  achiev^ 

Referring  to  Basil  L.  Smith,  assists  the  commercial  advertisers’  1937.  Mr.  Dykes  enclos^  s®® 
great  classified  systemitizer,  he  re-  use  of  the  medium.  colorful  pamphlets  in  Ho* 

called  that  in  the  ’20s,  “Smith  ‘To  get  results,  the  Classified  the  current  “Every-member-|m 

made  the  statement  that  the  day  Department  must  be  staffed  by  member”  campaign. 
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R€G  US  PAT  OFF 


Coke 


out  ifciYi  IS  a 

whole  newspaper 


There  are  thousands  of  items  in  every  Itena. 

Orally,  that  may  sound  like  double  talk.  In  print,  how¬ 
ever,  the  capital  “I”  keeps  the  meaning  clear . . .  identi¬ 
fies  Item  as  a  respected  American  newspaper. 

Proper  names  always  deserve  capital  treatment.  Coke  is 
a  proper  name — the  friendly  abbreviation  for  Coca-Cola. 
Therefore,  we  ask  for  it  the  same  consideration  you 
show  the  name  of  your  newspaper. 

One  thing  more:  good  practice  requires  the  owner  of  a 
trade-mark  to  protect  it  diligently.  Both  Coca-Cola . . . 
and  Coke  . . .  are  registered  trade-marks  of  The 
Coca-Cola  ^mpany. 

So,  will  you  make  it  Coke— with  a  capital,  please. 


P.  S.  By  the  way,  a  case  of  Coke  is  an  important  item 
on  any  shopping  list. 


/tsk  for  it  either  way 
,,,both  trade-marks 
mean  the  same  thing. 


THE  COCA-COLA  COMPANY 
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Second  Page  1 
Tops  Redesign 
Of  Detroit  Daily 

Detroit  —  Pending  completion 
of  a  $2,000,000  plant  moderniza¬ 
tion  program,  the  Detroit  Free 
Press  last  Summer  undertook  a 
series  of  day-to-day  improvements 
designed  to  stimulate  and  retain 
reader  interest  through  a  critical 
period  of  circulation  price  in¬ 
creases. 

The  changes  generated  so  much 
discussion  among  readers  of  the 
paper  that  the  program  provides 
an  interesting  case  study  of  good¬ 
will  promotion.  It  is  too  early  to 
show  figures  yet,  but  it  is  indi¬ 
cated  that  the  program  proved 
valuable  in  cushioning  the  shock 
of  lifting  daily  paper  prices  from 
5c  to  7c,  and  the  Sunday  from 
15c  to  20c. 

Most  spectacular  change  was  the 
introduction  of  a  Second  Front 
Page.  Actually  Page  3  of  the 
paper,  it  is  cleared  of  advertising, 
headed  with  a  copy  of  the  Page  1 
masthead,  in  smaller  size,  and 
typed  and  headlined  in  similar 
fashion. 

Local  news  gets  prime  display 
on  this  Second  Front  Page,  al¬ 
though  the  news  editor  may  use 
it  for  effective  showing  of  wire 
copy  with  strong  local  impact,  or 
special  features.  Because  of  the 
splashy  effect,  the  paper  with  two 
front  pages  started  plenty  of  peo¬ 
ple  talking. 

Other  changes  effected  over  a 
period  of  weeks  included  the  re¬ 
design  and  re-titling  of  the  Sun¬ 
day  local  section.  The  Graphic 
became  the  Roto  and  a  home 
development  section  called  Living 
was  transferred  from  the  stand¬ 
ard  pages. 

The  old  society  pages  became 
a  “For  and  About  Women”  sec¬ 
tion  and  the  material  appeared  in 
sparkling  new  format,  with  its 
own  front  page  on  five  days  out 
of  the  seven. 

Sports  were  given  a  section 
front  page  every  day.  Another 
new  sports  feature  is  “The  Foot¬ 
ball  Green” — a  Saturday  football- 


packed  section  on  green  paper. 

Radio  and  television  schedules 
appeared  in  a  new  setup,  with 
more  stations  listed,  more  pro¬ 
gram  schedules  and  the  space  util¬ 
ized  for  easiest  reading. 

Comics  were  added  to  the  Sun¬ 
day  paper,  and  features  appealing 
especially  to  the  very  young  were 
grouped  on  a  slip  sheet  which, 
when  pulled  out  of  the  section,  be¬ 
comes  a  “Kiddie  Komic”  section 
of  its  own. 

Lee  Hills,  executive  editor,  con¬ 
stantly  reminds  his  staff  that  the 
one  fatal  error  for  any  newspaper 
is  to  stand  still,  to  become  smug 
and  fixed  in  the  habit  of  the  as¬ 
sumption  that  the  way  we’ve  al¬ 
ways  done  it  is  the  best  way.  But 
change  solely  for  change’s  sake 
could  alienate  readers,  too. 

So,  each  change  that  was  ap¬ 
proved  for  the  Free  Press  received 
its  share  of  promotion.  Stories 
were  published  detailing  the 
change  and  how  it  improved  the 
paper. 

In  three  instances,  Mr.  Hills 
took  readers  behind  the  scenes  with 
him  in  signed  announcements  of 
Free  Press  improvements.  He  ex¬ 
plained  briefly  that  the  editors 
were  constantly  searching  for  ways 
to  improve  the  newspaper,  told 
how  the  decision  was  reached  for 
the  particular  improvements  he 
was  discussing,  and  invited  them 
to  compare  old  with  new  to  satis¬ 
fy  themselves  that  they  were  get¬ 
ting  something  better. 

■ 

Labor-Management 
Seminar  for  Newsmen 

Ithaca,  N.  Y.  —  A  two-day 
seminar  to  provide  a  background 
in  labor-management  relations  for 
the  working  press  is  scheduled 
Nov.  21-22  at  the  New  York  State 
School  of  Industrial  and  Labor 
Relations,  Cornell  University. 

Wayne  L.  Hodges,  professor  in 
charge  of  the  conference,  said  ac¬ 
ceptances  of  invitations  sent  to 
newspapers  of  the  state  indicate 
a  large  attendance.  The  discus¬ 
sions  will  be  led  by  eight  mem¬ 
bers  of  the  faculty  and  will  be 
closed  with  a  talk,  “Tomorrow’s 
Labor  Relations  News,”  by  A.  H. 
Raskin,  New  York  Times. 


Everything  in  j 
BALTIMORE  ;  j 
:  revolves 

1  around 

MDRHINEEVENINESOIIDM 


ClittC’  Westinghouse 

DRIVE  EQUIPMENT 

Unit  and  Group  Press  Drives 
Controls . . .  Reels . . .  Tensions 
Speed  Pasters 

...provide  real  produaion  economy  in 
leading  newspaper  pressrooms  all  over 
America  and  throughout  the  wotld. 

Cline  Electric 

MANUFACTURING  COMPANY 
3405  W.  47th  St.,  Chicago  32 
Son  Franciace  t  •  New  Yorii  17 


Ray  Eiwin's 

(Siipoin^ 


CoL 


oiumn 
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THE  Pennsylvania  Department  of  Commerce,  sponsoring  a  suit 
'  event,  advised  local  chairmen:  “Local  committees  should  pin 
a  luncheon  for  press,  radio  and  television  representatives.  The  cos 
of  such  an  affair  would  be  nominal — these  representatives  would  no 
doubt  pay  for  their  own  meals  in  the  public  interest  of  the  cou- 
munity.” 

— ^The  Boston  Globe  headlined:  “Macfadden  Not  Quite  In  Seine,’ 
and  the  Sacremento  Bee  proclaimed:  “M’Fadden,  4,  Reaches  Pare 
For  Parachute  Leap  Into  Seine.” 

— Caption  in  the  Memphis  Press-Scimitar  read:  “News  in  Brief  nl 
Associated  Press  Dispatches  Condensed  from  United  Press.” 

— ^The  Portland  Oregonian’s  name  graced  two  such  unlikely  places 
as  MIG  Alley  in  Korea  and  the  National  Fuchsia  Festival  in  Sa 
Francisco.  A  pilot,  an  ex-Oregonian  carrier,  wrote  for  the  newspapet 
logo  stencils  and  transfers  to  label  his  new  F-84.  The  flower  shin 
exhibited  a  new  bloom  named  for  the  newspaper.  The  woman  who 
developed  the  fuchsia  gave  a  pastel  painting  of  it  to  the  Oregonbi 
Hostess  House,  the  newspaper’s  women’s  department. 

— ^When  a  City  Council-Air  Force  conference  on  expansion  of  a 
air  base  attempted  to  impose  censorship  and  oust  Wayne  St.  Germain 
Bangor  (Me.)  Daily  News  staffer,  he  pulled  the  snapper:  All  sud 
sessions  are  recorded  fully  in  the  Congressional  Recordl 

ii 

Names  Make  News 


— A.  W.  Neville,  87,  editor  of  the  Paris  News  and  dean  of  Tew 
newsmen,  has  rounded  out  a  half-century  with  his  newspaper. 

— Melville  Upton,  90,  who  worked  on  the  old  New  York  Work 
New  York  Evening  Telegram  and  was  an  art  critic  for  the  New  Yok 
Sun  (1916-45),  now  blind  and  invalided,  appreciates  visits  and  letteis' 
(Lynwood  Nursing  Home,  306  W.  102nd  St.,  NYC). 

— Bill  Slevin,  Albuquerque  Tribune  police  reporter,  was  right  oi 
the  scene  at  a  recent  hold-up— involuntarily.  An  automatir-amid 
robber  stole  his  wallet  and  107  of  those  cheap  dollars. 

— Jack  Eisen,  city  editor  of  the  San  Rafael  (Calif.)  Independtni 
Journal,  known  to  Washington  newsmen  as  a  former  secretary  to » 
Congressman,  was  an  amiable  E&P  visitor  while  East  on  vacation. 

— ^Theodore  Noyes  McDowell,  Washington  newsman  and  gran^ 
of  Theodore  W.  Noyes,  late  editor  of  the  Washington  Star,  is  editoi- 
publisher  of  a  new  publication.  South,  described  as  a  “News  Analysis 
for  Southerners.” 

— Ira  L.  Baker,  a  high  school  teacher  at  North  Wilkesboro.  N-  C- 
when  I  was  publishing  Newsworld  there,  writes  that  he  now  beak 
the  Journalism  Department  of  Furman  University,  Greenville,  S.  C, 
reminding  of  the  time  he  persuaded  me  to  talk  to  the  Southern  cot- 
tingent  at  Columbia  University’s  summer  session. 

— Robert  Williams,  publisher  and  literary  editor  of  the  Patent 
(N.  J.)  Morning  Call,  who  has  collected  autographs  since  h«^^ 
6,  has  written  a  book,  “Adventures  of  an  Autograph  Collector," 
Fall  publication.  (Exposition  Press,  Inc.,  NYC). 

— Paul  Wright,  co-publisher  of  the  weekly  Silver  City  (N.  M.) 
Enterprise,  has  a  hobby,  too.  He’s  rifle  champ  in  his  state  and  AriWM 
and  held  the  Texas  championship  last  year. 

— Carter  Davidson,  Chicago  Sun-Times  writer  and  former  for^ 
correspondent  for  the  AP,  is  a  founding  member  of  the  Ancient  Nt 
Honorable  Guild  of  Former  Soda  Dispensers. 

— ^Harry  Shaw,  Louisville  Courier-Journal  staffer,  hiked  to  Atl»^ 
His  story  was  headed:  “Our  Dough(t)y  Mister  Shaw  Bikes  to  Atl^ 
in  Five  Days,  50  Bruises,  and  500  Scares,”  over-lined:  “Pcdaln* 
Progress — Or  Never  Again!” 

— Henry  Stathos,  Atlanta  Constitution,  recalled  into  the  Navy, 
a  day-dreaming  Navy  classification  clerk  he  spoke  Greek.  The  clw* 
scribbled  down  Italian  and  the  reporter  was  sent  to  Italy. 
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Many  a  man  can  remember  reading  by  kerosene  lamp.  For 
however  fast  time  speeds  by,  it  hasn’t  been  very  long  since  lamps  played 
an  important  part  in  lighting  the  homes  of  the  West  and  Standard  was  a 
small  company  proud  of  its  ability  to  get  from  5  to  10  gallons  of  its  principal 
product,  “coal  oil,”  from  a  barrel  of  petroleum. 


Count  a  few  of  the  products  made  from  oU  today! 

Almost  every  item  pictured  above  comes  directly  or  indirect¬ 
ly  from  oil:  (1)  the  enamel  on  stove,  refrigerator  and  cabi¬ 
nets,  (2)  the  dryer  in  the  wall  paint,  (3)  the  plastic  in  the 
clock  cover,  curtains,  apron,  (4)  the  linoleum,  (5)  the  drain- 
board  covering  at  the  sink,  (6)  the  detergents  used  in  wash¬ 
ing —  (7)  the  finish  on  the  car  and  (8)  the  synthetic  rubber  of 
its  tires.  ^  Add  to  these  asphalt  for  paving  and  roofing,  in¬ 


secticides,  cosmetics,  dry  cleaning  8olvents...and,  of  course, 
steadily  improving  gasolines  and  motor  oils. ..and  you  begin 
to  see  how  important  oil  has  become,  More  than  1100 
products  are  now  being  made  from  petroleum  by  Standard, 
and  others  are  on  the  way.  We  have  spent  $35,000,000  in 
research  and  technical  service  in  the  last  5  years  alone.. .to 
make  a  barrel  of  oil  tnily  “a  barrel  that  can’t  be  emptied”  in 
terms  of  the  good  things  it  contributes  to  your  daily  living. 


STANDARD  OIL  COMPANY  OF  CALIFORNIA  plans  ahead  to  serve  you  better 
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CUTLERHAMMFR 


MOTOR  CONTROL 


Cofler-Hommer  Control  for  Unit  Press  Drive 
used  on  Goss  Headliner  Press  in  plant  of 
CANTON,  OHIO,  REPOSITORY 
This  $600,000  seven  unit  installation  has  print¬ 
ing  capacity  of  45,000  copies  of  56  poges 
per  hour,  on  overage  delivery  of  42,000  per 
hour.  Space  for  expansion  is  provided  at  both 
ends.  Color  equipment  is  included. 


Cutler-Hammer  Electronic  Control  for  Singl* 
Motor  Drive  on  Goss  Tubular  Press  at 
GOSHEN,  IND.,  NEWS  DEMOCRAT 
One  of  a  series  of  highly  successful  Cutler 
Hammer  Electronic  Single  Motor  Drives  OR 
tubular  type  presses.  Simple,  dependably 
highly  efficient. 


CUTLERHAMMFR 


MOTOR  CONTROL 


CUTLER-HAMMER 


costly  delays — resets  automatically. 


Cutler-Hammer  Control  for 
Press  Drive  on  Hoe  Roto* 
gravure  Press  in  plant  of 

KABLE  BROTHERS, 
Mt.  Morris,  III. 


CUTLER-HAMMER 


MOTOR  CONTROL 


IT 

Jtl«^ 


IS  THE 


FOR  UNIT  DRIVE 
RIGHT  CONTROL 


Like  all  controls  in  the  extensive 
Cutler-Hammer  Line  of  right  press 
control  equipment,  this  company’s 
control  for  unit  press  drive  is 
marked  by  the  utmost  simplicity. 
Such  simplicity  in  gaining  max¬ 
imum  continuous  press  production 
actually  results  in  greater  depend¬ 
ability  and  economy  of  operation, 
and  above  all  true  flexibility.  This 
control  is  easy  to  understand  as 
well ...  an  advantage  appreciated 
by  the  installing  contractor  and  by 
the  plant  electrician  who  has  to 
maintain  electrical  operation. 

Among  its  features,  each  press 
unit  has  its  own  motor— and  each 
motor  has  its  own  control.  As  a  re¬ 
sult,  units  are  easily  cut  in  and  cut 
out.  And  troubles  such  as  changing 
load  adjusting  resistor  switches, 
equalizing  the  load  among  motors. 


circulating  currents  and  excessive 
current  peaks  are  a  thing  of  the 
past. 

Here  also  are  used  tried  and  true 
standard  industrial  control  com¬ 
ponents  familiar  to  the  average 
electrician  and  requiring  no  spe¬ 
cialists’  expert  knowledge.  Fur¬ 
thermore,  all  control  equipment 
can  be  mounted  away  from  the 
press  and  installation  is  relatively 
simple  and  economical.  Simple  and 
sturdy  wound  rotor  a.c.  motors  are 
used,  easily  installed,  aligned  and 
serviced.  These  motors  have  ample 
overload  capacity  for  operating  the 
press  at  full  speed  should  one  mo¬ 
tor  fail . . .  also  for  driving  addi¬ 
tional  color  decks.  Their  smooth 
automatic  acceleration  is  provided 
by  the  C-H  cam  drum  accelerating 
device  with  72  speed  points.  The 


)L 


provision  of  a  gearhead  motor  for 
inching  and  threading  ends  the 
need  to  energize  the  driving  motors 
for  these  operations.  Dynamic 
braking  eliminates  the  use  of  a  spe¬ 
cial  motor  with  built-in  brakes. 

For  dependability,  flexibility, 
economy,  and  for  maximum  pro¬ 
duction,  specify  Cutler-Hammer 
Control  for  Unit  Press  Drives. 
CUTLER-HAMMER,  Inc.,  122.1 
St.  Paul  Ave.,  Milwaukee  1,  Wis. 


THE  CUTLER  HAMMER  CONTROL 


CUTLER-HAMMER 
WEB  SEVERING  DEVICE 

A  Cutler-Hammer  "original''  that  has  re¬ 
sulted  in  greater  total  savings  than  any 
other  single  accessory.  It  instantly  slashes 
broken  web  close  to  impression  and  guards 
against  destructive  wrap-arounds  and 


CUTLER-HAMMER 
WEB  BREAK  DETECTORS 

Stop  press  instantly  if  web  breaks.  Web 
can  be  rethreaded  without  latching  detec¬ 
tors.  Easy  to  mount. 


NEWSPAPER  BIAS? 

THERE  can  be  little  doubt  that  attacks  on 
the  nation’s  newspapers,  for  alleged  “bias” 
and  “unfairness”  in  their  news  coverage  of 
the  political  campaign,  are  politically  inspired 
for  one  purpose:  to  belittle  the  press  in  the 
eyes  of  the  public,  as  President  Truman  has 
tried  to  do  repeatedly. 

This  week  the  attack  comes  from  another 
quarter.  A  statement  released  by  92  authors 
accused  newspapers  and  magazines  of  “na¬ 
tionwide  abuse  of  the  written  word.”  “Ever 
since  the  beginning  of  the  campaign  we  have 
seen  an  unrelenting  attempt  by  the  majority 
of  our  country’s  newspapers  and  magazines 
to  play  down  one  of  the  candidates,”  the 
statement  said,  “TTiere  have  been  notable  ex¬ 
ceptions,  but  they  are  few.” 

It  is  doubtful  that  any  one  of  the  authors 
making  this  accusation  could  have  made  a 
comprehensive  survey  of  many  papers.  Only 
on  such  a  study  should  charges  of  this  nature 
be  founded. 

A  study  of  this  kind  has  been  made  by  the 
Associated  Press  and  it  refutes  completely 
the  allegations  of  the  authors’  group  and 
others  who  have  spread  the  same  propaganda. 
The  AP  checked  100  papers  about  two  weeks 
ago  on  a  day  when  the  two  major  candidates 
as  well  as  their  chief  campaigning  supporters 
were  in  action.  Here  is  the  AP  report: 

“In  effect,  the  Democrats  had  a  pro¬ 
nounced  edge,  principally  because  the  Tru¬ 
man  whistle  -  stop  tour  challenged  both 
Stevenson  and  Eisenhower  for  top  headline 
attention.  The  reverse  of  that  situation  is 
that  editors  gave  little  front  page  play  to 
Taft  speeches  (we  have  been  reporting  them 
in  detail,  with  staff  coverage).” 

Here  is  the  breakdown'. 

Thirty  papers  had  a  three-way  (Eisen¬ 
hower,  Stevenson,  Truman)  balanced  display 
on  their  front  pages. 

Five  papers  had  three-way  displays  featur¬ 
ing  one  candidate:  three  featuring  Stevenson, 
one  Eisenhower  and  one  Truman. 

Thirty  papers  had  two-way  displays  co¬ 
featuring  Eisenhower  and  Stevenson. 

Two  papers  had  two-way  displays  co¬ 
featuring  Eisenhower  and  Truman. 

Twenty-five  papers  had  top  play  for  one 
speaker,  others  subordinated:  Eisenhower 
dominated  in  15,  Stevenson  in  six  and  Tru¬ 
man  in  four. 

Eight  had  front  page  play  for  one  speaker 
only:  five  displayed  only  an  Eisenhower  lead 
on  page  one,  two  played  Truman  alone,  one 
played  Stevenson  only — in  six  of  the  eight 
(three  Eisenhower,  two  Truman,  one  Steven¬ 
son)  local  appearance  of  the  speaker  was  a 
big  factor. 

What  does  the  box  score  show: 

Thirty-two  percent  of  them  gave  equal 
treatment  to  either  Eisenhower  and  Stevenson 
or  Eisenhower  and  Truman. 

Forty-seven  percent  gave  the  Democrats 
the  dominant  coverage. 

Twenty-one  percent  gave  the  edge  to  Eisen¬ 
hower. 

Any  interpretation  of  these  figures  shows 
that  a  majority  of  newspapers,  which  sup¬ 
posedly  have  been  supporting  the  Republican 
candidate  in  their  editorial  columns,  have 
been  leaning  over  backwards  so  far  to  be  fair 
in  their  news  coverage  that  they  have  actually 
been  giving  “the  breaks”  to  the  Democratic 
candidate. 


Man  shall  not  live  by  bread  alone,  but  by 
every  word  that  proceedeth  out  of  the  mouth 
of  God.— St.  Matthew,  IV;  4. 


OH,  BROTHER! 

NEWS  REPORTS  from  Syria  state  that  the 

seven  newspapers  of  Damascus  have 
started  a  new  experiment  to  share  their  com¬ 
bined  total  of  advertising  income  irrespective 
of  circulation  or  total  advertising  linage  car¬ 
ried.  Apparently,  the  idea  is  to  strengthen 
some  newspapers  which  have  been  instru¬ 
ments  of  partisan  and  special  interests. 

Here  is  how  it  is  supposed  to  work:  all 
advertising  will  be  accepted  only  through  a 
central  cooperative  advertising  agency  of  the 
seven  papers  which  will  attempt  to  distribute 
it  so  there  will  not  be  too  much  concentra¬ 
tion  in  any  one  paper  or  group  of  papers.  In 
cases  where  the  advertiser  cannot  be  con¬ 
vinced  of  the  advantages  of  spreading  his 
advertising,  the  agency  will  place  in  the  paper 
of  the  advertiser’s  choice.  Nevertheless,  the 
division  of  income  will  be  made  in  seven 
equal  parts. 

We  never  heard  of  a  better  scheme  for 
bankrupting  the  best  and  the  most  popular 
newspapers  and  keeping  the  weaklings  in 
good  health.  A  good  paper  can  attract  the 
advertising  and  carry  it  if  it  wants  to,  paying 
for  labor  and  materials,  but  it  won’t  get  the 

revenue _ its  competitors  will  be  paid  off  even 

if  they  don’t  carry  the  business. 

As  far  as  we  can  see,  this  will  only  help  to 
support  and  maintain  the  papers  which  have 
been  financed  by  special  interests.  It  just 
means  that  someone  else  will  pay  the  bills. 


OFF-THE-RECORD 

CANDIDATE  Eisenhower’s  difficulties  sine* 

July  after  several  “off-the-record”  confer¬ 
ences  with  newsmen  at  his  headquarters  and 
on  his  train  should  point  up  the  futility  of 
this  device. 

On  several  occasions,  one  very  recent,  re¬ 
porters,  who  had  not  been  present  and  there¬ 
fore  were  not  bound  by  the  “off-the-record" 
stipulation,  later  joined  the  press  corps  and 
got  the  story  second-hand.  The  only  thing  a^ 
complished  was  that  the  reporters  originally 
on  the  scene  were  scooped  on  their  own 
stories. 

We  realize  the  position  of  the  reporten 
who  are  covering  an  assignment  of  this  kind 
and  who  are  muzzled  occasionally  by  as 
“off-the-record”  statement.  They  are  bound 
by  ethics  to  observe  it  and  they  dare  not 
leave  the  press  conference  for  fear  of  missini 
something  vitally  important. 

However,  we  think  these  incidents,  and 
others  in  the  past,  should  be  used  by  all  re¬ 
porters  to  persuade  persons  being  interviewed 
that  “off-the-record”  will  do  them  more  harm 
than  good. 

ABC  MEMBERSHIP 

THERE  ARE  776  daily  newspapers  in  the 
United  States  and  Canada  which  do  not 
belong  to  the  Audit  Bureau  of  Circulatiom 
H.  H.  Kynett,  ABC  president,  asks:  “Why 
not?”  And  it  is  a  sound  question. 

Mr.  Kynett  noted  the  usual  explanatk* 
that  these  papers  are  predominantly  small 
and  unimportant,  that  their  circulation  of 
4,528,000  is  a  small  fraction  of  the  total 
audited  circulation.  He  questioned  that  alibi 
— and  we  do  too. 

Size  of  circulation  is  no  gauge  for  ABC 
membership.  There  are  776  dailies  which  are 
not  ABC  members.  At  the  same  time  th« 
are  more  than  750  weekly  newspapers  which 
are  ABC  members. 

That  ought  to  give  the  non-memboi 
among  the  dailies  something  to  think  about 
If  the  ABC  certification  of  quality  and  int^ 
rity  means  something  to  that  many  weeklieii 
it  should  mean  even  more  to  a  daily  newv 
paper. 


LET  THEM  VOTE 

THE  AMERICAN  Heritage  Foundation  pre¬ 
dicts  the  “biggest  vote  in  history”  on  Nov. 
4  because  of  the  increase  in  registered  voters 
as  the  result  of  its  “Get  Out  the  Vote  Cam¬ 
paign”  which  has  been  supported  by  many 
newspapers  across  the  country. 

For  that  reason  it  is  appealing  to  state  and 
local  officials,  also  all  newspapers  and  radio 
stations,  to  do  everything  in  their  power  to 
see  that  voting  facilities  and  voting  periods 
are  adequate  enough  to  take  care  of  the  peo¬ 
ple  at  the  polling  places. 

Already,  without  registration  completed,  it 
appears  to  be  around  20%  higher  than  in 
former  years.  Ordinary  mathematics  applied 
to  the  fifty  million  voters  in  1948  indicates 
there  will  be  at  least  10,000,000  more  people 
going  to  the  polls.  On  top  of  that  add  a  few 
more  million  people  who  registered  last  time 
but  didn’t  vote  who  will  do  so  this  time. 

If  those  people  are  confronted  with  an 
hours-long  wait  at  the  polls  it  is  going  to 
offset  all  the  effort  that  has  been  expended  to 
educate  people  to  their  responsibilities  as 
citizens. 


RADIO  TESTS 

THE  BROADCAST  Advertising  Bureau  h*s 

set  out  to  prove  that  radio  advertisinf 
can  do  more  for  department  store  or  larfc 
retail  advertisers  than  can  newspaper  adver¬ 
tising. 

It  has  been  “testing”  for  two  ye*R 
some  of  the  results  of  which  we  have  qu«v 
tioned  in  the  past,  and  is  now  offering  *> 
help  finance  a  large  store  or  chain  in  makiai 
“enough  tests  to  confirm  on  a  large  scale  the 
validity  of  the  past  two  years’  findings."  TIi* 
technique  is  to  spend  the  same  expenditure 
in  two  media,  advertising  the  same  item  *1 
the  same  time. 

We  think  there  are  two  points  that  new 
papers  should  make  to  their  retail  adveft» 
ers: 

1.  Results  of  their  newspaper  advertisiui 
over  the  years  speak  for  themselves;  2.  Bj 
using  radio  in  a  test  like  this  they  are  doub¬ 
ling  their  advertising  expenditures.  They  *>* 
almost  bound  to  get  results.  Why  not  |N 
newspapers  a  fair  test  by  doubling  their  spac* 
over  a  similar  period  and  see  what  resulB 
they  get? 
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UNITED  FEATURES 


director  of  the  St.  Petersburg  Howard  P.  Oettinger,  former- 
erchants  Association.  ly  with  the  AHen-Klapp  Company, 

♦  *  *  the  New  York  Herald  Tribune 

Tom  Wallace,  editor  emeritus  fit®  New  York  Evening  Sun, 
f  the  Louisville  Itas  joined  the  New  York  office 

Ky.)  Times,  re-  ftf  t)K  Detroit  (Mich.)  News  and 

:ived  an  award  r  fl'^  Booth  Newspapers. 


PERSONAL 

MENTION 


Ridgeway  Zelley  has  been 
named  publisher  and  general  man¬ 
ager  of  the  Guthrie  (Okla.)  Daily 
Leader,  succeeding  G.  D.  Guil- 
KEY,  who  held  the  position  for 
five  years.  The  paper  was  pur¬ 
chased  early  in  1952  from  L.  H. 
Wentz  estate  by  Guthrie  Publi¬ 
cations,  Inc.  Mr.  Zelley  was 
publisher  and  general  manager  of 
the  Atcliinson  (Kan.)  Globe  tor 
nine  years. 


In  the  Editorial  Rooms 


Bill  Brown,  formerly  of  the 
Pasadena  (Calif.)  Independent, 
the  Boston  (Mass.)  American  and 
the  Washington  (D.  C.)  Star,  has 
joined  the  staff  of  the  Los  Angeles 
(Calif.)  Daily  News  as  a  reporter. 
Also  new  on  the  Daily  News  staff 
are  Jack  Manning,  formerly  of 
the  Los  Angeles  Mirror;  Russ 
Burton,  formerly  of  Time.  Inc., 
and  Gary  Watson. 


Wallace 


Emery  A. 

OnFi.L.  founder- 
publisher,  marked 
tne  approacn  of 
his  81st  birthday 
(Oct.  25)  by  per¬ 
forming  the  cere¬ 
mony  of  chang¬ 
ing  the  masthead 
line  to  read 
“Fifty-fifth  Year” 
on  the  Monroe 
(Wis.)  Evening 
Times  for  the 
edition  of  Oct.  13. 


Oakley  Dalgleish,  editor-in- 
chief  and  assistant  publisher  of  the 
Toronto  (Ont.)  Globe  &  Mail, 
has  been  appointed  a  member  of 
the  board  of  governors  of  the  Uni¬ 
versity  of  Toronto,  a  post  formerly 
held  by  the  late  George  McCul- 
LAGH,  publisher  of  the  Globe  & 
Mail  and  Toronto  Telegram. 


John  D.  Checquer,  a  member 
of  the  editorial  staff  of  the  Mount 
Vernon  (N.  Y.)  Daily  Argus  for 
the  past  18  years,  was  ordained  a 
deacon  Oct.  21  in  the  chapel  of 
the  Cathedral  of  St.  John  the  Di¬ 
vine  in  New  York.  .  He  will  re¬ 
main  on  the  Argus  staff. 


For  the  very  best 
interpretation  of  com 
plex  world  problems. 


Odell 


Robert  C.  Green  of  the  San 
Francisco  (Calif.)  Chronicle  has 
shifted  from  merchandising  man¬ 
ager  to  food  accounts  in  the  na¬ 
tional  advertising  department. 
Rowxand  K.  Rebele  succeeds 
him  as  merchandising  manager. 


Merquit  Childs 
5  columns  a  week 


Bob  Ables,  a  former  deskman 
and  reporter  for  the  Corpus  Christ! 
(Tex.)  Caller -Times,  has  been 
named  editor  of  the  Cleveland 
(Tex.)  Advocate.  He  succeeds 
John  Nation,  who  resigned  to 
become  editor  of  the  Bay  City 
(Tex.)  News. 


.\l  Swabb  has  been  promoted  John  1..  Wagoner,  former  news 
to  state  supervisor  in  the  circula-  ■ditor  of  the  Claremore  (Okla.) 
tion  department  of  the  Phoenix  Daily  Progress,  has  joined  the  staff 
(Ariz.)  Arizona  Republic,  and  of  the  McAlester  (Okla.)  News- 
Dan  Gerrard,  recently  returned  Capital,  replacing  Frosty  Troy, 
from  military  service,  has  been  who  has  gone  to  college, 
named  carrier  promotion  man-  •  *  ♦ 

ager.  James  H.  Shumaker,  Associat- 

*  ♦  *  ed  Press  night  editor  in  Charlotte, 

Douglas  Fuson,  former  circu-  N.  C.,  has  resigned  to  become 

lation  manager  of  the  .Middles-  state  editor  of  the  Durham  (N. 
horo  (Ky.)  News,  has  joined  the  C.)  Herald.  Austin  Adkinson, 
circulation  sales  department  of  the  a  member  of  the  Columbia,  S.  C., 
Lexington  (Ky.)  Herald-Leader.  .Associated  Press  bureau  for  (he 

♦  ♦  »  past  five  years,  succeeds  him  at 

the  Charlotte  bureau.  John  Sum¬ 
ner,  city  editor  of  the  Goldsboro 
(N.  C.)  News-Argus,  is  joining 
the  Columbia  AP  staff,  while 
Smith  Hempstone,  Jr.,  also  is 
loining  the  Charlotte  AP  staff. 

(Continued  on  page  36) 


Fred  Ofhman 
6  columns  a  week 


Bice  Clemow,  publisher  of  the 
iVest  Hartford  (Conn.)  News,  has 
been  elected  to  the  Hartford  Col¬ 
lege  Board  of  Trustees. 


Eleanor  Roosevelt 
6  columns  a  week 


J.  Jeremiah  Hallas,  editor  of 
the  Windsor  (Conn.)  News-Week- 
ly,  has  been  elected  vicepresident 
of  the  Windsor  Chamber  of  Com¬ 
merce. 


Robert  Ruark 
S  columns  a  s*cck 


Miror  Newspapers,  Ltd.,  London,  Donald  B.  Anway,  managing 
amved  in  New  York  for  a  visit  editor  of  the  Berlin  (Wis.)  Jour- 

nal,  has  resigned  to  accept  a  posi- 
*  *  *  tion  with  the  Williston  (N.  Dak.) 

Walter  W.  Krebs  will  mark  Daily  Herald.  He  will  head  the 
his  25th  anniversary  as  president  advertising  and  promotion  depart- 
of  the  Johnstown  (Pa.)  Tribune  ments. 

Ihiblishing  Company  and  editor  ^ 
of  the  Tribune  on  Dec.  7,  which 
B  also  the  beginning  of  the  paper’s 
100th  year  of  publication. 


Senator  Margaret 
Chase  Smith 

S  columns  a  week 


Welcome,  Buffalo  Courier-Express 

To  the  Ever-Growing  List  of  Subscribers  to 


Thomas  L.  Stokes 
5  columns  a  vrcck 


Paul  Bumbarger,  publisher  of 
the  Charles  City  (la.)  Press,  was 
named  state  chairman  of  the  Iowa 
AP  Managing  Editors’  Associa- 
hon  at  the  Fall  meeting  Oct.  9  in 

Marshalltown. 


COMIC  DICTIONARY 

RABBIT 

Hare  today  and  mink  tomorrow 

Copyriirht.  1052.  by  Evan  Es.ar 


For  tamplet  and  rates, 
phone,  wire  or  write  today 


Loyal  Phillips,  publisher  of 
ihe  St.  Petersburg  (Fla.)  Inde- 
^ndent,  has  been  elected  to  the 
wrd  of  governors  of  the  St. 

Petersburg  Chamber  of  Commerce 
appointed  chairman  of  the 
Chamber’s  Advertising  Commit- 
plans  the  city’s  resort 
Mvertising.  He  was  also  elected 

editor  &  PUBLISHER  for  October  25.  1952 


Daily  Brightener  for  Page  One 
Phone  or  Wire  for  Samples,  Terms 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Moines  488  MadisoH  Ave.,  N.  Y.  C. 


PERSONAL 

continued  from  page  35 


Howard  David  Davis,  Peter 
Lersch  and  Harry  Clive  Thomp¬ 
son  have  joined  the  staff  of  the 
International  Edition  now  pub¬ 

lished  weekly  by  the  New  York 
Journal  of  Commerce.  M  r  . 
Lersch  was  formerly  Western  ad¬ 
vertising  manager  for  the  Phila¬ 
delphia  Daily  News. 

*  *  * 

Bob  Kederick,  former  city  edi¬ 
tor  and  sports  editor  of  the 
Orangeburg  (S.  C.)  Times  and 

Democrat,  has  joined  the  Anchor¬ 
age  (Alaska)  News  as  assistant 
managing  editor. 

*  *  * 

Lowery  Bowman  of  the  United 
Press  bureau  in  Atlanta  has  joined 
the  U.P.  bureau  in  Raleigh,  N.  C., 
succeeding  Will  S.  Temple,  who 
resigned  to  join  the  public  rela¬ 
tions  department  of  the  Southern 
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Strate,  Circulation  Manager;  Evelyn  Z. 

Kolojay,  Classified  Manager. _ 

IFeuhington  4,  D.  C.  Bureau,  James  J.  Butler, 
1140  National  Press  Bldg.,  Telephones, 

MEtropoliun  0823,  0824,  0825. _ 

Chicago  Bureau,  810  London  Guarantee  (if 
Accident  Bldg.,  360  North  Michigan  Ave.,  Chi¬ 
cago  /,  III.  Tel.  STate  2-489^99.  George  A. 
Brandenburg,  Editor;  Harry  K.  Black, 

Advertising  Representative. _ 

Phitadetphia  Bureau,  1046  Commercial  Trust 
Bldg.,  ISth  and  Market  Sts.,  Philadelphia  3, 
Pa,  Tel.  Rlttenhouse  6-4582.  Joseph  W. 

Draoonetti. _ 

Pacific  Coast  Editor,  Campbell  Watson,  Mills 
Bld^.,  San  Francisco  4.  Tel.  GArfield  1-79M. 
Pacific  Coast  Advertising  Representative:  Dun¬ 
can  A.  Scott,  Suite  2,  Penthouse,  Mills  Bide., 
San  Francisco  4.  Tel.  GArfield  1-7950;  2978 
Wilshire  Blvd.,  Los  Angeles  5,  Tel.  DUnkirk 

8-4151. _ 

London,  England  Office;  Allan  Delapons, 
Manager,  19  Dorchester  Court,  Mustvell  Hill, 
London,  N,  10. 

Paris,  Frarue,  Editor,  G.  Langelaan,  48, 
Avenue  de  Paris,  Vincennes  (Seine).  Ctopies 
of  Editor  «  Publisher  are  available  at  the 
American  Information  Service,  20,  rue  Duphot, 

Paris  (ler),  France. _ 
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AYer»e  renewal  for  7  years . 81.69% 

For  Subscription  Rates  see  Page  2 


DISPLAY  ADVERTISING  RATES 


Size* 

1 

Time 

6 

Timet 

13 

Timet 

26 

Timet 

52 

Timet 

I  P«. 

$415 

$355 

$330 

$305 

$275 

H  PS. 

235 

196 

185 

175 

155 

Kps- 

130 

115 

105 

100 

90 

Mps. 

85 

75 

70 

60 

55 
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50 
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39 

36 
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Bell  Telephone  Co.  in  Atlanta. 

*  a  a 

Jerry  Healey,  formerly  Cen¬ 
tral  division  chief  for  International 
News  Service  and  more  recently 
in  public  relations  work  in  Ohio, 
has  returned  to  Chicago  as  a  gen¬ 
eral  assignment  reporter  for  the 
Chicago  Herald- American. 

♦  ♦  * 

Robert  Marvin,  managing  edi¬ 
tor  of  the  Beatrice  (Neb.)  Sun, 
is  the  new  state  chairman  of  the 
Nebraska  Associated  Press. 

♦  ♦  ♦ 

Paxton  Davis,  formerly  of  the 
Richmond  (Va.)  Times-Dispatch, 
has  resigned  to  join  the  city  news 
staff  of  the  Winston-Salem  (N.  C.) 
Sentinel.  Before  going  to  Rich¬ 
mond,  he  was  on  the  staff  of  the 
Winston-Salem  Journal. 

♦  *  * 

Mickey  Carroll,  formerly  of 
the  Rutherford  (N.  J.)  Repub¬ 
lican,  has  joined  the  staff  of  tiie 
Passaic-Clifton  (N.  J.)  Herald- 

News. 

*  ♦  ♦ 

Alfred  L.  Hewitt,  city  editor 
of  the  Shreveport  (La.)  Times. 
has  been  named  to  the  faculty  of 
Centenary  College.  Shreveport,  as 
an  instructor  in  journalism. 

4c  * 

Sid  Omar,  formerly  of  the  Phil¬ 
adelphia  (Pa.)  Record,  and  Dan 
Byrnes,  formerly  of  Canadian 
Press,  have  joined  the  Los  Angeles 

bureau  of  United  Press. 

4c  4c  4c 

Charles  B.  Steers  has  been 
appointed  news  editor  of  the 
Anamosa,  Mo.,  twin  weekly  news¬ 
papers,  the  Journal  and  the  Eu¬ 
reka.  He  has  been  editor  of  the 
Missouri  Legionaire  the  last  year. 

a  a  a 

Rene  Merlander  has  returned 
to  the  Los  Angeles  (Calif.)  Mirror 
after  service  in  Korea. 


Where  They  Are  Now 


John  B.  Danby,  a  former  assis¬ 
tant  editor  on  the  national  news 
desk  of  the  New  York  Herald 
Tribune,  has  been  named  execu¬ 
tive  editor  of  Redbook  Magazine, 
a  *  a 

Jack  Craddock,  former  state 
news  editor  of  the  Dallas  (Tex.) 
Times  Herald,  has  been  appointed 
■public  relations  director  for  Lus- 
combe  Airplane  Corp.,  Garland, 
Tex, 

a  a  a 

Norman  Nicholson,  Detroit 
staffer  for  United  Press,  has  been 
named  chief  of  the  Newsweek 
Detroit  bureau. 

♦  ♦  * 

Tibor  Koeves,  a  former  foreign 
correspondent,  has  been  named 
editor  of  United  Nations  World, 
succeeding  Quentin  Reynolds, 
who  resigned  to  write  books. 

*  >i<  * 

Ralph  A.  Habas,  a  member  of 
the  Chicago  (Ill.)  Sun-Times  edi¬ 
torial  staff  since  1942,  has  re¬ 
signed  to  join  the  public  relations 
firm  of  Theodore  R.  Sills  &  Co. 


THE  FOURTH  ESTATE  ...  By  Trent 


“There  she  goes  accompanying  herself  on  the  machine  again!" 


D.  Clint  Johnson,  circulation 
manager  of  the  Rock  Hill  (S.  C.) 
Evening  Herald  and  former  cir¬ 
culation  manager  of  the  Biirling- 
*on  (N.  C.)  Times-News,  is  re¬ 
signing  to  enter  the  investment  se¬ 
curity  business. 

4t  ♦  4( 

Russell  H.  Brantley,  manag¬ 
ing  editor  of  the  Durham  (N.  C.) 
Morning  Herald,  and  Fred  Whit¬ 
aker,  feature  writer  and  former 
advertising  man  of  Kinston,  N.  C., 
are  taking  top  posts  with  the  State 
of  North  Carolina.  Mr.  Brant¬ 
ley  will  become  head  of  the  State 
News  Bureau,  while  Mr.  Whit¬ 
aker  will  head  the  State  Tourist 
Bureau. 

Harry  Carlson,  former  United 
Press  bureau  manager  in  Seattle 
and  Spokane,  Wash.,  Helena, 
Mont.,  and  Phoenix,  Ariz.,  and 
since  early  this  year  business  rep¬ 
resentative  for  U.P.  for  Oregon 
and  Idaho,  has  resigned  after  10 
years  with  the  wire  service  to  join 
the  San  Francisco  staff  of  Carl 
Byoir  and  Associates. 

0*0 

John  P.  Christy,  formerly  with 
the  Chicago  City  News  Bureau,  is 
new  managing  editor  of  Hot  Rod 
Magazine,  Los  Angeles. 

0  0  0 

John  L.  Scherer,  former  avia¬ 
tion  writer  for  the  Gannett  News¬ 
papers,  has  been  appointed  asso¬ 
ciate  editor  of  Mechanix  Illus¬ 
trated. 

*  o  * 

Allan  Eastman,  columnist  for 
the  Bismarck  (N.  D.)  Tribune  for 
the  past  six  years,  has  been  ap¬ 
pointed  executive  secretary  of  the 
newly  formed  North  Dakota  Oil 
and  Gas  Association. 

0*0 

Daniel  Chapman,  former  Far¬ 
go  (N.  D.)  Forum  sports  writer, 
has  been  appointed  an  assistant 


attorney  general  for  North  Da¬ 
kota  under  the  state’s  “intern 
plan”  where  outstanding  North 
Dakota  University  law  grads  join 
the  Attorney  General  staff  for  one 
year. 

*  ♦  ♦ 

John  J.  Kerrigan,  who  recently 
resigned  as  editor  of  the  Wilming¬ 
ton  (Del.)  Sunday  Star,  has  been 
appointed  membership  enrollment 
director  of  the  Philadelphia  Fd- 
lowship  Commission  and  Fellow¬ 
ship  House. 

0  0  0 

Larch  G.  Cody,  night  editor  of 
the  Salt  Lake  City  (Utah)  Desert! 
News,  has  left  that  job  to  be  a 
public  relations  executive  on  the 
staff  of  the  Gillham  Advertising 
Agency. 

4i  4t  4i 

Elliott  K.  Stein,  former  re¬ 
porter  and  columnist  with  the 
Plainville  (Conn.)  News  and  the 
Southington  (Conn.)  News,  hM 
opened  a  public  relations  counsel¬ 
ing  office  in  Waterbury,  Conn. 

«  *  * 

John  V.  Heffernan,  former 
city  editor  of  the  Wilkes-Bartt 
(Pa.)  Sunday  Independent,  B 
again  directing  the  publicity  wort 
for  the  Republican  Party  in  p' 
zerne  County,  Pa.  At  one  time 
Mr.  Heffernan  was  a  member 
of  the  Philadelphia  (Pa.)  Recori 
staff. 

♦  ♦  ♦ 

Will  S.  Temple,  United  Pm* 
staffer  in  Raleigh,  N.  C.,  sin^ 
January,  has  resigned  to  lO*® 
Southern  Bell  Telephone 
pany’s  general  information  office 
in  Atlanta. 

4>  *  * 

Donald  S.  Briese,  one-time  i*" 
porter  for  the  San  Francisco 
(Calif.)  Chronicle  and  later 
(Continued  on  page  47) 
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Uft  to  right:  S.  E.  Boys,  president  and  editor;  Mrs.  S.  E.  Boys,  vice-president;  A.  R.  Boys,  secretary- treasurer  and  business  manager. 


“Impossible 
without  our 
$CAN-A-GRAVER!” 

says  Plymouth,  Ind.,  Pilot-News  publishing  team 


Last  summer  the  Plymouth  (Ind.)  Pilot-News  celebrated  its  100th  anni¬ 
versary  with  a  140-page  centennial  edition.  This  remarkable  effort  for  a 
small-daily  staff  “would  have  lx?en  impossible  without  our  Scan-a-graver,” 
said  S.  E.  Boys,  editor. 

Nearly  all  illustrations  are  Scan-a-gravings— 539  of  them  totaling  over 
6,000  square  inches— which  greatly  simplified  the  production  problem. 
Many  pages  were  made  up  and  stereos  were  cast  a  week  before  some  of  the 
pictures  were  available.  Then  the  Scan-a-gravings  were  mounted  on  the 
stereos  at  press  time. 

More  important,  though,  the  Scan-a-graver  pays  off  every  day  fc;r  the 
Pilot-News  because  the  picture  deadline  is  2  p.m.  Competitive  dailies  in 
nearby  cities  can’t  use  photos  taken  after  8  a.m. 


"Readership  has  gane  up  tremendously  since 
we’ve  been  using  the  Scan-a-graver,”  says 
Managing  Editor  Don  R.  J.  Cramer.  “Our 
circulation  is  now  well  over  6700,  and  peo¬ 
ple  are  continually  complimenting  us  on 
the  pictures  we  use.” 


Mare  and  better  ads  are  sold  by  Ad  Manager 
Francis  E.  Schultz  with  the  Scan-a-graver. 
“We  furnish  local  art  to  local  advertisers,” 
he  says.  “And  when  mats  are  missing  we 
make  Scan-a-gravings  directly  from  busi¬ 
ness  literature.” 


#  Want  to  know  moro  obovt  S<an»a»geavor7  Wrifo  today  for  mfor> 
motion  about  how  you  can  sov#  monoy  and  givo  your  roadorg  bottor 
sorvico  with  it.  And  ask  tor  your  copy  of  ''Improggiont/*  tho  quarforty 
pubtication  of  Fairchild's  Graphic  Arts  Division  that  wilt  hotp  you  oxpfoit 
tho  tochniquos  and  possibifitios  of  photo*fournoiism.  Foirchlld  Camora 
ond  Instrument  Corporation,  88-06  Von  Wyck  8oulovard,  Jomoica  1, 
New  York,  Deportnwnt  |00<33At. 


(Additional  revenue  comes  from  13  nearby 
newspapers  which  obtain  their  Scan-a- 
gravings  from  the  Pilot-News.  The  sale  of 
engravings  thus  reduces  the  unit  cost  to 
the  Pilot-News  for  operating  the  Scan-a- 
graver  to  a  very  low  point. 
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CIRCULATION 

Carrier  Papers  Add 
Zest  to  Route  Work 

By  George  A.  Brandenburg 


(First  of  Two  Articles) 

Boys  need  good  examples  far 
more  than  they  need  critics. 

Only  a  man  who  knows  ail 
about  boys  and  still  likes  them  is 
the  man  to  edit  a  newspaper  car¬ 
rier  publication. 

Such  is  the  general  background 
of  carrierboy  papers  which  are 
contributing  to  the  welfare  of 
newspaperboys  in  U.  S.  and  Can¬ 
ada. 

80  Carrier  Papers 

There  are  today  approximately 
80  carrier  publications  in  U.  S. 
and  Canada.  Fifty  new  publica¬ 
tions  were  started  in  the  five-year 
period  following  World  War  11. 
Only  three  were  discontinued  dur¬ 
ing  that  period,  according  to  Wal¬ 
ter  R.  Rauck,  Pittsburgh  (Pa.) 
Press  circulation  manager,  who 
made  a  study  of  carrier  papers  for 
ICMA  in  1950.  He  reports  that 
facts  obtained  then  have  not 
changed  materially  in  the  mean¬ 
time. 

The  caliber  of  carrier  papers  to¬ 
day  is  impressive,  judging  from 


the  copies  which  come  to  our  at¬ 
tention  each  month.  Some  are 
fancy  jobs  and  others  are  run  off 
on  a  mimeograph  machine,  but 
the  majority  are  “professional” 
tabloid  newspapers  or  are  in  the 
category  of  “slick”  magazines. 
Plenty  of  pictures  seem  to  be  the 
common  denominator  of  the  ma¬ 
jority  of  carrier  papers  which  re¬ 
flect  to  the  credit  of  their  news¬ 
paper  sponsors. 

Mr.  Rauck,  in  discussing  the 
worth  of  carrier  papers,  pointed 
out  that  on  a  small  newspaper 
where  the  circulation  manager 
sees  all  the  boys  almost  daily, 
such  publications  are  not  worth 
while.  On  a  large  newspaper, 
however,  carrier  publications  are 
an  excellent  medium  for  the  cir¬ 
culation  manager  to  get  a  “first 
hand”  message  across  to  the 
carriers  and  their  parents. 

3  Kinds  of  Papers 

Mr.  Rauck  said  the  content  of 
carrier  publications  apparently 
falls  into  three  distinct  classifica¬ 
tions:  one  group  is  strictly  busi- 


really  helps  get  a  newspaper  "out"! 


Successful  Circulation  Managers  designed  these  route 
tubes.  They  are  the  finest .  .  .  the  most  effective  made ! 
Both  models  have  welded  construction  throughout,  full 
length  drainage,  and  rustproofing.  Model  ELL  has  flat 
sides,  holds  large  Sunday  newspapers.  Check  the  com¬ 
plete  Charter  Newspaper  Line  .  .  .  it’s  tested  and  proven 
by  America’s  largest  newspapers.  WRITE  FOR  CATA¬ 
LOG  AND  PRICES. 


the 


the  best ! 


»  division  of  the  STEEL  CITY  MANUFACTURING  CO  •  Youngstown.  Ohio 


ness,  the  second  group  seems  to  tributed  by  circulation  supervisors 
be  devoted  to  how  much  fun  there  and  district  managers.  Carrien 
is  in  the  newspaper  business  for  are  encouraged  to  write  in,  but 
carrier  boys,  and  third  group  this  source  does  not  furnish  suffi- 
seeks  a  happy  medium  with  about  cient  material,  Mr.  McNeil  point- 
one-half  business  and  the  other  ed  out. 


half  entertainment,  iiKluding  pic¬ 
tures  and  stories  of  carrier  soft¬ 
ball  games,  bowling,  parties,  etc. 


H-D  by  District  Men 
All  typesetting  and  engravings 
,  gainc.  UUW....K,  civ,,  produced  in  the  Press  plant 

It  IS  not  easy  to  edit  a  carrier  i...  .u  j- 

naner  that  nrodnees  results”  he  **  supervised  by  the  edl- 

paper  that  prtwuces  results,  he  working  with  the  printer.  The 

warned.  It  is  hard  to  get  interest-  Carrier  Edition  is  distributed  by 
mg  stories  and  good  pictures  of  j,ome  delivery  district  manager 
carrierboys.  It  is  hard  to  make  „„  f 

each  issue  of  a  carrier  paper  alive  j,onies 

and  interesting  as  you  cannot  have  Mn.,"..  » 

.  e  I  .u  ui-  -11  Dur  paper  tells  news  of  car- 

set  formula  or  the  publication  will 

.  ,  At.  11  •  1  riers  route  experiences,  hobbies 

grow  stale  Above  all  eise,  keep  school  act^itles,”  said  Mr. 
It  down  to  earth,  human,  read- 

,  u  1  j  1.  ‘Around  Your  Route,’  written  by 

e„ce"f„  b^T„™i,'’i,cSTuS:  "'eftr'iS 

licalions  direct  to  the  boys- homes  «  The  Carrier  Seholar^ 

SO  parents  learn  what  you  are  try-  .. 

•  .  u  .u  •  ^  •  program  and  some  features  of  the 

mg  to  teach  their  sons.  Carrier  j-! 

publicatiotis  alone  are  not  the  en-  ^  J  "we  t?J  to 

rnST; ■artSr  i?“„^n “ t 

^  11**  *  *u  publication  for  the  earners  with* 

paper,  personal  letters  to  the  par-  •T,,.  _ _ _ 

.oCnt  rhrictm,c  unit  Vfevthpr’.  mUCh  SpCClfic  prOmOtlOD 


ents  at  Christmas,  and  on  Mother’s  « 

r*„„  „..,1  Of  route  work. 

The  Dallas  (Tex.)  Morning 
News  has  been  publishing  a  car¬ 
rier  paper.  Carrier  News,  sine* 
June,  1945,  according  to  Sol  Katz, 


Day  and  Father’s  Day. 

Seek  Staff  Help 
Referring  to  the  Pittsburgh 
Press  carrier  paper,  the  Light¬ 
house,  Mr.  Rauck  said  the  pub-  circulation  manager, 
lication  is  edited  by  Robert  O.  Cuts  Down  Turnover 

Dyer,  a  suburban  circulation  man-  r  i  .u  .  .u 

ager,  who  does  the  editorial  work 

in  addition  to  his  regular  duties,  pulses,’  he  saiA 

“We  endeavor  at  all  times  to  have  effectively 

carrierboys  or  their  parents  send  solidifying  good  relationship 

in  items,  but  also  urVe  our  own  ®^"!®";  “ 

employes  in  outside  circulation  |s  a  most  convenient  method  of 
activities  to  round  up  stories  from  ‘‘®®P'"8  ‘•’®  f  "‘5"  and  their  la- 
their  respective  terriiories,”  he  ex-  ^"ts  Properly  informed  of  tM 
plained  benefits  of  a  News  route  and  in 


“We  get  some  good  articles 


promoting  carrier  activities.  We 
feel  that  Carrier  News  has  aided 


from  other  earner  publications  _  ui  •  j 

and  from  the  NBA,  iLianapolis.  ‘*®®''®“‘“8 

Cuts  are  made  in  our  engraving  ®^' 

room,  but  the  printing  is  done 
outside  by  a  commercial  printer 


A  member  of  the  Dallas  News 
promotion  department  edits  the 


We  print  10,000  copies  at  a  cost  carrier  paper.  The  circulation  d^ 
of  over  $350  per  month  which  partment  is  responsible  for  the 
varies  according  to  the  amount  content.  “We  furnish  the  reading 
of  typesetting  and  makeup  re-  triatter  and  pictures,”  said  Mr. 
quired.”  Katz.  “The  editor  rewrites,  if  nec- 

The  “Carrier  Edition”  of  the  essary.  We  do  not  use  our  carrier 
Cleveland  (Ohio)  Press  is  edited  salesmen  as  reporters.  We  ask  for 
and  written  by  Leon  McNeil,  cir-  contributions,  but  seldom  get  » 
culation  promotion  manager,  response.” 

Some  ideas  for  stories  are  con-  The  editor  assumes  all  produc¬ 
tion  responsibilities,  working  with 
the  printers,  makeup  men  and 
pressmen.  The  Carrier  News  is 
sent  by  mail  to  the  homes  of  all 
carriers.  The  mailing  list  runs  ap¬ 
proximately  1,400  copies  i^r  issue 
and  the  mechanical  cost  is  about 
$50  an  issue. 

An  ‘All-News’  Paper 
The  Junior  Call,  which  began 
in  Dec.,  1951,  is  published  by  the 
San  Francisco  (Calif.)  Call-Bul¬ 
letin,  A  unique  feature  of  the  car¬ 
rier  paper  is  the  editorial  principl** 
followed  by  the  staff.  Throughout 
its  10-months’  history,  there  hu 
been  a  rigid  rule  that  nothing  will 
be  published  in  the  carrier  pu^ 
lication  unless  it  is  news.  Patterned 
after  the  Daily  Call-Bulletin,  mak^ 
_ (Continued  on  page  43) 
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Circulation-Builders 

That*  popular 
"Vandinq  Box- 
a»"  for  naws- 
papan  make  It 
possible  for 
people  in  a 
hurry  to  gat 
their  paper,  at 
points  where 
distribution  is 
missing. 

Coin  dropped  in  .  .  .  paper  with¬ 
drawn  easily.  Price  indicated. 
Weather-resistant.  Now  widely  used, 
with  success.  Send  for  complete 
data. 
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Milwtsakee  Metal  Prodacts  Co. 
1137  N.  Palmer  8t. 
Milwaukee  lii,  Wisconeln 
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Make  everyone  happy  with  a  gift  of  fine  SCHEINLE 
whiskies.  They’re  convenient  to  buy,  economical  to  give 
and,  above  all,  the  gifts  that  no  man  ever  exchanges. 


Your 

business  gift 
problems 
are  over! 


SIR  JOHN  SCHENLEY  The  International 
Whisky—  W  orld's  Choicest  Blend.  Luxury 
bottle,  luxury  carton,  luxury  whisky  .  .  . 
every  drop  of  its  whisky  is  8  years  old 
or  older! 

BLENDED  WHISKY,  86.8  PROOF.  35%  STRAIGHT 
WHISKY.  65%  GRAIN  NEUTRAL  SPIRITS. 


OLD  SCHENLEY  The /lift  nhiskey  you'd 
much  rather  keep  than  give  away!  An  im¬ 
pressive  gift:  the  greatest  of  all  bourbons 
...  in  a  beautiful  decanter.  8  YE.ARS  OLD. 
Twice  as  old  as  most  bottled-in-bonds. 

STRAIGHT  BOURBON  WHISKEY,  100  PROOF. 
BOTTLED  IN  BOND. 


SCHENLEY  RESERVE  The  best-tasting 
whiskey  in  ages!  When  you  give  today’s 
Schenley,  you  know  you’re  giving  the  best 
whiskey  there  is!  Handsome  gift  carton 
is  new!  Needs  no  wrapping. 

BLENDED  WHISKEY.  86  PROOF.  65%  GRAIN 
NEUTRAL  SPIRITS. 


FOR  I 

•  CUSTOMERS  •  EMPLOYEES 

•  SALESMEN  •  PROSPECTS 

•  DEALERS  •  SERVICE  AGENTS 

•  SUPPLIERS  •  PUBLIC  RELATIONS 

•  PURCHASING  AGENTS 

(P.S.  HOLIDAY  PARTIES) 

Decanter  and  gift  cartons  above 
at  no  extra  cost. 

SCHENLEY  DBTIIIUTOIS  :NC..NENT0IK  N  T. 
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PROMOTION  reading.  It  has  romance.  It  has  In  the  Bag 

facts  and  figures.  It  has  maps  and  wdi  Street  Journal  out  with  u 
F  XT'  _  f  •  A  charts.  It  has  a  vision  of  the  fu-  excellent  and  informative  “Inda 

MS  X  QtUrCOUDtX  Kll Mtri'ncr  ^  to  subscriber  Buying  Power.”  Oau 

^  ^  •’*  •’O  •  The  Inquirer  was  smart  to  give  js  based  on  a  questionnaire  amoni 

rw^  ww  iWX  9  A  W  w  section  a  good-  super-maga-  mail  subscribers.  Result  is  a  pic- 

#  zine-stock  cover.  This  will  help  ture  of  the  Wall  Street  Journal 

*  ^  tft  ^  ML  keep  the  section  intact  for  the  reader  that  an  advertiser  can  at 

n  .  Q  .  .  reading  and  the  re-reading  it  is  most  say  hello  to,  he  knows  so 

oy  1.  o.  irvm  bound  to  have.  And  certainly  the  much  about  him. 

,  .  many  advertisers  in  the  section, 

America  s  burgeoning  market-  phical  area  called  “Delaware  Val-  who  supported  it  with  uniformly 
places,  busting  aut  of  their  city  ley,  U.  S.  A.”  If  you  read  the  excellent  advertisements  especially  /  ft  ! 

Imes  and  spreading  themselves  all  trade  books  at  all,  you  can’t  have  prepared  for  it,  appreciate  this.  /t \  - 

over  the  map,  are  throwing  down  escaped  it.  The  Inquirer  has  been  How  much  better  this  presenta- 
quite  a  ch^lenge  to  the  ingenuity  promoting  Delaware  Valley,  U.  S.  tion  is  than  the  usual  market  pre-  (f 

and  imagination  of  newspaper  A.,  for  some  several  weeks  now  sentation  prepared  for  advertisers  «  .  «  .  j 

promotion  departments.  How  are  with  commendable  zest  and  enthu-  only!  This  makes  every  reader  of  neminaers 

you  going  to  describe  Yourtown’s  sidsm.  ‘the  Incjuirer  r  partner  in  the  pa-  The  Pottsville  (Pa.)  R€publicQM 

market  when  it  no  longer  stops  But  the  best  promotion  they've  per’s  promotion  of  Delaware  Val-  printed  over  the  news  stories  oo 

at  Yourtown  s  boundaries  but  em-  given  it  is  an  84-page  colorgravure  ley,  U.  S.  A.  And  it  makes  every  front  page  in  light  red  ink  the 
bra<^  all  of  a  vast  surrounding  section,  magazine  size,  published  citizen  of  the  many  communities  question:  ‘Will  You  Die  'Dih 

territory?  with  the  Inquirer  of  Monday,  Oct.  included  in  Delaware  Valley,  U,  Week-End?  on  Saturday  Mfore 

The  Philadelphia  (Pa.)  Inquirer  13.  It  is  a  superb  job.  It  tells  the  S.  A. — the  area  embraces  large  Labor  Day  as  a  safety  reminder, 

has  done  it  very  neatly,  it  seems  story  of  Delaware  Valley,  U.  S.  chunks  of  the  three  states  of  Penn-  During  the  recent  registration,  the 

to  us,  by  creating  a  new  geogra-  A.,  so  that  it  makes  fascinating  sylvania.  New  Jersey  and  Del-  Yonkers  Herald  Statesman 

(Advrrtisrn,r«n  - - 1  aware— a  partner,  too. 


Is  Yourtown  Bulging? 
Tell  ^Partners*  About  It 


By  T.  S.  Irvin 


i^rialit 


( A  dvertiscmcMt) 


"How  can  one  contact 
13,000  advertisers  quickly?" 


The  publisher  who  asked  this  question  wos, 
and  is,  interested  in  emergency  schedules 


During  November  and  December  more  than  two- 
many  advertisers  will  do  ev'ery-  thirds  are  buyers 
thing  they  can  to  help  their  dis-  of  advertising  — 
tributors  move  surplus  stocks  that  sales  managers, 
have  accumulated  in  different  parts  advertising  man- 
of  the  countrjr.  While  millions  of  agers,  distribu- 
Americans  now  have  all-time  high  tors,  advertising 
savings  accounts,  and  have  bought  agency  officials, 
billions  of  dollars  worth  of  Cjov'-  plus  the  top  man- 


_ Here,  too,  is  an  example  of  ex-  question:  “Did  You  Register?^ 

i  cellent — and  legitimate — coopera-  _  _ 

tion  between  the  editorial  and  pro-  Historic  Fillers 
motion  departments.  It  should  pay  One-line  fillers  about  early 
off  in  big  returns  for  the  Inquirer  Waterbury  are  being  printed  in  the 

II  All  not  only  because  it  is  a  superlative  Waterbury  (Conn.)  Republicm 

l^jw  /  pitch  for  business,  but  also  be-  and  American  in  connection  with 

***  /  •  cause  it  is  a  tremendously  fine  con-  the  city’s  celebration  of  the  150th 

tribution  to  the  future  economic  anniversary  of  its  brass  industry, 

health  and  wellbeing  of  the  com-  The  fillers  were  compiled  in  a  r^ 

*  munity.  search  by  Miss  June  Johnson,  r^ 

porter. 

Newspaperboys 

An  8-page  section  which  the  Calling  on  Merchants 

Stockton  (Calif.)  Record  publish-  Accompanying  Chicago  Tribuiu 
ed  on  Oct.  4  carried  a  picture  of  advertising  solicitors  in  their  calli 
every  Record  carrier,  and  pictures  merchants  this  month  are  2! 
and  stories  about  the  picnic  the  students  of  the  Northwestern  Uni- 
Record  gave  the  boys  the  Siaturday  versity  Medill  School  of  Journal- 
before.  Front  page  of  the  section  who  are  studying  the  function 
was  an  excellent  photographic  of  the  newspaper  in  modern  re- 

montage  of  newspaperboys  at  tailing  as  part  of  their  course  in 

Rob  Kfnyon  P'^V-  .  advertising  merchandising. 

Wc  got  a  bang  out  of  looking  Among  the  students  is  Miss 


ernment  Bonds  and  other  securi-  agement  group  who  give  the  final  at  page  after  page  of  smiling,  Musarret  Temuri,  29,  from  Kara- 
ties,  consumer  buying  in  some  O.K.  for  an  emergency  schedule,  healthy  young  faces.  And  if  every-  ^hi,  Pakistan.  She  has  a  master’s 


markets  has  slowed  down.  .  .  one  else  gets  that  reaction,  you  degree  in  philosophy  from  Delhi 

T  -NT  v  t  r-  ,  know  this  section  and  all  others  university  and  is  on  leave  from 

u  c example,  ^jonday,  we  can  guarantee  its  like  it  were  well  worth  while.  position  as  assistant  research 


the  \V)all  Street  Journal  of  Septem-  appearance  in  Printers'  Ink  ten 


officer  in  the  Pakistan  govern- 


ber  23rd  reported  “Department  ,  ,  .  j.  p."™  ty  a  v  ment’s  advertising  and  publicity 

store  sales  in  New  York  City  de-  .  .  '  1.^0^,.  t  Broun  nf  hnvers  ^  department  to  study  at  Northwest- 

dined  from  the  levels  of  a  year  by  the  largest  group  of  buyers  Gazette.  sXzrXcA  going  to  town  ern  on  a  government  scholarship- 


ago?or\hT23l^correcudv^  advertising  in  this  country.  a  really  big  way  with  its  circula-  ""The\;une^in"7dvWtising' mer- 

ago  lor  tne  ^ra  consecutive  week.  .  r  j  -  •  bon,  as  well  as  with  linage  in-  .i,„nHisinir  is  taiioht  bv  Howard 

Three  answers  to  the  question  in  Thousands  of  advertisers  are  going  advertising  t^^tSjr.,  XcTr\hme^ 

.  -  to  trv  nnH  /-Imt  out  Kiirnlits  inven-  r _ _ _ „u»..t  It  oo.,.«l.t  of  ‘ 


of  advertising  in  this  country. 


our  headline  follow:  1st.  To  con-  <'';at€™ity  about  it  in  a  couple  of  v^^ising  ^taff? 

tact  the  UstpH  1 1  non  n-ttior,-,!  tories  during  November  and  De-  clever  little  mailing  pieces.  We 

tact  the  listed  13,000  national  ad-  «  ^p^^ed  them  to  you.  One  was  Wp^Ic 

vertisers  in  this  country  would  “Move  over  Moon  here  o*  Week 

require  an  army  of  sales  people.  ^  we  c^^  The  other  wid,  ‘‘Move  P”®™  story  and  blossoms  are 

2nd.  A  letter  to  them  each  week  market  now.  it  will  be  much  easier  Moon,  here  we  go.”  i  m  C  ^  ' 

would  cost  annrnvimQtBiv,  « noo  to  Sell  them  a  schedule  in  your  Well,  the  increases  continue,  and 


.^iiu.  icucr  10  inem  eacn  week  over,  moon,  ncre  we  go.  •„  ..  ,  rCalif  1  Citi-’enNe^t 

would  cost  approximately  $1300  *bem  a  schedule  in  your  Well,  the  increases  continue,  and  :  ,  of  the  Week”  fea- 

a  3r..  TSa  >’53.  .h._Uds  w>»  ^ 

and  least  costly  way  to  reach  prac-  Any  of  our  staff  in  our  five  offices  moon’s  too  slow  for  them.  So  s®'*cted  for  community 
tically  every  buyer  of  advertising  is  ready  to  help  you.  Write,  wire  they’re  up  now  with  another  piece  story  "I.  ^jjt 


rfi 


honored  person. 


Of  our  present  circulation  of  23,793, 1 


ADVERTISING  DIRECTOR 


every  Buyer  oi  aavertising  is  reaoy  lo  neip  you.  \v  rue,  wire  incyre  up  now  wiin  anoiner  piece  p.'T  local  florist 

would  be  to  describe  the  sales  or  phone  us.  Better  still,  forward  ^ys.  “G^-by^  Mtoii  sends'outM*acmal  bouquet  to  the 

potentials  of  your  market,  each  your  copy  today.  Sun  here  You  can 

week,  in  Printer^  Ink.  ROBERT  E.  KENYON,  JR.  ,Yhis  was  an  excdlem  little  senes  ■ 

present  circulation  of  23,793,  advertising  director  srd  C^Sli  6c  in  Coming 

wyiy,  ' . . .  .  due  Jim  Williamson,  the  Gazette’s  Corning,  N.  Y. — ^The  Evenist 

.  20S  East  42ad  Strset,  Niv  Ysrk  17,  N.  Y.  ^  business  manager,  and  Charlie  Leader  has  raised  its  price  fr^ 
ni.Cf9  IIIR  CMcago  •  Pasadeaa  •  Atiuta  •  BostM  •  Lshdoa  t  Cole  of  the  John  Budd  Co.,  the  5c  to  6c  per  copy;  weekly 
- - - - -  ■  -...-L  .  . . . . -■ . '  reps,  who  collaborated.  from  30c  to  35c. 
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i.  Y.  Times 
£  ^  Edition 
>  ^lans  to  Move 

1  Paris — European  headquarters 
il-  <  the  New  York  Times  interna- 
i  $0  ional  air  edition  are  to  be  shifted 
lorn  Paris  to  Amsterdam  on  Nov. 

L  A  note  in  Les  Ecoutes,  a  French 
Kckly,  deplores  the  fact  that  the 
igh  cost  of  paper  and  printing  in 
hris  are  responsible  for  the 
lange. 

"  “Obliged  to  pay  here  73  francs 
I  kilogramme  for  newsprint,” 

..  gys  the  weekly,  “the  cost  in 
Amsterdam  will  be  only  49  francs 
^  .  a  kilogramme,  and  the  cost  of 

This  ^ 

.  Srthcrlands 

^  P  The  international  air  edition  of 
"  |fe  Times  made  its  appearance  in 
’  p2ns  at  the  time  of  the  first  Gen- 
pal  Assembly  in  Paris  of  the 
[t;::ed  Nations,  in  1948.  Until 
ijuoe  1950,  copies  of  the  news- 
iiper  were  sent  completely  print- 
|l  from  New  York,  but  after  that 
^te  only  mats  were  flown  over 
"  ™  and  the  printing  done  in  Paris,  at 
t/icffli  jjj  pijjjj  qj  jjjg  qij  pgjif  Journal. 

difficulties,  it  is  undcr- 
<0x1,  have  not  been  so  much  cost 
ustry.  -although  a  highly  important 
*  ^  lem— as  changed  airplane  sched- 
^  ^  causing  the  mats  to  arrive 
k.er  than  previously  at  the  Paris 
tTon  Amsterdam  would  ofler, 

1)  earlier  arrival  of  mats,  much 
1  ^  opportunities  for  early  print- 
caln  ig  and  catching  airplane  services 
re  25  isabling  earlier  distribution 
U®}"  ^.c.ghout  Europe  and  farther 
umal- 

action  The  Continental  air  mail  edition 
n  re  if  the  Times  is  carried  by  the 
rse  in  faropean  service  to  some  42 
Buntries,  and  covers  not  only 
Mi«  furope  but  goes  as  far  afield  as 
Kar^  Africa  and  Asia,  to  Johannesburg 
Cape  Town,  and  to  New 
Wh*  Delhi,  Bangkok  and  Singapore,  to 
from  ksy  nothing  of  an  important  Mid- 
searcn  f;  service.  The  whole  of 
oyern-  trope  is  well  covered.  Farthest 
hliciu  ^rth  of  the  service  is  Iceland  and 
hwest-  f aland,  farthest  south.  Cape 
arship  ^0^,  and  farthest  east,  Singapore, 
f  j  ">5  international  air  edition  is 
^''t'nce  at  25  francs  a  copy 
ne  a  •  -50  francs  for  the  Sunday  edition. 

*  *  * 

^pies  of  the  international  air 
Sition  that  go  to  Central  America 
ns  ^  M  South  -America  are  printed  in 
)y  the  lew  York. 
i-Nevi  m 

irily  it  Editions 

'?®bined  in  Wheeling 

^  .^“eling,  W.  Va.— The  Satur- 
.  the  -  ^«nioon  edition  of  the  Wheel- 
to  .  ^  News-Register  has  been  com- 
^iied  with  the  morning  Wheeling 
'-filigencer  in  order  to  provide 
facilities  for  the 
“  ''<^tion  of  the  News-Register 
iv<«W  edition.  An  early  run  of 

j  fron  Sunday  paper  is  being  added 
jh  night  newsstand  sale 

iiistribution  in  nearby  towns. 

It  1952  Editor  a  pubi.ij^hfr 


Facts  on  the  Air  Age 

by  The  Glenn  L.  Martin  Company,  Baltimore  3,  Maryland 

-  — — — - -  -  T  The  delicately  instrumented  model  is 

towed  down  the  tank’s  100-yard  length 
from  a  fixture  mounted  on  a  monorail.  All 
h  i  landing  and  take-off  speeds  can  be  simu- 

A  i  lated.  A  wave-making  machine  reproduces 

different  types  of  seas.  And  the  hull  is 
i  photographed  above  and  below  the  water- 
j  line  during  the  run  by  a  series  of  cameras 
"  and  mirrors  while  performance  data  is 

electronically  recorded. 


M«w  Shapa  for  a  Soaplano  ...  A  radically 
new  flying  boat  hull  bottom,  affixed  to  the 
wing  and  hull  crown  of  a  World  War  II 
vintage  seaplane,  is  being  tested  by  Mar¬ 
tin.  Designed  as  research  model  M-270, 
the  Navy  plane’s  long,  slender  hull  em¬ 
bodies  in  full-scale  the  results  of  years  of 
extensive  towing  tank  and  wind  tunnel 
tests.  For  years,  flying  boat  engineers  have 
looked  toward  longer,  slimmer  hulls  to 
provide  superior  aerodynamic  perform¬ 
ance  while  retaining  or  improving  the  out¬ 
standing  hydrodynamic  characteristics  of 
modern  seaplanes  like  the  sub-hunting 
Martin  P5M-1  Marlin.  Now,  the  avail¬ 
ability  of  jet  power  makes  more  efficient 
hulls  even  more  necessary. 


Fhtfvl  of  Powr  ...  An  electro-mechanical 
muscle  designed  to  move  control  surfaces 
on  supersonic  and  other  high-speed  planes 
is  no  larger  than  a  man’s  fist,  weighs  about 
a  pound.  Yet,  according  to  its  manufac¬ 
turer,  it  can  take  an  electrical  impulse 
“barely  strong  enough  to  tickle  a  mos¬ 
quito’’  and  turn  it  into  enough  power  to 
move  a  streetcar! 

RwbboWzod  Runway*  ...  At  the  U.  S.  Air 

Force’s  request,  the  Army  Corps  of  Engi¬ 
neers  is  testing  rubberized  paving  for  run¬ 
ways;  not  to  make  landings  smoother,  but 
to  determine  its  resistance  to  jet  fuel. 
Certain  types  of  runway  paving  now  in 
use  disintegrate  when  jet  fuel  is  spilled 
on  them. 


High  Ugfifs  . . .  U.  S.  aircraft  manufacturers 
have  built  approximately  450,000  air¬ 
planes  since  Charles  Lindbergh  first  flew 
solo  nonstop  from  New  York  to  Paris  25 
years  ago  . . .  The  first  U.  S.  jets  to  fight  in 
Korea  habitually  took  off  carrying  loads 
equal  to  the  weight  of  two  average  auto-' 
mobiles  slung  under  their  slender  wings . .  < 
A  U.S.A.F.  bombardment  division  of  two 
medium  jet  bomber  wings  corresponds  to 
an  industry  of  4,000  employees  and  a  net 
worth  of  3120,000,000. 


Hooping  Up-To-Dato  is  extremely  important 
in  producing  any  military  aircraft  if  it  is 
to  be  an  effective  weapon.  In  the  case_  of 
the  B-57A  Canberra  night  intruder  being 
built  by  Martin,  especially  close  liaison  is 
maintained  with  the  U.  S.  Air  Force  to 
keep  up  with  new  tactical  developments  as 
they  unfold  in  Korea.  With  Air  Force 
guidance,  and  without  slowing  production 
progress,  Martin  keeps  the  B-57A  abreast 
of  needs  indicated  by  actual  combat  ex¬ 
perience.  When  this  first  jet  night  intruder 
goes  into  action,  it  will  be  a  completely 
modern  weapon  and  insurance  against  the 
enemy  moving,  resting,  or  rallying  safely 
under  cover  of  darkness  or  weather. 


Tewing  Tank  Tost*  preceded  construction  of 
the  Martin  M-270  test  seaplane  hull  de¬ 
scribed  above.  Here,  a  model  of  the  M-270 
begins  a  test  run  in  the  towing  tank  at 
Stevens  Institute  of  Technology.  Lines  on 
the  model  coincide  with  lines  painted  on 
the  full-scale  hull  at  same  relative  distance 
to  prove  out  towing  tank  findings  and, 
incidentally,  prove  this  method  of  testing. 


Bottor  Than  Raw  Carrots  .  . .  The  U.  S.  A.  F. 

School  of  Aviation  Medicine  has  developed 
a  new  type  of  glasses  which  should  prove  a 
big  assist  for  recalled  pilots  of  World  War 
11  vintage,  whose  night-flying  vision  isn’t 
quite  as  sharp  as  it  was  ten  years  ago.  Cor¬ 
rective  lenses  in  sunglass  frames  are  coated 
with  magnesium  fluoride,  which  cuts  re¬ 
flection  in  half. 

*  AIRCRAfT 
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Ohio  Women's 
Association 
50  Years  Old 

Cincinnati — Record  attendts 
was  expected  this  weekend  fori 
Ohio  Newspaper  Women’s  As 
ciation’s  50th  annual  ccmvcr-i 
here. 

Membership  (now  300)  falc; 
cd  to  present  and  former  worlq 
Ladies  of  the  Press  employed  t< 
daily  newspapers. 

Guest  of  honor  will  be  the  mi 
living  charter  member.  Miss  fieri 
Bogenhart  of  Columbus.  Shen 
for  many  years  with  the  Colu^h 
Dispatch. 

Mrs.  Ruth  Neely  France,  fe 
merly  with  the  Cincinnati  Post  & 
Times  Star,  publicity  director  i 
the  Public  Health  Federatioii,  i 
chairman  of  arrangements  ! 
“The  Old  Guard  Muster," 

In  1902  a  few  Ohio  newspaje 
women  covering  the  annual  nsre 
ing  of  the  Ohio  Federation  i 
Women’s  Clubs,  at  Toledo,  la 
the  idea  of  forming  a  statrrl 
organization  of  their  own.  H 
late  Charles  P.  Taft,  owner  c 
publisher  of  the  Cincinnati  Tine 
Star,  gave  them  $150  for  inb 
expenses. 

In  1924,  during  one  of  thf 
conventions  in  Cincinnati,  U 
Taft,  through  a  similar  gift,  ik 
possible  the  first  of  the  prize « 
tests  which  spread  the  associa'ir. 
fame  throughout  the  country.  T1 
amount  now  averages  about  $V* 
given  by  various  concerns  and! 
dividuals.  Contests  are 
judged  in  Ohio,  but  are  “fae 
out’’  to  editors  around  the  cc:: 
try. 


PRESS  CLUB 


they  “socialize’’  after 

men 

shopped  around  for  a  downtown 

room — but  settled  for  second  floor  A  comer  of  the  library  in  Cl 

■quarters  that  included  a  refresh¬ 
ments  room  (formerly  outfitted  by  years  later,  the  presidency  went 
a  public  club),  a  large  reception  to  Vint  Jennings,  then  city  editor 
room  and  a  dance  floor  (also  for-  of  the  Daily  Mail,  and  now  man- 
merly  part  of  the  club  which  aging  editor, 
vacated  the  place).  The  board  of  governors  in  1946 

The  12  pioneers  obtained  a  proposed  purchase  of  the  club’s 
state  charter  of  incorporation  own  building.  Not  a  Charleston 
on  a  non-profit  basis.  Active  mem-  bank  would  grant  a  loan.  So,  a 
bership  was  confined  to  newspaper  building  and  loan  association  in  a 
and  radio  employes  and  public  nearby  county  made  the  loan  for 
relations  people  and  editors  of  in-  purchase  of  a  $30,000  building, 
dustrial  plant  publications.  The  new  quarters  are  in  a 

Potential  News  Sources  former  two-story  apartment  build- 
The  original  club  constitution  »ng-  An  architect  designed  the 
confined  associate  membership  to  remodeling  and  today  the  $30,000 
persons  in  professions  who  were  been  paid  off  and  the  club  is 
potential  news  sources.  the  clear  financially. 

Waller  E.  Connell,  Jr.,  city  ed-  The  membership  consists  of 
itor  of  the  Gazette,  was  the  first  about  250  actives,  and  nearly  850 
president.  Upon  his  death  four  associate  members. 


Charleston  Press  Club 


Never  has  the  board  of  govern¬ 
ors  relinquished  control  and  opera¬ 
tion  of  the  club  outside  of  active 
membership. 

Two  managers  supervise  the 
club’s  three  dining  rooms,  lounge 
and  refreshment  room.  The  kit¬ 
chen — comparable  in  size  to  a 
hotel  kitchen — is  on  a  concession 
basis.  The  club  gets  five  per  cent 
of  the  gross  revenue. 

The  library  and  three  dining 
rooms  are  on  the  second  floor, 
and  on  the  first  are  a  large  foyer, 
a  large  reception  room,  the  lounge 
and  a  music  room. 

Charleston  Press  Club’s  pres¬ 
ident  now  is  George  Gray,  man¬ 
ager  of  station  WKNA.  Other 
presidents  have  been  William 
Handlan,  now  a  public  relations 
director;  Robert  Jamison,  former 
news  editor  of  the  Gazette;  Sam 
McEwen,  an  advertising  agency 
associate,  and  Harry  Ball,  AP 
West  Virginia  correspondent. 

The  club  has  donated  $5,000  to 
the  new  Charleston  Memorial 
Hospital  and  grants  yearly  $200 
each  to  three  state  colleges  which 
maintain  journalism  schools. 

Visitors  to  Charleston  are  wel¬ 
come  as  guests  of  members,  and 
the  registry  contains  names  of 
many  distinguished  piersons  who 
make  the  Charleston  Press  Club  a 
“must”  during  their  stay.  The 
Charleston  club  and  the  National 
Press  Club  have  a  reciprocal 
agreement  on  exchange  of  guest 
privileges.  Press  club  members  in 
other  cities  also  are  welcomed  at 
the  Charleston  club. 

Even  now  there  are  in  the  blue¬ 
print  stage  plans  for  a  larger, 
more  modern  building  for  the 
Charleston  Press  Club. 


•  Not  only  do  Burgess  Mats  behave 
better . . .  they  behave  better  consistently.  The  features 
that  make  them  unequaled  for  reproduction  work 
(smoother  face,  greater  plasticity,  uniform  shrinkage) 
are  insured  by  Burgess’  truly  unique  set-up  for  precision 
laboratory  testing  at  every  step  of  Volume  mat-making. 

The  result— thousands  and  thou- 
sands  of  Mats  absolutely  identical 
in  their  superiority! 


tURCESS  CELLULOSE  COMPANY 

Manufaduren  and  Ditiribulert 
of  Burgatt  Chroma  and  Tono-Tax  Mcdt 
Praaport,  IHInoit 


ms 


Carrier  Papers 

continued  from  page  38 


up,  style  of  type,  heads,  etc.,  are 
iJentical  with  the  parent  paper. 

No  news  stories  are  slanted; 
editorializing  and  promotion  are 
left  to  the  editorial  page  and  pro¬ 
motional  circulars.  Strict  adherence 
. this  editorial  policy  has  created 
S  ’a  NEWSPAPER  for  the  carrier 
^  organization,  according  to  Charles 
^  Spence,  general  promotion  man- 
iger  of  the  Call-Bulletin. 

_  Copy  is  written  by  the  division 
‘^InaDagers  staff,  and  the  paper  is 
i  edited  by  the  carrier  promotion 
[manager.  Type  is  set  in  the  C-B 
[composing  room  during  slack 
,  hours.  The  paper  is  printed  by 
■the  C-B  job  shop  on  waste  news- 
prioL  The  paper  is  mailed  to  all 
'  carriers’  homes,  as  well  as  to  youth 
.^..,4  [leaders  and  school  principaJs  in 
lal  M  Francisco  area. 

Uses  Page  in  Paper 
i  The  Moline  (Ill.)  Dispatch  car- 
trier  paper.  Junior,  tabloid  in 
size,  is  edited  by  Lyle  Kappler, 
carrier  manager  and  brother  of 
tMel  Kappler,  circulation  manager. 
Brother  Lyle  has  been  the  editor 
lever  since  the  publication  was 
started  several  years  ago. 

All  of  the  type  is  set  in  the 
Dispatch’s  composing  room,  but 
the  paper  is  printed  by  job  printer, 
who  runs  off  about  400  copies 
each  month  at  a  cost  of  atout 
$35.  “We  mail  the  paper  direct  to 
the  carriers’  homes  each  month 
addressed  to  the  carrier,”  said  Mr. 
Kappler,  “We  have  331  carriers 
and  the  extra  copies  go  to  other 
newspapers  on  the  exchange  list 
and  the  balance  is  used  for  all 
new  carriers  or  prospective  boys 
that  are  waiting  for  a  route  of 
their  own.” 

At  the  present  time,  the  Des 
Moines  (la.)  Register  and  Tribune 
ate  not  publishing  a  carrier  paper, 
hut  once  a  month  a  page  in  the 
Des  Moines  Sunday  Register  is 
tlevoted  to  carrier  news  and  pic- 
'ttres.  “We  have  been  running  like 
this  since  January  of  this  year  and, 
for  the  present  at  least,  will  let  it 
take  the  place  of  a  separate  car- 
w  publication,”  explained  C.  K. 
kfferson,  assistant  circulation 
manager. 

The  monthly  carrier  page  is 
^pared  by  the  R&Ts  promotion 
tl^artment  in  cooperation  with  the 
orculation  department,  A  regular 
is  the  column,  “Talks 
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members  of  the  Grubb  newspa- 
perboy  team. 

Only  two  of  the  youngsters, 
David,  13,  and  Harry,  12,  are  old 
enough  to  deliver  papers,  but  six 
others  of  Mrs.  Grubb’s  family — 
not  to  mention  herself  and  her 
husband — give  a  hand  with  the 
job  of  preparing  and  delivering 
nearly  500  papers  daily  over  a 
suburban  route. 

Mother  Grubb  drives  to  the 
railroad  station  for  the  papers  in 
mid-afternoon  and  then  sits  down 
with  the  eight  children  to  fold 
them  for  delivery. 

When  the  papers  are  folded, 
and  wrapped  in  waxed  paper  on 
rainy  days,  the  two  boys  take  off 
on  bikes  to  deliver  the  Bulletin, 
covering  several  miles  apiece  in 
an  afternoon. 

Susie,  4,  delivers  two  papers  to 
neighbors.  Robert  has  a  one- 
paper  route,  delivering  the  Bul¬ 
letin  to  Grandpop  Rose  across  the 
road. 

In  late  afternoon,  the  father  of 
the  family,  David  Grubb,  Sr.,  gets 
home  from  his  job  as  a  salesman 
and  covers  the  more  remote  areas 
of  the  route  in  his  car. 

Two  months  ago,  when  the 
Grubbs  took  yver  the  route,  they 
delivered  340  papers  a  day.  They 
have  increased  it  to  more  than 
400  and  are  aiming  for  500  by 
Christmas. 

Mr.  Rose,  who  was  with  the 
Philadelphia  Ledger  before  trans¬ 
ferring  to  the  Bulletin  in  1942. 
when  the  Ledger  was  suspended, 
has  written  a  book  about  his  fam¬ 
ily,  titled.  “Full  House.”  He  has 
12  children  and  31  grandchildren. 
■ 

Miami  News  Names 
Circulation  Director 

Miami — Appointment  of  1.  B. 
Dillard,  well-known  in  South  Flo¬ 
rida  newspaper  circles,  as  circula¬ 
tion  director  of 
the  Miami  Daily 
News  is  announc¬ 
ed  by  D.  J.  Ma¬ 
honey,  publisher. 

Dr.  Dillard’s 
joining  the  News 
organization  is  in 
keeping  with  a 
general  expansion 
program  initiated 
in  recent  months, 

Mr.  Mahoney 
said. 

Mr.  Dillard  is  a  native  of  W. 
Frankfort,  Ill,  and  he  moved  to 


Dillard 


--  ....  - ,  _  Miami  in  1925.  For  the  past  26 

With  Parents,”  by  Mr.  Jefferson,  years  he  was  city  and  assistant 
Newspaper  style  is  followed  circulation  manager  of  the  Mi- 
“Toughout,  including  pictures,  ami  Herald. 
tirtoon  strips  and  “ads.”  ■ 


J^ole  Family  Kept  Busy 
On  500-Paper  Route 

Athyn,  Pa.  —  Nearly 

[''CTyPody  in  the  Grubb  family 
««  works  for  the  Philadelphia 
indirectly,  that  is.  Mrs. 

J^vid  Grubb  is  the  oldest  daugh- 
^  of  Don  Rose,  Bulletin  colum- 
'it,  and  eight  of  her  children  arc 
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2  Big  Editions 

A  special  Farm  and  Fair  edition 
of  106  pages  was  issued  by  the 
Bloomsburg  (Pa.)  Press. 

«  *  « 

The  weekly  Placer  Herald  at 
Auburn,  Calif,  started  its  101st 
year  with  a  100-page  edition,  in¬ 
cluding  four  tabloid  sections  total¬ 
ling  88  pages. 


For  best'selling  papers 

BEST-SELLING  FEATURES! 


The  Caine  Mutiny 

By  HERMAN  WOUK 

The  Pulitzer  Prize  winning  novel — champion 
best  seller  for  nearly  two  years.  Promotion 
contest  with  prize  money  'available. 

30  installments,  2000  words  each. 

ANNE  FRANK 

The  Diary  of  a  Young  Girl 

The  "warm  and  stirring  confession”  all 
America  is  talking  about,  with  photo¬ 
graphs  of  Anne,  facsimile  pages  from  her 
diary,  pictures  of  the  "Secret  Annexe” 
where  she  and  her  family  hid  from  the 
Gestapo.  18  installments,  plus  an  Editor’s 
Post  Script. 


HEDDA  HOPPER 

From  Under  My  Hot 

Revealing  intimate  secrets  too  hot  for  her 
column,  her  own  wicked  and  witty  success 
story  of  a  life  of  fun  and  fury — from  the 
Broadway  of  De  Wolfe  Hopper  to  the 
Hollywood  of  today.  14  installments, 
1500  words  each. 


RECENTLY  RELEASED  , 

I  Am  Living  with  Cancer 

The  true  story  of  a  woman 
given  six  months  to  live  . .  . 
who  now,  six  years  later, 
tells  how  she  refused  to  die. 

A  heartening  series  for  all 
readers  who  live  in  fear  of 
the  word  cancer. 

10  "shorts”,  each  under 
1000  words. 

Marriage -the  Art  of  Lasting  Love 

By  Dr.  David  R.  Maee.  A  sane  and  wise  discussion  of  mar¬ 
riage  problems.  Professor  at  Drew  University,  Dr.  Mace 
founded  the  marriage  guidance  movement  in  England  and 
now  writes  monthly  in  a  popular  women’s  magazine.  Quarrel¬ 
ing,  jealously,  children — all  aspects  of  married  life — treated 
in  this  authoritative  series.  Available  in  3  or  10  installments. 


and — for  Christmas 


0.  Henry  Stories 

Seven  perfect  short  stories,  carrying  the  prestige  of  a  great 
and  beloved  name — including  Compliments  of  the  Season, 
Christmas  by  Injunction,  and  of  course,  THE  GIFT  OF  THE 
MAGI.  The  ideal  series  for  Christmas  week.  Available 
singly  or  in  series. 


BILL  BER6ER,  Mgr..  575  Modlsee  Ave.,  N.  Y.  22.'  MU.  B-530D 
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Courts  Asked 
To  Settle  Issue 


held  to  be  an  exercise  of  the  news¬ 
paper’s  right  to  comment  on  pub¬ 
lic  officials,  since  they  were  in 
good  faith  and  without  malice. 


Of  Who's  Editor 

Manchester,  N.  H. — ^Through 
filing  of  a  writ  of  mandamus,  pub¬ 
lishers  of  the  weekly  Pittsfield 
Valley  Times — Thomas  and  Doris 
McKoan — hope  to  have  the  high 
courts  decide  whether  a  mu¬ 
nicipal  judge  can  suppress  news 
of  his  court. 

The  immediate  question  is: 
Can  Judge  Edmund  Stapleton 
correctly  deny  the  newspaper  the 
right  of  access  to  the  record  and 
disposition  of  a  morals  case? 

Judge  Stapleton  conducted  a 
closed  session  in  disposing  of  the 
case.  When  Editor  McKoan,  on 
a  weekly  checkup,  asked  for  in¬ 
formation  about  the  case,  the 
judge  refused  to  give  out  any  data 
because  he  thought  publication  of 
the  names  would  hurt  the  prin¬ 
cipals*  families. 

Editor  McKoan  took  the  posi¬ 
tion  that  the  judge  could  close  the 
hearing  in  the  case  but  it  was  up 
to  the  newspaper  editor,  not  the 
court,  to  decide  on  publication  of 
the  story,  with  or  without  names. 

Mr.  McKoan,  a  former  city  edi¬ 
tor  of  the  New  Hampshire  Sunday 
News,  bought  the  Pittsfield  paper 
three  years  ago.  This  is  the  first 
instance  of  news  withholding  by 
Judge  Stapleton,  he  said. 

The  McKoans  have  notified 
their  readers  they  will  print  no 
court  news  until  this  case  is 
settled,  because  they  are  not  sure 
they  will  have  all  the.  court  news. 

It’s  a  “friendly  disagreement,” 
the  judge  said  in  an  interview  with 
Reg  Abbott,  Manchester  Union 
Leader  reporter.  He,  too,  hopes 
the  courts  settle  the  issue. 

Editorials  Upheld 

Beckley,  W.  Va. — ^The  State 
Supreme  Court  has  refused  to  dis¬ 
turb  a  circuit  court  ruling  that 
threw  out  a  $300,000  libel  claim 
filed  by  Sheriff  Okey  A.  Mills 
against  Beckley  Newspaper  Corp., 
owners  of  the  Raleigh  Register. 

Two  editorials  criticizing  Sheriff 
Mills  for  granting  special  treat¬ 
ment  to  certain  prisoners  were 


Lawyer  Ends  Suit 

Huntsville,  Ala.  —  Judge  El¬ 
bert  H.  Parsons  upheld  defense 
demurrers  and  Attorney  J,  D.  Car- 
roll,  Jr.,  plaintiff,  withdrew  a 
$500,000  damage  suit  against  the 
Huntsville  Times.  The  newspa¬ 
per’s  report  of  a  “quickie  divorce” 
process  was  the  basis  of  the  suit. 
The  plaintiff  paid  court  costs. 

■ 

Uniform  State 
Law  on  Slander 
Sought  by  Bar 

San  Franciscx)  —  State  legisla¬ 
tures  will  receive  a  model  law  re¬ 
stricting  suits  for  libel  and  slander 
to  a  single  court  The  measure 
will  bear  the  “do  pass”  recommen¬ 
dation  of  the  American  Bar  Asso¬ 
ciation. 

The  proposal,  designed  to  pre¬ 
vent  identical  suits  in  the  courts 
of  all  the  states  where  material  is 
published,  broadcast  and  distrib¬ 
uted,  was  adopted  in  sessions  of 
the  ABA  House  of  Delegates  here. 

The  plan  originated  in  the  Con¬ 
ference  of  Commissioners  on  Uni¬ 
form  State  Laws,  of  which  Martin 
Dinkelspeil,  San  Francisco,  was 
chairman.  It  was  adopted  first  by 
the  commissioners  and  then  by  the 
Bar  group. 

The  proposed  statute  applies  to 
invasion  of  privacy,  falsehood  and 
malicious  statement  cases  as  well 
as  to  libel  and  slander. 

The  measure  will  give  plaintiffs 
one  court  case  instead  of  “chain” 
actions,  explained  William  Prosser, 
dean.  University  of  California  law 
school,  who  helped  draft  the  pro¬ 
posed  law. 

The  proposal  will  not  greatly 
help  film  producers  and  distrib¬ 
utors  or  news  wire  services,  Dean 
Prosser  said.  The  material  they  is¬ 
sue  may  be  published  many  times 
and  places.  Newspapers  could  still 
be  sued  for  each  edition  which 
contained  the  asserted  libel.  But 
suits  in  every  state  to  which  the 
paper  is  mailed  would  be  barred. 


Breakfast  Briefs 

The  British  government  has 
turned  down  a  suggestion  that  it 
raise  the  price  of  Scotch  for  ex¬ 
port.  London  has  no  desire  to 
bring  about  another  American 
revolt 

*  4^  * 

A  groom  is  the  fellow  who 
rarely  gets  credit  for  his  part  in 
a  horse  show  or  a  wedding. 

From  The  Cleveland  Plain  Dealer 
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Sheriff  Seizes 
'Evidence'  from 
Bulletin  Board 

Madison,  Wis.  —  Two  deputy 
sheriffs,  armed  with  a  search  war¬ 
rant,  walked  into  the  Capital 
Times  editorial  office  the  other 
day  and  took  from  the  bulletin 
board  a  campaign  poster  which  a 
defeated  candidate  for  state  office 
wanted  as  evidence  in  a  criminal 
libel  action. 

The  poster  was  a  “rewrite” 
version  of  a  placard  used  by  Mau¬ 
rice  B,  Wigderson  in  his  unsuc¬ 
cessful  campaign  as  the  Republican 
nominee  for  Secretary  of  State, 
The  job  of  “dog  catcher”  was 
substituted  and  penciled  printing 
gave  his  “platform”  as:  1.  Hy¬ 
drants  on  every  street  corner;  2. 
Two  bones  in  every  dinnerpail;  3. 
Outlaw  poodle  haircuts. 

The  warrant  served  on  City 
Editor  Cedric  Parker  said  the 
poster  was  “being  used  in  the 
commission  of  criminal  libel”  and 
asked  that  it  be  confiscated  as 
evidence  “necessary  to  prosecute 
for  criminal  libel.” 

Mr.  Wigderson  thad  already 
filed  a  $100,000  claim  against 
Miles  McMillin,  Capital  Times 
editorial  writer;  Local  1344  News, 
CIO  paper;  and  John  J.  Jachowicz, 
editor  of  the  paper.  The  complaint 
alleged  libel  in  an  editorial  writ¬ 
ten  by  Mr.  McMillin  and  pub¬ 
lished  in  the  labor  paper. 

The  Wisconsin  State  Journal, 
which  shares  the  same  publishing 
plant  but  rarely  sees  eye-to-eye 
with  the  Capital  Times  on  polit¬ 
ical  issues,  said  Mr.  Wigderson 
had  lost  his  sense  of  humor. 

“Mort’s  office,”  said  the  editor¬ 
ial,  “apparently  never  has  had  a 
bulletin  board,  at  least  of  the  kind 
that  hangs  in  most  business  abodes. 

“In  most,  it  is  the  repository  of 
wise  cracks,  hilarious  or  sour  ob¬ 
servations  on  the  current  scene, 
caricatures  and  comments,  and 
digs  at  the  boss’  eccentricities 
that  can’t  be  gotten  out  of  the 
human  system  in  any  other  man¬ 
ner.” 

The  candidate’s  action  in  this 
case  made  the  Journal  editor 
“tremble”  and  “shudder”  to  re¬ 
member  the  heroic  and  inspired 
portrait  of  a  U.  S.  Senator  which 
hung,  suitably  framed,  for  many 
a  year  in  the  men’s  room. 

“And  we  do  further  confess,” 
said  the  editorial,  “a  small  sense 
of  uneasiness  over  our  flag — not 
Old  Glory,  but  a  flag  of  our  of¬ 
fice  jokesters’  own  design — which 
is  unfurled  and  hoisted  on  high  at 
appropriate  times  when  the  parade 
of  pests  and  publicity-hounds 
clogs  our  aisles  to  the  city  desk.” 

But,  the  Journal  was  not  worry¬ 
ing  over  the  plight  of  the  Capital 
Times  editor;  rather  it  was  guf¬ 
fawing,  because  he  has  always 
supported  the  incumbent  sheriff, 
a  Democrat,  while  the  Journal  has 
been  trying  to  defeat  him. 

EDITOR  &  PI 


Court  Backs  Peron 
Newspaper  Seizure 

Salta,  Argentina — Holding  ths 
the  newspaper’s  printing  shop  i 
of  “Public  Interest,”  a  civilia 
court  here  upheld  the  govern, 
ment’s  expropriation  of  El  Inim 
sigente.  The  opposition  paper  mi 
closed  by  the  provincial  goven- 
ment  in  December,  1949. 

El  Intransigente  had  the  larga 
general  circulation  in  Northen 
Argentina.  One  of  its  ownen, 
David  Michel  Torino,  has  been  ii 
jail  for  more  than  two  yean, 
charged  with  being  disrespeclfol 
to  President  Juan  D.  Peron. 

Story  of  Budget 
Hearing  Floreup 
Not  Libelous 

Pocatello,  Ida.  —  The  Idaho 
Supreme  Court  upheld  Oct.  13 
the  right  of  the  Idaho  State  lorn- 
nal  to  report  public  criticism  it 
a  county  budget  hearing.  Hk 
court  affirmed  a  decision  of  Dis- 
triot  Judge  Henry  McQuade  sm- 
taining  demurrers  by  the  newt 
paper. 

The  five  justices  placed  on  i 
firm  footing  the  right  of  news¬ 
papers  to  report  criticism  by  cit¬ 
izens  against  public  officials. 

“If  this  class  of  publicatw 
were  actionable,  without  plaintift 
being  required  to  show  injury  anil 
damage,”  said  the  court,  “it  conH 
result  in  an  unlimited  number  d 
suits  against  newspapers  or  other 
publications  for  simply  statini 
what  occurred  at  a  public  hearini; 
and  newspapers  would  be  « 
bridled  as  never  to  know  what 
articles  could  or  could  not  be 
safely  published.” 

The  newspaper  article  published 
Feb.  12,  1952,  reported  the  walk¬ 
out  of  ^mmissioners  Geor^  Al¬ 
len  and  Laura  Gough  during  > 
budget  hearing  and  quoted  “an¬ 
gry”  citizens  who  demanded  a  r^ 
call  election. 

“The  article  in  question  in  > 
fair  way  simply  stated  that  the 
county  commissioners  had  been 
criticized  by  taxpayers  on  budget 
matters  and  suggested  that  a 
call  election  might  be  asked  and 
stated  that  some  of  the  commis¬ 
sioners,  naming  them,  walked 
of  the  meeting,”  the  court  stated. 

“Threatening  the  commissioow 
with  a  recall  election  is 
belous.  If  the  taxpayers  could  D« 
criticize  the  proposed  budget  » 
the  commissioners,  or  if  the  he^ 
ing  were  only  for  the  purpose  » 
hearing  laudatory  remarks  fr<® 
the  constituency,  there  would 
no  necessity  or  need  for  holdini 
the  hearing,  and  the  statute^ 
viding  for  such  a  meeting  or  hew¬ 
ing  would  become  meaningly 

Mrs.  Gough  was  defeated  » 
the  Republican  primary  last 
gust.  Mr.  Allen  was  not  up 
re-election. 
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CARBURETORS  •  BUftNEKS  •  Fim  CHECKS  *  ATMOSPHERE  A  INERT  GAS  GENERATORS 
ADSORPTIVE  DRYERS  •  METAl  MELTING  UNITS  •  SINGEING  EQUIPMENT  •  SPECIAL  EQUIPMENT 


(Plains  Radio  Broadcasting  Co.) 
and  St  Joseph,  Mo.  (KFEQ,  Inc,). 
Both  arc  for  VHP  channels,  the 
Amarillo  station  to  cost  approxi¬ 
mately  $700,000  and  the  St.  Jo¬ 
seph  station  $430,000. 

Globe  News  Publishing  Co. 
owns  81  per  cent  of  Plains  Radio. 
The  remaining  stock  is  held  by 
the  Globe  News  Employes  Pool. 

Barton  Pitts,  publisher  of  the 
Stock  Yard  Journal,  owns  nw- 
jority  interest  in  KFEQ.  The  49 
per  cent  interest  is  held  by  News- 
Press  &  Gazette  Co.,  (43  per  cent) 
and  executives  of  the  newspaper. 


WGN  Halves 
Evening  Rate; 
All-Day  Price 


While  some  other  radio  station 
owners  and  network  executives 
debate  the  single  rate  for  daytime 
and  nighttime  sponsors,  the  Chi¬ 
cago  (Ill.)  Tribune  station,  WGN, 
has  gone  and  done  it. 

Effective  Nov. 


1  the  nighttime 
rales  on  WGN  will  be  cut  back 
50  per  cent  and  there  will  be  one 


price— $450  per  hour,  $180  for  15  Bigger  Radio  Layout 
minutes  and  $75  for  one  minute-  — j—  j  i 

from  7  a.m.  until  10  p.m. 

slashing  the  Sunday  afternoon  (2  tion,  WKCT,  are  being  modem- 
to  5  p.m.)  rate  in  half,  making  it  ‘  '  '  •  »  '  -  •— u 

Class  C  time,  instead  of  Class  A. 

The  hourly  rate  will  be  $600. 

MBS  Follows  Suit 

The  radio  rate  reduction  is  one 
of  the  sharpest  contemplated  in 
the  Mutual  Broadcasting  System’s 
new  competitive  rate  card,  effec¬ 
tive  Jan.  1.  WGN  and  other  MBS 
ailiates  have  been  advised  of  tlic 
new  schedules,  cutting  nighttime 
advertising  costs,  in  the  wake  of 
rate  changes  already  put  into  ef¬ 
fect  by  the  other  networks. 

The  MBS  plan  provides  a  re¬ 
duction  of  approximately  25  per 
cent  in  nighttime  rates,  mainly  in 
TV  areas;  increases  morning  rates 
about  5  per  cent  in  all  areas,  and 
restores  a  10  per  cent  cut  in  after¬ 
noon  charges. 

MBS  billings  for  nine  months, 
dirough  September,  were  reported 
as  $14,534,119,  or  13  per  cent 


Radio  studios  and  broadcasting 
facilities  of  the  Bowling  Green 
At  the  same  time,'wGN-TV  is  (Ky-)..^f'/jL^'^  News  sta- 

ized  and  enlarged  in  a  building  di¬ 
rectly  across  the  street  from  the 
newspaper  plant.  WKCT  is  a 
1,000-watt  ABC  outlet. 

WFIL  Moves  Out 

WFIL  and  WFIL-TV,  the  Phil¬ 
adelphia  (Pa.)  Inquirer  stations, 
have  moved  from  the  center  of 
town  to  their  new  headquarters  in 
West  Philadelphia.  Studios  and 
offices  occupy  33,000  square  feet 
of  space.  Editorial  and  technical 
staffs  which  produce  three  com¬ 
plete  newsreel  presentations  daily 
have  complete  facilities  in  the 
basement.  The  TV  station  em¬ 
ploys  four  fulltime  cameramen. 

■ 

300  Sports  Leaders 
Honor  Chos.  Dunkley 

Chicago — More  than  300  sports 
leaders  and  newspaper  writers 
gathered  here  Oct.  14  to  honor 
Charles  W.  Dunkley,  veteran  Mid¬ 
west  sports  editor  of  the  Associ¬ 
ated  Press.  Mr.  Dunkley  will  retire 
soon  after  41  years  with  the  AP. 

Out-of-town  sports  writers  at¬ 
tending  the  testimonial  dinner  in¬ 
cluded  Bill  Corum,  New  York 
Journal- A  merican  columnist;  Ted 
Smits,  AP  sports  editor  from  New 
York;  Spike  Claassen  of  the  New 
York  AP  sports  staff;  Dick  Cul- 
lum,  Minneapolis  (Minn.)  Star  & 
Tribune  football  writer;  Bert  Mc- 
Grane  of  the  Des  Moines  (la.) 
Register  &  Tribune;  Russ  Lynch  of 
the  Milwaukee  (Wis.)  Journal; 
and  Russ  Newland  of  the  San 
Francisco  AP  bureau. 

John  Hoffman,  Chicago  Sun- 
Times  sports  writer,  served  as 
toastmaster.  Also  at  the  speakers’ 
table  were  Arch  Ward,  Chicago 
Tribune  sports  editor;  Warren 
Brown,  Chicago  Herald- A  merican 
sports  writer;  John  Carmichael, 
Chicago  Daily  News  sports  editor; 
and  Herb  Graffis,  Sun-Times  col¬ 
umnist 

the  thaw.  This  gives  the  so-  _  .  ,  _  " 

newspaper  group  a  23  per  Bnd^©  S©Ctl011 
'**1  share;  actually  it’s  more — 26  Natchez,  Miss. — ^The  Natchez 

per  cent — if  the  nine  educational  Times  published  a  48-page  section 
f^ls  are  separated  from  the  containing  5,700  inches  of  adver- 

tising.  Sept.  26,  in  celebration  of 
^e  two  grants  announced  this  the  lifting  of  tolls  on  the  Natchez- 
®*lh  are  for  Amarillo,  Tex.  Vidalia  Bridge. 
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KEMP  10  TON  OVAL  POT 
installed  by  the  Montreal 
La  Presse  to  replace  old  oil 
underfired  pots. 


PUBLISHER  SAVES  56f«  ON 
CASTING  COSTS  WITH  NEW 
KEMP  OVAL  STEREO  POT 


By  installing  Kemp  equipment,  this  Canadian  publisher 
reduced  his  cost  per  plate  from  3.34c  each  to  1.46c... a 
56%  saving.  Fuel  savings  amounted  to  $185.83  per  month 
during  the  first  twelve  months.  Also  by  casting  at  a  faster 
rate  with  less  spoilage,  overtime  costs  have  been  slashed 
substantially — $4,000  were  saved  in  the  first  year. 

IMPOVED  WORKING  CONDITIONS 

Casting  room  temperatures  have  declined  from  an  aver¬ 
age  of  100-105  degrees  to  80  degrees  or  lower.  And  in¬ 
stead  of  dressing  3  times  a  week  as  formerly,  dressing  is 
now  done  once  a  week  with  a  66%  reduction  in  dross 
losses.  Another  case  where  Kemp  Engineering  delivers 
the  goods  in  terms  of  dollars  saved  for  its  customers. 
Why  not  find  out  how  Kemp  can  save  you  money,  too? 


IMMERSION  MELTING  POTS 

Q  for  technical  information  and  facts  on  how  we 
con  help  you  with  your  melting  problems,  writes 

THi  C.  M.  KEMP  MFG.  CO. 

405  E.  Oliver  SI.,  BalHmer*  2,  Md. 


I-EDUCATION 


2  Specialists 
In  Journalism 
Go  to  Germany 


Two  U.  S.  journalists  have  gone 
to  Germany  as  advisers  to  schools 
of  journalism,  government  press 
offices  and  publishers’  associations, 
under  the  State  Department’s  edu¬ 
cational  exchange  program. 

They  are:  Dr.  Ralph  O.  Naf- 
ziger,  director,  School  of  Journal¬ 
ism,  University  of  Wisconsin,  and 
Wayne  Jordan,  a  member  of  the 
International  Air  Edition  desk  of 
the  New  York  Times. 

Besides  conferring  with  journal¬ 
ism  educators  at  Heidelberg, 
Muenster,  Munich  and  Berlin  on 
revision  of  curricula,  the  Amer¬ 
ican  specialists  will  advise  mem¬ 
bers  of  political  parties  concern¬ 
ing  establishment  of  a  German 
Commission  on  the  Press,  similar 
to  the  commission  headed  by  Dr. 
Robert  C.  Hutchins  of  the  Uni¬ 
versity  of  Chicago  a  few  years 
ago. 

Three  more  foreign  journalists 
are  coming  to  work  on  U.  S.  news¬ 
papers  under  the  cooperative  jour¬ 
nalistic  project  of  the  State  De¬ 
partment’s  International  Informa¬ 
tion  Service. 

William  E.  Schiller,  foreign  edi¬ 
tor  of  the  Paris  France-Soir,  will 
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without  losing  webs. 


go  to  the  Milwaukee  (Wis.)  Jour¬ 
nal. 

Pieter  Biesthorst  of  the  Gelder- 
lander  Press,  Nijmegan,  The 
Netherlands,  will  write  for  the 
.Albany  (N.  Y.)  Knickerbocker 
News. 

Choong  Kok  Swee,  editor  of 
the  Pinang  Gazette,  Federation  of 
Malaya,  has  been  invited  to  the 
Riverside  (Calif.)  Enterprise  and 
News, 


Teacher  Shoos  Students 
Away  from  the  East 

Chapel  Hill,  N.  C. — “If  you 
want  a  job  on  a  big  city  newspa¬ 
per,  don’t  go  to  New  York — stay 
in  the  South  or  head  Southwest.” 

That  was  the  advice  of  Phillips 
Russell,  journalism  professor  of 
the  University  of  North  Carolina, 
in  a  talk  on  “The  Job  Quest”  be¬ 
fore  the  Press  Club  last  week. 

“Take  Texas.  If  I  were  a  young 
man  and  wanted  to  work  on  a  big 
city  paper.  I’d  head  for  Texas 
right  now,”  Professor  Russell  said. 
“There  are  lots  of  big  towns  there, 
overflowing  money.  .  . 

He  noted,  however,  that  for 
many  people  small  town  newspa¬ 
per  work  can  be  equally  as  reward¬ 
ing  as  big  city  work. 

“I  know  of  one  weekly  newspa¬ 
per  man  in  North  Carolina  who 
never  makes  less  than  $5,000  a 
year,  and  he  works  about  four 
hours  a  week,”  Professor  Russell 
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told  the  group  of  prospective  jour-  Texas  Interns  Feted 
nalists.  Twenty-one  journalism  studen 

He  explained  that  the  rewards  from  Texas  colleges  and  univet- 
usually  come  in  the  form  of  an  sities  were  honored  recently  at  i 
easier  pace  of  life,  a  family  and  a  dinner  in  Fort  Worth  given  by 
home,  a  good  car,, and  time  for  sigma  Delta  Chi  to  climax  the 
such  things  as  fishing  and  attending  summer  program  of  intemshipi 
the  football  games  at  the  Univer-  sponsored  by  the  Texas  Dafly 
sity  of  North  Carolina.  Newspaper  Association.  The  prfr 

The  professor  said  that  New  gram  made  it  possible  for  26  sto- 
York,  New  England  and  the  Mid-  dents  to  serve  on  20  newspapea 
west  have  “dried  up”  as  a  source  a  scroll  was  presented  to  Ward 
of  jobs  on  big  city  newspapers.  c.  Mayborn,  publisher  of  the 
Another  reason  for  newspaper-  Sherman  Democrat,  chairman  o( 
ing  in  the  South,  he  said,  is  that  the  TDNA  Committee  on  Schools 
working  conditions  are  better,  of  Journalism  since  1949. 
without  the  office  politics,  ruth-  Paul  J,  Thompson,  head  of  the 
lessness,  hardness  and  coldness  school  of  journalism  at  the  Uni- 
found  on  big  city  papers.  versity  of  Texas,  is  chairman  of 


New  Herrick  Scholarship 
Named  for  ’TR' 


versity  of  Texas,  is  chairman  of 
the  school  group. 


Georgia  Press  Institute 


z-'  »»  TL  f  .t.  The  25th  annual  Georgia  Press 

Columbia  Mo.  -  The  fourth  conducted  in 


CHAS. 

T.  MAIN,  INC. 

1  COMPLETE  SERVICES  I 

for 

NEWSPAPER 

AND  PRINTING  PLANTS 

1  Layouts,  Designs,  Specifications  and  Supervision 

1  of  Construction 

Walter  E.  Wines 

Consultant 

80  Federal  Street 

317  South  Try  on  Street 

Boston,  Moss. 

Charlotte,  N.  C. 

memorial  scholarship  m  journal-  ^j^ens,  Ga..  Feb.  18-21,  under 
ism  to  be  established  by  a  former  ■  sponsorship  of  the  Georgii 
country  editor  within  the  last  two  Association  and  the  Univer- 

years  is  announced  by  Dean  Earl  Georgia’s  Henry  W.  Grady 

F  English  of  the  University  of  g^^ool  of  Journalism.  John! 
Mis^uri  School  of  Journalism.  Fleetwood,  general  manager  of 
The  donor  is  John  P.  Herrick  Cartersville  Daily  and  Weekb 
of  Bolivar,  N.  Y.  and  the  latest  Tribune-News,  has  been  appointed 
^holarship,  approved  by  the  chairman.  Serving  with  him  are 
Board  of  Curators  IS  to  be  known  Borman  Chalker,  Sylvania  Ttk- 
as  the  Theodore  Roosevelt  Schol-  Edwin  T.  Methvin, 

L  ,  L-  -  Eastman  Times- Journal. 

Each  of  the  scholarships  carries 


a  stipend  of  $500  a  year  and  is  to  Ex-Editor  on  Faculty 
be  awarded  annually  to  an  under-  _ 


be  awarded  annually  to  an  under-  /--u _ i.« 

graduate  student  in  the  School  of  ^ 

Journalism. 

Mr.  Herrick  has  established 


sch^arships  horioring  the  memory  feTsTty  °orNorffi  Dakota ‘dcJS’ 
of  Walter  Williams,  founder  and  ti,:.  p*!! 

mt  **  ment  ot  Journslisni  tnis  r3ii» 

Yn Lf  fz.  m?  •  E  As  assistant  professor  of  jonr- 

nalism,  Mr.  Gillmor  succeeds 

frnn,  w  ^  J  Walter  S.  Losk,  who  resigned  to 

from  Iowa,  and  Benjamin  Frank-  Columbia 

Mr.  Herrick,  who  entered  University,  New  York. 


newspaper  work  as  a  youth  and  .  . _ t _ .• 

later  launched  a  long  and  sue-  Assignment  m 
cessful  career  in  oil  production,  Uni  t) 

has  transferred  to  the  University  Illinois  journalism  school 
securities  yielding  revenue  to  pro-  “1?^’  Stanted  a 

vide  the  four  awards.  fellowship  by  the  Ford  Fou^ 

tion  for  a  study  of  the  commimr 

1  i;n  Cz.Uz.z.1  cations  system  of  India.  He  wiH 

n  °  at  High  School  University 

noundtable  m  Asheville  of  Pennsylvania  before  going  to 
Asheville,  N.  C.  —  One  hun-  India,  where  he  will  make  bb 
dred  fifty  editors  of  high  school  headquarters  in  New  Delhi, 
publications  and  sponsors  attend-  ■ 

ed  the  High  School  Editors  Round-  Student  GlOUPS  Aid 
table  co-sponsored  by  Asheville  ii.  a 
Citizen-Times  and  Western  Caro-  NortnW©st©rn  Dcnly 
lina  Teachers  College  on  Oct.  10-  Evanston,  Ill.— Student  gfoi^ 
11.  at  Northwestern  University  ni« 

Among  the  speakers  were  pledged  more  than  $700  tonw 
George  W.  McCoy  and  James  M.  support  of  the  Daily  Northwest- 
Rogers,  managing  editors;  Red  ern,  student  newspaper,  it  was 
Miller  and  A1  Geremonte,  sports  nounced  by  Rick  du  Brow,  ediW 
editors;  June  Glenn,  Jr.,  chief  An  appeal  for  funds  was  issw 
photographer;  Al  Erxleben,  Sun-  after  it  was  disclosed  that  the  F 
day  editor,  and  Bob  Campbell  and  per,  because  of  fixed  circulaWW 
Gertrude  Ramsey,  reporters.  rates,  is  losing  money  at  the  tvt 
The  youngsters  published  a  six-  $5,000  a  year^ 
page  mimeo  newspaper.  It  was  —  _ 

distributed  early  in  the  morning  NeW  rami  Pap©r 
as  second  day’s  sessions  began.  Silver  Spring,  Md.— S®*" 
The  Roundtable  plan  was  initi-  Newspapers,  Inc.,  publishen  * 
ated  by  John  E.  Jones,  promotion  three  weeklies  for  25  years> 
director  of  the  Citizen-Times  established  a  monthly  publicatu)*- 
Company.  the  Free  State  Farmer. 
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Lt.  Col.  Carl  D.  Jensen,  for- 
al  mer  city  hall  reporter  for  the  Hart- 

continued  from  page  36  ford  (Conn.)  Couran^  has  been 
awarded  the  Bronze  Star  for  his 
work  as  an  intelligence  officer 
with  the  FEAF  in  Korea. 


vertising  manager  of  the  General 
Metals  Corporation  and  Enter¬ 
prise  Engine  and  Machinery  Com¬ 
pany,  San  Francisco,  has  joined 
ilK  Portland,  Ore.,  staff  of  Mac- 


CoL.  Sidney  F.  Giffin,  a  for¬ 
mer  reporter  for  the  Hartford 
(Conn.)  Courant,  has  been  pro¬ 
moted  to  the  rank  of  Brigadier 
General.  He  is  deputy  director  of 
plans  for  Headquarters,  U.  S.  Eu¬ 
ropean  Command,  Frankfurt,  Ger¬ 
many. 


Terry  Dougherty,  lieutenant 
commander  recalled  by  the  Navy 
in  1951  after  three  years  on  the 
editorial  staff  of  the  Santa  Monica 
(Calif.)  Outlook,  has  been  select¬ 
ed  for  a  special  Navy  course  on 
international  relations  and  psycho¬ 
logical  warfare  at  Georgetown 
University.  He  has  recently  been 
serving  as  a  public  relations  of¬ 
ficer  on  the  Pacific  Fleet’s  Train¬ 
ing  Command. 


of  the  U.  S.  Junior  Chamber  of 
Commerce.  He  will  be  in  charge 
of  promotional  activities,  public 
affairs,  public  welfare,  interna¬ 
tional  relations,  publications  and 
i public  relations. 


Bill  Adams,  former  managing 
editor  of  the  Alice  (Tex.)  Echo, 
Victoria 


sports  editor 
(Tex.)  Advocate,  and  PIO  officer 
ill  Randolph  Air  Force  Base,  has 
joined  the  San  Antonio  Chamber 
I  of  Commerce  as  publicity  man- 
:iger. 


Eais  Moore,  staff  writer  for  captain, 
the  Memphis  (Tenn.)  Commer-  ♦  ♦  * 

dal  Appeal  since  1947,  has  re-  George  Weiner,  former  report- 
signed  to  join  the  press  division  for  the  Northampton  (Mass.) 
of  the  National  Broadcasting  Co.  Daily  Hampshire  Gazette,  and 
in  New  York  City.  until  recently  an  editor  of  tech- 

*  *  *  nical  handbooks  for  the  U.  S.  Air 

Sherman  Wilson,  sportswriter  Force  in  Schenectady,  N.  Y.,  has 

for  the  Owensboro  (Ky.)  Mes-  been  named  newswriter  for  the 
senger,  has  resigned  to  take  a  Public  Information  Office,  Fort 
position  with  Procter  &  Gamble.  Devens  Mass. 

♦  ♦  ♦  ’  ' 

Frank  Goldbero,  former  sports 
editor  of  the  Asbury  Park  (N.  J.) 

Daily  Sun,  is  now  a  radio  writer 
in  Hollywood. 

*  *  * 

Dan  O'Neil,  for  10  years  re- 
ail  advertising  manager  for  the 
Santa  Ana  (Calif.)  Register,  has 
resigned  to  join  his  sons  in  a 
imcking  firm. 

*  *  * 

Frank  Waters,  editor  of  El 
Crepusculo  at  Taos,  N.  M.,  for 
•*0  years,  is  now  with  the  Santa 
Fe  operations  office  of  the  Atomic 
Energy  Commission. 

*  m  * 

Hor.ace  W.  Greeley,  formerly 


In  the  light  of  today’s  skyrocketing  costs,  it  will  pay 
you  to  consider  every  means  to  hold  expenses  down. 
For  example ...  your  metal  stock. 

Blatchford  Metal  helps  keep  operating  costs  down 
and  production  up  in  these  three  ways. 

In  Machine  Composition,  you  get  fewer  imperfect 
casts  and  greater  operating  efficiency.  Blatchford  Metal 
melts  smoothly,  flows  freely,  molds  sharply.  You  get 
clean,  solid  casts. 

In  “Stereo”  Casting,  you  get  less  porosity... sounder 
plates.  And  Blatchford’s  fluidity  helps  you  “get”  every 
detail  of  the  mat.  You  get  a  plate  true  to  the  mold, 
time  after  time. 

In  Printing,  you  get  better  plate  performance, 
fewer  “sinks.”  Blatchford  stands  up  to  rough  treatment. 
You  get  long,  steady,  clean  press  runs. 

Let  Blatchford  help  you,  your  skilled  staff  and  your 
expensive  machinery  produce  to  capacity.  Buy  Blatch¬ 
ford  and  compare. 


J.  V.  Connolly,  Jr. 

To  Edit  Conn.  Weekly 

New  Milford,  Conn. — Joseph 
V.  Connolly,  Jr.,  32,  has  been  ap¬ 
pointed  editor  of  the  weekly  New 
Milford  Times. 

Clem  J.  Randau  ' 
will  sell  his  in- 
terest  to  Mr.  Con- 
nolly,  who  also 
becomes  business 
manager.  Fred- 

will 

publisher  and 
president 
Times  Ihiblishing 

^‘Mf!^"connolly,  Connolly 


*ith  the  Patchogue  (N.  Y.)  Ad- 
•ance,  is  now  on  the  news  staff 
of  Printers'  Ink. 


Free  chart  for  re-melt  rooms  tells,  step  by  step, 
how  to  keep  metal  “healthy”  and  cut  dross  loss  with 
Blatchford  Type  Metal  Flux.  Just  write,  Box  EPIO,  the 
office  nearest  you  for  “Re-melt  Chart.” 


NATIONAL  LEAD  COMPANY— Attanta,  Baltimora,  Chicaio,  Cincinnati, 
Cleveland,  Dallas,  Philadelphia,  Pittsburgh,  St.  Louis;  New  York:  E.  W. 

Blatchford  Co.;  New  England:  National  Lead  Co. 
of  Mass.,  Boston;  Pa<Mc  Coast:  Morris  P.  Kirk  dt 
♦  Son.,  /nc.,  Los  Angeles,  Emeryville  (Calif.),  Port- 

land,  Seattle;  Canada;  Canada  Metal  Co.,  Ltd., 
/  vA\\  Toronto,  Montreal,  Winnipeg,  Vancouver. 

Blatchford 

fegssiw  is  the  NATIONAL  name 
for  dependable  metal . . . 

.Ileg,  V.  S.  P»«.  Off. 


PHOTOGRAPHY 


^Contempt*  Is  Hinted 
In  Murder  Case  Photos 


detract  from  the  gravity  o(  J 
proceedings.  ^ 


Baltimore — ^News  photograph¬ 
ers  came  up  against  Baltimore’s 
stringent  court  rules  during  the 
George  Edward  Grammer  murder 
trial. 

Judge  Herman  M.  Moser,  who 
heard  the  case  without  a  jury, 
banned  photographers  not  only 
from  the  courtroom  but  from  the 
halls,  lobbies  and  entrances  to  the 
courthouse. 

But  he  did  grant  newspapers  and 
TV  stations  permission  to  have 
artists  in  the  press  section  to  sketch 
witnesses,  defendant  and  others 
connected  with  the  case. 

On  the  final  day  of  defense  testi¬ 
mony,  Grammer’s  counsel  sum¬ 
moned  to  the  witness  stand  Harold 
Spicer,  a  photographer  for  the 
News-Post  and  Sunday  American, 
for  questioning  about  pictures  in 
the  American  on  Oct.  12,  two  days 
before  the  trial  began. 

State’s  Attorney  Anslem  Sodaro 
objected,  but  Judge  Moser,  after 
inspecting  the  paper,  ruled  that  he 
would  hear  the  photographer. 

Mr.  Spicer’s  testimony,  he  said, 
^‘may  lead  to  something  in  this 
case.  It  may  lead  to  contempt, 
perhaps  elsewhere  or  perhaps  here. 
I’m  emphasizing  perhaps." 

Karl  F.  Steinmann,  attorney  for 
the  two  Hearst  papers,  objected 
and  cited  Art.  35,  Sec.  2,  of  the 
Maryland  law  which  permits  a 
newspaperman  to  decline  to  reveal 
sources  of  information. 

Questioning  by  the  Judge 
brought  out  that  the  pictures  in 
<luestion  were  taken  Aug.  25,  in 
the  rear  of  a  Baltimore  county 
(which  surrounds  the  City  of  Bal¬ 
timore)  police  station  in  the  pres¬ 
ence  of  uniformed  officers  and  a 
crowd  of  curious  spectators. 

Asked  who  the  policemen  were, 
Mr.  Spicer  replied: 

“I’d  rather  not  answer  that.’’ 

Mr.  Spicer  was  questioned  about 


a  stone  found  under  the  acceler¬ 
ator  pedal  of  the  death  car,  a  clue 
which  aroused  early  suspicion  that 
Mrs.  Grammer  had  been  killed 
before  the  accident. 

Judge  Moser  noted  that  the  case 
still  was  in  the  hands  of  county 
authorities  when  pictures  of  the 
stone  were  taken  and  withdrew  his 
question  about  who  supplied  the 
stone  for  the  photograph. 

“I’m  doing  it  for  just  one  rea¬ 
son,”  the  jurist  explained.  “There 
is  no  good  reason  to  complicate 
this  case  by  starting  another.” 

Philip  S.  Heisler,  managing  edi¬ 
tor  of  the  Evening  Sun,  said  his 
paper  had  run  no  photos  of  the 
defendant  since  his  indictment 

Harry  Clark,  managing  editor  of 
the  News-Post,  said  his  paper  had 
used  pictures  taken  before  the 
trial,  and  some  taken  away  from 
the  court. 

“While  we’re  no  longer  bound 
by  Court  Rule  904,”  Mr.  Clark 
complained,  “the  police  and  de¬ 
tectives  seem  to  be  bound  by  it. 
Under  Maryland  law  there’s  noth¬ 
ing  we  can  do  about  it.” 

The  Sunpapers  had  Aaron  So- 
pher,  Baltimore  artist,  and  the 
News-Post  had  Staff  Artist  John 
McCormick  in  the  courtroom  to 
sketch  the  principals. 


Autumn  Colors 
In  Safety  Warning 

Indianapolis  —  Autumn’s  color-  should  not  be  permitted  in* 
ful  scenery  made  the  front  page  courtroom  in  this  specific  iastaiJ 
of  the  Indianapolis  News  on  Oct.  we  nevertheless  feel  tha^ 

16  in  a  Colotone  photo  by  Paul  should  not  prohibit  news  photgl 

Shideler.  raphers  in  ffie  hallways  or  in  a 

The  theme  of  the  four-color  lobby  or  on  the  courthouse  sq 
four-column  picture  was  not  its  *0  conformity  with  the  piaciic 
beauty,  however.  It  was  offered  as  that  has  been  universally  adopti 
a  warning  to  motorists  to  keep  throughout  the  48  states.”  1)1 

their  eyes  on  the  road,  lest  the  letter  was  signed  by  Joseph  Con| 

hills,  perilous  curves  and  heavy  chairman  of  the  board, 
traffic  turn  the  flaming  beauty  of  ...  ,,,  , 

the  season  into  a  setting  for  death,  Letter  Was  riled 

_  The  Portsmouth  (N.  H.)  (:J 

Council  gave  short  shrift  to  a  'i 


The  Associated  Press 


j*’®.  .  1^1*1*^  termed  the  jog  Costa,  protesting  c 

judges  decision  the  mo^  sweep-  officials’  refusal  to  allow  pm 
mg  ban  on  courtroom  pictures  it  photographers  to  picture  civil  j 
had  ever  run  into.  A  spokesman  headquarters, 

for  the  association,  who  has  met  Councilor  John  J.  Wholey  s.: 
and  challenged  these  things  be-  “i  might  suggest  to  Mr.  Costa  fc 
fore,  ^sn  t  too  surpnsed  aX  the  ^  ,i,tie  more  Americl 

ban.  Baltimore  IS  a  tough  city  in  here  than  they  are  in 

a  tough  state,  he  said.  York.”  Councilor  George 

International  News  Service  ^hick  added:  “Civil  defense 

P^rt  of  our  national  security." 

INS,  “The  ban  dates  back  to  1926 

when  two  editors  and  a  photog-  VPPA  Football  Rules 
rapher  each  were  sent^ced  to  one  ^  p,g,^ 

day  in  jail  for  taking  pictures  ^  Assc^iation  has  come  ' 
banned  by  a  judge. 

“There  was  no  recourse,”  the 
INS  story  continued,  “of  appeal¬ 
ing  a  contempt  of  court  order  at 


games. 

1)  Press  cameramen  will  ha'i 
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The  National  Press  Photogra¬ 
phers  Association  has  strongly 
protested  the  ban  on  pictures. 

The  reaction  came  after  Judge 
Moser  issued  this  statement: 
“There  are  to  be  no  photographs 
taken  either  inside  or  outside  the 
courthouse.  There  will  be  no  pic¬ 
tures  taken  of  witnesses  entering 
or  leaving  the  courthouse,  and 
there  will  be  no  pictures  taken  of 
the  defendant  whatsoever,” 

Some  of  the  growl  was  taken 
out  of  this  court  order,  later,  when 
the  judge  said  witnesses  could  be 
photographed  away  from  the 
courthouse  if  they  gave  consent. 
Either  way,  with  or  without 


•  Australia 

*  The  only  journal  glvin9  fbo 
nawt  of  advartisara,  advartlt- 
ing  aqanH,  publi«hin9,  prinf- 
!n9  and  commareial  radio  In 
Australia  and  Now  Zaaland. 

If  you  ara  plannin9  salat 
campaigns  or  ara  intarastad 
in  thasa  tarritorias  raad 
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with  these  rules  to  be  worked 
with  the  Big  Six  colleges  and  r| 
versifies  in  the  state.  The  idea 
,,  .  u  .  .u  1  u  to  avoid  confusion  and  to 

b^n  Sged  ” 

Restriction  on  Freedom 

“Deeply  concerned,”  the  NPPA  special  photographers’  passes, 
statement  said,  “with  the  untram-  2)  Photographers  will  work 
meled  and  free  movement  of  news  feet  from  sidelines, 
dissemination  in  the  public  inter-  3)  Photographers  will  not 
est,  we  feel  that  your  action  in  between  the  two  40-yard  lines, 
barring  pbotocraphers,  not  only  4)  Photographers  will  pass 
in  the  courtroom,  but  in  the  hall-  (hind  the  players’  bench  at  ai 
ways,  on  the  courthouse  steps  and  times. 

in  the  streets  surrounding  the  5)  Caption  writers,  assisu" 
courthouse,  is  a  restriction  of  the  and  other  sideline  pass  holdena- 
constitutional  rights  of  news  re-  to  stay  15  feet  from  sidelines, 
porters  and  photograohers.  6)  Colleges  will  be  limited : 

“We  also  respectfully  submit  two  photographers,  who 
that  it  is  contrary  to  public  policy  same  as  news  cameramen, 
and  a  definite  infringement  on  the  7)  Violations  will  be  repof-J 
guaranteed  rights  of  a  free  press  to  school  representatives  who 
— a  basic  tenet  of  our  democracy.”  enforce  these  regulations. 

The  letter  added  that  the  NPPA  ■ 

believes  the  principle  involved  is  ArtistS  *DisCOV©red* 
as  important  as  the  pictures  that  _  t  u- 

were  not  obtained.  In  Newspaper  Jobs 

“We  cannot  stress  too  strongly  Los  Angeles — A  collectiM 

the  principle  of  the  oneness  of  150  paintings  and  drawings  by  k 

news  reporting  and  news  photog-  Angeles  newspaper  people  brou-^ 
raohv,”  the  statement  went  on.  surprised  nods  •  of  approval  W 
“F^ch  is  linked  inseparably  with  local  art  critics  this  week, 
the  other.  To  deny  this  is  to  deny  The  approval,  for  the  mort  pi-i 
the  public’s  demand  and  right  to  went  not  to  professional  artists 
the  imrestricted  dissemination  of  the  papers  but  to  men  from 
news.”  number  of  other  departments.  ^ 

“We  strongly  urge  you  to  re-  The  collection  of  paintings  m- 
consider  and  rescind  the  restric-  drawings  was  put  on  a  moa 
tions  you  have  placed  on  camera-  display  at  the  City  Hall  Tower . 
men.  You  may  be  sure  that  Gallery.  .  ■  t  ikd 

operating  within  the  courtroom  Critic  Arthur  Millier  ® 

with  the  natural  light  available  Times  cited  as  “most  effective  ^ 
there  and  without  the  use  of  flash-  works  of  a  sports  writer,  N 
bulbs,  or  operating  outside  the  toro  of  the  Examiner;  a  nM 
courtroom,  the  responsible  cam-  editor,  Harold  Walsh  of  the  h  ^ 
eramen  assigned  by  responsible  a  photoengraver,  Oliver 
news  media  will  commit  no  act  the  Valley  Times,  all  ^ 

which  could  possibly  mar  the  ings;  and  a  printer, 
decorum  of  your  courthouse  or  Blair,  Examiner,  a  branding  sco^ 
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G.  A.  McDevitt 
Dies  at  70 
In  New  York 

George  A.  McDevitt,  senior 
partner  and  founder  of  the  New 
York  newspaper  representative  or¬ 
ganization  bearing  his  name,  died 
Oct.  19  at  his  home  in  New  York. 
He  was  70  years  old. 

Quiet,  unassuming  and  long 
known  as  a  tireless  worker,  Mr. 
McDevitt  established  the  George 
K.  McDevitt  Co.  in  1919  with  the 
representation  of  the  Boston  Her- 
tld-Traveler. 

Bom  in  Philadelphia,  he  became 
the  classified  advertising  manager 
of  the  Philadelphia  (Pa.)  North 
American  and  in  1914  arrived  at 
New  York  as  its  national  advertis¬ 
ing  representative.  From  1919  un¬ 
til  his  death  he  devoted  his  time 
to  the  firm  he  established. 

Mr.  McDevitt  was  an  outstand¬ 
ing  amateur  bridge  player  whose 
partners  and  opponents  during 
weekly  sessions  are  the  greats  of 
the  game.  He  had  no  hobbies 
,  other  than  bridge,  and  the  rest  of 
his  time  was  spent  in  his  office. 

I  He  was  at  his  desk  about  eight 

■  o'clock  every  morning  and  seldom 
left  before  six  in  the  evening. 

■  He  had  no  children  and  is  sur- 
i  vived  by  his  widow,  Mrs.  Estelle 

L.  McDevitt.  and  a  brother,  Joseph 
A.  McDevitt. 


Veteran  McClotchy 
Editor  Succumbs 

pRtSNo,  Calif.  —  H.  R.  Mc¬ 
Laughlin,  66,  managing  editor  of 
the  Fresno  Bee  from  1922  until 
1949  and  a  McClatchy  Newspaper 
employe  for  42  years,  died  here 
recently.  He  was  president  of  the 
McClatchy  25-Year  Club. 

Mr.  McLaughlin  began  his  ca¬ 
reer  as  a  Napa  (Calif.)  Register 
reporter  in  1907,  serving  also  as 
a  Sacramento  Bee  correspondent. 
He  joined  the  Sacramento  Bee  in 
1907,  serving  as  sports,  court¬ 
house  and  city  hall  reporter  and 
>hen,  for  10  years,  as  city  editor. 

Going  to  the  Fresno  Bee  as 
’’'anaging  editor  when  the  news¬ 
paper  was  established,  he  also  was 
tditorial  chief  for  the  late  Carlos 
McClatchy,  then  Fresno  Bee  pub¬ 
lisher.  He  retired  in  1949,  but 
continued  as  an  adviser  to  his  suc¬ 
cessor,  William  E.  Lockwood. 


Mansfield  Wills  Estate 
Of  $3,000,000  to  Son 

PirrsBi  RGH — In  just  three  type- 
•citten  lines,  the  late  William  D. 
Mansfield,  editor-president  of  the 
^cKeesport  Daily  News,  left  to 
™  son  his  entire  estate,  estimated 
at  about  $3,000,000. 

Mr.  Mansfield  died  Oct.  6  at 
|h*  age  of  74.  His  son,  William 
“•  Mansfield,  Jr.,  is  associate  edi- 
^  and  secretary-treasurer  of  the 
t^lly  News. 


George  A.  McDevitt  j 

Dwight  Perrin, 
Noted  Editor, 
Dies  in  Tucson 

Tucson,  Ariz.  —  Dwight  S. 
Perrin,  64,  who  retired  as  exec-  | 
utive  editor  of  the  Syracuse  (N. 
Y.)  Herald-Jour-  —  —  I 

na!  two  years  ago 
because  of  ill 
health,  died  here 
Oct.  20  of  a  heart 
attack.  Only  the 
day  before  he 
had  received  an 
honorary  mem¬ 
bership  in  the 
American  Society 

o  f  Newspaper  ^  I 

Editors  as  a  trib-  Perrin  I 

ute  to  his  achievements.  I 

Mr.  Perrin’s  father,  the  late  ; 
Frank  Perrin,  once  was  editor  of 
the  Christian  Science  Monitor. 

Dwight  Perrin  began  work  as  a 
reporter  for  the  St.  Louis  (Mo.) 
Times.  He  was  city  editor  of  the 
Reno  (Nev.)  Evening  Gazette  and 
then  worked  for  the  New  York 
Evening  World,  New  York  Even¬ 
ing  Telegram,  and  New  York 
Tribune.  He  became  night  city 
editor  of  the  Tribune  in  1920, 
was  city  editor  in  1923-24,  and  in 
the  latter  year  became  city  editor 
of  the  New  York  Herald  Tribune. 

From  1926  to  1939,  Mr.  Perrin 
was  assistant  managing  editor  of 
the  St.  Louis  Post-Dispatch.  He  ! 
was  managing  editor  of  the  Phila¬ 
delphia  Evening  Bulletin  until  i 
1948,  when  he  became  executive  ' 
editor  of  the  Syracuse  newspapers.  ! 

Mr.  Perrin  had  served  as  a  di-  i 
rector  and  treasurer  of  the  ASNE 
and  the  Associated  Press  Manag-  1 
ing  Editors  Association,  as  an  of¬ 
ficer  of  the  Society  of  Silurians.  ^ 
New  York  City,  and  as  president  i 
of  the  Newspaper  Club  of  New 
York  in  1925-26.  ' 

■ 

Hond-out  Editorials 

Harrisburg,  Pa.  —  Republican  | 
Campaign  Headquarters  has  wid-  : 
:  ened  the  scope  of  its  publicity  by  ; 
sending  out  “Editorials.”  I 


A  BIG  ANNUAL  PLUS- 
EXCLUSIVE  IN 
YOUR  TERRITORY 

Gratify  your  friends 
(And  confound  the  competition) 

With  an  ALL-STAR  Christmas  book  section. 
Brilliant  special  articles  and  Book  reviews  by: 

TALLULAH  BANKHEAD 
^  GOV.  THOMAS  E.  DEV^EY 
HARNETT  KANE 
H.  A.  OVERSTREET 
^  DOROTHY  HUGHES 
^  GERALD  WARNER  BRACE 
lir  GLADYS  SCHMin 
STERLING  NORTH 

And  others  .  .  . 

Start  vour  subscription  to  the  liveliest  and  most 
respected  book  review  service  in  America  with  this 
Christinas  package  complete  with  art  work,  gift  sug¬ 
gestions  and  critical  roundups. 

For  twenty-one  years  Sterling  iNorth  has  been  pro¬ 
ducing  stimulating  metropolitan  book  pages.  As  Liter- 
arv  Editor  and  daily  columnist  of  the  iVeu?  York 
World  Telegram  and  Sun  he  is  America’s  most  widely 
rpiotcd  hook  critic. 

A  partial  list  of  the  satisfieil  papers  subscribing  to 
his  complete  book  review  service  includes; 

The  Washington  Post 
The  Columbus  Citizen 
The  Toledo  Blade 
The  Knoxville  Journal 
The  Wisconsin  State  Journal 
The  Buffalo  Courier-Express 
The  Shreveport  Times 
The  St.  Petersburg  Times 
The  Vancouver  Sun 

and,  of  course, 

THE  NEW  YORK  WORLD-TELEGRAM  AND  SUN 

THERE  IS  STILL  TIME  TO  SUBSCRIBE 
CHRISTMAS  PACKAGE  READY  by  NOVEMBER  15 

Write  or  Wire 

THE  STERLING  NORTH  BOOK  REVIEW  SERVICE 
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Barnstorming  Cartoonist 
Marsh  Takes  to  the  Road 


By  Erwin  Knoll 

"Would  that  more  cartoonists 
-might  go  barnstorming,”  writes 
Charles  B.  DePuy,  managing  edi¬ 
tor  of  the  Centerville  (Iowa) 
Daily  lowegian  and  Citizen,  and 
reports  that  a  visit  from  Norman 
Marsh,  creator  of  “Dan'l  Hale,” 
“gave  zip  to  local  as  well  as  area 
K:irculation.” 

Centerville  was  one  of  over  30 
•cities  scheduled  to  be  visited  this 
Fall  by  the  cartoonist,  who  syn¬ 
dicates  his  own  CQrnic  strip  from 
234  W.  Lake  St.,  Chicago.  A  per¬ 
sonal  visit  to  towns  where  “Dan’l 
Hale”  appears  is  now  a  regular 
biennial  feature  of  Mr.  Marsh’s 
service.  Last  year,  on  his  first 
coast-to-coast  tour,  the  cartoonist 
covered  21  cities  and  visited  stu¬ 
dents  and  teachers  at  167  schools. 

Schools  are  an  important  part 
of  Mr.  Marsh’s  barnstorming 
lours,  for  “Dan’l  Hale”  is  used  in 
many  history  classrooms.  Dan’l 
is  a  frontier  scout  in  the  early 
years  of  America’s  development, 
and  his  adventures  bring  him  into 
contact  with  many  historical  per¬ 
sonages  and  events.  Details  of 
history  are  carefully  checked  for 
accuracy,  and  authenticity  has 
never  been  questioned  in  the 
strip’s  five-year  life,  the  cartoonist 
proudly  reports. 

“Kids  don’t  read  nowadays, 
what  with  radio  and  television,” 
Mr.  Marsh  recently  told  one  of 
his  subscribing  newspapers,  “but 
they  will  read  comics.  And  I  can 
give  them  American  history  in 
the  way  they  like  it.” 

Mr.  Marsh  started  “Dannie 
Hale”  —  the  first  name  was 


changed  to  “Dan’l”  earlier  this 
year — for  King  Features  Syndi¬ 
cate  in  1947.  In  January,  1951, 
he  took  over  his  own  syndication, 
and  is  doing  “very  well,  thank 
you.”  No  cancellations  in  over  a 
year. 

The  cartoonist’s  own  life  has 
been  at  least  as  adventurous  as  his 
hero’s.  He  served  in  the  Marine 
Corps  in  both  world  wars,  enlist¬ 
ing  at  16  in  the  first  and  com¬ 
manding  a  line  company  in  the 
second. 

In  the  rest  of  his  5 1  years  he  has 
worked  as  a  prizefight  manager, 
sailor,  pilot,  speculator  and  detec¬ 
tive.  Previous  comic  strips  include 
“Dan  Dunn”  and  “Hunter  Keene.” 

Sunday  'Herman'  Strip 
For  Nov.  2  Release 

Clyde  Lamb,  who  parlayed  a 
25-year  sentence  at  the  Indiana 
State  Penitentiary  into  a  success¬ 
ful  career  as  a  syndicated  car¬ 
toonist,  enters  the  Sunday  field 
Nov.  2  with  a  one-third  page  full- 
color  version  of  his  “Herman” 
strip.  The  pantomime  gag  feature 
is  distributed  by  the  Register  and 
Tribune  Syndicate. 

Mr.  Lamb  started  the  daily 
“Herman”  strip  three  years  ago, 
after  his  release  from  prison.  He 
had  begun  drawing  gag  cartoons 
while  serving  time.  The  syndicate 
reports  he  is  now  “a  highly  re¬ 
spected  citizen  in  his  community, 
just  as  ‘Herman’  is  a  highly  re¬ 
spected  character  on  the  pages  of 
newspapers.” 
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liVolt  lelw  lilw  ti  shaW?” 

...is  not  banter  in  Bantu,  Choctaw  cussing,  or  a 
typesetter’s  spree.  It’s  the  quizzical  question  asked 
by  the  brunette  bride  (left)  of  the  seamstress 
(right) . . .  quickly  translated  by  the  readers  of 

Jumble-Gags 

afe  “How  well  will  it  wash?”  A  daily  cartoon  brain-twister,  drawn 
by  Row,  Jumble-Gags,  a  fresh  departure  from  crossword 
puzzles,  is  played  as  a  game . . .  piques  curiosity  of  cryptogram 
hounds  and  demon  decoders . .  .with  scrambled  letters  that 
unscramble  into  good  gags.  A  fifty-five  line  punch-packer . . .  gets 
a  lot  of  readers  from  little  space.  For  proofs  and  prices,  phone, 
wire,  or  write  Mollie  Slott,  Manager... 

Chieaffa  Trihun^^IVeu?  Ynrk 
Syndicate 


Norman  Marsh 

News  and  Notes 

Richard  M.  Guldenstein,  whose 
“Glidogram”  puzzles  appeared  in 
This  Week  magazine  for  many 
years,  is  now  offering  the  feature 
directly  to  readers.  Puzzles  and 
previous  answers  will  be  mailed  to 
fans  in  mimeograiph  form  every 

week.  Address  is  P.  O.  Box  52, 

Planetarium  Station,  New  York 

City  24. 

*  *  * 

Members  of  the  National  Car¬ 
toonists  Society  honored  Jorge 
Delano  of  Chile  and  Antonio 
Arias  Bernal  of  Mexico  City,  car¬ 
toonists  who  last  week  received 
Maria  Moors  Cabot  awards  for 
promoting  inter-American  under¬ 
standing,  at  a  cocktail  party  Oct. 

10  in  New  York. 

«  *  * 

Leslie  Turner,  who  has  been 
drawing  the  daily  “Captain  Easy” 
strip  for  NEA  Service  since  1943, 
takes  over  on  the  Sunday  page  too 
beginning  with  the  release  of  Oct. 

26. 

■ 

ITU  Seeks  Support 
Of  Daily  Labor  Paper 

International  Typographical 
Union  officers  urged  the  member¬ 
ship  this  week  to  subscribe  to 
Labor’s  Daily,  which  is  being  pub- 
,  lished  by  the  ITU  in  its  own  plant 
I  in  Charleston,  W.  Va. 

Ralph  White  is  managing  editor 
of  the  paper  which  made  its  bow 
55ept.  16  on  a  Tuesday-Saturday 
publication  schedule.  It  features 
“union  labor’s  side  of  late  news 
stories  truthfully  told.” 

Thus  far  no  newsstand  distribu¬ 
tion  has  been  attempted.  Mail 
subscriptions  cost  $8  a  year.  The 
project  recently  won  the  endorse¬ 
ment  of  the  American  Federation 
of  Labor  and  International  Labor 
Press  Association. 

A  similar  project  initiated  by  _ _ 

Sam  B.  Eubanks,  former  excciRive  who  recently  acquired  the 
vicepresident  of  the  American  )  journal  and  became  pu*’' 

Newspaper  Guild  and  now  a  guild 
officer  in  San  Francisco,  never  got 
beyond  the  dummy  stage.  It  had 
mild  support  from  CIO  unions. 


tVenpm  BuUdinQ,  York 

Trikunr  Toirrr,  CMrnao 


Free  Europe 
News  Service 
Made  Available 

The  National  Committee  for  i 
Free  Europe,  Inc.,  is  offering  to 
make  available  to  newspaper  edi¬ 
tors  a  regular  service  of  reports 
from  correspondents  along  tht 
periphery  of  the  iron  curtain,  from 
Stockholm  to  Istanbul. 

Rita  Whearty,  director  of  tht 
research  and  publications  servict 
for  the  Committee,  said  the  re¬ 
ports  range  from  significant  spot 
news  to  stories  of  dramatic  ev 
capes. 

The  material,  which  includs 
that  which  is  culled  by  Free  Eu¬ 
rope  staffers  from  300  Iron  Cur¬ 
tain  publications,  is  a  byproduc: 
of  the  Radio  Free  Europe  broad¬ 
casts  to  which  800  exiles  contrib¬ 
ute  information. 

Besides  the  printed  materiil 
that  is  analyzed.  Free  Europe  ex¬ 
perts  monitor  22  Communist  ra¬ 
dio  stations,  including  Radio  Mos¬ 
cow,  every  day  from  several 
points  in  Europe. 

Editors  who  are  interested  ii 
obtaining  the  releases  should  write 
to  News  Behind  the  Iron  Curtain. 
110  West  57th  Street,  New  York. 
N.  Y. 

The  Free  Europe  Committee,  ot 
which  former  Ambassador  Joseph 
C.  Grew  is  chairman,  includes 
Mark  F.  Ethridge,  publisher  ol 
the  Louisville  (Ky.)  Courier- 
Journal  and  Times,  and  Palmr 
Hoyt,  publisher  of  the  Denver 
(Colo.)  Post. 

■ 

Weekly  Editor  Bars 
Marines'  Free  Publicity 

Newport  Beach,  Calif. —  Pub¬ 
lisher  Ben  Reddick  of  the  weekly 
Newport  -  Balboa  News  T imti 
served  notice  on  the  U.  S.  Marine 
Corps  this  week  that  from  now  on 
it  gets  no  publicity  mention  in  his 
newspaper 

The  edict  was  Mr.  Reddick’s 
counter  to  the  assault  the  week 
before  by  a  Marine  private  upon 
Bruce  Brown,  Santa  Ana  Registr 
photographer,  who  was  attempting 
to  take  a  picture  of  a  wrecked 
Marine  Corps  airplane.  ( E&P,  Oct 
18,  page  61). 

■ 

Semi- Weekly  Shifts 
To  Sunday  Edition 

Milwaukee — Robert  R.  Pkrcc 
formerly  of  Brookings,  S.  Dak- 
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Course  in  Rome 

Rome — Prof.  William  E.  Porter, 
from  Iowa  State  University,  is 
coming  here  to  conduct  a  course 
in  American  techniques  of  journal¬ 
ism  at  the  University  of  Rome. 

EDITOR  &  PUBLISHER  for  October  25, 


lisher,  has  announced  that  the 
publication  date  of  the  Monday 
issue  is  being  changed  to  Sunday, 
available  on  newsstands  late  Sat¬ 
urday  and  delivered  by  maij  Mon 
day.  The  mid-week  issue  will  coif 
tinue  to  k)e  published  with 
Thursday  dateline.  Until  sevein 
years  ago,  the  Journal  was  pub¬ 
lished  as  a  daily  for  a  long  ti®^ 
by  the  former  publisher.  Will®® 


Consistent  newspaper  advertising  builds 
peak  distribution  for  CAIN'S 


According  to  a  survey  of  New  England  grocery 
stores*  Cain’s  mayonnaise  had  51%  distribution 
in  1939,  and  rose  to  89%  in  1950  to  show  the 
greatest  inerease  of  all. 

To  maintain  this  favorable  spot  Cain’s  did  what 
other  wise  companies  have  done.  It  advertised 
steadily  in  New  England’s  influential  well-read 
local  newspapers.  That’s  the  formula  that  intro- 

*  Sun-ey  of  "Retail  Distribution  of  Grocery  Products"  compiled  by 
i\'ew  England  Newspapers  Advertising  Bureau. 


duced  Cain’s  into  more  stores  and  kept  the  cus¬ 
tomers  coming  back  for  another  helping. 

How  does  your  distribution  look  from  here? 
Getting  your  share?  If  not,  better  investigate 
these  excellent  purveyors  of  good  will  in  New 
England.  New  England’s  strong  newspapers — 
backbone  of  the  community — are  your  finest  con¬ 
tacts  between  you  and  the  consumer  and  the 
retailer. 


sell 

New  England 
with 

newspapers 


MAINE — Bangor  Daily  Nawt  (M) 

VERMONT— Barra  Tlmai  (E),  Ban- 
nlngton  Bannar  (E),  Burflngtoa 
^a  Prau  (M). 

MASSACHUSETTS— Bortea  Sloba 
(MRE).  Botton  Globa  (S),  Boaton 
P^  (M),  Bmton  Pott  (5).  Brock¬ 
ton  utar^lia  R  Umat  (E).  Capa 
Cod  Standard  Timat,  Hyaaab 
(E).  Fall  RIvar  Harald  Nawt  (E), 
Rtekburg  Santinal  (E),  Gardnar 
Nawt  (E),  HavarMII  Gaiatta  (1), 
Lawtanca  Eaola-Trlbana  (MIE), 
Lynn  Itam  (E),  Naw  Ba<Mord 
Sunday  Standard-TImat  (S),  Now 
Bodford  Standard-TImat  (E),  Nortb 
Adamt  Trantcrlpt  (E),  PltNtlald 
BorfctMra  Eagla  (E),  Tauntea 
Gaiatto  (E),  WaltMm  Nawt 
Tribano  (El.  Wereattor  Talagram 
and  Eyoning  Gaxatte  (MRE), 
Worcattor  Sunday  Talagram  (S). 


NEW  HAMPSHIRE  —  Concord 
Monitor-Patriot  (E),  Manchattar 
Union  Laadar  and  Naw  Ham^ 
ihiro  Sunday  Nawt  (M.ERS). 

RHODE  ISLAND— Watt  Warwick 
Pawtuxot  Valloy  Dally  Timat  (El, 
ProvHdanca  Bullatia  (E),  Provl- 
danca  Joamal  (M),  Providanca 
Journal  (S),  Wooniiockat  Call  (E). 

CONNECTICUT  — Antonia  San¬ 
tinal  (E),  Brldgap^  Pott  (S), 
Brl^ap^  Pott-lalogram  (MRE), 
BrIttM  PrMt  (E),  Danbury  Now^ 
HiiiM  (E),  Hamord  CMrant  (M), 
Hartfora  Courant  (SJ,  Hartrorw 
Timat  (E),  Marldan  Racord-Jeur- 
nai  (MRE),  Naw  Britain  Harald 
(E),  Naw  Havon  Ragittor  (ERS), 
Now  London  Day  (E),  Norwieb 
Bullatin  and  Rocord  (MRE)  Tor- 
rlngton  Ragittor  (E),  Watorbnry 
RapuMican  R  Anm^an  IMRE). 
Watorbury  Rapubilean  (MRS). 
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Kynett's  Report 

continued  from  puftc  7 


should  bring  him  advertising  reve¬ 
nue  and,  finding  no  jackpot  when 
he  puts  his  membership  into  the 
slot,  resigns:  or  else  he  thinks 
that  record  keeping  is  too  great 
a  chore  and  quits  rather  than  go 
to  the  expense  of  maintaining  rec¬ 
ords. 

“Is  it  enough  to  leave  him  to 
his  own  devices  or  shall  we  meet 
the  implied  challenge? 

The  Weekly  Problem 

“Some  weekly  publishers  have 
thought  that  ttie  answer  lies  in 
providing  membership  on  the 
Board,  alleging  that  weeklies  have 
problems  peculiarly  their  own. 
But  until  those  differences  are  de¬ 
fined,  it  does  not  seem  possible  to 
analyze  them,  and  certainly  they 
have  no  bearing  on  the  two  fac¬ 
tors  1  have  just  mentioned.” 

The  Business  Paper  Division, 
in  his  view,  presents  the  most  im¬ 
mediate  challenge  in  respect  to 
paid  circulation,  and  both  adver¬ 
tiser  and  publisher  have  a  job  to 
do  in  connection  with  the  mainte¬ 
nance  standatxis. 

“It  seems  incredible,”  he  elabo¬ 
rated.  “but  apparently  it  is  a  fact 
that  while  363  business  publica¬ 
tions.  with  circulations  totalling 
over  5.600.000  are  represented  by 
■\BC  audits.  496  sworn  paid  pub¬ 
lications  exist  with  claimed  cir¬ 
culations  totalling  over  7.000,000.” 

In  the  farm  field,  he  related, 
there  are  40  periodicals  which 
leave  claims  to  the  buyer’s  imagi¬ 
nation  and  104  publications  claim 
paid  circulations  of  3.500,000  but 
they  are  not  audited  under  paid 
standards. 


Advertiser  Indifferent? 


“Cannot  they  qualify?”  Mr. 
Kynett  asked.  “Or  is  the  adver¬ 
tiser  indifferent?  Or  what?  It 
seems  to  me  that  this  smacks  of  a 
healthy  challenge  to  those  of  us 
interested  in  high  standards  for 
our  industry." 

Figures  in  the  general  magazine 
field,  he  added,  should  obliterate 
any  smugness  or  feeling  of  self- 
satisfaction  on  the  part  of  Bureau 


PROVED  BY 
PERFORMANCE 


management,  the  Board  or  the 
membership. 

“What  can  we  do  about  it?”  he 
queried.  “Here  we  stand,  a  self- 
governing  mutual  organization, 
representing  what  we  like  to  re¬ 
gard  as  the  most  forward  looking, 
cooperative  body  in  publishing  and 
advertising.  Over  38  years  Bureau 
accomplishment  has  established  a 
reputation  not  wholly  confined  to 
our  industry. 

“Are  we  to  be  content  with 
living  up  to  an  established  repu¬ 
tation?  An  established  reputation 
tends  to  become  static  —  to  be 
taken  for  granted.  .  .  .  Surely  it  is 
evident  that  accomplishment  is  far 
from  complete.” 

Cost  of  auditing  and  record¬ 
keeping  are  factors  involved  in  the 
supermarket  magazine  where  the 
question  arises  as  ot  whether  the 
store  sale  isn’t  equivalent  to  a 
newsstand  sale.  Mr.  Kynett  point¬ 
ed  out  that  the  sale  of  the  maga¬ 
zine  is  merely  totalled  at  the 
checking  point,  along  with  gro¬ 
cery  items,  etc. 

'Parish  Plan’  Questioned 

A  problem  which  Mr.  Kynett 
feels  should  have  deep  study  is 
the  rapid  growth  of  the  “parish 
plan”  of  paying  for  subscriptions 
of  religious  papers.  The  Catholic 
press,  alone,  claims  paid  circula¬ 
tion  of  over  17,000,000,  covering 
549  publications,  he  noted. 

Special  circulation  methods, 
however,  have  caased  some  of  the 
larger  publications  to  lose  eligi¬ 
bility  for  ABC.  Presently,  38  re¬ 
ligious  publications  are  on  ABC 
rolls  in  magazine  and  newspaper 
divisions.  Some  of  these  may  re¬ 
sign.  Mr.  Kynett  warned,  in  order 
to  adopt  the  “parish  plan.” 

Any  general  modification  of  the 
bulk  rule  wOuld  be  opposed  stren¬ 
uously — and  properly,  Mr.  Kynett 
stated. 

If  lower  standards  of  auditing 
existed,  he  said,  by  way  of  insist¬ 
ing  that  audits  are  not  being  over¬ 
done.  some  of  these  problems 
would  not  prevail. 

“The  task,”  he  said,  “is  to  main¬ 
tain  the  standards  which  make  the 
ABC  insignia  invaluable  and  at 
the  same  time  adjust  our  auditing 
practices  to  the  enormous  in- 


Fastest,  Simplest, 
Most  Popular 
Line-Composing 
Machine 
Ever  Made! 


The  plan  would  permit  church 
publications  to  list  subscriptions 
sold  under  the  parish  plan  sep¬ 
arately  from  bulk  circulation, 
without  regard  for  the  50  per  cent 
rule, 

Hugh  Dasback,  Kansas  City 
(Mo.)  Star,  said  he  thought  ABC 
should  study  the  proposal  further. 

In  the  Advertising  Agency  di¬ 
vision,  the  plan  won  support,  a 
resolution  declarii^  ABC  must 
endeavor  to  solve  the  problems 
occasioned  by  new  methods  of 
obtaining  circulation. 

The  Advertiser  Division  also 
expressed  approval,  but  Business 
Paper  and  Magazine  Divisions 
objected  to  adoption  of  the  plan. 

Three  newspapers  asked  the 
Board  for  clarification  of  rule  in¬ 
terpretations:  New  London 

(Conn.)  Day,  on  including  unin¬ 
corporated  cities  with  corporate 
city  totals:  Tarentum  (Pa.)  Valley 
News,  on  a  breakdown  of  metro¬ 
politan  dailies’  sales  within  an¬ 
other  member’s  city  and  surround¬ 
ing  area:  and  Greensburg  (Pa.) 
Tribune  and  Review,  for  relief 
from  the  15  per  cent  rule  on  five- 
day  publication. 


of  advertising  by  the  manufactur¬ 
er,  that  any  practice  which  ia'; 
right  for  him  is  likely  to  hurt  yn 
too.” 

Mr.  Nunn  welcomed  two  nets, 
paper  projects  which  have  come 
out  of  the  joint  ANA-Newspape 
Advertising  Executives  Associa¬ 
tion  committee:  (1)  a  newspaper 
manual;  (2)  a  study  of  newspape 
readership  before  and  after  TV. 

John  P.  Cunningham,  chairmai 
•American  Association  of  Advertiv 
ing  Agencies,  advised  that  ABC 
should  keep  “strictly  out  of  com¬ 
petitive  research  so  that  its  km! 
respect  and  integrity  never  become 
discolored.” 

Many  of  the  proposed  areas  of 
research  are  in  the  “world  of 
fancy”  and  ABC  should  stay  out. 
he  said. 

Despite  all  the  modern  methods 
of  readership  and  market  research, 
there  is  no  substitute  for  good 
copy,  Mr.  Cunningham  asserted. 

Robert  E.  MacNeal,  president 
Curtis  Publishing  Co.,  said  the 
study  of  media  impact  is  the  “net 
frontier”  in  marketing  and  adver 
tising  research. 


I  crea-ses  in  circulation  which  are 


fairly  conclusive  proof  that  reader- 
ship  of  printed  media  is  not  di¬ 
minishing.” 

He  praised  the  development  of 
educational  clinics  during  the  year, 
under  a  $75,000  budget,  and  ex¬ 
pressed  satisfaction  with  the 
I  speedier  issuance  of  figures  from 
I  publisher’s  statements. 

The  ABC  staff,  he  related,  num¬ 
bers  150,  with  62  field  auditors 
I  as  against  5 1  a  year  ago. 


Space  Brokerage  Deals 
Are  Criticized  by  Nunn 

Chicago — ^The  current  rash  of 
space  and  time  brokerage  deals 
sponsored  by  wholesalers  and  re¬ 
tailers,  was  condemned  by  Wesley 
I.  Nunn,  advertising  manager. 
Standard  Oil  Co.  (Indiana),  past 
chairman  of  the  Association  of 
National  Advertisers. 

Speaking  at  the  ABC  conven¬ 
tion  here  Oct.  23,  Mr.  Nunn  de¬ 
clared  advertisers  have  legitimate 
objections  to  most  of  the  broker¬ 
age  deals. 

“No  matter  how  soft  the  ap¬ 
proach,  it  just  isn’t  possible  for 
the  advertising  manager  to  forget 
that  the  person  who  is  asking  him 
to  buy  the  package  is  a  customer 
— often  a  large  one,”  said  Mr. 
Nunn,  referring  to  such  deals  in 
which  the  brand  manufacturer  is 
offered  the  “opportunity”  to  pur¬ 
chase,  on  his  customer’s  terms,  a 
portion  of  the  space  or  time  in 
which  the  promotion  is  to  be  ad¬ 
vertised. 

“It  seems  clear  that 


your  ox. 


HT  Forum  Meets 
In  New  UJ^.  Hall 

The  New  York  Herald  Tril- 
line’s  21st  annual  Forum,  peggt! 
to  “Building  Leadership  for 
Peace,”  opened  Oct.  1 9  in  the  iie» 
United  Nations  General  Assembly 
building.  More  than  2,000  per¬ 
sons  were  present  as  Secretary 
General  Trygve  Lie  introduced 
Mrs.  Helen  R.  Reid,  publisher  of 
the  sponsoring  newspaper,  and 
prominent  speakers. 

Highlights  of  subsequent  ses¬ 
sions,  at  the  Waldorf-Astoria  Ho¬ 
tel,  were  a  personal  appearance 
by  General  Eisenhower  and  a 
speech  from  Chicago  by  leased 
wire  by  Governor  Stevenson. 

The  final  session  heard  a  debate 
between  Dorothy  Schiff,  publisher 
of  the  New  York  Post,  backinf 
the  Democratic  candidate,  and 
Fleur  Cowles,  associate  editor  of 
Look  and  Quick  magazines,  who 
spoke  in  behalf  of  the  Repub 
licans. 

Another  speaker  from  the  ne»s- 
paper  world  was  Charles  Denni 
editor  and  publisher  of  the  Mo"- 
rovia  (Liberia)  Listener.  He  told 


also,  not  just  the  advertiser's  is  experiences  in  establishins 


the  first  daily  newspaper  in  L 
beria  and  described  how  he  prini> 
the  paper  by  footpedal  press  after 
type  is  set  by  hand. 


New  Orleans  Item 


MERGENTHALER  LINOTYPE  COMPANY 
29  Ryerson  St. 

Brooklyn  5,  N.Y.  L  *  UNOTWt 


j  Newspaper  Division 
'Weighs  'Parish  Plan' 

I  Chicago  —  The  Newspaper  Di- 
I  vision  of  ABC,  meeting  here  Oct. 

I  23,  discussed  a  proposed  solution 
to  the  “parish  plan”  problem  of 
1  religious  papers  but  took  no  action 
on  it. 


being  gored,”  he  continued.  “Just 
as  the  advertiser  balks  when  he  is 
asked  to  buy  some  of  your  space 
at  a  rate  as  much  as  40  per  cent 
higher  than  you  would  charge  him 
for  it  directly,  so  are  you,  by  the 

same  token,  losing  control  of  one  _  ^ 

of  the  most  important  functions  Wins  'Dorothy  Dix 
in  any  business  —  namely,  your 
pricing. 

“When  money  which  advertisers 
want  to  spend  for  advertising  is 
siphoned  off  by  distributors 
through  these  deals,  there  is  just 
much  less  of  an  advertising 


New  Orleans — The  New  Oi^ 
ans  Item  this  week  won  its  fip- 
to  block  the  Times-Picuyune  ft®"’ 
also  serializing  the  new 
“Dear  Dorothy  Dix.”  , 

District  Court  Judge  Paul  ^ 
Chasez  ordered  Doubicday  • 


bod 


A! 

C( 


Wai 


pool  for  you  to  dip  into.  And  I’m  Company,  New  York,  the  public- 
sure  you’re  even  more  aware  than  er,  to  revoke  permission  granW 
I  that  the  growth  of  any  medium  to  others  in  New  Orleans  after  >" 
depends  so  much  on  the  sound  use  Item  contract  had  been  made- 
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ASNE  Admits  20; 
Campaign  ‘Heat’  Is  On 


party  because  Senator  Taft  was  not 
the  nominee. 

“Newspapers  can  only  print  the 
news  as  accurately  as  it  comes  to 
us.  I  suppose  that  so  long  as  the 
shadow  of  Russia  falls  across  the 


Washington  —  Twenty  newspa-  Press  reporter,  several  of  the  ed- 
per  editors  were  elected  to  mem-  itors  agreed  that  readers  are  more  ®  P^olic  is  going  to  be 

bership  in  the  American  Society  critical  of  the  press  in  this  pres-  edgy,  suspicious  and 

of  Newspaper  Editors  at  a  meeting  idential  campaign  than  in  previous  “"gry  temporarily  at  facts  that  do 

of  the  board  of  directors  here  Oct.  years.  The  pressure  for  “objectiv-  ^ 

18.  ity”  comes  from  both  sides,  they  ‘Roughest  Campaign' 

Elected  to  membership  are:  said.  Felix  R.  McKnight,  managing 

R.  L.  Bangsberg,  La  Crosse  The  intensity  of  feeling  has  been  editor  of  the  Dallas  (Tex.)  News: 
(Wis.)  Tribune.  reflected  in  the  increase  in  service  “This  is  the  roughest  campaign 

Robert  B.  Choate,  Boston  complaints  to  newspapers,  said  we  have  ever  experienced.  We  like 
(Mass.)  Herald-Traveler.  Gideon  Seymour,  executive  editor  to  think  it  is  healthy  in  one  re- 

C!arl  M.  Corbin,  New  Orleans  of  the  Minneapolis  Star  and  Trih-  >pect:  that  the  people  are  inter- 
(La.)  States.  une  who  recited  this  incident.  ested  and  are  doing  something 

Herbert  M.  Davidson,  Daytona  woman  cailled  me  about  about  it,  even  if  the  newspapers 

Btach  (Fla.)  Journal  and  News.  s  o’clock  one  morning  and  said  targets  of  their  ire.” 

I  Edmund  Goodrich,  Trenton  (N.  several  pages  of  the  Star  were  Virginius  Dabney,  editor  of  the 
:  J.)  Trentonian.  blank.  I  expressed  regret  and  ex-  Richmond,  (Va.)  Times  Dispatch, 

John  A.  Hall,  Jamestown  (N.  piajned  how  this  happened  when  which  has  come  out  for  General 
Y.)  Post-Journal.  vve  changed  newsprint  rolls.  I  told  Eisenhower,  said:  “Pro-Stevenson 

Elmer  M.  Jackson,  Jr,,  Anna-  ^er  that  if  she’d  give  me  her  name  People  feel  that  because  the  news- 
polis  (Md.)  Capital.  and  address  I’d  have  a  better  copy  Paper  has  editorially  endorsed  Ike, 

C.  Raymond  Long.  Elgin  (111.)  delivered  to  her.  there  is  not  and  will  not  be  fair 

Courier-News.  treatment  of  Stevenson  in  the 

I  Robert  D.  Lusk,  Huron  (S.  ^  ^  i-  .  „  •••  news  columns,  and  they  hunt  for 

I  Dik.)  Plainsman.  •’o*  replied.  1  like  it.  p^oof  of  their  suspicions. 

I  John  Quincy  Mahaffey,  Texar-  •  was  just  calling  up  to  tell  you  Eisenhower  people,  on  the 

I  tana  (Ark.)  Gazette  and  News.  how  much  better  your  paper  would  hand,  complain  because  we 

Sylvan  Meyer,  Gainesville  (Ga.)  ‘^“y*  y°“  always  left  aren’t  crusading  for  Ike  in  our 

Times.  half  the  pages  blank.  news  columns.” 

George  A.  Osborn,  the  Sault  Other  quotes  reported  by  AP  Dwight  Young,  editor  of  the 
^Ste.  Marie  (Mich.)  News.  uKluded:  Dayton,  (Ohio)  Journal  Herald, 

Stanley  Fink,  Atlantic  City  (N.  James  S.  °oPf<  editor  v^hich  is  supporting  General  Eisen- 

I  1.)  Press  and  Evening  Union.  Louisville  {K.y.)  Courier-  hower,  said  most  criticism  came 

'  Harry  Provence,  Waco,  (Tex.)  Journal  and  Times,  which  are  sup-  fj-om  readers  who  “think  we  aren’t 
Sews-Trihiine  and  Times-JJerald.  porting  Gov.  Adlai  Stevenson,  Republican  enough.”  The  Journal 
A.  M.  Richards,  Jr.,  Richmond  Democratic  nominee  for  Pres-  hlerald  is  owned  by  former  Gov. 
(Calif.)  Independent.  j  t  James  M.  Cox  of  Ohio,  Democrat- 

Vermont  Royster,  Wall  Street  ^  have  become  convinced  of  Presidential  nominee  in  1920. 

.  lournal.  New  York.  one  thingj  readers  cannot  judge  Stanley  P.  Barnett,  managing 

E.  B.  Thompson,  Philadelphia  objectivity  of  a  newspaper  in  ^jjor  of  the  Cleveland  Plain  Deal- 
(Pa.)  Inquirer.  presidential  carnpaign  for  the  thought  newspapers 

Robert  C.  Vance.  New  Britain  sirnple  reason  that  th^ey  cannot  read  generally  were  giving  so  much 

(Conn.)  Herald.  objectively.  Most  of  them  do  not  jq  the  political  campaign, 

George  B.  Williams,  Geneva  waot  objectivity  they  want  their  effort  to  be  complete  and 

(N.  Y.)  Times.  favored.  that  they  were  “too  heavily 

Robert  E.  Williams,  Raleigh  “Many  Republicans  complained  weighted  with  politics.” 

IN.  C.)  News  and  Observer.  that  our  news  stories  about  Nixon  Accounting  of  letters 

Under  a  recent  amendment  to  were^Democratic  propaganda’  un-  Times  this  week 

J  by-laws  perm, ttmg  retention  on  til  Nixon  made  his  teleyismn  g^^e  an  accounting  to  its  readers 

!U  r  members  who  have  speech;  then  Democrats  started  letters-to-4-editor  which 

E  ?  ‘hat  ‘ahoul  ^ave  been  published  since  Labor 

b^alth,  the  following  were  elected  Nixon  were  Republican  propa-  21,  the  editorial 

«  his  category,  with  the  names  ganda. 

It  .  .Some  are  Eisenhower.  44  letters;  favoring 

oLtl'p  •  nu-i^iu-  Stevenson,  43.  A  selection  rep- 

(P?T  r‘//  ;•  j  T  ®  Page  One  accounts  of  resenting  views  on  both  sides  will 

L  ^  -  ^  Trumans  attacks  on  Ike;  but  f  we  Wished  until  Election  Day, 

mliKson,  Anz.)  played  Truman  down,  just  as  the  W  said,  but  it  will  not  ex- 

ff’  many  Democrats  would  scream  elude  other  subjects  of  public  in- 

iw?  ’  ?°^ha,nnan  of  the  It  is  fmrly  easy  to  keep  news  the  forum  o  accom- 

Mvisory  committee  of  the  Amer-  even  as  between  Adlai  and  Ike, 

lean  Press  Institute  at  Columbia  but  Truman  throws  things  off  .  „  ^  ^ 

University.  balance.”  , 

William  Kirkpatrick,  Atlanta  Highlv  Emotional  riu-i _ \XT _ i.i.. 


(Ga.)  Journal. 


Highly  Emotional 


IV„_  u  „  .  ,r,  A  E  Donald  Ferguson,  editor  of 

Hoffman,  Harrisburg  (Pa.)  Milwaukee  (Wis.)  Journal: 


and  Patriot. 


w  ,,  „  ---  \  “The  only  other  presidential  1-mi.Auti.rni.i  —  xjvmc  ruunva- 

Timo  Orleans  (La.)  campaign  I  can  recall  wliich  tions  issued  15,000  copies  of  the 

J-  icayiine.  reached  so  high  an  emotional  level  Oct.  2  number  of  the  Tioga  News, 

Program  Chairman  was  the  A1  Smith-Herbert  Hoover  neighborhood  weekly,  which  mark- 

The  Board  designated  Walker  campaign  of  '28.  The  emotions  ed  its  50th  anniversary  with  a  48- 
Stone,  who  becomes  editor-in-chief  aroused  there  were  of  one  kind —  page  paper.  Margaret  Ocker  Elias, 
Scripps-Howard  Newspapers  on  religious.  In  this  campaign  we  have  graduate  of  the  University  of  Mi- 
1,  as  program  chairman  for  numerous  emotional  currents,  chigan  school  of  journalism,  has 
1953  ASNE  meeting  here  in  ranging  from  grievances  against  been  publisher  of  the  Tioga  News, 
^Pril.  the  Truman  administration  to  re-  Oakdale  Weekly  and  North  Penn 

In  interviews  with  an  Associated  sentments  within  the  Republican  Chat  for  17  years. 


Philadelphia  Weekly 
Has  50th  Anniversary 

Philadelphia  —  Ockre  Publica- 
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nel.  Etc.,  The  World  Over. 


Scheduled  “FLIGHTS' 
Leave  Every  Week, 


Sept  Linage 
Up;  AU  But 
Genl.,  Auto  Gain 


September  newspaper  linage  in 
52  cities  measured  by  Media  Rec¬ 
ords  totaled  214,508,691,  up  1.4 
per  cent  as  compared  with  211,- 
498,555  lines  for  September  of 
1951.  For  the  year  to  date  the 
increase  was  slight,  up  52,826  lines 
over  last  year’s  1,805,665,469 
lines. 

All  categories  showed  gains  ex¬ 
cept  general,  off  2.0  per  cent  and 
automotive,  down  6.6  per  cent. 
Other  classifications: 

Display.  0.2;  classified,  5.2;  re¬ 
tail.  0.9;  department  store,  1.0; 
and  financial.  16.2. 


Compiled  by  Media  Records 
AKRON,  OHIO 

1952  1951 

Beacon  Joumal-e  .  .  2,134,168  1,998,625 

IBeacon  Journal-S  812,554  756,945 


Grand  Total  2,946,722  2,755,570 

§  Includes  PARADE,  39,.341  lines. 

ALBANY,  N.  Y. 

Knickerb’kr  News^e  1.171,721  1,154,195 

Times  Itnion-m  800,581  730,345 

♦Times  Union-S _  441,902  480,585 


Grand  Total .  2,414,204  2,.365,125 

*  Includes  AMERIC.AX  WEEKLY, 
35,362  lines  and  COMIC  WEEKLY, 
20,864  lines. 


ALBUQUERQUE,  N.  M. 

Joumal-m .  851,865  717,441 

§Joumal.S .  .325,794  284,771 

Tribune-e .  859,545  682,818 


Grand  Total .  2,037,204  1,685,030 

§  Includes  PARADE,  39,341  lines. 

ANDERSON.  IND. 

Bulletin-e .  801,466  735,717 

Herald-m .  4.54,910  421,217 

Herald-S .  183,871  182,082 


Grand  Total .  1,440,247  1,339,016 

ATLANTA,  GA. 

Constitution-m .  1,212,468  1,118,290 

Joumal-e .  1,915,199  1,772,186 

Journal  Sc 

Constitution-S .  .  816,222  905,964 


Times-e . 

.  '421.899 

447.763 

BINGHAMTON,  N.  Y. 

Press-e . 

.  1,060,602 

1,116,631 

Press-S . 

.  209.270 

240,038 

Sun-m . 

.  342.161 

336,989 

Grand  Total. 

.  1.612,033 

1,693,658 

BOSTON,  MASS. 

American-e .  . . 

.  685,600 

655,145 

Record-ra .... 

.  732,752 

705,628 

*Advertiser-S . 

.  294,568 

355,271 

Globe-c . 

.  1,337,437 

1,278,811 

Globe-ra . 

.  1,021,379 

1,021,833 

Globe-S . 

.  990,896 

1,032,678 

Herald-m . 

.  1,244,929 

1,309,046 

tHerald-S _ 

.  1,040,287 

1.211,071 

Traveler-e .... 

.  1,737,047 

1,771,140 

Post-m . 

.  740,620 

767,687 

{Post-S . 

.  371,419 

443,318 

Grand  Total 

.  10,196,934 

10.551.628 

*  Includes 

AMERICAN  WEEKLY. 

35,362  lines 
20,864  lines. 

and  COMIC  WEEKLY, 

t  Includes  THIS  WEEK,  67,631  lines. 
{  Includes  PARADE,  39,341  Unes. 


Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records 
measurements) 


Grand  Total .  868,930  . 

Noth:  Press-Union  sold  in  combination 
(m)  and  (e).  Linage  of  one  edition,  (m) 
only,  is  given. 

BALTIMORE.  MD. 

♦American-S .  539,398  529,141 

News-Post-e .  1,341,922  1,444,896 

Sun-m .  1,189..345  1,142,889 

Sun-e .  2,061,307  2,069,856 

ISun-S .  1,204,233  1,221,716 


1952 

1951 

Vc  of 

E&P 

Linage 

Linage 

1951 

Index 

Total  Advertising 

* 

September . 

214,508.691 

211,498,555 

101.4 

108.5 

August . 

186,554,608 

192,527,546 

97.9 

105.4 

Year  to  Date .  . 

1.805,718,295 

1,805,665,469 

100.0 

Display 

September . 

160,384,628 

160,033,118 

100.2 

105  0 

August . 

133,813,815 

141,640.258 

94  5 

101.3 

Year  to  Date .  . 

1,342,761.390 

1,366,273,557 

98.0 

Classified 

September . 

54,124.063 

51,465,437 

105.2 

120  3 

August . 

52,740,793 

50,887,288 

103.6 

117.8 

Y ear  to  Date .  . 

462,956,905 

439,391,912 

105.6 

Retail 

September _ _ 

120,709,400 

119,592,113 

100.9 

106.6 

-\ugust . 

102,077,460 

106,850,937 

95  5 

103  1 

Year  to  Date .  . 

989,630,177 

990,552,970 

99.9 

Department  Store 

September. . . . 

47,291,389 

46,839,505 

101.0 

107.7 

-\ug;ust . 

38,742.525 

40,829,197 

94.9 

101.5 

Year  to  Date . 

375,508,978 

383,035,586 

98.0 

General 

September. . . . 

29,711,417 

30,317,759 

98.0 

99  0 

August . 

22,061,299 

23,363,878 

94.4 

94.6 

Year  to  Date . 

250,855,493 

269,123.325 

93  2 

Automotive 

September. . . . 

7,367,362 

7,889,260 

93.4 

98.8 

-\ugust . 

7,781,102 

9,573,870 

81.3 

95  8 

Year  to  Date 

77,459,693 

84.107,856 

92.1 

Financial 

September. . . . 

2,596,449 

2,233,986 

116.2 

133  3 

August . 

1,893,954 

1,851,573 

102.3 

107.0 

Year  to  Date . 

24,816,027 

22,489,406 

100.3 

BUFFALO, 

N.  Y. 

1952 

1951 

1952  1951 

Times  Herald-e .... 

2,149,827 

1,974,734 

Courier  Express-m. . 

932,858  900,288 

Times  Herald-S .... 

640..588 

763,801 

♦Courier  Ezpress-S. 

924,612  902,632 

Big  Newsprint 
Stocks  on  Hand 
For  Fall  Linage 


U.  S.  newspaper  publishers  w 


of  usually  heavy  advertising  and 
Presidential  election  coverage  witli 
record  stocks  of  newsprint  on 
hand  or  in  transit. 

At  the  end  of  September,  flit 
525  papers  reporting  to  the  Aikt- 
ican  Newspaper  Publishers  Asso- 


immediately  available.  This  would 
be  enough  to  keep  them  runnmi 
for  52  days  without  any  addi¬ 
tional  deliveries. 

Meanwhile,  North  American 
mills  continued  to  produce  news¬ 
print  at  a  record  rate.  Total  out¬ 
put  in  September  was  553,809 
tons,  the  most  ever  manufactured 
in  that  month. 

In  nine  months,  the  Canadian 


more  than  in  the  correspondinj 
period  of  1951.  This  was  an  in¬ 
crease  of  3.4  per  cent.  The  U.  S. 
mills  are  4.4  per  cent  above  last 
year.  Nine-month  production  this 
year  now  exceeds  5,000,000  tons. 

Consumption  of  newsprint  by 


News-e. . 


2,309,923  2,194,225 


Grand  Total .  4,167,393  3,997,145 

*  Includes  AMERICAN  WEEKLY, 
35,362  lines. 

CAMDEN,  N.  J. 

Courier-Post-e .  1,026,881  1,084,655 

CHARLOTTE,  N.  C. 

News-e .  1,106,685  . 

Observer-m .  1,359,759  . 

tObserver-S .  593,162  . 


Grand  Total .  5,413,205  5,297,223 

t  Includes  THIS  W'EEK.  67,631  lines. 

DAYTON,  OHIO 

Joumal-m .  1,.331,577 

News-e .  1,8.36,608 

News-S .  669,217 


1,310,484 

1,894,831 


was  slightly  greater  than  in  1951 
— a  total  of  3,321,656  tons. 

At  the  start  of  business  Oct.  ( 
1951,  the  newspapers  had  526,000 
tons,  or  41  days’  supply,  on  hand, 
as  against  the  52  days’  supply  w 
hand  this  year. 

The  publishers’  stocks  built  up 


Grand  Total .  3,943,889  3,796,440 

ATLANTIC  CITY,  N.  J. 

Press-Union  ((see 

Note) .  701,091  . 

Press-S .  167,839  . 


Grand  Total .  3,059,606 

t  Includes  THIS  WEEK,  67,631  lines 

CHICAGO,  ILL. 

Tribune-m .  2,864,016 

Tribune-S .  1,483,504 

fDaily  News-e .  1,653,369 

Herald-American-e. .  903,034 

*Herald-American-S  295,782 

Sun-Times-d .  1,090,195 

§Sun-Times-S .  338,392 


Grand  Total .  3 ,837 ,402 

DENVER,  COLO. 
Rocky  Mt.  News-m.  1,205,641 
{Rocky  Mt.  News-S 

Post-e . 

Post-S . 


m;.367  to  60  days’  supply  at  the  end  of 
August.  During  a  four-Sunday 


314,399 

1,950,558 

660,632 


273,020 

1,608,335 

6.34,309 


2,559,569 

1,617,054 

1,581,820 

856,185 

339,875 

1,035,083 

316,178 


4,131,230  3,480,44; 


Grand  Total 

{  Includes  PARADE,  39,.341  lines 

DES  MOINES.  IOWA 

Register-m .  651,578  647.124 

Tribune-e .  848,700  887,089 

fRegister-S .  560,433  650,000 


3,931,682  September  the  reporting  paptis 
used  379,669  tons,  only  2,0W  tons 
less  than  in  September,  1951 
when  there  were  five  Sundays. 

Maintenance  of  delivery  schd 
ules  by  most  mills  and  the  in¬ 
creasing  storage  facilities  at  news¬ 
paper  plants  are  principal  facton 
in  the  buildup. 


Grand  Total .  6,336,205  6,408,498 

♦  Includes  .AMERICAN  WEEKLY. 
35,362  Unes  and  COMIC  WEEKLY. 
20  864  lines 

t  Includes  THIS  WEEK.  67,631  lines. 


Grand  Total .  8,608,292  8,305,734 

♦  Includes  .AMERIC.AN  WEEKLY, 
35,362  lines  and  COMIC  WEEKLY, 
20,8M  Unes. 

t  Includes  THIS  WEEK,  67,631  Unes. 
i  Includes  PAR.ADE,  39,341  Unes. 

CINCINNATI,  OHIO 

Enquirer-m .  1,337,520  1,180,960 

♦tEnquirer-S .  1,247,462  - 

Post-e .  1,244,612 

Times-Star-e .  1,294,610 


Grand  Total .  2,060,711  2,184,213 

t  Includes  THIS  WEEK.  67,631  Unes. 

DETROIT,  MICH. 


FORT  WAYNE,  IND. 

1952 


Free  Press-m 
{Free  Press-S 
News-e. . . . 
tNews-S. . . 
Times-e . . . 
♦Times-S. . 


1,264,754 

1,287,556 

1,352,798 


1,198,297 

417,224 

2,165,533 

1,013,858 

1,150,029 

436,525 


1,188,139 

463,156 

2,154,782 

1,028,382 

1,205,024 

465,652 


Journal  Gazette-m. . 
{Journal  Gazette-S. 
News  Sentinel-e .... 


1451 

923,520  89S,00: 

480,386  507, W 

1,559,502  1.429,135 


Grand  Total .  6,401,466  6,505,1.35  „  , 

*  Includes  AMERICAN  WEEKLY,  ft"'!*  ®K™m-e 
35,362  Unes  and  COMIC  WEEKLY,  —  — " — 


Grand  Total .  5,124,204 

♦  Includes  AMERICAN  WEEKLY, 
35,362  Unes. 

t  Includes  THIS  WEEK,  67.631  Unes. 

CLEVELAND,  OHIO 

Plain  Dealer-m .  1,917,094  1,542,071 

♦tPlain  Dealer-S.  . .  1,552,359 

News-e .  802,373 

Press-e .  2,214,775 


r  oQa  fvtfi  20,864  lines. 

V  t  Includes  THIS  WEEK.  67,631  lines 
{  Includes  PARADE.  39.341  Unes. 
DULUTH.  MINN. 

Herald-e .  805,944 

News-Tribune-m .  . .  542,6.36 

New'-Tribune-S. . . .  417,451 


Grand  Total .  2,963,408  2,831,61- 

{  Includes  PARADE.  39,.341  lines. 
FORT  WORTH,  TEXAS 
Star-Telegram-m...  725.006  7M,® 

Star-Teiegram-c. . . .  1,518,405 

Star-Teiegram-S. . . .  613,014  641, 

Press-e..: .  771,742  724,749 


1,426,679 

895,202 

2,218,905 


756,414 

554,979 

430,926 


Grand  Total .  3,628,167  3,457,991 

FRESNO,  CALIF. 

Bee-e .  1,194,803 

Bee-S .  409,375 


1,160,09! 

458,890 


Grand  Total .  6,486,601  6,082,857 


*  Includes  -AMERICAN  WEEKLY, 
35,362  Unes. 

t  Includes  THIS  WEEK,  67,631  Unes. 
COLUMBUS.  OHIO 


Grand  Total .  1,766,031  1,742,319 

EL  PASO,  TEXAS 

Times-m .  970,270 

{Times-S .  434,745 

Herald-Post-e .  1,075,896 


1,618,982 

1,431,9M 


956,564 

493,669 

1,044,897 


Dispatch-e . 

Dig>atch-S . 

Citizen-e . 

Citizen-S . 

Ohio  State  Jouraal-m 
Star-w . 


1,505,417 

952,092 

630,612 

365,628 

584,997 

74,930 


1,556,878 

986,931 

669,835 

373,329 

545,118 

94,966 


Grand  Total .  2,480,911  2,495.130 

{  Includes  PARADE,  39,341  Unes. 

ERIE,  PA. 

Times-e .  1,122,276 

Times-S .  290,157 


1,067,022 

261,593 


Grand  Total. 

DALLAS,  TEXAS 

News-m .  1,875,923 

tNews-S .  746,867 


4,113,676  4,227,057 


1,773,700 

784,988 


Grand  Total .  1,412,4.33  1,328.615 

EVANSVILLE,  IND. 

Courier-m .  1 ,2.38,257 

Press-e .  1,251,354 

Courier  &  Press-S. . .  420,271 


1,147,437 

1,146,962 

465.062 


Grand  Total .  1,604,178 

GARY,  IND. 

Post-Tribune-e .  1,336,073 

GLENS  FALLS,  N.  Y. 

Post-Star  (see  Note)  577,758  612.9" 

Notb:  Post-Star  (m)  sold  in  combw 
tion  with  Times  (e).  Linage  of  one  eainoO' 
Post-Star  (m)  only,  is  given. 

GRAND  RAPIDS,  MICH. 

Press-e .  1,877,768  1,8*5.228 

HARRISBURG,  PA. 

Patriot-m .  1, -2,57 .263  l,23i.»« 

{Patriot-News-S. . . .  292,452  334,W 

Grand  Total .  1,549,715  1,570, 

Noth:  News  (e)  carries  same  amoont 


advertising  as  Patriot  (m).  Patriot-Ne** 
(S)  first  edition  Sept.  18,  1949. 

{  Includes  PARADE.  39.341  lines. 

{Continued  on  page  55) 


Grand  Total .  2,909,882  2,759,461 

EDITOR  &  PUBLISHER  for  October  25,  1952 
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September  Linage  in  Principal  Cities 


OAKLAND,  CALIF. 

1952 


t  Democrat  <k 
Chronicle-S 
Times-Union-e 


725,289  753,543; 

1,511.688  1,491, 786- 


1952  1951 

1,6.34,729  1,662,097 
618,597  703,300 


continued  from  page  54  MERIDEN,  CONN.  uaklanu,  - - 

uADTcrkort  r'rkMM  i  A-ia  r>o  i  ««•>  Aar  Grand  ToUl .  3.628,971  3,534.302 

HARTFORD,  CONN.  Record-Journal  (see  Tfvit  .  t  Includes  THIS  WEEK,  67,631  lines. 

JL*?,*!.,  Note) .  540,173  .586,878  ITnbune-S .  618,597  703,300  ROCKFORD.  ILL  . 

.  Notf;  Record  (m)  and  Journal  (e)  9  •>«  ion  9  tas  tor  Register-Republic-e .  1,395,519  1.365,299' 

jCouimnt-S .  ***  combination  only.  Tyina^e  of  one  •  •  •  •  2,2M,32d  2,365,397  .  840.221  888339 

.  1.920,524  1,698,095  edition.  Record  (m)  only,  is  given.  I  Includes  PAR.\DE,  53,223  lines.  Star-S .  525,989  52o!507 

PAR  VdF*’ Herald-m ....  2.M8^45  2.06.3,793  Oklah^-^®.'^  '^‘^’.5?5^^..3.37  Grand  Total .  •  •  vJ;I«U29.i^780.145 


Grand  Total .  3,321.142  2,997,26.3 

i  Includes  PARADE,  39,341  lines. 
HOUSTON,  TEXAS 


*Herald-S  732727  ’806,236  Olclahoraan-S . 


SACRAMENTO.  CALIF. 


„  ■  .  oiwirno  News-e... 97l’.670  909:430  Times-e .  976..345  948,484  Bee-e .  1,750,464  1,. 393,409 

‘’gli'.firs  ’MS  tNew,-s .  3.34.4.35  290.289  union-m .  462.012  450.581 


Ctoonicle-S 

.  ‘  eSSIS  ‘®!S  CmaToUl .  COW.m  COM.IM  _.  , .  „  OMAH*.  SEBK.  - - 

Grand  Total .  6,019,375  5.^.608  t  Includei  THIS  WEEK.  67,631  lines.  World-Herald-S . . . .  631,212  693,185  >*«  IWl 

tlncludw  TmS  ^EK,  6^OT1  Unes.  011829  S™"** 1'819..954  tGlobe-Democrat-S.  ’637;923  '689:840' 

nsr  itn  .  tritso  46l’^  .Noth:  W»ld-Herald  sold  m  combma-  Post-Dispatch-e _  1,921,329  1,937,801 

}:7M:t4o  i:?^:^"  Sa^^  2,^:^  2.m4;219  VeToi,™>i“itj,'.>’  ^mage  of  one  edition,  *5Post-Dispatch-s..  1,039,494 

.  12^329  1  .  1,472,161  1,501,449  '  #aSADENA,  CALIF.  Grand  Total .  4,604,596  4,924,787 

IS?'*,. .  _ _  .0.0  000  e.tioni  Star-News-e .  TT?.?!?  795.1^  ‘Includes  AMERICAN  WEEKLY. 


911,115  996,630 

1,421,222  1,384,133 
609,882  652,512 

906,184  803,574 


Grand  Total .  2,415,484  2,325,313  Union-S .  198,924  311,0‘28 

OMAHA,  NEBR.  -  - ! _ 


Grand  Total .  6,019,375  5,996,608 

t  Includes  THIS  WEEK,  67,631  Unes. 

INDIANAPOLIS.  IND. 


Sttrsn .  1,726,440  1,735,689 

tSto-S .  895,793  975,8.32 

Tmies-e .  1.260,.329  1,230,764 

iTimes-vS .  427,330  508,346 


Grand  Total .  4,604,596  4,924,787 

*  Includes  AMERICAN  WEEKLY, 


iT’»a»^'5 .  *27,330  508,346  G™„d  Total  5  652  898  5  43t .2^^  SJi^^-Ne^sS.  m4M  35.3A21iner 

Grand  Total .  5,964,739  6,107,761  35,362' ”lin«  and' COMIC  WEEKLY!  Grand  Total .  1,062^  1,133,497  I  iScludS  P\RAD|^39b3l’ to‘ei'““’ 

t  Includes  THIS  WEEK,  67,631  lines.  20,864  lines.  PAWTUCKE:t.  fe.  I. 

I  Includes  PARADE,  39,341  lines.  t  Includes  THIS  WEEK,  67,631  lines.  Times-e .  955,853  941,434  Pioneer  Press-tn  1  144  905  1  027  029 

JACKSON.  MISS.  MINNEAPOLIS,  MINN.  PEORIA,  ILL.  ‘Pioneer  Press-S.  i ’.  ’826;638  ■926’,766 

Cluion  Ledger-m. . .  777,200  .  Tribune-m .  1,379,740  1,240,573  Joumal-e .  1,203,294  1,202,753  Dispatch-e  .  1  518  764  1  413  288 

ChrionLedger-S.  ..  277.318  .  Star-e .  2,634,762  1,982,399  fjoumal  Star-S _  529,992  517,684  .  _! _ ! _  _! _ ! _ 

DiilyNews-e .  796,641  .  tTribune-S .  974,693  1,040,774  Star-m .  1,163,208  .  Grand  Total .  3,490.307  3,367,083 

Daily  News-S .  239,644  .  .  .  . .  .  ‘Includes  AMERICAN  WEEKLY, 

-  -  Grand  Total .  4.389,195  4,263,746  Grand  Total .  2,896,494  1,720,4.37  35.362  linw^  v>  nc  «... 

Grand  Total .  2,090,803  .  t  Includes  THIS  WEEK,  67,631  lines.  Notb:  The  Journal  (e)  and  Star  (m)  ’  st.  PETERSBURG,  FLA. 

JACKSONVILLE.  FLA.  MODESTO,  CALIF.  wld  in  combination  Janus^  1st  to  June  Times-m .  1,240,128  1,134,495 

Times  Union-m...  1.228..382  1,190,949  Bee-e .  786,258  748,099  30'  »9*2- .  Linage  of  only  one  editira,  Times-S .  507,335  477,074 


Grand  Total .  2,090,803 

JACKSONVILLE,  FLA. 


489,473  527,125 


Grand  Total .  1,717,855  1,718,074  r?.  “.tt.  m . 

t  Includes  THIS  WEEK,  67,631  lines.  I.nrre".c  c . 

JOHNSTOWN,  PA.  La  Patrie-e ! 

Tribune-Democrat-d  1,1.33,906  1,078,667  La  Patrie-S . 

\0TS;  Tribune  (e)  sold  in  combination 

with  Democrat  (m).  Linage  of  one  edition.  Grand  Total. _ 

Tribune  (e)  only,  is  given.  Non?:  (‘)  Incli 

JERSEY  CITY,  N.  J.  Magazine  74,038  lii 

•Jersey  Journal —  MUNi 

South  End-e .  843,801  760,846  Pres,s-e . 


Fr«  771*^'»  091  MS  Effective  July  1st,  1952,  both  papers  sold  Grand  Total .  1,747,463  1,611,569^ 

.'f  •  . .  “  (un’-Sn  ^parately.  Both  Star  (m)  and  Journal  SAN  ANTONIO,  TEXAS 

Gazette-m. .  1,^,613  (e)  me^urrf  and  included  in  above  Express-m .  1,142,914  1,109,017 

.  .  figures  effective  with  that  date.  Exoress-S  567  197  720  733 

.  232  672  264’l77  ®  News-e. .  ."  ! ! ! ! !  1,409;934  1.499;302 

.  ^ight-e .  i:377:200  1:194471 

...  I _ _  _ _  Butletin-e .  2.212.318  2.092.800  «r  vutxio  ria7 

Grand  Total.....  .5,879,092  5.M2,421  •fBulletin-S .  480,702  536,885  ^ .  ’  ’ _ 

Notb:  (‘)  Includes  Weekend  Picture  i„quirer-m .  1,945,015  1,866,259  Grand  Total .  5,005,664  5,087,570 

Magazine  74,038  lines.  Inquirer-S .  1,.364,219  1,441,664  •  i,u.|iiHm  AVtRBli'AM  WKRICI.V 


Journal  (e),  measured  during  that  period. 


South  End-e . . 
•Jersey  Joumal- 
N’orth  £nd-e. . 


760,846  Pres.s-e . 

Star-m . 

.  Star-S . 


MUNCIE,  IND. 

.  80.5,646  752,600 

.  787,563  731,388 

.  243,639  256,051 


Inquirer-m .  Grand  Total .  5,005,664  5,087,570 

Inquirer-S .  1,364,2^  1,441,^  ‘Includes  AMERICAN  WEEKLY, 

News-e .  396,700  401,281  35,302  lines  and  COMIC  WEEKLY, 

.  _  .  _ :  .  „„„  -  20,864  lines. 


Grand  Total .  6,398,954  6.3.38,889 


Includes  AMERICAN  WEEKLY,  Union-m.^^.  .^!f'.*^*i'’,2M^3r' 1 


Grtnd  Total .  84.3,801  760,846  Grand  Tota 

•Includes  Part  Run  Advertising. 

KANSAS  CITY,  MISSOURI  Banner-e _ 

St«r-e .  1.520,390  1,420,352  Tennessean-m 

Star-S .  884,630  1,034,653  Tennessean-S 

Times-m .  1,427,293  1,343,993 


35,362  lines.  ^  . . 

760,846  Grand  Total .  1,8.36,748  1,740,039  f  Includes  THIS  WEEK,  67,631  lines.  ■iyj][J',TneI^n-e 1.65.3!556  1.44i!928 

NASHVILLE  'TENN  PITTSBURGH,  PA.  ■■ 

tl  Banner-e .  1,253,663 '  1,171,491  Post-Gaxette-m .  .  . .  Grand  Total .  3,364,572  3,217,229 

420,352  Tennessean-m .  1,238,765  1,175,078  .  *’2?J'553  5  Includes  PARADE,  39341  lines. 

034,653  Tennessean-S .  580,629  591,919  -  . .  ^2,^  SAN  FRANCISCO.  CALIF. 

343  993  -  -  Chronide-m .  951,306  877,082- 

-  Grand  Total .  3,073,047  2,938,488  *Sun-Telegraph-S.. .  559,259  650,618  tChronicle-S .  584,983  630,478 

,798,998  NEW  HAVEN  CONN.  Grand  ToUl .  4,958,163  5,0-27,513  .  ‘’775  812  ^793’824 

502  047  411.988  417.591  ‘  Includes  AMERICAN  WEEKLY.  c^u-Bulleti^:^ .' ! ! ! !  TOsiool  728:690 

^■430  .  *  416201  *”405’4M  oa’m?  i-**"”  WEEKLY,  Ne^s.e .  895,144  809,189 


iUnion-S .  576,785  647,275 

Tribime-Sun-e .  1.563,550  1.441,928 

Grand  Total .  3,364,572  3,217,229 

S  Includes  PARADE,  39341  lines. 

SAN  FRANCISCO,  CALIF. 


Grand  ToUl .  3,831,713  3,798,998 

KNOXVILLE,  TENN. 


Joamal-m . 

Jomual-S . 

N’ews-Sentinel-e .... 
N’ews-Sentinel-S. . . . 


654,305  720,986 

259,718  362,136 


Grand  Total .  1,616,244  1,903,599  o^y-e 


318,430  Register-S .  416.201  405,480  20:864  Unes.  i^ews-e . 

169’iiR  ,  loaaoi  oi72  7fu  ^  Grand  ToUl .  5,417,265  5,161,450 

362, 13o  Grand  Total .  2,198,421  2,172,704  PORTLAND,  ORE.  a  Inrlnrl^  AMERICAN  WEEKLY 

onq  ,ao  NEW  LONDON,  CONN.  Oregonian-nK .  42,142  Unes  and  COMIC  WEEKLyI 

,903,599  0ay.e .  665,605  .  ‘Oregoman-S .  764,967  710,525  20  864  Unes. 


UTTLE  ROCK,  ARK.  NEW  ORLEANS,  LA  .  t  Includes  THIS  WEEK,  71,497  Unes. 

bUnsasG^ette-m  ?24.140  930,615  Times-Picayune-m. .  1,945,063  1,796,176  tJoumal-S .  491,702  467,588  SCHENECTADY,  N.  Y. 

i.bkansas  Gaxette-S  379,977  447,761  fTimes-Pii^ne  &  „  ,i  T  ,  i  .  .7;  Gazette-ra .  1,047,255  1,122,724 

Grand  ToUl .  ri^  .  AMERtcTN’^wffiLY^^  Union-SUr-e .  _90^ 

1  Includes  PARADE,  39,341  Unes.  ‘Item-vS .  378:338  31i:671  VT  thkj  wRRir  71  3Q7  ro«.  Grand  ToUl .  1,949  702  2,062,133 

LONG  BEACH,  CALIF.  SUtes-e .  997,561  1,023,042  t  Includes  THIS  WEEK.  71,497  lines.  SCRANTON,  PA. 


1  Includes  PARADE,  39,341  Unes. 

LONG  BEACH,  CALIF. 


Indqiendent-m .  1,025,573  825,939 

Jodtpemlent-S .  . . .  Discontinued  283,930 
fto»-TeIegrara-e...  1,167,528  956,602 

n)ws-Telegram-S. .  501,473  441,715 


GnmdToUl .  2,694,574  2,508,186 

I  Includes  PARADE.  39.341  Unes. 


825.939  -  -  POUGHKEEPSIE,  N.  Y,  Tribune-m . 

283,930  Grand  ToUl .  5,035,259  4,931,792  New  Yorker-e .  680,253  657,577  (Scrantonian-S 

956,602  ‘Includes  AMERICAN  WEEKLY,  New  Yorker-S .  162,058  242,994  Times-e . 

441,715  35,.362  Unes.  -  - 

-  t  Includes  THIS  WEEK.  67,631  Unes.  Grand  ToUl .  842,311  900,571  Grand  ToUl. 

.508,186  NEW  YORK,  N.  Y.  PROVIDENCE,  R.  I.  5  Includes  PJ 


Tribune-m .  561,348  533,419 

657,577  (Scrantonian-S .  350,259  379,629 

242,994  Times-e .  1,0-20,611  1,056,958 

900,571  Grand  ToUl .  1,932,218  1,970,006 

i  Includes  PARADE,  39,341  Unes. 


I  luciuoes  PARADE.  39.341  lines.  Times-m .  1,746,623  1.756,234  Bulletin-e .  1,720,972  1,650,959 

,  LONG  ISLAND,  N.  Y.  Times-S .  1,980,987  2,090,111  Joumal-m .  635,763  629,176  Post-IntelUgencer-m  1,018,358  961,365 

Xeiraday-Suffolk-e. .  1,192,853  1,030,824  Herald-Tribune-m . .  938,936  906,485  tJoumal-S .  589,263  632,919  ‘Post-InteUigencer-S  513,697  522,446 

Xtwsday-Nassau-e..  1,586,216  1,413,719  tHerald-Tribune-S. .  899,338  1,043,321  -  -  Times-e .  1,611,257  1,502,185 

-  -  #News-m .  1,703,035  1,867,551  Grand  ToUl .  2,945,998  2,913,054  Times-S .  614,191  620,642 

Grand  ToUl .  2,779,069  2,444,543  #News-S .  1,171,819  1,053,051  f  Includes  THIS  WEEK.  67,631  Unes.  -  - 

LOS  ANGELES  CALIF  Mirror-m .  782,998  646,306  OUINCY,  MASS.  Grand  ToUl .  3,757,503  ^606,6.38 

Etaminer-m.r^^^'fsiLolV  1,447,830  Mirror-S  .., .  0^3.4^  ^,3TO  Patriot  Ledg^^. ^  *653.207  615,482 

*ExaffiinprJ^  AQQ  Q1Q71A  Toumal-Amencan-e.  931,785  946,871  aa  42,142  lines  and  COMIL  WxSiiK.LYg 

Wm  .  2  497^4  2  330  M8  ‘Joumal-American-S  356,955  411,009  ^  ^  “*"rnia  mi  i  079  xoa  20.864  Unes. 

tThn,^ .  1373  265  1  354’254  .  956-457  917.740  Rag  e  (see  Note) .. .  1.035,5M  1,072,528  SIOUX  CITY.  IOWA 

l^xpress^:::  }:m:m  . i  -  ^  .  -  Jo-rnal-Tribune-e.  .  773,^  7OT.324 

.  706,343  787,387  W^mld-Telegram  &  ,,n«oax  Grand  Total .  1,319,805  1,368,099  . 

■* .  944,122  808,101  ■  732:401  ■72.5:.361  Notb:  Eagle  (e)  and  Times  (m)  s^d  in  Grand  ToUl .  1.102.974  961.670 

Grand  Total .  Eaglc-S .  260.196  270.100  SOUTH  BEND.  IND. 

,,  '“l“,des  AMERICAN  WEEKLY.  -r  »  i  li  oiTonn  la'ononai  RIPHMOND  VA  Tribune-e .  1,367,259  1.209.721 

*2.142  Unes  and  COMIC  W'EEKLY,  w  i  ,i i  ai  a  9in  laiSAio  Tnbune-S .  499,625  541,167 

^.854  lines  *  Includes  AMERICAN  ^VEEKLY,  News  Leader-e .  1,515,230  1,518,039  —  - 

tincludes  THIS  WEEK.  71,497  Unes.  COMIC  WEEKLY,  Times  Dispatch-m . .  1.192,8M  l-*25,249  Grand  ToUl .  1,866,884  1,750,888 

iniiicviiif:  irv  20,864  lines.  Times  Dispatch-S. . .  717,860  794,749  '  cortiraMF  wacH 

(non-.  I  *'  I  t  Includes  THIS  WEEK,  67,631  Unes.  -  -  ^  ,  SPOKANE.  WASH. 

i_  .oo.  n.,  ,onoo««  #  Includes  SPLIT-RUN.  369,333  Unes  Grand  ToUl .  3,425,941  3,438,037  Spokesman-  aio  aoo  079 

in  (m)  and  142,560  Unes  in  (S).  ROANOKE,  VA.  .  ’  ’ 

NIAGARA  FALLS.  N.  Y.  Titnes-m .  667,830  681,405  ^g^vilw“'. .  583,422  694,639 


SEATTLE,  WASH. 


unes  ana  vv  eere 

•^«4  Unes. 

tincludes  THIS  WEEK.  71,497  Unes. 


.  .  LOUISVILLE,  KY. 

^cr  Joumal-m..  1,261.911  1,298,869 
l;d>®ier  Joumal-S...  861,260  855,846 


TimeS^lf  ::  1.!94:Im  1.495:!to  N^AiA^'FlLlS^N.  Y. 


#  Includes  SPLIT-RUn!  369,383  Unes  Grand  ToUl .  3,425,941  3,438,037  Spokesman- 


ROANOKE,  VA. 

.  667,830 


Review-m .  , 

681,405 


Total .  3,718,156  3,650,155  Gazette-e .  1,-248,583  1,056,888  ITitnji^S .  a^ait  Chronicle-e .:::::: !  958:048  1,062:371 

„  MEMPHIS.  TENN.  NORFOLK.  VA.  World-News-e .  686,673  693,815  -  - 

J^erc’l  Appeal-m  1,775,863  1,713,897  Ledger-Dispatch-e. .  1,172,218  .  j ,  „o,  nm  i  797  oq«  Grand  ToUl .  2,216,109  2,-M9,982 


686,673  693,815 


y^^erc’l  Appeal-s  735, a36  799,085  Virginian-Pilot-m. . .  1,573,513  . 

™»^initar-e _  1,097,719  977,976  jVirginiaa-Pilot-S.  .  609,720  .  5  Includes  PARADE.  39.341  lines. 


??“<IToUl .  3,608,618  3,490,958  Grand  ToUl .  3,355,451 

T  Includes  THIS  WEEK,  67,631  Unes.  {  Includes  PARADE.  39.341  Unes. 

"DITOR  &  PUBLISHER  for  October  25,  1952 


ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m .  1 ,391 ,994  1 ,288,973 


Grand  Tout .  2,216,109  2,449,982 

t  Includes  THIS  WEEK.  71,497  Unes. 
STOCKTON,  CALIF. 

Record-e .  1,310,598  1,278,985 

(Continued  on  page  56) 
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SYRACUSE,  N.  Y. 

H  I,,  ,  1951 

HeraM-Journal-e .  .  .  1,668.433  1,795,255 

*JHerald-American-S  663,107  691,805 

Post-Standard-m  .  .  941,285  929,675 

I  ost-Standard-S. . . .  344,113  368,966 

Grand  Total .  3,616,938  3,785,701 

,  ’Includes  AMERICAN  WEEKEY, 
o5,362  lines. 

§  Includes  PARADE,  39,341  lines. 

TACOMA,  WASH. 

News-Tribune-e _  1,237,317  1,163,049 

News-Tribune-.S _  443,290  481,202 


Grand  Total .  1,680,607  1,644,251 

TOLEDO,  OHIO 

Times-m .  994,474  1,062,636 

Blade-e .  1,581,928  1,752,274 

Blade-S .  881,422  1,011,188 

Grand  Total .  3,457,824  3,826,098 

TORONTO,  CANADA 
Globe  &  Mail-m ... .  1,177,041  1,018,611 

Telegram-e  (see  Note)  1,956,921  1,729,094 

Star-e .  2,354,775  2,224.555 

Star-K- .  108,085  135,301 

Grand  Total .  5,596,822  5,107.561 

Note:  Toronto  Telegram  includes  W'eek- 
end  Picture  Magazine.  74,038  lines. 

TRENTON,  N.  J. 

Evening  Times-e .  .  .  1,112,459  1,114,263 

Times  .Advertiser-S .  246,991  235,409 

Trentonian-m .  570,057  539,236 


Grand  Total .  1,929,507  1,888,908 

TROY,  N.  Y. 

Record  (see  Note) .  .  1,073,288  1,024,078 

Note  :  Record  (m)  sold  in  combination 
with  Times- Record  (e).  Linage  of  one 
■edition.  Record  (m)  only,  is  given. 

TULSA,  OKLA. 

Tribune-e .  1,574,327  1,393,877 

World-m .  1,507,677  1,349,967 

^'orld-S .  571,192  671,670 

Grand  Total .  3,653,196  3,415,514 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m  674,385  638,120 

UTICA,  N.  Y. 

Observer  Dispatch-e  780,886  855,771 

Observer  Dispatch-S  225,945  275,000 

Press-m .  886,407  934,944 


Grand  Total .  1,893,238  2,065,715 

WASHINGTON,  D.  C. 

Times-Herald-d -  1,395,999  1,411,160 

*Times-Herald-S .  .  487,011  541,804 

News-e .  915,546  907,062 

Post-m .  1,417,313  1,405,658 

§Post-S .  745,954  720,000 

Star-e .  2,627,704  2,528,129 

tStar-.S .  942,882  1,001,722 


Grand  Total .  8,532,409  8,515,535 

*  Includes  .AMERICAN  WEEKLY, 
35,362  lines  and  COMIC  WEEKLY, 
20,864  lines. 

t  Includes  THIS  WEEK,  67,631  lines. 

§  Includes  P.ARADE,  39,341  lines. 
WATERBURY,  CONN. 

Republican-m .  793,358  792,802 

Republican-S .  291,776  370,0.30 

American-e .  1,078,656  1,022,016 

Grand  Total .  2,163,790  2,184,848 

WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaroneck  Times-e  386,837  374,622 

Mt.  Vernon  .Argus-e  601,354  681,512 

New  Rochelle 

Standard-Star-e .  .  694,485  720,569 

Ossining  Citizen- 

Register-e .  385,074  467,517 

Peekskill  Star-e ....  338,177  388,565 

Port  Chester  Item-e  613,933  632,533 

Tarrytown  News-e. .  388,274  411,371 

Yonkers  Herald 

.  666,9a3  674,211 

White  Plains  Re- 

porter-Dispatch-e.  851,705  851,483 

Grand  Total .  4,926,742  5,202,383 

WHEELING,  W.  VA. 

Intelligencer-m .  839,608  . 

News-Register-e _  795,363  _ 

News-Register-S. . . .  314,084  . 

Grand  Total .  1,949,055  . 

WICHITA,  KANSAS 

Beacon-e .  1,153,909 

Beacon-S .  454,108 

Eagle-m .  1,204,273 

Eagle-e .  997,881 

§Eagle-S .  424,145 


1,129,628 
557,.301 
1,043,182 
765,623 
444,606 

Grand  Total .  4,234,316  3,940,340 

§  Includes  PARADE,  39,341  lines. 
WORCESTER,  MASS. 

Telegram-S .  487,556  538,899 

Telegram-m .  851,948  875,985 

Gazette  &  Post-e. . .  1,112,553  1,038,934 


Grand  Total .  2,452,057  2,453,818 


YOUNGSTOWN,  OHIO 

1952  1951 

Vindicator 

Telegram-e .  1,292,447  1,280,651 

{Vindicator 

Telegram-S .  75.3,030  707,470 

Grand  Total .  2,045,477  1,988,121 

§  Includes  P.ARADE,  39,341  lines. 

HGURES  FROM  PUBLISHERS 

■  ABERDEEN,  S.  D. 

■Ainerican-News-e. . .  294,980  295,806 

.American-News-S.. .  157,346  197,694 

Grand  Total .  452,326  493,500 

BIRMINGHAM,  ALA. 

News-e .  1,678,945  1,608,347 

News-S .  7.56,673  8.39,6.32 

Post-Herald-m .  1,107,748  1,177,077 

Grand  Total .  3.543,.366  3,625,056 

CANTON,  OHIO 

Repository-e .  1,422,624  1,470,924 

Repositor>-S .  530,250  591,780 

Grand  Total .  1,952,874  2,062,704 

DAVENPORT,  IOWA 

Times-e .  1,049,916  1,097,.306 

Democrat-m .  730,954  7.58,590 

Democrat-S .  283,206  336,406 

Grand  Total .  2,064,070  2,192,302 

GRAND  FORKS,  N.  D. 

Herald-meS .  565,950  663,096 

GREEN  BAY,  WIS. 
Press-Gazette-e .  .  1,087,912  1,117,130 

HYANNIS,  MASS. 

Cape  Cod  Standard- 

Times-e .  315,.364  305,340 

I  AFAYFTTF  1  A 

-Advertiser-eS .  626,920  602,448 

MADISON,  WIS. 

Capital  Times-e ... .  871,437  747,033 

Wis.  State  Joumal-m  88.3,106  794,6.3.3 

Wis.  State  Joumal-S  347,067  380,968 

Grand  Total .  2,101,610  1,922,6.34 

MANITOWOC,  WIS. 
Herald-Times-e .  .  .  .  714,973  656,810 

MONTGOMERY,  ALA. 

Advertiser-m .  746,242  681,366 

Joumal-e .  754,096  674,380 

Advertiser-S .  324,968  339,472 

Grand  Total .  1,825,306  1,695,218 

NEW  BEDFORD,  MASS. 
Standard-Times-e. . .  862,050  824,880 

♦Standard-Times-S.  213,064  204,876 

Grand  Total .  1,075,114  1,029,756 

♦  Includes  P.ARADE,  39,254  lines. 

OIL  CITY,  PA. 

Derrick-m .  517,909  520,267 

Blizzard-e .  521,234  501,148 

Grand  Total .  1.0.39,143  1,021,415 

PASSAIC,  N.  J. 

Herald-News-e .  954,046  971,592 

POTTSTOWN,  PA. 

Mercury-m .  757,974  765,226 

ROCK  ISLAND-MOLINE,  ILL. 

Dispatch-e .  943,334  1,006,222 

•Argus-e .  871,37.3  870,884 

Grand  Total .  1,814,707  1,877,106 

SALISBURY,  N.  C. 

Post-e .  481,152  462,.364 

Post-S .  217,210  228,452 

Grand  Total .  698,362  690,816 

SAN  JOSE,  CALIF. 

Mercury-m .  990,9!M)  931,672 

News-e .  1,141,.392  1,032,080 

Mercury-News-S.  .  .  432,292  506,310 

Grand  Total .  2,-564,674  2,470,062 

SUPERIOR,  WIS. 

Telegram-e .  576,058  672,588 

TEXAS  QUAUTY  NEWSPAPERS 

ABILENE 

Reporter-News-ni.. .  610,266  623,238 

Reporter-News-e .  .  .  629,594  617,652 

Reporter-News-S.  . .  270,018  327,852 

Grand  Total .  1,515,878  1,, 568,742 

BIG  SPRING 

Herald-e .  401,114  .323,428 

Herald-S .  131,400  178,962 

Grand  Total .  532,514  502,.390 

CORPUS  CHRISTI 

Caller-m .  1,025,248  965,958 

Times-e .  1,037,680  946,372 

Caller-Times-S .  327,404  387,688 

Grand  Total .  2,390,332  2,300,018 

DENISON 

Herald-e .  314,048  275,114 

Herald-S .  131,684  192,794 

Grand  Total .  445,732  467,908 

MARSHALL 

News  Messenger-e. .  296,669  286,174 

News  Messenger-S. .  201  ,.321  214,326 

Grand  Total .  497,990  500,.500 


News-e. 
News-S . 


PARIS 

1952 

313,712 

113,928 


1951 

272, ms 
1,58, .578 


Grand  Total . 

427.640 

430,626 

SAN  ANGELO 

Stamlard-ni . 

694,097 

707.924 

Tiraes-e . 

709,170 

674,296 

Standard-Tiiiies-S .  . 

■291,769 

392,896 

Grand  Total . 

1,695,0.36 

1,775,116 

ADVERTISING  LINAGE  SERVICE 

AUGUSTA,  GA. 

Chronicle-m . 

843,667 

680,479 

Chronicle-S . 

789,718 

296,6.55 

Herald-e . 

848,713 

694,199 

Grand  Total . 

1,982,098 

1,671,333 

BLUEFIELD,  W.  VA. 

TeleRTaph-m  (see 

Note) . 

.334,1,59 

415,960 

Tele^raph-S . 

120,660 

175,516 

Grand  Total . 

454,819 

.591,476 

Note:  Telettraph  (m)  sold  in  coinbina- 

tion  with  Sunset  News  (e). 

CHARLESTON,  W.  VA. 

C»azette-m . 

904,765 

899,334 

C'.azette-S . 

.3.36,273 

346,641 

Mail-e . 

780,599 

802,875 

Mail-S . 

231,080 

255,709 

(xrand  Total . 

2,252,717 

2,:i04,559 

COLUMBIA,  S.  C. 

State-m . 

796,614 

799,489 

State-S . 

447,-367 

445,266 

Record -e . 

747,463 

7.39,761 

Grand  Total . 

1,991,444 

1,984,516 

ERIE, 

,  PA. 

Dispatch-d . 

674,847 

630,4.58 

Dispatch-S . 

375,866 

;i78,131 

Grand  Total . 

1,0.50,713 

1.008,589 

FOND  DU  LAC,  WISC. 

Commonwealth- 

Repuhlic-e . 

654,232 

627,709 

HAMMOND,  IND. 

Times-e . 

799,892 

839,055 

Times-S . 

331,433 

360,052 

Grand  Total . 

1,131,-325 

1,199,087 

HAVERHILL,  MASS. 

Gazette-e . 

480.041 

440,770 

JAMESTOWN,  N.  Y. 

Post-Joumal-e . 

876,1.39 

891,464 

LAWRENCE,  MASS. 

Tribune-e  (see  Xote> 

693,483 

664,281 

Xote:  Tribune  (e)  sold  in  combination 

with  Eagle  (m). 

LOWELL 

.,  M\SS. 

Sun-e . 

588,713 

570,415 

Sun-S . 

172,881 

223,892 

Telegram-S  (see 

Note) . 

45,669 

110,479 

(Vrand  Total . 

807,263 

904,786 

XoTE:  Telegram  discontinued  publica- 

tion  Sept.  14,  1952. 

LYNN, 

MASS. 

Iten.-e . 

535,126 

535,.53.5 

Telegram-News-e. . . 

447,604 

412,705 

Telegram-Xews-S. . . 

129,145 

135,896 

Grand  Total . 

1,111,875 

1,084,136 

PASADENA,  CAL. 

Independent-m . 

734,766 

721,-580 

Independent-S . 

242,017 

285,1.52 

Grand  Total . 

976,783 

1,006,732 

PATERSON,  N.  J. 

Call-m . 

914,281 

991,888 

Xews-e . 

1,048,896 

1,183,664 

Grand  Total . 

1,963,177 

2, 175, .5.52 

SALEM,  ORE. 

Capital  Journal-e  . . 

611,212 

Oregon-State-m .... 

520,667 

Oregon-State-S . 

107,432 

Grand  Total . 

1,2.39,311 

SHREVEPORT,  LA. 

^umal-e . 

1,090,-377 

988,866 

Times-m . 

850,766 

782,611 

Times-S . 

371,664 

426,043 

Grand  Total . 

2,312,807 

2,197..5->0 

WILKES-BARRE,  PA. 

Record -m . 

697,533 

781 ,980 

Times-Leader-e .  .  •  . 

1,000,161 

1,131, .555 

Independent-S . 

336,997 

.326.139 

Grand  Total . 

2,034,691 

2,2.39,674 

Doubts  Value 
Of  Marginal 
Circulation 

James  E.  Chappell,  president  and 
general  manager  of  the  Birminf 
ham  (Ala.)  News  and  Post-Herak 
points  out  that  marginal  circula¬ 
tion  can  be  a  costly  liability  to 
publishers,  in  a  special  message  to 
circulation  managers  in  the  cur¬ 
rent  ICMA  Official  Bulletin. 

“Every  publisher  desperatelv 
needs  the  maximum  of  net  cir 
culation  revenue  over  and  above 
the  expense  of  getting  it,  keepin: 
It  and  of  delivering  the  product.' 
says  Mr.  Chappell.  “With  adver¬ 
tising  rates  where  they  are  today, 
the  advertiser  is  entitled  to  sound 
circulation  and  in  localities  clok 
enough  to  the  city  of  publication 
to  yield  a  harvest  of  sales. 

“For  a  lot  of  reasons,  marginal 
circulation  that  costs  a  lot  of 
money  to  get  and  more  to  keep  is 
not  worth  while  to  the  advertiser 
and  it  is  not  worth  while  to  the 
publisher.  If  your  publisher  givev 
you  a  qualiy  product  to  sell,  he 
wants  you  to  provide  him  with  a 
subs' antial  part  of  the  income 
nece  ssary  to  meet  his  bills,  and  he 
wanLs  you  to  provide  his  adver¬ 
tisers  with  the  buying  power  to 
make  those  advertisers  willing  to 
pay  higher  rates  to  keep  their 
customers  coming  back  for  more.' 
■ 

W-T&S  and  TV  Team 
In  Election  Report 

Newspaper  and  TV  will  link 
their  crafts  in  the  city  room  of  the 
New  York  World-Telegram  ani 
Suit  on  election  night  Nov.  4  and 
into  the  morning  of  Nov.  5. 

Viewers  of  WJZ-TV,  New  York 
(Channel  7)  and  readers  of  the 
newspaper  will  be  in  an  on-the- 
spot  position  as  the  vote-by-vote 
drama  of  election  returns  unfolds 

Starting  at  8:25  p.m.,  Channel 
7  of  the  American  Broadcastine 
Co.  brings  its  TV  audience  direct¬ 
ly  to  the  W-T&S  city  desk.  The 
telecast  will  be  made  from  there 
every  half  hour  at  5  minutes  be¬ 
fore  and  25  minutes  after  the  hour 
until  all  returns  are  in. 

■ 

Ferguson  Heads 
Pennsylvania  Society 

Harrisburg  —  Melville  F.  Fer¬ 
guson,  editor,  Philadelphia  Evenini 
Bulletin,  was  elected  president  of 


—  of  the  directors  here  Oct.  22.  Mr 


.  as  vicepresident,  fills  the  vacancy 

New  ABC  Members  left  by  the  death  of  Joseph  Agot 

Chicago — Audit  Bureau  of  Cir-  Shamokin  News-Dispatch. 
culations  announces  the  following  John  J.  MeSweeney, 
new  newspaper  members:  Atikokan  Barre  Times-Leader-News, 
(Ont.)  Progress,  Covington  elected  a  director,  replacing  Mr 
(Tenn.)  Leader,  Dinuba  (Calif.)  Ferguson. 

Sentinel,  Levittown  (N.  Y.)  Eagle, 

Point  Pleasant  (N.  J.)  Ocean  —  ...  —  - 

County  Leader  and  Beacon,  and  Schools”  Feb.  27-28,  at  Penn  St3« 

Wellington  (Kan.)  Daily  News.  College. 

EDITOR  &  PUBLISHER  ior  October  25,  195?- 


The  board  arranged  for  a 
inar  on  “The  Press  and  Th£ 
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books  in  review 

k  Galloping  Cavalcade 
Of  News  in  New  History 

By  Prof.  Roscoe  Ellard 

Graduate  School  of  Journalism,  Columbia  University.  N.  Y. 

by  Judge  Morris,  Alexander  Smith, 
NEWS  AN’D  TFIESE  I'NITED  i,-  n-im  -ind  others  well 

ST\TES  l.v  Edith  M.  Bartow.  New  Oiners  well 

York:  Funk  and  Wagnalls  Company,  aware  of  the  importance  Ot  the 
>92  pp.  $5.  impending  conflict.” 


NEWS  -WD  T  FI  E  S  E  V  N  I  T  E  D 
ST.tTES  hy  Edith  M.  Bartow.  New 
York:  Funk  and  Wagtialls  Company. 
>92  pp.  $5. 

Here  Edith  Barlow  has  put 
flesh  on  the  familiar  skeleton  of 
newspaper  history.  She  has  given 
to  it  sinews,  flashing  eyes,  emo- 


Here  Edith  Barlow  nas  pu  News  of  sectional  hatred  slowly 
flesh  on  the  familiar  skeleton  of  gathering  comes  alive  in  her  chap- 
newspaper  history.  She  has  given  between  North  and 

to  it  sinews,  flashing  eyes,  emo-  5}Q^,^h  This  germinating  dissension 
tions,  and  vocal  chords.  She  has  states’  rights  with  slavery  as 

reincarnated  authentically  emotional  whipping-boy  for 

wired-together  but  dangling  bones,  abolitionists,  the  author  starts  with 
and  breathed  life  into  the  ^ody.  1814.  “Over  rivers  and  roads  sep- 
In  News  and  These  United  arating  free  states  from  slave,  there 
States  you  hear  and  see  the  surge  j^ifted  to  desks  of  editors  and  pub- 
and  impact  of  news.  Most  of  the  Ushers  of  newspapers  from  1814 
bonM  had  been  iJ^ug  up  arid  hung  tinted  broadsides  foretelling 

up  before,  though  she  adds  a  bit  spilling  of  blood. 


of  cartilage  here,  a  missing  splinter 
of  femur  there.  You  see  the  body. 


“They  came  in  long  envelopes 
accompanied  by  money  to  pay  for 


or  the  pullulating  family  line,  of  publication  of  runaway  slave  ad- 
.\merica  s  ...00  years  of  published  vertisements.  To  many  publishers 


news — see  it  living,  fulminating,  border  states  these  advertise- 
ranting,  reasoning  always  in  the  rnents  represented  welcome  cash, 
end  enlightening.  Editors  and  subscribers  regarded 

*  *  *  slavery  as  commonplace — until  the 

The  history  of  news  has  been  returning  of  men  and  women  be- 
written  often  and  well.  George  came  a  business  conducted  with 
Payne  in  1920  put  the  skeleton  to-  cruelty,  exposing  the  mockery  of 
gether  and  made  its  one-time  arti-  humanity  concealed  under  the 
culation  pretty  clear.  Frank  Mott  wrappings  of  ‘benevolent  paternal- 
added  scholarly  parts  and  stylistic  ism’.” 


interpretation  in  1941  and  again 
in  1950.  Robert  W.  Jones  in  1947 


ism . 

Across  the  river  from  Virginia 
in  Mt.  Pleasant,  Ohio,  Charles  Os- 


did  a  richly  readable  job.  He  had  born,  a  Quaker,  started  in  1817  his 
a  few  inaccuracies  but  more  than  little  newspaper.  The  Philanthrop¬ 
ist  up  for  them  in  my  judgment  ist.  This  was  the  first  printed  ad- 
with  his  natural  as  opposed  to  vocate  of  emancipation.  Across 
chronological  history  of  the  press,  from  Mt.  Pleasant,  another  Quak- 
And  a  few  months  ago,  Kenneth  er,  Benjamin  Lundy,  had  watched 
Stewart  and  John  Tebbel,  formerly  the  captured  fugitives  returned  to 


AW  York  Times  men. 


punishment.  Lundy  had  contrib- 


warmly  biographical  history  of  uted  to  Osborn’s  Philanthropist, 


American  newspapers.  and  when  Osborn  went  out  of 

All  told  us  that  Andrew  Hamil-  business,  Lundy  started  his  own 
ton,  defending  Peter  Zenger,  ap-  emancipation  paper  at  Mt.  Pleasant 
P*aled  eloquently  beyond  the  law  in  1821,  Edith  Bartow  records, 
of  Colonial  libel  to  establish  truth  It  was  Lundy  and  his  little  news- 
as  a  valid  reason  for  public  criti-  paper.  The  Genius,  which  influ- 
cism.  Edith  Bartow,  recording  enced  William  iLloyd  Garrison  and 
mat  fact  again,  takes  us  back  to  kindled  the  fires  of  many  antislav- 
me  hot,  low-ceiled  courtroom”  on  ery  societies  of  the  North.  The 
me  particular  morning  of  August  author  traces  the  long  sectional 
^.1735.  She  writes:  battle  of  opinion  over  states’  rights 

The  Zenger  case,  a  matter  of  and  slavery.  It  was  a  battle  made 
personal  concern  to  all  thinking  articulate  for  many  people  by 
'"M,  was  a  test  of  strength  be-  often  confused,  gradually  clarify- 
t^en  an  arbitrary  executive  and  ing,  news  and  editorials  in  multi- 
me  people.  The  administration  in-  plying  papers  of  North  and  South, 
•ended  the  trial  to  provide  a  re-  The  author  shows  how  slowly 
funding  triumph  for  the  crown  but  naturally  the  clash  of  news  and 
a  complete  vindication  of  the  opinion  reached  the  Secession 
governor.  So  it  was  a  thrilling  point.  Then  came  Sumter  and  the 
mipriM  . . .  when  an  elderly  man —  War  Between  the  States.  Writes 
thin,  white-thatched,  and  dis-  Edith  Bartow: 

"•wished — rose  to  permit  court  “Vividly,  clearly,  and  often  bril- 
snd  spectators  to  discover  that  the  liantly,  writers  for  the  country’s 
"mble  printer  would  be  defended  newspapers  described  the  engage- 
y  the  celebrated  Andrew  Hamil-  ments  of  the  war.  They  rode  away 
on  of  Philadelphia  . . .  whose  pres-  to  battle  on  horses,  clad  in  army 
"ce  had  been  obtained  secretly  blue  greatcoats  with  capes,  their 
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kepis  at  jaunty  angles,  revolvers  in 
holsters  and  field-glasses  on  straps. 
Some  were  followed  by  their  ser¬ 
vants  driving  wagons  to  carry  their 
impedimenta  including  big  tents 
with  the  names  of  the  newspapers 
in  big  black  letters.  ‘Cheeky  ras¬ 
cals,’  an  envious  opposition  corres¬ 
pondent  would  grumble.” 

*  «  « 

Edith  Bartow  told  Editor  & 
Publisher  this  week  how  she  came 
to  write  this  book.  She  worked  in 
an  advertising  agency,  headed  the 
research  department.  .And  she  got 
to  wondering  about  newspapers 
that  carried  so  much  advertising 
lineage  which  readers  obviously 
read  —  and  believed.  Research, 
charts,  and  collated  notes  were 
habits  with  her.  She  wanted  to 
find  out  from  papers  themselves, 
not  from  books,  what  had  made 
some  click  while  others  failed  in 
our  200  years. 

All  newspaper  and  advertising 
workers  plan  to  write  a  book. 
There  seldom  comes  the  time.  For 
Edith  Bartow  it  did — one  day.  She 
was  leaving  a  client’s  penthou.se 
office  in  an  uncompleted  building. 
She  pulled  open  what  she  thought 
was  a  fire  door  and  stepped  partly 
through.  Then  she  screamed. 

For  she  stared  down  30-odd 
floors  in  an  empty  elevator  shaft. 
One  leg  was  in  space;  her  other 
heel  was  still  on  the  floor.  She 
pulled  herself  back.  It  was  a  ter¬ 
rific  shock — and  she  thought  it  was 
time  to  start  working  on  the  book. 
*  *  * 

Well,  it’s  a  readable,  vivid  job. 
She  has  found  the  flow  and  erosion 
and  sometimes  a  crash  in  our  two 
centuries  of  news.  She  reaches  the 
conclusion  that  “American  news¬ 
papers  are  essentially  local — pro¬ 
vincial  and  even  parochial — enter¬ 
prises  with  roots  and  branches  so 
firmly  interwoven  in  local  scenes 
or  areas  whose  histories  are  partly 
of  their  making,  that  few  could 
stand  removal  to  the  next  coun¬ 
ty.  .  .  . 

“Intimacy,  not  necessarily  har¬ 
monious,  has  always  been  the  key 
to  the  successful  American  news¬ 
paper,”  the  author  concludes.  “So¬ 
cial,  economic,  and  political  expe¬ 
rience  shared  by  newsmen  and 
readers  supplies  the  permeating 
germ  necessary  to  circulation 
growth  and  strength.” 

Somehow  I  think  that  Edith  Bar¬ 
tow  came  closer  to  stating  what 
makes  newspapers  click  when  in  an 
interview  this  week  she  answered 
immediately  a  question  I  put  quick¬ 
ly: 

“What  makes  the  New  York 
Times  click — or  the  Herald  Trib¬ 
une  or  the  Chicago  Daily  News,_ 
or  the  Kansas  City  Star!” 

“The  confidence  they  give  read¬ 
ers  by  their  facts,  their  tone,  their 
coverage.” 

Yes,  I  suspect  that’s  right.  And 
it’s  the  culmination  to  date  of  200 
years  of  news  in  America.  If  we 
ever  destroy,  even  lessen,  that  con¬ 
fidence — even  in  a  political  cam¬ 
paign — the  history  of  newspapers 
will  be  a  chronicle  of  decline. 


New  Cciliiornia 
Daily  Prepared 
For  November  3 

Fontana,  Calif. — The  Fontana 
Herald  &  News  will  become  a  dai¬ 
ly  Nov.  3,  publishing  each  week¬ 
day  except  Saturday.  The  an¬ 
nouncement  is  made  by  Myatt 
Smith,  former  Texas  publisher 
who  assumed  control  of  the  local 
paper  last  August. 

The  transition  from  Monday 
and  Thursday  publication  will  add 
to  the  growing  list  of  California’s 
five-day  newspapers. 

Mr.  Smith  described  the  move  as 
an  extension  of  the  plans  of  Rob¬ 
ert  K.  Hancock,  who  had  planned 
to  enter  the  daily  field  in  Sep¬ 
tember  but  instead  sold  the  paper. 

Incorporated  just  last  July,  Fon¬ 
tana  has  a  population  in  excess  of 
15.000.  Kaiser  Steel  Co.  is  now 
adding  a  blast  furnace  and  twa 
open  hearth  furnaces  to  its  facil¬ 
ities  here. 

Texans  Head  Paper 

Mr.  Smith  formerly  was  asso¬ 
ciate  publisher  of  the  McAllen 
(Tex.)  Valley  Evening  Monitor. 
His  associate  and  editor  here  is 
Wilbur  Mackey,  formerly  manag¬ 
ing  editor  at  McAllen. 

A  new  typecasting  machine  is 
the  only  immediate  addition  to 
equipment.  For  the  time  being,  a 
flat  bed  press  will  continue  in 
operation. 

James  McCully,  former  editor, 
has  resigned  in  anticipation  of  pur¬ 
chasing  a  weekly.  To  meet  this 
vacancy,  James  B.  Conner  of 
Mercedes,  Tex.,  and  formerly  on 
the  McAllen  Monitor,  has  been 
added  to  the  editorial  staflF. 

■ 

Scripps  League  Buys 
Wallace  Press  Times 

San  Francisco  —  Purchase  of 
the  Wallace  (Idaho)  Press  Times 
by  the  Scripps  League  was  an¬ 
nounced  here  by  E.  W.  Scripps, 
board  chairman  of  the  League. 

Ownership  of  the  daily  has  been 
within  the  Day  family  since  it 
founding  in  1912.  Henry  L.  Day, 
president  of  Press-Times  Publish¬ 
ing  Co.,  concluded  the  negotia¬ 
tions. 

Burl  C.  Hagedon,  in  charge  of 
the  Scripps  League’s  radio  stations, 
and  publisher  of  the  League’.s 
Coeur  D’Alene  (Idaho)  Press,  will 
be  in  charge  of  the  Wallace  oper¬ 
ation. 

The  new  purchase  gives  the 
Scripps  League  six  newspapers  and 
three  radio  stations  in  non-metro¬ 
politan  markets. 

■ 

4-Color  Ad  Copy 
Makes  Bow  in  Canton 

Canton,  Ohio — Four-color  ad¬ 
vertising  blossomed  in  the  Canton 
Repository  on  Oct.  15.  A  full-page 
ad  for  Hamm’s  beer  was  the  first 
four-color  job  run  off  on  the  new 
Goss  Headliner. 
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MECHANICAL 

Gibbons  Heads 

Mechanical 

Committee 

W.  E.  Gibbons,  Chicago  (Ill.) 
Uerahl-American  production  man¬ 
ager,  has  been  appointed  chair¬ 
man  of  the  AN  PA 
Mechanical  Com¬ 
mittee  for  1952- 
54.  He  has  been 
a  member  of  the 
committee  for 
four  years. 

M  r .  Gibbons 
has  been  asso¬ 
ciated  with  the 
Hearst  Newspa¬ 
pers  in  Chicago 

Gibboas  for  30  years,  ex¬ 
cept  from  1939- 
40,  when  he  was  mechanical  super¬ 
intendent  of  the  Peoria  (Ill.)  Star. 
He  returned  to  Chicago  as  Her- 
ald-American  production  manager 
in  March,  1940. 

As  H-A  production  chief,  he  in¬ 
troduced  infra-red  heat  for  mat 
drying  in  newspapers.  He  also 
pioneered  in  three-color,  run-of- 
paper  printing,  as  well  as  high 
shrinkage  of  mats.  He  supervised 
the  building  of  portable  fountains 
and  safety  lock  for  press  carriages. 

Other  members  of  the  commit¬ 
tee  announced  by  ANPA  Pres¬ 
ident  Charles  F.  McCahill  are: 
John  L.  Blake,  Scripps-Howard 
Newspapers;  Louis  G.  Buisch, 
Hornell  (N.  Y.)  Tribune;  Henry 
J.  Conland,  Hartford  (Conn.) 
Courant;  Leven  T.  Deputy,  Dallas 
(Tex.)  News;  Harry  Eybers, 
Washington  (D.  C.)  Post; 

Also  Leslie  J.  Griner,  Knight 
Newspapers;  Fred  E.  Gross,  San 
Francisco  (Calif.)  Chronicle; 
Shields  Johnson,  Roanoke  (Va.) 
Times  and  World-News;  Stephen 
J.  Lambert,  Brooklyn  (N.  Y.) 
Eagle;  Charles  R.  McGuire,  Min¬ 
neapolis  (Minn.)  Star  and  Trib¬ 
une; 

And  Joseph  E.  McMullen,  Mil¬ 
waukee  (Wis.)  Journal;  John  W. 
Park,  Chicago  (111.)  Tribune;  VV. 
Watson  Southam,  ^utham  Com¬ 
pany,  Canada;  Reginald  Tranter, 
Boston  (Mass.)  Herald  and  Trav¬ 
eler,  and  Earl  R.  Weiskittel, 
Youngstown  (Ohio)  Vindicator. 

Hoe  Press  in  Montreal 

Montreal— The  Montreal  Gaz¬ 
ette’s  issue  of  Oct.  21  came  off 
the  morning  newspaper’s  newly-in¬ 
stalled  press,  a  five-unit  Hoe 
streamline  color-convertible  press. 

The  Gazette  is  in  its  175th 
year  of  publication. 

■ 

Typos'  Centennial 

Chicago  —  The  100th  birthday 
of  Chicago  Typographical  Union 
No.  16  was  observed  here  Oct.  18 
at  a  dinner  dance.  The  local  has 
about  5,000  members  employed  in 
Chicago  newspaper  and  commer¬ 
cial  printing  establishments. 
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New  Britain 
Herald  Moves 
To  New  Home 


New  Britain,  Conn. — Robert  C. 
Vance,  editor  and  publisher  of  th 
New  Britain  Herald,  afternoon  dai¬ 
ly,  kept  up  a  family  tradition  Oct 
1 3  when  he  started  the  presses  to 
turn  out  the  first  editions  of  the 
newspaper  from  the  paper’s  ne* 
plant  at  Chestnut  Street  and  Corbin 
Place  in  downtown  New  Britain. 

The  first  press  used  by  the  Her 
aid  was  set  in  motion  by  the  late 
Congressman  Robert  J.  Vance, 
lather  of  the  present  publisher,  60 
The  new  home  of  the  New  Britain  (Conn.)  Herald.  years  ago.  The  second  and  third 

_  presses  were  started  by  Mrs.  Ma¬ 
tilda  Vance,  mother  of  the  pub¬ 
lisher,  and  the  late  Johnston  Vance, 
brother  of  the  publisher. 

The  greatest  part  of  the  moving 
process  was  accomplished  over  a 
weekend  and  the  daily  didn’t  miss 
an  edition. 

Designed  by  William  Ginsberg 
Associates,  the  new  building  has  a 
floor  area  of  39,000  square  feet, 
will  provide  the  118  Herald  em¬ 
ployes  with  a  working  space  more 
than  a  third  larger  than  they  had. 

The  new  structure  contains  two 
floors  and  a  large  cellar  which  will 
LOOKING  IT  OVER  as  the  new  presses  turn  out  flie  New  Britain  be  used  as  a  newsprint  storage 
Herald  are:  Left  to  right — Gardner  C.  Weld,  vicepresident  of  Herald  Provisions  have  been  made  for  a 
publishing  Co.;  Robert  C.  Vance,  editor  and  publisher;  Herbert  M.  third  upper  floor  if  needed  in  the 
Peterson,  general  manager;  Arthur  E.  McEvoy,  managing  editor;  Mrs.  future. 

Agnes  Vance  Weld,  secretary  of  Herald  Publishing  Co.,  and  Robert  ■ 

A.  Spencer,  city  editor. 


Newspaper  Express  Circulators  Elect  Add  Magazine  Sections 

Rote  Cose  Slated  Moester  President  Cincinnati— Each  of  this  citys 

Oklahoma  City  —  The  Okla-  High  Point,  N.  C. — Charles  F.  three  newspapers  now  has  a  w«^ 
homa  State  Corporation  Commis-  Moester,  circulation  manager  of  'y  magazine  section  featuring 
sion  has  set  a  hearing  for  Nov.  the  Winston-Salem  (N.  C.)  Jour-  stories  and  art. 

18  on  an  application  of  the  Rail-  nal-Sentinel,  was  elected  president  After  tlw  Times-Star  announc 


daily  newspapers  in  this  state. 
The  American  Newspaper  Pub- 


group’s  meeting  here  this  week. 
He  succeeds  W.  C.  Cline,  Rich- 


lishers  Association,  the  Oklahoma  mond  (Va.)  Times-Dispatch. 


Press  Association  and  several  in- 


Other  officers  are: 


dividual  publishers  filed  protests  liams.  Charleston,  S.  C.,  first  vice- 


180%  in  rates.  The  present  rate  is  Earl  Roberts,  Norfolk,  wc 
50c  per  100  pounds  and  the  promotion  display  trophy, 
agency  is  seeking  to  charge  $1.44.  ■ 

The  new  rates  also  would  entail  ,  - - 

a  minimum  monthly  payment  of  L^nurcn  tO  manage 
$3.  There  is  no  minimum  at  pre-  Acme  Special  ServiceS 

sent.  Hnrlrtu/  f'hiirrh 


third  upper  floor  if  needed  in  the 
future. 


Post  and  Times-Star 
Add  Magazine  Sections 

Cincinnati — Each  of  this  city's 


After  the  Times-Star  announced 


way  Express  Agency  to  increase  of  the  Mid-Atlantic  Circulation  'fs  Family  Tri-State  .  ag 

rates  charged  for  transjwrtation  of  Managers’  Association  at  the  would  come  out  for  the 

daily  newspapers  in  this  state.  group’s  meeting  here  this  week.  time.  Sept.  21,  the  Post  (Script^ 
The  American  Newspaper  Pub-  He  succeeds  W.  C.  Cline,  Rich-  Howard)  in  a  surprise  move  pu 
lishers  Association,  the  Oklahoma  mond  (Va.)  Times-Dispatch.  lished  the  initial  number  of  its 

Press  Association  and  several  in-  Other  officers  are:  C.  B.  Wil-  Week  Magazine  one  day  earier 
dividual  publishers  filed  protests  liams.  Charleston,  S.  C.,  first  vice-  Both  contained  16  pages, 
to  the  rate  application.  president;  George  G.  Bent,  Roa-  The  Times-Star  section  had  5- 


to  the  rate  application.  president;  George  G.  Bent,  Roa-  The  Times-Star  section  had  J- 

The  commission  tentatively  noke,  Va.,  second  vicepresident;  columns  of  advertising,  more  than 
denied  the  proposed  increase,  W.  G.  Carrington,  Durham,  N.  half  its  contents.  The  Post  did  i»> 
which  was  to  have  gone  into  effect  C.,  secretary  and  treasurer,  and  solicit  advertising  for  the  maiden 
Oct.  10,  pending  the  hearing.  The  Bruce  R.  Rogers,  Charlotte,  N.  C.,  issue,  devoted  entirely  to  “Fea 
application  is  for  an  increase  of  convention  secretary.  tures,  Fotos,  Fiction.  Facts,  Fun. 


Ink  Salesman  Dies 


appointed  director  of  Acme  Spe-  'V'll  I 
cial  Services,  the  commercial  pho-  week 
tography  division  of  United  Press 


be  geared  to  a  preview 


nvention  secretary.  tures,  Fotos,  Fiction.  Facts,  Fun. 

Earl  Roberts,  Norfolk,  won  the  Under  direction  of  Robert  k 
©motion  display  trophy.  Linn,  managing  editor.  Wood) 

■  Sudhoff  and  Leo  Hirtl  edited  tin 


Post’s  magazine;  Ellis  Rawsley 
handled  Times-Star  copy. 

The  Post  magazine  will  be  pub 


Harlow  M.  Church  has  been  lished  each  Monday.  Its  contw- 


Warren  J.  Huss,  New  England  Newspictures.  _  .  _ 

sales  representative  for  William  C.  He  succeeds  Harry  Cohen,  Expansion  Olte 

Herrick  Ink  Co.,  died  Oct.  17  at  manager  of  the  department  for  21  Atlanta  —  With  a  view  tow>w 
his  home  in  Hamden,  Conn.  Mr.  years,  who  will  continue  to  be  future  plant  expansion,  Atl»»“ 
Huss  was  associated  with  Herrick  associated  with  me  management.  Newspapers,  Inc.  has  acquired  tw 
for  15  years.  He  was  a  graduate  Mr.  Church  was  European  buildings  containing  a  total  of  lO^j 

of  the  University  of  Michigan  and  manager  of  Acme  Newspictures  720  square  feet  of  floor  spac*  •• 
Wharton  School  of  Business,  Uni-  and  U.P.  Newspictures  for  six  Marietta  and  Fairlie  Sts.  One  buU 
versity  of  Pennsylvania,  and  a  years.  Previously  he  managed  Pa-  ing  is  four  stories  high  and  u* 
veteran  of  World  War  1.  cific  Coast  and  Far  East  bureaus,  other  has  seven  stories. 
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14  NYC  Papers 

.f  A*  *  TXr*xl»  Guild  unit  at  the  Mirror  al- 

MO^OtlCttO  Wltil  ready  has  taken  a  strike  vote  and 
—  j  ■  Guild  councils  of  the  Herald  Trib- 

JJm0  iJlUOIlS  une.  News  and  Times  are  meet- 

r  .u  ins  within  a  week.  An  offer  by 
Fourteen  newspapers  of  the  World-Telegram  and  Sun  was 
Sew  York  City  area  are  negotiat-  rejected  by  the  Guild  as  “inade- 
ing  with  9  mechanical  unions,  rep-  quatg  ”  A]]  of  Guild  contracts 


with  9  mechanical  unions,  rep¬ 


resenting  10,000  employes,  for  gjjjjg,.  gxpired  or  will  do  so 

new  contracts.  before  the  end  of  the  year. 

The  present  two-year  contracts 
with  these  unions  expire  simul- 

taoeousiy  on  Oct.  31.  Distortion  Charge 

Although  some  progress  has  ■  .  i  n 

been  reported  in  the  negotiations,  continued  from  page  7 

which  began  Sept.  1  (in  the  case 

of  the  Drivers  the  talks  began  in  “With  deep  concern,  we  must 
August),  the  situation  is  regarded  warn  the^  public  of  _  our  profes- 
as  serious.  Some  unions  are  tak-  sional  opinion  of  this.  We  be¬ 
ing  strike  votes.  present  circum- 

The  Federal  Mediation  and  stances  few  voters  can  hope  to  get 
Conciliation  Service  has  become  ^  of  either  candidate  s 

interested  and  assigned  Commis-  Personality,  stature  or  views  from 
skraer  Bernard  J.  Forman  to  all  press. 

nino  rrintrartt  ‘It  docs  not  matter  which  side 


nine  contracts. 

CfrikP  Strong¬ 

ly  that  in  forming  your  judgment 
The  “Big  6”  of  the  ITU  has  you  rely  not  on  cut  and  slanted 
requested  a  strike  sanction  from  reprints  but  on  each  candidate's 
the  International  headquarters  in  own  words  as  you  hear  them  on 
Indianapolis,  which  would  em-  radio  and  television, 

power  it  to  take  a  strike  vote  if  “Watch  your  radio  and  TV 

it  decides  to  do  so.  The  Drivers  listings  carefully.  Listen  to  Adlai 
are  to  take  a  strike  vote  Oct.  27.  Stevenson  whenever  he  speaks. 

^me  of  the  demands  by  the  Listen  to  Dwight  Eisenhower 
unions  are  identical,  it  was  whenever  he  speaks.  Vote  on 
learned.  One  of  the  stumbling  the  basis  of  your  own  judgment 
blocks  to  date  in  the  long  discus-  of  these  two  men,  nothing  else, 
sions  has  been  welfare  funds,  it  is  the  one  impression  you  can 
Some  of  the  newspapers  involved  trust.” 

have  such  funds  of  their  own,  but  Signers  of  the  Statement  were: 
they  are  not  provided  for  in  the  George  Abbott,  Franklin  P.  Adams, 

general  contracts.  The  publishers 

have  proposed  that  the  new  con-  '  Vicki  Baum.  S.  N.  Behrman.  James 
tracts  be  for  more  than  one  year,  Bellah,  Vance  Bonrjaily.  Van 

n,L!i.  II  .1  •  *  *  11  ’’  yc»c  Btoimcs*  Tonn  Bisson  BrowHj 

wtiile  all  the  unions  originally  Pearl  s.  Buck. 

proposed  one-year  pacts.  Ilortense  Calisher,  Milton  Caniff, 

A  schedule  is  followed  whereby  f"!,  Thb™'&.“IS 

Onc-nalf  day  has  been  devoted  to  riocte,  Marc  Connelly,  Russell  Crouse, 
wh  union  each  week  and  this  ”T"„ft'''S„,eth,  Bernard  de  Voto. 
program  of  meetings  has  gone  on  Irmengarde  Eberle,  Irwin  Edman. 
for  weeks.  Edna  Fertfer. 

“Tkw  u  1.  j  Lewis  Gannett.  Wolcott  Gibbs,  John 

ine  publishers  have  expressed  Gunther,  A.  B.  Guthrie.  Jr. 

1  willingness  to  improve  wage  Oscar  Hammerstein  11.  Marion  Har- 

Slnirtiiroc  In  linn  n.ltk  nnnnnnwin  grovc.  Moss  Haii,  GeoflFrev  Heilman. 

swtures  in  line  with  economic  p.  Hugh  Herbert.  John  Mersey.  I^ura 
UCVelopinentS  over  the  last  year,  z.  Hobson.  Eric  Hodgins.  Henrv  Beetle 
but  there  still  is  not  a  meeting  rV'"',??’-,  B.  Hughes.  Gladys 

minds  as  to  what  Is  a  fair  EiizalWth  Janoway,  Carl  S.  Tonas, 

ngure”  explained  William  Mapel,  ^  ^  , 

nrMi'rlAM*  Tk  i_i*  tw  1  A  Georff^  S.  Kaufman,  Lenard  Kauf* 

P  Cnt  of  the  Publishers  Asso-  man,  Alfred  Kazin,  Baynard  Kendrick. 
ClillOn  ot  New  York  City,  the  ne-  Christopher  I>aFarjfe,  Oliver  luAFaree, 
gotiatine  aopnrv  for  ttiA  n/wtwcno  Lemer,  Victoria  Lincoln, 

^dung  agency  lor  tne  newspa-  Howard  Lindsay,  Frances  Tyickridjfe. 

Richard  Lockridge. 

The  unions  are-  Newsnaner  and  Kenneth  Millar.  Margaret  Millar. 

Mail  I^V-  ‘*7-  J^ewspaper  ana  Mauldin,  Lloyd 

flail  Deliverers’  Union  of  New  Morris. 

»^ork  and  Vicinity;  Local  Union  0^1^'""' 

^0.  3,  International  Brotherhood  fellh  t  Paul^Robert  Payne,  Katherine 
tlectrical  Workers;  Internation-  •Af’  Porter. 

J  Aaoulation  of  Machinist,.  Eu-  rSX  w™ 

taa  Lodge  No.  434,  District  No.  'on  Ross.  Carl  Sandhfirg.  William 
15;  New  York  Mailprc’  1  Ininn  Mn  Sarovan.  Allen  Seager,  Charles  Samuels. 


have  such  funds  of  their  own,  but 
they  are  not  provided  for  in  the 


•kvelopments  over  the  last  year, 
but  there  still  is  not  a  meeting 
of  minds  as  to  what  is  a  fair 


Oiation  ot  New  York  City,  the  ne-  Oiristopher  I^aFarge.  Oliver  I.aFarge. 
gotiatine  aoenrv  for  iBa  nAuteno  Lemer,  Victoria  Lincoln, 

filing  agency  tor  tne  newspa-  Howard  Lindsay,  Frances  lyickridge. 

Richard  Lockridge. 

The  unions  are-  Newsnaner  and  Kenneth  Millar.  Margaret  Millar. 
Mail  I^V-  <*7-  JAewspaper  ana  Mauldin,  Lloyd 

flail  Deliverers’  Union  of  New  Morris. 

»^ork  and  Vicinity;  Local  Union  0^1^'""' 

^0.  3,  International  Brotherhood  fellb  t  Paul^Robert  Payne,  Katherine 
0|  tlectrical  Workers;  Internation-  •Af’  Porter. 

J  Asjoulation  of  Machinist,.  Eu-  rSX  w™ 

taa  Lodge  No.  434,  District  No.  'on  Ross.  Carl  Sandhfirg.  William 
15;  New  York  Mailers’  1  Ininn  Nn  Sarovan.  Allen  Seager.  Charles  Samuels. 
6-  Pan.  'orx  mailers  Jt"  •  ,  Robert'  Sherwood.  Max  Shulman.  Upton 

'>■  raper  Handlers’  and  Straighten-  Sinclair.  lean  Stafford.  Wilhiir  Daniel 
«  Union  No.  1;  New  York  Pho-  Steele.  John  Steinbeck.  Irving  Stone. 

•o-Engravers’  Union  No.  1;  New  SKron.^*'"’'’ 

’ork  Printing  Pressmen’s  Union  A"'’"  Tate.  Tames  Thurber. 

“0.  2-  t<JAu»  ATark  Van  Doren.  John  Van  Druten. 

PniA  ’v,  ®  Stereotypers  Van  Every,  Gore  Vidal. 

'-nion  No.  1;  New  York  Typo-  Eudon  Welty.  Burke  Wilki-son. 
graphical  Union  No  6  raider  Willingham.  M»ritta  Wolfe,  Her- 


«  Union  No.  1;  New  York  Pho-  Steele.  John  Steinbeck.  Irving  Stone. 
•o-Engravers’  Union  No.  1;  New  SKron.^*'"’'’ 

’ork  Printing  Pressmen’s  Union  A"'’"  Tate.  Tames  Thurber. 

“0.  2-  Nau/  ATark  Van  Doren.  John  Van  Druten. 

PniA  ’v,  ®  Stereotypers  Van  Every,  Gore  Vidal. 

'-nion  No.  1;  New  York  Typo-  Eudon  Weitv.  Burke  Wilki-son. 
Paphical  Union  No  6  raider  Willingham.  M»ritta  Wolfe,  Tier- 

w  *  m‘>n  \\oi*k.  Aunrfv  Wurnfmiann. 

‘  ost  of  the  New  York  newspa-  The  statement  was  given  added 
M  3re  negotiating  with  the  suooort  by  the  comments  of  Cleve- 
.  spaper  Guild  of  New  York,  land  Amory  and  Vance  Bourjaily, 
those  negotiations  are  not  to  Editor  &  Publisher. 
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Mr.  Bourjaily  said  that  original-  ' 
ly,  Messrs.  Steinbeck,  Wouk,  Her-  ■ 
sey  and  Amory  were  certain  that 
most  of  the  nation’s  newspapers 
weighted  coverage  of  the  campaign 
in  favor  of  Eisenhower. 

The  study,  an  informal  one, 
was  undertaken  as  a  matter  of 
conscience  to  make  sure  the  im¬ 
pression  of  favoritism  actually 
held  true,  Mr.  Bourjaily  said.  He  ' 
and  his  helpers  then  selected  daily 
newspapers  of  six  key  states, 
those  without  strong  regional  bias. 
The  dailies  studied  were: 

Okland  (Calif.)  Tribune;  San 
Francisco  (Calif.)  Chronicle,  San 
Francisco  (Calif.)  Examiner,  Los 
Angeles  (Calif.)  Examiner,  Los 
Angeles  (Calif.)  Times,  Chicago 
(Ill.)  Sun-Times,  Chicago  (Ill.) 
Tribune,  Chicago  (Ill.)  Herald- 
American,  Boston  (Mass.)  Post, 
Boston  (Mass.)  Herald,  Boston 
(Mass.)  Daily  Record  and  Adver¬ 
tiser,  Boston  (Mass.)  Globe,  Cleve¬ 
land  (Ohio)  Plain  Dealer,  Akron 
(Ohio)  Beacon-Journal,  Dayton 
(Ohio)  Daily  News,  Toledo 
(Ohio)  Blade,  Columbus  (Ohio) 
Citizen,  Columbus  (Ohio)  Even¬ 
ing  Dispatch,  Philadelphia  (Pa.) 
Inquirer,  Philadelphia  (Pa.)  Even¬ 
ing  Bulletin,  Pittsburgh  (Pa.)  Sun- 
Telegraph,  Pittsburgh  (Pa.)  Press, 
Detroit  (Mich.)  News,  Detroit 
(Mich.)  Free  Press  and  Detroit 
(Mich.)  Times. 

Seven  states  were  actually 
chosen,  the  seventh-  being  Wiscon¬ 
sin.  However,  Wisconsin  was  ruled 
out  of  the  survey  later,  Mr.  Bour¬ 
jaily  said,  because  most  of  the 
papers  there  were  mainly  en¬ 
grossed  in  dealing  editorially  with 
Senator  McCarthy. 

“Of  the  26  papers  studied,” 
continued  Mr.  Bourjaily,  “only 
four  were  found,  in  our  opinion, 
to  be  free  of  one  or  more  of  the 
following  faults:  slanted  writing, 
unfavorable  placing  of  news  stories 
(of  Stevenson),  misleading  use  of 
photographs,  inadequate  coverage 
of  the  campaign  generally,  omis¬ 
sion  of  stories  favorable  to  the 
Democrats  and  misleading  heading 
of  stories. 

“The  four  listed  as  being  free 
of  these  were:  Boston  Globe. 
Akron  Beacon-Journal,  Cleveland 
Plain  Dealer  and  Toledo  Blade. 

Mr.  Amory  said  it  was  inter¬ 
esting  to  note  that  three  of  the 
four  papers  are  in  the  home  ter¬ 
ritory  of  Senator  Robert  A.  Taft. 
He  added  that  the  impression  first 
gained  of  favoritism'  carried  more 
weight  when  documented.  It  was 
his  oninion  that  the  campaign  cov¬ 
erage  is  an  “abdication  of  journal¬ 
istic  responsibility.” 

■ 

Big  One  in  Rochester 

Rochester,  N.  Y. — The  biggest 
Sunday  paper  in  its  history,  with 
the  largest  amount  of  retail  ad¬ 
vertising  ever,  was  published  on 
Oct.  12  by  the  Rochester  Demo¬ 
crat  and  Chronicle.  The  edition 
carried  168  pages  and  contained 
138,421  lines  of  advertising  in  the 
black  sections,  with  another  54,- 
520  lines  in  the  color  sections. 


lAPA  Editors 
Are  Lavishly 
Entertained 

Chicago — Members  of  the  In¬ 
ter-American  Press  Association 
were  entertained  lavishly  during 
their  recent  meeting  in  Chicago. 

On  Oct.  11,  members  of  the 
board  of  directors  were  guests  of 
Marshall  Field,  publisher  of  the 
Chicago  Sun-Times,  at  dinner. 

On  Sunday  the  directors  were 
entertained  at  a  reception  given 
by  Col.  Robert  R.  McCormick, 
publisher  of  the  Chicago  Tribune. 

Monday  noon  lAPA  members 
were  guests  of  the  Inland  Daily 
Press  Association  and  heard 
Spruille  Braden,  former  ambassa¬ 
dor  to  Argentina  and  former  As¬ 
sistant  Secretary  of  State,  talk. 

That  evening.  Time  and  Life 
International  gave  a  cocktail  party 
and  buffet  dinner. 

On  Tuesday,  the  feature  syndi¬ 
cates  entertained  at  cocktails  and 
dinner  after  which  nine  nationally- 
known  cartoonists  demonstrated 
their  work.  The  cartoonists  who 
drew  their  comic  characters  and 
the  syndicates  that  gave  the  party 
were:  Milton  Caniff,  “Steve  Can¬ 
yon,”  who  acted  as  master  of 
ceremonies,  Chicago  Sun-Times 
Syndicate;  Chester  Gould,  “Dick 
Tracy,”  Chicago  Tribune -New 
York  News  Syndicate;  Otto  So- 
glow,  “Little  King.”  King  Features 
Syndicate;  Dick  Turner,  “Carni¬ 
val,”  NEA  Service;  Rick  Yager, 
“Buck  Rogers,”  National  Newspa¬ 
per  Syndicate  (John  Dille);  Har¬ 
old  Haenigsen,  “Our  Bill”  and 
“Penny,”  New  York  Herald  Trib¬ 
une  Syndicate;  Ed  Dodd,  “Mark 
Trail,”  Post-Hall  Syndicate;  Alan 
Saunders.  “Steve  R<^r”  and 
“Mary  Worth,”  Publishers  Syndi¬ 
cate;  Cecil  Jensen,  “Little  Deb¬ 
bie,”  Register  &  Tribune  Syndi¬ 
cate.  Other  syndicates  participat¬ 
ing  as  hosts  were;  Bell  Syndicate, 
McNaught  Syndicate  and  United 
Feature  Syndicate. 

At  noon  Tuesday,  Carlos  Va- 
lanca,  publisher  of  a  group  of 
newspapers  in  Mexico  had  a  re¬ 
ception. 

On  Wednesday,  lAPA  members 
were  guests  of  Northwestern  Uni¬ 
versity  in  Evanston  at  luncheon, 
and  of  the  United  Press  Associa¬ 
tion  at  a  reception  in  the  evening. 

Thursday  evening  Editors’ 
Press  Service  gave  a  cocktail  party 
and  the  Chicago  Newspaper  Pub¬ 
lishers  Association  entertained  at 
dinner. 

■ 

Post  to  Sue  Winchell 

The  New  York  Post  this  week 
announced  that  it  will  file  a  libel 
suit  against  Walter  Winchell  “and 
other  parties  responsible  for  his 
telecast  and  radio  broadcast”  of 
Sunday,  Oct.  19.  The  paper  and 
the  King  Features  columnist  have 
been  feuding  ( E  &  P,  Oct.  4, 
page  12). 
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(j^tittuarp 


William  W.  O’Gwin,  Sr.,  for- , 
mer  editor  of  the  old  Knoxville ' 
(Term.)  Sentinel,  Oct.  12. 


ANNOUNCEMENTS 
Publications  for  Sale _ 

ON'E  OF  THE  BEiST 
SMALL  DAILIES  I.V  THE  U.  S.  A. 


NEWSPAPER  SERVICES 
_ Syndicates — Features 

EIO-HT  I’KK  CENT  increased  cirnU- 
lion,  regular  long  period  subscriptU* 
and  renewals;  9  million  Americana  C 
walks  of  life  interested.  Thrnu 
QUERY  and  ANSWER  genealoiKi, 


Newton  Kendall  reporter  for  A.  Ford,  73,  whose  1  ONE  OF  THE  best  ^ 

the  Toronto  (Ont.)  Telegram  and  newspaper  career  began  in  1899  |  SMALL  D.viLiEs  IN  THE  U.  S.  A.  walks  of  life  interested.  Thmu 
a  newspaperman  on  Canadian  on  the  Spokane  (Wash.)  Daily  .  QUERY  and  ANSWER  genealoiKi. 

niners  for  nver  SO  veqrs  Cirt  TO  /"t  •  I  ‘rv-.  1A  Pr/^rvA^tOOA  Priced  at  $140,000  cash.  Net  last  year  feature  people  learn  vSocia.1 

papers  tor  over  .0  years,  UCt.  ..O.  Chronicle,  Oct.  16.  From  1906  to  $36,000,  or  10%  on  $36,000.  Unop-  data  Family  History.  satisfy  ym 

fc  *  *  1908  he  was  editor  of  the  Wallace  IK>sed  in  county  seat  of  O.OOO;  area  readers;  20  years’  experience,  conna 

-ind  In  1010  ’-10,000.  Circulation  3.200  paid.  Sub-  tent  assistance.  Also  gam  advertin 

VI  W  Hilinns'w  70  nnlitiral  (Idaho)  Daily  I  lilies  and  m  l“lo  scrlptions  .-^.30.  ments,  new  books  and  bookaellm 

.1.  W.  HALLORA,  ,  /U.  poillica  became  political  reporter  for  the  Trememlous  mailing  list.  One  puwili. 

writer  for  the  Minneapolis  CnnLnnff  gmiLiycnuin  Revirw  MAY  BROS.,  Newspaper  Brokers  er  sjiread  circulation  into  every  coutj 

(Minn.)  5/tir  for  the  past  17  years  •  Binghamton,  nW  York 

AraW  .MPaXlCO  County  seat  weekly. 


and  former  weekly 
editor,  Oct.  2i. 


John  R.  W.ATSON,  59,  Leomin-  .\r, W  .nr.XlCO  County  seat  weekly. 

ster.  Mass.,  reporter  for  the  Fitch-  Marcus 

,  \  c  If  .u  Oriffin.  Broker.  Tucnmcari.  N.  M. 


*  hiirg  (Mass.)  Sentinel  for  the  past 

William  Wesley  Young,  84,  24  years,  Oct.  18. 


Tremendous  mailing  list.  One  pnbliii. 
er  sjiread  circulation  into  every  cout; 
and  state  throughout  country.  H«i 
S.  Watson,  2114  Chestnut  Aveii, 
Newport  News,  Virginia. 

Press  Engineers 


.SOUTHERN  C.ALIIXIRNIA,  Weekly. 

CENTRE- AMMON  CO.,  I*. I 


former  Sew  York  World  staffer,  *  ♦  ♦  I  $ho.ooo  includes  accounts  receivable. 

Sunday  editor  of  the  Chicago  Clarence  J.  Bulliet,  69,  for-  j;;'”  50%“in’  3*'“y;2?s“.  ‘j."’a.  Snyder! 
(111.)  American  and  editor  of  the  mer  Chicago  Daily  News  art  and  Newspaper  Broker,  3570  Frances  Ave.’, 

Chicago  Journal,  and  more  re-  music  critic  and  onetime  news  edi-  \ - 

cently  a  magazine  writer  and  pub-  tor  of  the  old  Louisville  (Ky.)  !!!ix)^^'TY^SEA’r.  ^  E^^ctusW^^ 
licist,  Oct.  21.  Herald,  Oct.  20.  Gross  $43,000.  Priced  below  gross  for 


music  critic  and  onetime  news  edi- 


Herald,  Oct.  20. 


nBHB9ap»*’~'Wr  > 


paper  stock,  $20,000  down.  Volume  (Div.  of  Centre  Trucking  Co.,  lae.) 

up  50%  in  3  years.  J.  A.  Snyder,  Machinists  —  Riggers  —  Haulisf 

Newspaper  Broker,  3570  Frances  Ave.,  For  the  Allied  Printing  Trsdei. 
Venice,  California.  Ex.  78744.  _ 

.SOUTHWESTERN  lOW.T SUBURBAN  ;  Erwtin| 

^OUNTY  SEAT.  Exclusive  weekly.  “t vn  "niSTA vrr 

Gross  $43,000.  Priced  below-  gross  for  LOCAL  AND  I/ING  DISTANCE 
quick  sale  to  dissolve  (partnership.  v,  sr  , ,  »  * 

Neat,  efficient  2-Lino  plant,  Kluge,  en-  ^ 


tor  r»f  the  nlH  I  ni.Uvill^  fKv  )  I  X^LTHWESTERN  IOWA  SUBURBAN  | 
tor  Ot  the  old  Louisxille  IKy.;  — county  seat.  Exclusive  weekly. 


RATES — consecutive  insertions— 

3  line  minimum. 

SmjATIONS  WANTED  ALL  OTHER  CLASSIFICATIONS 

Insertions  Line  Rate  Insertions  Line  Rate 

t  $.56  1  $1.00 

2  .60  2  .96 

3  ^  .46  3  .90 

4  and  over  .40  4  and  over  .86 

Situation  Wanted  Ads  payalile  Inquire  for  26  and  62  time  rates, 

in  advance.  Add  15c  for  box  ser-  Charge  Orders  Accepted. 

vice. 

Servlee 

advertising  AGENCIES  charged  at  our  National  Classified  rate 
less  commission.  (Inquire  for  rates.) 

Count  30  units  per  line  (add  1  line  for  Box  information).  No 
abt^viatlons.  Replies  mailed  daUy.  Box  holders’  Identities  held  In 
strictest  confidence,  lleadline  Wednesday  at  2  P.M.  (After  last  Mall). 
EDITOR  &  PUBLISHER  reserves  the  right  to  edit  all  copy 

Editor  &  Publisher  Classified  Dept. 
Times  Tower.  New  York  36.  N.  Y.  BRyont  9-3052 


graving  plant,  one  of  be.st  w-oekly  shops 
in  Western  Iowa.  Con.sistcnt  earner 
and  contest  w-inner  for  many  years. 
Biggest  weekly  in  8th  richest  county 
in  Iowa.  Bailey-Krehbiel  Newspaper 
Service,  Box  88,  Norton,  Kansas. 


Publicatiuns  Wanted 


H.WE  $75,000  for  down  payment  on 
California,  New-  Mexico,  Texas,  Colo¬ 
rado  or  -Arizona  daily  or  se(mi-weekly 
with  established  earnings,  growth  rec¬ 
ord.  Write  fully  first  letter.  Box 
4217,  Editor  &  Publisher. 


ESTABLISH  your  own  Newspaper. 


PHGNE  WATKINS  4-2010 

LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 
Dismantling  —  Moving  —  ErectUi 
Newspaper  Conveyor  Installstioii 
Service  Nationwide 
11164  Saticoy  St.,  Sun  Valley,  Oslil. 
POplar  6-0610 


Seattle  and  King  County,  Waehington  3626-31  St.,  Long  Island  City  1,  XT. 
oflFer  excellent  opportunities  for  good  STillwell  6-0098  0099 

community  weeklies  or  shopping  _ _ 

mason-moore-tracy,  k 

lent  facilities  and  are  willing  to  offer  Pfintina  PreSS  EnqineerS 
very  low  printing  prices  to  help  pub-  .  .  i  .  .  ,  A  vk 

Ushers  establish  papers  in  good  areas.  Machinists  and  MOV6rS 

«en?  resuMfsh"”and*%a^Ti,h‘"  Web.  Offset,  Flat  Bed  Experts 

newspaper  and  are  able  to  finance  the  We  will  move,  erect  or  repair  prenn 


project  until  it  can  be  made  to  pay. 


ANYWHERE 


ANNOUNCEMENTS  ANNOUNCEMENTS  I 


Newspaper  Brokers 


DAILIES  AND  ’WEEKUES 

«io  Asiocdatw  BEN  SHULMAN  ASSOCIATES 

312  Boston  Bldg.,  Denver  2.  Oolorado  ggo  Avenue.  New-  York  36,  N.  Y. 

FOR  better  newspaper  properties. 

Good  sele^on  daUie^weeklies.  STANDARD  APiPRAISAL  CO. 

P  Boston  6  Church  Street  Atlanta 

P.  0.  Box  527,  San  Fernando.  Calif.  Philadelphia  Chicago 

PURCHASES,  loans,  sales,  handled  Pittsburgh  New  York,  N.Y.  St.  Louis 
discreetly.  Publisiiers  Service,  P.  O. 

Box  3132,  Greensboro,  N.  C. _  Newspaper  Loans — Financing 

service  backed  with  LOANS  on  machinery,  Real  Estate — 
amount,  anywhere,  quick  action, 
Arthur  W.  Slypes,  625  Market  St.,  confidential.  Printcraft  Representa- 
San  Francisco.  California. _  277  Broadway,  N.  Y.  7,  N.  Y. 


Newspaper  Appraisers 


STANDARD  APiPRAISAL  CO. 
Boston  6  Church  Street  Atlanta 


Wo  estimate  between  one  and  two  28  East  4th  St.,  New  York  3,  N.  T 
year’s  time  as  required  to  make  a  new  Phone  SPring  7-1740 

paper  a  paying  proposition.  Write: - 

News  Publishing  Company,  2312  Third  NATIONAL  PRINTING  EQUIPMCT 
Ave.,  Seattle  1,  Washington.  CO.,  Printing  Machinery,  DismsnUel 

— — —  moved  —  erected.  Ridgewood,  >’«» 

NEWSPAPER  SERVICES  Jersey.  RI  6-425^ - 

Cline  Systems  Serviced 

_ promotion _  ALBERT  L.  PETERSON 

Registered  Professional  Engineer 

SALES-STIMULATION  References  Furnished 

FOR  YOUR  5723  W.  Superior,  Chicago  44,  III 

CLASSIFIED  COLUMNS  - - - -  ,  -rT 

Maintenance,  Sarrioe,  Ropalrs,  Breewe 

SAM  s.  puntolillo 


NEWSPAPER  SERVICES 
Promotion 


SALES-STIMULATION 
FOR  YOUR 

CLASSIFIED  COLUMNS 


SAYiS  T.  N.  Nissen,  Classified  CAI^  C  PUNTOL  LLO 
Manager  of  the  Sioux  City  Journal-  ,  v  J 

Tribune  ’’The  monthly  issues  of  311  ' 


San  Francisco.  California. _ 

FOR  31  YEARS — We  have  dealt  in 
nothing  but  newspapers.  Nationwide. 
Honest  service  to  both  buyer  and 
seller. 

LBN  PEIGHNER  AGENCY 


PubUcattons  for  Sale 


CALIFORNIA;  Coast  weekly  in  ideal 
town.  Gross  about  $40,000.  Good  shop. 


Tested  Want  Ad  SelUng  Plans  are 
extremely  helpful;  we’re  making 
good  use  of  them.” 

A  SUBSCRIPTION  to  Tested 
Want  Ad  Selling  Plans  brings  you 
a  helpful  gold-mine  of  sales-stimula- 
tion  every  month.  If  there’s  no 


SPECIALIZING  in  Duplex  and 
Goss  Flat-bed  Webs _ 

Dismantling,  Erecting  Rotary 
and  Plat-Bed  Newspaper  Peeiw 
SEEDS  PRESSROOM  SERVICI 
Box  205,  Guthrie,  Okls.,  Ph-  1«‘ 


Mt.  Pleasant,  Michigan  $10,000  down.  Jack  L.  Stoll  &  Asso- 


OWN  A  NEWSPAPER 


ciates,  4958  Melrose  Avenue,  Los  An- 


lion  every  monin.  ai  mere  sno  -bx  t%  m  ^  xm  kia  ^ 

Howard  Parish  client  in  your  city,  „  .  Wti 

sign  up  today! 


ON  Pacific  Coast  w-here  business  and  g^les  29,  California. 


HOWARD  PARISH 

Tested  Want  Ad  Selling  Plans 


climate  are  good  I  COUNTY  SEAT  WEEKLIES  in  New  Tested  Want  Ad  Selling  Plans  I 

J.  R.  GABBERT  Y’ork  State,  Colorado,  Iowa,  Texas,  2900  N.W.  79th  St..  Miami  47.  Fla 

3937  Orange. - Riverside.  Calif.  KansM  Nebraska  Others  ®>1  SHORT  FILLERS  are  what  the  Editor 

OO'NPrDENTIAL  INFORMATION  Bailcy-Krehbiel  N^ewspaper  Sales.  502  Pre«g  Time.  Write  Dickin- 

Daily  Newspaper  Properties  -V.  -na.  .Norton.  Kansas. -  B'iller  Service,  2304  North  52nd 


W.  H.  Glover  Co..  Ventnra,  California 
MAY  BROTHERS,  Binghamton,  N.  Y.  EASTERN  DAILY 

Established  1914.  Newspapers  bought 

and  sold  without  publicity.  $90,000  cash 

_ Newspaper  Appraisers _  May  Bros.,  Binghamiton,  N.  Y. 

NEWSPAPER  VALUATIONS  No  telephones  please 

Tax  and  ail  other  purposes. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 

NEWSPAPER  APPRAISALS  5?^°  c!Ish  fo"!!ttV 

MAY  BROKERS  Get  a  home 

Binghamton,  New  York  job  plant,  with  lot  .s 

Appraisers  —  Liquidators  less  than  the  cost  of  a 

PRINTORAFT  REPRESENTATIVES  ers  Service,  P.  O.  Bo 
277  Broadway,  New  York  7,  N.  Y.  boro.  North  Carolina. 


n-Ti  xno  SHORT  B'lLLERS  are  wnat  tiie  r.aiior 

V  o/n^Vnr'jnn  ^  Ordered  at  Press  Time.  Write  Dickin- 

■N.  2nd.  Norton.  Kansas. -  Service,  2304  North  52nd 


Street,  Omaha  4,  Nebraska,  for  details  ninuers  r  i  ^ 

on  weekly  service.  ROUTE  BOOK  COVERS 

- 5 — -rr-l - „  }  -  The  HAARVIG 

S3nndicatcs— Featnres  route  book  covers 

FIRST  IN  NEW  YORK  in  the  after-  are  used  by  Circulation  Mansgeri 
noon  field.  Sterling  North,  respected  from  Coast  to  CMSt. 

Literary  Editor  of  the  New  York  o  -nvVTCl! 

World  Telegram  and  Sun  is  the  most  HAARVIG  LOOSE  LEAF  BE  „ 
widely  quoted  book  critic  in  America.  1822  N.  Kedvale  Ave.,  Chicago 


Maintenance,  Erections,  all  type*  •* 
pressea  Coast  to  Coast. 

Tel.  3-4164,  975  N.  Church  StT«« 
Rockford. 

MACHINERY  and  SUPPU^ 
_ Binders — Files  ^ 

ROUTE  BOOK  COVERS 
The  HAARVIG 
ROUTE  BOOK  COVERS 
are  used  by  Circulation  Mansr*f* 
from  Coast  to  Coast. 
Manufactured  by  ^ 
HAARVIG  LOOSE  LEAP  DEvlU" 


SMALL  WEEKLY,  Western  North  f’®'  intelligent,  readable  criticism  write 


Carolina.  Priced  at'$15,obo,  with  $7,-  ^  .'^i'’®-,  'T'?®  L**  v“°t'  Mall  Room _ _ 

500  cash  to  settle  estate.  .Ypartraent  Review  Service. — Morristow  n  _3,_  N._J.  j  <  .tttx-ci  m  ki  a  mar^ 

in  plant.  Got  a  home,  newspaper  and  JOURNALIST  retiirninjf  to  Live  South  |  POLLARD-ALLING  Tabloio 


in  plant,  uet  a  Home,  newspaper  ana  JULn.>ALri&r  rexurninjf  xo  uive  oouin  ,  a  V 

job  plant,  with  lot  and  buildinfc  for  France  offers  Weekly  Column  on  addreaser,  Late  Model  AA,  ^ 

less  than  the  cost  of  a  home.  Publish-  French  and  Italian  Riviera  life,  per*  little.  Will  sell  ,ar  trade  i  ^ 

ers  Service,  P.  O.  Box  3132,  Greens-  sonalities,  events.  Box  4203.  Kditor  ft  Model  BP  envelope  addresie  • 

boro.  North  Carolina.  Publisher.  4100,  Editor  ft  Publisher. 
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machinery  and  SUPPLIES 


Complete  Plants 


MACHINERY  and  SUPPLIES 


Press  Room 


noTii(, 

pluu. 

nitioD- 


1,  S.T. 


PLANT  LIQUIDATION 

of  the  former 

Sussex  County  Independent 
Newton,  N.  J. 


the  FIXKST  ■■qilipinent  ever  offered 

01  the  used  market.  Most  of  these 

ittms  are  less  than  t>vo  years  old. 

★  ★  ★ 

Dl’PUEX  Flatbed  Press,  Model  A. 

INTERTYPE,  V  I.  Ser.  No.  21.4.36. 

LNTERTYPE.  C  2,  .Ser.  Xo.  21.437. 
(The  above  two  are  latest  model 
HI  SPKEl)  marhhies) 

INTERTYPE.  <’3SM.  Ser.  Xo.  14.149. 
(all  with  Qiiadders  and  Elertric 
Pots.) 

!  Complete  TEbETY PESETTEK  Out- 
Its.  Standard  Perforators,  Operat¬ 
ing  Units,  and  Keyboards. 

PIN'E  a.ssort.ment  Intertyi>e  MATS, 
from  6  to  46  |(t.  (almost  new). 

EXTRA  full  and  si>Iit  Magazines. 

:  V.IXDERUOOK  Proof  Press.  Model  O. 

H.IMMOXD  (ilider  Saw,  G-22. 

H.IMMOXD  8  col.  E-Z-Kaster. 

mSCELLAXEOUS  equipment.  Metal, 
Newsprint,  etc. 


★  ★  ★ 

SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  X.Y.C.  BRyant  9-1132 


48-PAGE  HOE  FOR  SALE 

OOXSISTS  of  3  units,  arch  type,  with 
double  high-speed  Polder,  and  A.C. 
Motor  Equipment. 

23-9/16"  Sheet  Cut 

Immediately  available 
Very  Attractive  Price 


THOMAS  W.  HALL  COMPAXY,  Inc. 
Stamfoi-d,  Connecticut 


MACHINERY  and  SUPPLIES 


Press  Room 


6  UNIT  HOE  PRESS 

VERTICAL  type  21)4"  cut-off,  2 
double  folders,  rubber  rollers;  serial 
No.  2594.  Available  immediately.  Can 
be  divided. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue.  Xew  York  36,  N.  Y. 


HELP  WANTED 


Artists — Cartoonists 


ARTISTS,  here's  your  chance  for 
a  top  notch  newspaper  connection 
Excellent  pay,  unlimited  opportunity 
for  the  man  who  can  put  soiue  zing 
into  an  art  department  with  his  ideas 
and  work.  Box  4‘201,  Editor  &  Pub 
lisher. 
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Composing  Room 


LKOTYPES  and  Intertypes,  Models 
5.  !,  14,  26.  Intertypes  B— C — CSM, 
tharoBfhly  ^  rebnilt,  also  many  good 
machines  available  attractively 
pne^.  Eight  page  Goss  Comet.  Nerth- 
tn  Uschine  Works,  823  North  Fourth 
Philadelphia  6,  Pennsylvania. 


8-Hoe  Straight  Pattern  Unite  22 
with  two  color  cylinders,  two  double 
folders,  two  AC  drives. 

5- SCOTT  Special  6  columns  Tabloid 
unite,  AC  drive.  Pony  Autoplate. 

6- HOE  Vertical  Units.  AC  drive,  22%" 
cut  off  length. 

GEORGE  C.  OXFORD 

Boise,  Idaho  Box  903 


5  UNIT 

HOE  PRESS 

5— 16-PAGE  Balcony  Type  Units 
Substructure  with  Roll  Stan^ 

Ink  Pumps,  Rubber  Rollers 

1  DOUBLE  Polder,  CH  Conveyors 

2  AC  MOTOR  Drives  Full  Automatic 

I  PONY  Antoplate  Machine 

For  Further  Information  Write: 

The  Ottawa  Journal 

OMawa.  Canada,  or 

John  GrifRths  Co.,  Inc. 

II  West  42nd  St.,  New  York  36,  N.  Y. 


Used  Presses 

A  SINCE  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
unite,  we  usually  have  a  list  of  good 
used  presses  available  or  which  may 
be  available  soon,  for  newspapers  of 
all  sizes. 

#  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs. 

★  OORRESPONOEiNCE  invited. 

THE  GOSS 

PRINTING  PRESS  CO. 

1585  S.  Paulina  St.  Chicago  8,  111. 


LINOTYPES 

27  -  22  -  19  -  14  -  8  -5 

INTERTYPES 

DSM  -  OSM  -  0  -  B  -  A 

Either  reconditioned,  ‘‘as  is”,  or 
Reboilt-Guaranteed,  as  desired. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


SALE:  No.  23  Vandercook  Elec- 
™  Proof  Press,  handling  maximum 
aiie  14x27J4'  speedy  and  effi- 
like  new.  Thomas 
HsU  Company,  Inc.,  Stamford, 
'-flsaecticut. 


MODEL  AB  Duplex  flat-bed  press. 

ROTOGRAVURE  PRESS  24  Page 
TAB,  with  complete  accessories. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


CUTLER-HAMMER  paper  conveyor 
75  feet  long  6  wire  pipe  construction. 
George  C.  Oxford,  Box  903.  Boise, 
Idaho. 


38  X  50  DEXTER  Newspaper  Folder. 
Variable  speed  motor.  As  is,  where  is 
— Yonkers.  New  York.  $250. 

SAM  S.  PUNTOLILLO 

311  Lincoln  Ave..  Lyndhurst,  N.  J. 


WEEKLY 

COMMUNITY  NEWSPAPER 
CIRCULATION  MANAGER 

A  CHALX  of  suburban  and  weekly 
community  newspapers  is  seeking  the 
services  of  a  Circulation  Manager.  This 
is  an  unusual  opportunity  for  a  man 
with  a  combination  of  industry  and 
ingenuity  and  the  ability  to  produce 
results  if  given  necessary  manage¬ 
ment  oooperation, 

THE  SALARY  is  open.  Please  enclose 
all  pertinent  information  including 
earliest  date  of  availability  in  your 
letter. 

Address : 

Box  4035,  Editor  &  Publisher 


CIRCULATION  M.VNAGER  to  replace 
man  going  into  investment  security 
business.  10.700  circulation  lively 
ilaily  in  grawinic  uoiiiiiiunity.  Mr.  Pa 
trick.  Evening  Heralil, 

South  Carolina. 


Rock  Hill 


4  UNIT  SCOTT 

22H'  cut-off,  double  folder,  roller 
bearings,  steel  cylinders 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue.  New  York  36,  N.  Y. 


NEWSPAPER  PRESS.  Duplex  flatbed 
Web  perfecting  press,  angle-bar  Model 
A.  TSyi"  cut-off.  8  columns.  12  em 
page  or  12H  em  page.  Roll  size  up  to 
72  inches  to  1200  lbs.  Produces  stand¬ 
ard  size  page,  half  or  quarter  fold, 
also  tabloid  sise.  Fully  equipped  with 
spare  10  h.p.,  D.C.  motor,  extra  rollers 
for  6  or  8  pages.  May  be  seen  in 
operation  by  appointment.  $5,000  for 
quick  sale  because  we  need  the  apace. 
■Write  Box  4152,  Editor  &  Publisher. 


MODERN  HOE  XEWISPAPER  PRESS. 
12  Super  Speed  unit.  Caipable  produc¬ 
ing  96  pages.  With  4  folders,  modern 
high-speed  stereotype  equipment. 
23-9/16"  cut-off.  Can  also  sell  as  72 
or  48  page  press.  Dismantled  and 
resd]r  for  immediate  shipment.  In¬ 
spection  invited.  Broker,  Box  4025, 
Editor  &  Publisher. 


Stereotype 


Oir  Metal  Sides  enable  yon  to 
-  „  BUILD  YOUR  OWN 
™ley  Cabinets  —  Type  Cabinets 
Mad  for  Descriptive  Oircnlar 
“•  Bsscher,  1150  IMversey,  Chicago  14 


24iPAGE  HOE 

With  complete  stereotym  machinery 
with  take  trade  and  sell  easy  terms. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


Office  Equipment 


BURROUGHS  7200 
BILLING  MACHINE 

jj*  ROLLER  Platen  —  4  registers  — 
Mnltlplication  feature  In- 
rl™»ted_  into  this  machine  for  use 
jlti^®xertising  billing.  Excellent  con- 

WtRNAL  hebaIjD  PimT.Tamim 

*  R-  4th  Street,  Dayton,  Ohio 


Pren  Room 


I  Bin*  UNITS 

units  to  add  to  your 
•""sai  press  in  any  cut-off  length. 

8^  «*»®®^OROE  0.  OXFORD 

»«3  Boise.  Idaho 


32  PAGE 

DUPLEX  TUBULAR 

2  TO  1  MODEL — with  AC  drive  and 
Complete  Stereo  with  Vacuum  Back 
Casting  Box. 

Broker,  Box  3537,  Editor  &  Publisher. 


EXCELLENT  STEREO  EQUIPMENT 

Color  Plate  Preregister  machine 
Antomatic  Antopiates 
Jnnior  Antopiates 
Antoshsvers 

8-10  Ton  furnaces;  gas  or  electric 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


Wnlcd  to  Buy 


EIGHT -PAGE  deck  unit  complete  for 
Duplex  tubular  2-1  press.  Describe 
fully  giving  sge,  history,  running  con¬ 
dition  snd  dstes  of  svsilsbility  snd  in¬ 
spection.  Carl  W.  Schooss,  Post  Press 
Newspsper,  El  Oentro,  Cslifomis. 


GOSS-DUPLEX  WANTED 
GOSS  or  Duplex  Flat  Bed,  also  Small 
Stereo  Press  needed.  Tompkins  Print¬ 
ing  Equipment  Co.,  714  S.  Clark 
Street.  Cliioago.  Illinois. _ 


3  UNIT  HOE 

2244",  Reels,  tensions,  pasters,  color 
fountain,  rubber  rollers,  complete 
stereotype  equipment. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y 


NEWSPAPER  PRESSES 
COMPOSING  ROOM  EQUIPMENT 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue.  New  York  36,  N.  Y. 


ASSISTANT 

CIRCULATION  MANAGER 

MUST  HE  thoroughly  seasoned  and 
qualified  to  train,  lead  and  inspire  men 
and  boys  engaged  in  home  delivery 
distribution  on  large  operation,  iur- 
nish  complete  details  about  yourself, 
age,  marital  status  and  resume  of 
past  experience  along  with  referOTCes 
and  expected  salary.  \t  rite  Box  4231, 
Editor  &  Publisher. 

ClawiBed  AdYertiaiag 

CLASSIFIED 

PHONE  ROOM 

SUPERVISOR 

WE  HAVE  an  opening  for  an  aggres¬ 
sive  experienced  phone  room  super¬ 
visor  to  handle  phone  room  of  twelve 
salesgirls.  Woman  Classified  Manager 
of  small  daily  might  qualify.  Classified 
Department  handles  about  three  mil¬ 
lion  lines  a  year  in  a  four  paper 
hiirhly  competitive  to^Tn.  hxcellent 
starting  salary  plus  liberal  comp^y 
beneflts.  Future  is  bright  for  good 
lineage  producer.  Write  details  of 
background  to  John  PanagM.  CAM. 
The  Washington  Daily  News,  Mashing 
ton.  D.  C.  _ _ 


NV  ANTED: 

CLASSIFIED  ADVERTISING 
MAN.VGER 


SALES  ABILITY  and  enthusiasm  more 
imporUnt  than  experience.  Outstand¬ 
ing  potenHal  on  a  growing  daily  im- 
per.  Salary  and  commission.  Write 
giving  full  details  to: 

*  MIOHAEL  J. 

GAINESVILLE  DAIL-i  TIMES 
Gainesville,  Georgia 

PtopiMT  Advertirit 

ADMAN  for  16-page  Florida  IVeekly 
in  competitive  field.  Must  know  layout 
and  sales,  be  able  to  develop  new 

accounts,  service  old.  Write  comple^' 
first  letter  experience,  selling  record, 

references,  salary,  4248.  Editor 

&  Publisher^ _ 


WANTED  TO  BUY:  One  cutUng  off 
cylinder  21  !4"  cutoff,  yi"  plates.  Box 
4226,  Editor  A  Publisher. _ 


16  AND  24  PAGE  single  width  rotary 
presses  with  sten-o.  Also  Goss  Comet 
and  Goss. — Cox-O-Type.  Send  details 

SAM  S.  PUNTOLILLO 

311  Lincoln  Ave.,  Lyndhurst,  N.  J. 


METROPOLITAN  PAPER  making 
plans  for  weekly  business  review  page, 
offers  opportunity  for  exceptional 
earnings  to  csipahle  salesman,  experi¬ 
enced  in  selling  special  .p»se»-  7®“ 

qualify,  send  full  details  of  former 
activities  snd  background.  Box  4128. 
Editor  A  Publisher. _ _ 

WVAXTED — Young  man  capable  of  lay¬ 
ing  out  snd  selling  advertising  for 
good  weekly  newspaper.  Pay  com¬ 
mences  with  ability.  Apply  Herald. 
Yazoo  City,  Missiseippo. 
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HELP  WANTED 


_ Display  Advertisiiig 


EXPERIENCED 
LOCAL  DISPLAY 
SOLICITOR 

WITH  mana^rial  ability  for  me¬ 
dium  aize  New  England  daily. 
Must  be  able  to  make  layouts 
and  sell  in  competitive  market. 
Here  is  an  opportunity  for  an  ag¬ 
gressive  man  to  prove  himself 
and  be  advanced  promptly.  State 
age  and  experience.  Box  4140. 
Editor  &  Publisher. 


ADVERTISING  MANAGER — Progres¬ 
sive  Pennsylvania  daily,  15-25,000  cir¬ 
culation  class,  seeks  topnotch,  experi¬ 
enced  display  advertising  manager. 
Excellent  opportunity,  solid  future  for 
right  man.  Write  Box  4120,  Editor  & 
Publisher,  giving  qualifications  and 
salary  desired. 


ADVERTISING  MANAGER 

FOB  Western  Pennsylvania  daily 
newspaper,  13,000  circulation.  Muat 
be  able  to  set  good  example  of  selling, 
copywriting  and  layouts  for  five  man 
staff.  Salary  determined  by  experience 
and  ability.  Bonus.  All  benefits.  Write 
Box  4109,  Editor  &  Publisher. 


DISPLAY  ADVERTISING  SALES¬ 
MAN  must  be  able  to  write  and  sell 
result-producing  retail  copy.  Daily 
newspaper  in  New  Jersey  metropolitan 
area.  Write  stating  age,  experience  and 
salary  expected.  Interview  can  be  ar- 
ranged.  Box  4230.  Editor  &  Publisher, 


EXPERIENCED  display  advertising 
man.  One  who  can  do  layout  and 
copy  work  for  diversified  accounts.  No 
high-pressure,  just  sound,  down-to- 
earth  selling.  Hospitable  city  of  25,- 
000  in  heart  of  Sportsman’s  Paradise. 
Mild  climate!  Send  complete  back¬ 
ground,  references  and  sample  lay¬ 
outs  in  first  letter  to  Advertising 
Manager.  Lewisto.n  Morning  Tribune. 
Lewiston.  Idaho. 


OPEN  on  display  staff  of 
10,000  evening  daily  for  young  mar¬ 
ried  man  preferably  with  college  back¬ 
ground.  If  you’re  inexperienced  or 
have  limited  advertising  experience 
this  is  your  opportunity  to  grow  with 
a  daily  that’s  aggressive  and  well  re¬ 
garded.  Write  in  confidence  to  the 
Display  Advertising  Manager,  The 
Sidney  Daily  News,  Sidney,  Oh io . 

WANTED — Young,  experienced  adver¬ 
tising  manager  salesman  for  unopposed 
Southwestern  weekly,  town  of  4,000. 
Write  qualifications,  salary  expected. 
Box  4233,  Editor  &  Publisher. _ 

WORKING 

ADVERTISING  MANAGER 

SMALL  DAILY,  highly  competitive 
nee^  good  promotional-minded  man 
with  sales  ability.  Ample  reward  for 
proven  results  and  effort. 

ALSO  Staff  Salesman  wanted  to  aug¬ 
ment  present  stock.  Please  state  posi¬ 
tion  applying  for.  salary  expected  and 
experience.  Box  4215,  Editor  &  Pub- 
liBner. 


Editorial 


AMBITIOUS  AND  CONSCIENTIOUS 
sports  and  general  news  reporter  with 
Speed  Graphic  experience.  Interesting 
situation  with  good  advancement 
pros^cts  for  right  man.  Storting  sal¬ 
ary  depends  on  experience.  Beginners 
^nsidered.  Reply  giving  all  details 
Evening  Telegram,  Herkimer,  N.  Y. 


EXPERIENCED  DESK  MAN  for  New 
York  suburban  afternoon  daily.  Prefer 
*0™*  sports  experience.  Box 
j^l^3^_^ditor  &  Publisher. _ 

HAVK  OPENING  for  general  report¬ 
er.  Splendid  community  of  12.000 
population.  Good  future.  Dixon  Eve- 
mng  Telegraph,  Dixon,  Illinoia. _ 

REPORTER — trainee  young  man,  long 
on  t^enito,  short  on  experience  by 
York  news  bureau.  Oapable  typ¬ 
ist.  Box  AlW,  Editor  t  Publisher. 


HELP  WANTED 


Editorial  I 


JOBS 

OPEN 

IMMEDIATELY 

FOR  MEN  snd  women  reporters, 
on  expanding  eastern  daily. 

Experienced  or  Inexperienced. 

5  day,  40  hour  week. 

W'RITE  or  wire  immediately  educa¬ 
tional  and  experience  record  snd 
present  salary.  Box  4039,  Editor  A 
Publisher. 


TEXAS  DALLY  wants  reporter  with 
some  experience  who  has  eye  to  the 
future.  Applicants  from  within  state 
or  Southwest  area  preferred.  Box 
4101,  Editor  &  Publisher. 


ARE  YOU  a  Woman  who  knows  the 
Newspaper  business!  Do  you  like  to 
edit,  guide  a  staff  and  are  you  full  of 
ideas  that  would  make  woman’s  pages 
sparkle?  We’re  looking  for  such  a 
dynamic  leader.  The  pay  is  excellent, 
the  paper  is  big  and  the  opportunity 
is  unlimited.  Box  4200,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


_ Editorial 


REPOKTER,  courthouse  or  city  hall, 
general  news.  West  Virginia  afternoon 
daily  in  coal  field.  Prefer  one  familiar 
with  southern  section.  Starting  salary, 
$60  week.  Box  4204,.  Editor  A  Pub¬ 
lisher. 


THERE  IS  a  very  much  better  than 
average  opportunity  for  advancement 
in  the  position  we  have  to  fill. 

WE  NEED  a  man  about  25,  who  is  a 
fast  typist,  snd  who  has  had  experi¬ 
ence  in  editing  copy,  rewriting  and 
revising  press  releases. 

WE  PUBLISH,  at  Chicago,  weekly 
and  monthly  trade  papers  of  estab¬ 
lished  reputation. 

IMMEDI.\TE  and  future  possibilities 
definitely  good  for  the  qualified  man. 
Write  full  particulars  to  Box  4214, 
Editor  &  Publisher. 


DESK  MAN,  thoroughly  experienced 
daily  routine.  Fast  on  heads  with 
sound  ability  to  evaluate  wire  and 
local  copy.  &me  rewrite;  air  mail  or 
wire  complete  background  and  indi¬ 
cate  salary  expect^.  Editor,  Daily 
Monitor  Leader,  Mount  Clemens. 
Michigan. 


DESKMAN-^VBITER 
GOOD  spot  on  national  publication  for 
“born”  deskman,  who  also  likes  to 
rewrite,  process  news.  Should  be 
speedy,  but  meticulous  and  thought¬ 
ful;  D.  C.  resident  ;  experienced  cov¬ 
ering  Congress,  politics.  State  salary 
requirements.  Write  Box  4222,  Editor 
&  Publisher. 


HOUSE  ORGAN  EDITOR 
RESPONSIBLE  for  publishing  and 
editing  nationwide  company  publica¬ 
tion  for  employes  and  their  families. 
College  degree  in  Journalism  pre¬ 
ferred.  Experience  in  editing,  make¬ 
up,  writing  necessary.  Excellent  bene¬ 
fits,  salary  open.  Location — central 
Wisconsin.  Write  Box  4212,  Editor 
&  Publisher,  giving  complete  informa¬ 
tion  and  salary  expectaticMis. 


MANAGING  EDITOR 
WITH  Administrative  ability,  age 
about  40  who  would  love  friendly 
mid-south  Protestant  co'mmunity  and 
take  active  part  in  social  and  civic 
affairs.  Present  Managing  Editor  re¬ 
turning  to  his  former  home  in  another 
North  Carolina  city.  My  father,  after 
41  years  as  publisher  is  semi-retiring 
because  of  health. 

ONE  of  best  equtoped  plants  in 
Carolinas.  See  E  &  P  Year  Book.  ABC 
circulation  10,500.  Non-union  plant 
and  community.  Delightful  climate  at 
foothills  of  Blue  Ridge.  18,000  popu¬ 
lation,  midway  between  Asheville  and 
Charlotte.  Textile  manufskcturing  and 
highly  developed  agriculture.  Air  con¬ 
ditioned  practically  new  plant.  Good 
salary  open.  H.  L.  Weathers,  Business 
Manager.  Daily  Star,  Shelby,  N.  C. 

NEEDED  NOW,  young  woman  of  year 
or  so  experience  to  complete  women’s 
staff  of  four,  frequent  winner  of  state 
honors  .  .  .  write  details  to  managing 
editor,  Gary  Post  Tribune.  Gary  In¬ 
diana. 


OPENING  NOW,  upstate  New  York 
morning  paper  for  capable  general 
news  reporter.  State  salary,  experience, 
phone.  Box  4239,  Editor  &  Publisher. 


REPORTER-SPORTS  EDITOR.  Young 
man  with  J-school  training.  For  lively 
daily  in  friendly  city  of  8,000.  Oppor¬ 
tunity  to  acquire  experience  in  all 
phases  of  writing  and  editing.  Pre¬ 
decessor  moving  up  after  three  years 
on  job.  Contact  Ken  Postlethwaite, 
Editor,  The  Daily  Mail,  Nevada.  Mo. 

REPORTER,  young  woman,  for  large 
Central  New  Jersey  weekly.  Knowl¬ 
edge  of  and  interest  in  local  and  county 
government  more  important  than  ex¬ 
perience.  Give  background  in  letter. 
Box  4234,  Editor  &  Publisher, 

SPORTS  REPORTER,  also  echools. 
Camera  ability  necessary.  Twin  CHty 
News  Record,  Neenah,  Wisconsin. 


WOMEN’S  DEPARTMENT  —  Want 
able,  young  midwestern  woman  to 
work  on  forward-looking  staff  of  three. 
Must  be  seeking  career  in  field  of 
women’s  news.  Contact  Gene  Thorne, 
E.  Waterloo  (Iowa)  Daily  Courier. 


WOMEN’S  EDITOR  by  Nov.  1.  Write 
Clayton  Darrah,  Managing  Editor. 
Idaho  State  Journal,  Pocatello,  Idaho. 


EXPERIENCED  DESKMAN  for  South¬ 
ern  New  England  Daily;  of  high  stand¬ 
ards  and  excellent  reputation.  Must 
be  able  to  handle  heavy  wire  budget 
or  sit  in  slot.  Only  man  of  high  quali¬ 
fications  need  apply.  Five-day  week. 
Blue  Cross  and  Life  Insurance  pro¬ 
vided  by  company.  Address  Box  4247, 
Editor  &  Publisher. 

Promotion — Public  Relations 

Advertising  Promotion  Man 

AGGRESSIVE  promotion  department 
of  large  metropolitan  newspaper  on 
Eastern  seaboard  needs  man  for  adver¬ 
tising  promotion,  presentations,  re¬ 
search.  Wonderful  opportunity  for 
young  man  with  newspaper  promotion 
experience  who  wants  to  get  ahead. 
Box  4153,  Editor  A  Publisher. 

_ Mechanical _ 

WANTED — Man  to  run  open  engrav¬ 
ing  shop  owned  by  newspaper  but  do¬ 
ing  considerable  commercial  business 
which  needs  enlarging.  Box  3913.  Edi¬ 
tor  A  Publisher. 

WEB  PRESSMAN 
OPPORTUNITY 

FLORIDA  daily  has  opening  for  two 
experienced  men.  Color  experience 
helpful  but  not  required.  Ch>en  shop. 
Hospitalization,  sickness-accident  snd 
life  insurance.  Dost  of  living  bonus, 
and  profit  sharing  bonus,  ^antiful, 
clean  residential  city.  Please  give  age, 
experience.  Box  4020,  Editor  A  Pub¬ 
lisher. 


INSTRUCTION 


Linotype — Printing 


PRESSMEN 

—  Actual  On  The  Job  Instructiw- 
Become  a  proficient  Duplex,  Sou  Ig. 
bed  or  Rotary  Web  press  and  maitu- 
nance  man.  Call  or  write 

SAM  S.  PUNTOLILLO 

311  Lincoln  Avenue,  Lyndhurst  S. ). 

SITUATIONS  WANTED 
Administrative 

BUSINESS  MANAGER 
ADVERTISING  MANAGER 

22  YEAR  record  of  successful  mauK 
ment  on  small  snd  large  paipen  a 
highly  competitive  fields.  Captb',t 
handling  advertising,  news,  ciitilt- 
tion,  production  and  labor  problemi. 

very  conscious  of  the  relatios  d 
costs  to  profits. 

CAN  SECURE  comiplete  cooperalia 
of  department  heads  and  work  vitl 
them  to  increase  production. 

46  YEARS  old,  family.  L'nivenitj 
graduate,  active  in  civic  affairs. 

RESPONSIBILITY  of  job  more  is 
portant  than  salary. 

Inquiries  held  in  strict  confidesn. 
Box  4245,  Editor  A  Publisher. 


MATURE 

NEWSPAPERMAN 

SEEKS  management  job  on  daily  i> 
small  city.  Qualified  for  editor  or  lei- 
eral  manager.  20  years’  newa  iiil 
business  experience.  Age  41.  Ba 
42  32.  Editor  A  Publisher.  _ 


OWNER-PUBLISHER 
DO  YOU  WANT 
FREEDOM  FROM 
DETAIL  and  WORRY? 


COMPOSITOR 

WEEKLY  newspaper  job  shop.  Non- 
nnion.  Good  opportunity.  THE 
BULLETIN,  Pompton  Lakes,  N.  J. 

EXPERIENCED  Composing;  Room 
Foreman  for  1-edition  morning  daily, 
averaging  14.5  pages.  7  Linotypes, 
Ludlow,  TTS  wire  tape  operation.  At¬ 
tractive  western  community  of  28.000. 
Send  fall  details  qualifications,  refer¬ 
ences  to  E.  R.  Flickinger,  Production 
Manager,  Lewiston,  Idaho,  Morning 
Tribune. 


MACHINIST,  South  Bend  (Indiana) 
Tribune.  Journeyman  machinist  for 
steady  work.  Excellent  working  condi¬ 
tions  in  modem,  air-conditioned  shop. 
Liberal  health  and  life  insurance  ben¬ 
efits,  company  paid  pension  plan. 
Union  shop,  38fi  hours.  ’TTS  experi¬ 
ence  helpful  but  not  necessary.  Apply 
Composing  Room  Foremsn  in  jierson 
or  by  letter. 

EDITOR  &  PI 


Here's  A  .  .  . 

GEINERAL  MANAGER.  Assistintu 
Publisher,  or  Business  Manager,  viu 
actual,  unusually  thorough,  prictiei- 
operation  knowledge  of  all  depKi- 
ments,  medium  -  small,  metropo'd*!- 
Aggressive,  seasoned  background: 
ness  manager,  General  Manager,  Pii- 
lisher.  Young  enough  to  have  pl^ 
of  energy  and  enthusiasm,  sesioKt 
enough  (14  years)  to  produce  »  P”*', 
maker.  Can  ahoulder  plenty  of  wrt 
and  give  some  owner-publisher 
dom  from  detail  and  worry.  A 
ness  builder,  capable  of 
directing  and  inspiring  all  depirt- 
ments.  .  , 

AGE  36,  college  graduate,  mirriw. 
excellent  health,  ample  personal 
business  references.  Starting  salsrr  “ 
keeping  with  the  publication  and  ^ 
portunity.  Available  now.  Write, 
I’ll  visit  with  you  at  ray  **R*J*Jl' 
All  communications  treated  in  iwn 
confidence.  Box  4227,  Editor  4  r'"' 
lisher. 


TREASURER,  ASSISTANT  <» 
COMPTROLLER  Offers  20  jeW 
newspaper  and  magazine  pubUUnw 
experience  in  finance,  all  P*'***'^ 
accounting,  taxes,  office  systems, 
its,  purchasing,  insurance  and  peiw 
nel  programs.  Capable  organiser^ 
administrator.  College  education.  0^, 
health,  alert,  industrious, 
personality,  age  43.  Salary  seconw 
to  opportunity.  Available  now. 
4219,  Editor  A  Publisher. 

Arthte— CArtoonfai*  _ 

EDI’TORIAL  CARTOONIST 
JUST  completed  rerplacement  rimtviw 
top  circulation  New  York  daily. 
printed.  Want  future  with  Indep** 
ent  or  Republican  daily.  Veteran,  ^ 
ried,  child  due.  Samples  upon  req*" 
Box  4038,  Editor  A  Publisher.  _ 

LOOKING  FOR  HELP?? 

tour  best  bets  .  •  • 

Check  aU  SituaUons  Wanted  ssi 

EACH  week  ...  or  place  an  id  » 
E  A  P  Help  Wanted  coltunn*. 

B«sult87  You  Betl  I 

r  R  T  r  R  H  F  R  fr.r  nr-tnh#.r  25,  1952 


r.THHmq?rrT 


SEW«PAPER  executive  experi- 
need  in  m«n>K«nient  of  aU  d«part- 
aenU  through  16  years  accounting 
|)Mk|round  with  Metropolitan  daily 
ud  Sunday  publication ;  10  of  which 
hare  been  spent  assisting  in  the  gen* 
trsl  msnsgement.  Available  after  Jan- 
otry  1.  1^53  to  a  newspaper  property 
ieterested  in  securing  the  services  of 
I  Business  Manager  or  General  Man¬ 
lier.  Box  4136,  Editor  &  Publisher. 


available  by  the  first  of  the  year. 
Afe  33,  college  graduate— Business 
Alninistration.  Several  years'  experi- 
nee  in  circulation:  assistant  eircnla- 
tioa  manager  of  medium -sised  paper, 
I  combination  dealer,  and  at  the  pres- 
est  time  city  district  manager  for 
I  large  metropolitan  paper,  l^sire 
pMition  as  circulation  manager  of  a 
■edium-sixed  paper;  assistant  eircnla- 
tkts  manager,  city  or  auburban  circn- 
Iition  manager  of  a  large  paper.  Pres- 
«it  employer  knows  of  ad  and  will 
fire  best  recommendation.  Excellent 
references.  Prefer  the  East.  Box 
4031.  Editor  ft  Publisher. 


XOGENIUSM  Just  a  hard  working, 
labitions  young  fellow  with  degree 
ud  4  years  of  good  advertising, 
ules  promotion  and  circulation  expe- 
rieaee.  Love  to  work  with  kids 
— vsnt  circulation  position  or  com- 
biistion  circulation  and  advertising 
ir  reporting.  Prefer  Ohio  or  Indiana. 
THIS  BEARS  INVESTIGATING. 
Box  4009.  Editor  ft  Publisher. 


CIRCULATION  MANAGER — '10  years' 
nccessful  experience  in  every  phase 
of  circulation.  Thorough  knowledge 
of  Little  Merchant  Plan  and  ABC 
procedures.  Can  take  complete  charge, 
produce  results  and  build  capable 
orfsaiiation.  Age  35,  Married,  Family 
ass,  Prefer  East.  Box  41d5,  Editor  ft 

Publisher. _ 

CIRCUL.ATION  M.VNAGER  —  Able, 
veil  qualified,  seeking  top  spot  where 
rriults  will  provide  commensurate  in¬ 
come  anil  security.  Earnings  now 
ibore  $12,000.  Strictly  confidential. 
Box  4238.  Editor  ft  Publisher. 


Cni0l,L.4TION  MANAGER  16  years' 
experience  small,  medium  to  metro¬ 
politan,  every  phase.  .Sober.  Would 
consider  subhead  on  large.r  paper.  Rec¬ 
ord  on  request.  Box  4243,  Editor  ft 
Publisher. 


OaOULATION  MANAGER,  thorough 
ly  experienced,  no  amateur.  A  proven 
builder  of  circulation  and  revenue. 
Box  4206,  Editor  ft  Publisher. 


TOUNG  man — 17  years'  experuence 
»  all  phases  of  claaaified  from  top 
•“••man  on  daily  to  manager  of 
vsokly.  Withes  Classified  assistant  or 
■•nuger'a  oipiportunity  anywhere. 

Rosenthal,  1667  St.  Johns 
Plso*.  Brooklyn,  New  York,  SLocnm 
*4910. 

Correspondcntg _ 

YORK  CITY  free  lance  re- 

for  out-of-town  newspapers, 
•••••rch,  interviews,  reasonable  rates. 
B«*  4021,  Editor  ft  Publisher. 

nisplay  Advertising 


SITUATIONS  WANTED 


Editorial 


EDITOR.  38,  15  years'  experience 

reporting,  newscasts,  rewrite,  slot, 
seeks  any  suitable  news  room  post. 
Box  4013,  Editor  ft  Publisher. 


EXPERIENCED  NEWSMAN,  40,  col¬ 
lege  degree,  family.  10  years  in  slot. 
Proven  iudgment,  makeup.  Build  ctr- 
culation.  Now  news  editor  medium 
daily.  Can  take  full  charge  medium 
or  small  daily.  Radio.  Substantial 
salary.  Box  4011,  Editor  ft  Publisher. 


IN  1950  THE  WISCONSIN  ALUM¬ 
NUS  magasine  was  a  40-page  8%  s  11 
slick  monthly  with  a  i»aid  circulation 
of  20,000.  It  had  Just  won  a  first 
place  sward  for  Editorial  Achieve¬ 
ment  in  competition  with  alumni  mags 
from  all  over  the  U.S.  and  Canada, 
and  its  editor  got  a  $500  raise.  This 
editor  was  a  one-man  staff  who  wrote 
or  solicited,  rewrote,  edited  and 
laid  out  every  news  or  feature  ar¬ 
ticle  in  the  publication.  I  was  the 
editor.  Then  I  was  drafted;  in  No¬ 
vember  I  will  be  discharged.  If  you 
will  soon  have  a  vacancy  on  a  maga¬ 
zine  in  the  North  Atlantic  states,  let 
me  tell  yon  more,  because  I  want  the 
job.  Sergeant  Dwight  A.  Johnson. 
48th  Engineers  Topographic  Bn,  Fort 
lyeonard  Wood,  Missouri. 


QUALITY  REPORTER,  writer  with 
humor,  insight,  nearly  two  years  on 
big  and  medium  dailies.  B.A.,  Young. 
.-Vrmy  lecturer  on  politics,  psychology. 
Box  4027.  Editor  ft  Publisher. 


DEPENDABLE  GIRL  REPORTER. 
25,  seeks  general  reporting,  features 
si>ot,  small  or  medium  daily.  Prefer 
Midwest.  Over  two  years'  experience 
society,  general  reporting,  on  weekly, 
daily  papers.  Journalism  B.S.  Good 
references.  Single.  Now  employed.  Box 
4111.  Editor  ft  Publisher. _ 

DESKMAN  —  Assistant  In  suburban 
slot  metropolitan  daily,  now  employed. 
14  years'  experience.  5  on  desk.  BHair 
for  light  touch.  Fast,  accurate.  Seeks 
permanent  pocition  with  future  PM 
daily  northeast.  Minimum  $110.  Mar¬ 
ried,  38.  Box  4112,  Editor  ft  Pub¬ 
lisher. 


EDITOR-DESKMAN 

NOW  EMPLOYED.  Past,  capable, 
imaginative,  production-wise ;  bright 
makeup,  photo  layout.  Competent 
writer,  16  years'  experience  rewrite, 
all  beats  East  Coast  dailies.  Age  35, 
married  vet,  sober,  no  floater.  Seek 
challenging  position,  good  future. 
Best  references.  Available  2  weeks. 
Box  4134.  Editor  ft  Publisher. 


EDITORIAL  ASSIGNMENT  in  South¬ 
ern  California  for  business  news-fea¬ 
ture  writer.  Reaigning  after  3  years 
(2ii  Los  Angeles  Bureau— 6  months 
New  York  headquarters)  with  pub¬ 
lishers  of  large  National  trade  newna- 
pers  Mid-November  to  return  to  Los 
Angeles  permanently.  27,  Joumalisra 
grad.  Box  4145.  Editor  ft  Publisher. 


FORMER  EDITOR  of  best-in-state 
weekly,  now  service  free  after  recall 
tour,  seeks  iiosition  as  managing  edi¬ 
tor  of  large  weekly,  small  daily,  with 
view  toward  eventual  ownership.  Prise 
winner  in  all  phases  of  weekly  opera¬ 
tion;  sport*,  news  editor  small  dailies; 
Army  and  civilian  public  relations. 
College  graduate,  married,  32.  Avail¬ 
able  after  December  1.  Box  4104,  Edi¬ 
tor  ft  Publisher. 


''AX,29  YEAB.S.  single,  new  car.  2 

I'tr*'  college.  2'/.  yerrs  as  sdvertis-  *“”'*‘07- 

minag-r,  3  yearj  as  display  s.iles-  PoHtical  Science.  Speak  French 

;*"•  F.arning  $90  week  on  paimr  general  knowledge  European  af- 

'’•000  circulation.  Desire  job  as  ad-  '“T* 

^'fining  manager  for  paper  15,000  rel^aU,  ^rt  wher- 

''"nlstion  up,  or  salesman  for  larger 

’«*|ipap..r  200.000  circulation.  Pre-  *1*3.  Editor  ft  Publisher. _ 

MANAGING  EDITOR  found  dead  end 
area.  Box  4223,  Editor  ft  on  small  daily,  seeks  spot  on  large 

i  fifkilv  nnfrwkrf.iinif.v  fA  ikdlvftnisA 


-  Editorial _ 

TIME  ghostwriting,  editing, 
Cf?*J^^ing.  30  years'  experience. 


jiyTON  REISER,  15  Forrest  Drive, 
W^ser,  New  York.  Telephone 
*j*»By  22-7740 


daily  with  opportunity  to  advance. 
His  5)^  years'  experience  includes 
I’A  years  in  present  position.  3)4 
years  as  reporter  and  rexvrite  man 
and  one-half  year  a*  editor  of  weekly. 
Vet.  College  grad.  Box  4118,  Editor 
ft  Publisher. 


BUiaaTM.Tyin  xeiepnone  |  REPORTER  seeks  opportunity  dally 

Slug  _ i  — vicinity  New  York.  6  months'  expe- 

REPORTER,  rsiwrite  man.  8  rience  reporter,  wire-editor  Southwest 
iTv  .  <iaily  experience,  all  beats.  — B.A.,  25,  single,  draft-exempt.  Start 
a’nIlVi  ®--'-  ^0*  4150,  Editor  at  once.  Box  4137,  Editor  ft  Pub- 

Alisher.  I  Usher. 

^^'^ITOR  &  PUBLISHER  for  October  25,  1952 


SITUATIONS  WANTED 


_  Etiitorial  I 


MANAGING  EDITORS:  YOU  WANT 
A  MAN  who  is  young,  experienced, 
•^•rsatile,  accurate,  industrious.  Only 
30  but  10  years'  experience  on  Mid¬ 
west  dailies  of  100,000  as  reporter, 
editor,  rewrite  man.  Seeking  job  with 
future.  Go  anywhere.  B.A.  Draft- 
exempt.  Car.  Box  4110,  Editor  ft  Pub¬ 
lisher. 


SPORTS  LOVER  with  sound  news, 
executive  training  seeks  sports  spot 
with  future  on  growing  daily,  radio. 
Has  handled  all  sports,  daily  column, 
staff  direction,  layout,  organisation  in 
career  which  includes  sports  editor. 
Westchester  daily;  news  and  sport* 
editor,  southern  daily;  managing  edi¬ 
tor,  prise-winning  weekly;  Army  and 
civilian  pnbUc  relations.  Married,  32. 
will  accept  position  anywhere  in  U.S. 
Completing  Army  recall  tour,  service- 
free  for  future.  Box  4105.  Editor  ft 
Publisher, _ _ 

WANTS  MATE.  Sports  editor  with 
future  seeks  sports  job  similarly  in¬ 
clined.  Four  years'  experience  daily, 
college  grad,  married,  family,  ^x 
4131,  Editor  ft  Publisher. 


WRITER,  girl,  with  journalism  degree 
topped  by  7  years'  pubUc  relations, 
news  experience,  wants  United  States 
job  to  come  home  to  after  3)4  years 
in  Latin  America.  Box  4117,  Editor 
ft  Publisher. _ 

YOUR  PAPER  lacking  something) 
Write  to  me  at  Box  4043,  Editor  ft 
Publisher,  and  I  will  give  yon  address 
to  which  you  can  send  week's  editions 
for  free  analysis.  If  you  like  my  ideas, 
we  can  talk  about  job  as  managing 
editor.  Probably  I  can  raise  quality, 
lower  cost. _ 

.\-l  COPYREADER-Picture  Editor,  20 
years  all  desks.  Now  metropolitan 
Midwest.  Sharp,  sober,  married,  39. 
Will  produce  or  quit.  Available  No¬ 
vember.  If  yon  have  a  picture  editing 
problem,  let  me  tackle  it.  Box  4210, 
Editor  ft  Publisher. _ 

ABLE,  dependable  deskman,  reporter. 
Nine  years'  experience  leading  daily, 
.AP.  all  beats,  desk,  wire,  camera, 
darkroom.  Topflight  reputation.  Active 
community  life.  Journalism  AB,  36. 
veteran,  married.  Now  employed.  Mid¬ 
west,  Southwest.  Mountain  States 
only.  Write  Box  4213,  Editor  ft  Pub¬ 
lisher. 


ANXIOUSI 

AMBITIOUS,  mature  married  man 
anxious  to  land  a  challenging  position 
preferably  in  the  East. 

I  AM  qualified  for  any  capacity:  vet, 
honor  student,  B.A.  English,  with  a 
diversified  background,  including 
weekly  newspaper  experience :  by-line 
sports  columnist,  features,  reporting, 
page  makeup,  heads,  rewrite.  Box 
4244.  Editor  ft  Publisher. 


EDITOR,  30,  prize-winning  New  Jer¬ 
sey  suburban  weekly,  seeks  change 
to  similar  post  or  daily.  Columbia 
Journalism  grad  with  5  years'  daily 
and  network  radio  experience.  Com¬ 
munity-minded,  likes  people.  Here  3 
years.  Can  boast  75%  circuBation 
climb.  Box  4207,  Editor  ft  Publisher. 
EXPERIENOEDemployedcity  and  wire 
news  deskman  seeks  change  to  larger 
city  daily  for  tietter  opportunities  and 
conditions.  Address  Box  4225.  Editor 

ft  Publisher. _ 

GENERAL  REPORTER  -  PHOTOGRA¬ 
PHER.  Experience — top  paper.  Clip¬ 
pings.  samples,  editorial  references 
will  do  the  talking.  Choice;  South¬ 
west.  Box  4218,  Editor  &  Publisher. 
KOREA  ASSIGNMENTS  sought  by 
experienced  young  reporter,  reserve 
Army  officer.  Finest  references.  Box 
4220.  Editor  ft  Publisher. 

LURED  AWAY  BY 
PUBLIC  RELATIONS  $  $  $ 
EXPERIENCED  (18  years)  newsman 
wants  to  return  as  managing,  news 
or  city  editor.  Highest  references. 

Box  4236.  Editor  ft  Publisher. _ 

NEWS  EDITOR  —  employed  seeks 
desk,  rewrite  or  makeup  spot  after¬ 
noon  paper,  preferably  Florida.  Expe¬ 
rienced  ;  top  references.  Box  4229. 

Editor  ft  Publisher. _ 

WILL  free  lance  features,  articles  for 
any  media.  Now  editor.  New  York  with 
large  business  daily.  Know  editors. 
Box  4202,  Editor  ft  Publisher. 


SITUATIONS  WANTED 


Editorial 


MR.  PUBLISHER 

DO  you  really  want  a  forceful, 
thought  provoking  editorial  page) 
Prize-winning  liberal  editor, 
who  knows  W<ashington,  Europe. 
Box,  4221,  Editor  ft  Publisher. 


REPORTER  with  medium,  small  daily, 
weekly  experience.  Journalism  Grad. 
All  Bests,  some  desk.  Prefer  East. 
Box  4235,  Editor  ft  Publisher. _ 

REPORTER,  with  2)4  years  on  daily, 
in  job  without  future,  seeks  place 
where  he  can  advance;  general  assign¬ 
ment,  public  relations.  Married.  27, 
veteran.  Box  4205,  Editor  ft  Publisher. 

REPORTER,  year  on  larpe  daily 
wants  job  in  medium  sized  city.  Jour¬ 
nalism  graduate.  Box  4224,  Editor  ft 
Publisher. _ 

SPORTS  EDITOR-WRITER  OF  EAST¬ 
ERN  DAILIES  is  leaving  job  because 
of  excess  night  work.  Fast,  accurate 
lively  copy.  Good  feature  writer  and 
reporter.  Excellent  references.  Have 
car,  willing  to  travel;  prefer  East  or 
Midwest.  College  grad,  vet.  single,  26. 
Box  4216,  Editor  ft  Publisher^ _ 


TO  WASHINGTON 
OORRESPONDENTS 
NEED  A  GAL  FRIDAY)  Young  news¬ 
paperwoman  now  living  Washington, 
D.  C.  seeks  job  as  secretary/ personal 
assistant.  Eight  years  staffer  England 
and  U.  S.  Foreign  and  women’s  fea- 
tures.  Box  4228.  Editor  ft  Publisher. 

TOPNOTOH  EDITOR  who  worked  up¬ 
ward  from  extensive  reporting.  I  am 
on  one  of  Midwest’s  largest  papers 
and  want  to  return  to  New  England 
for  family  reasons.  Reliable,  sober, 
bright  editing  with  flair  for  pictorial 
journalism.  Also  excellent  w-riter.  Un¬ 
der  40.  Promise  loyalty  for  chance 
to  produce.  Not  afraid  to  work.  Box 
4211,  Editor  ft  Publisher. _ 

WOMAN,  35,  seeks  Midwest  weekly 
to  love  and  slave  for.  Sparkling  lay¬ 
out,  writing,  personality  have  built 
two  prize  papers.  Box  4240,  Editor  ft 
Publisher.  _ _ 


YOUNG  NEWS  EDITOR 
AT  bis  peak  on  an  under-25,000  daily, 
wants  responsible  work  with  a  future 
on  medium  or  metropolitan  newspaper. 
5)4  years  experience  reporting  all 
beats,  features,  now  supervising  staff 
of  15,  quadrupling  in  brass  as  news, 
city,  make-up  and  picture  editor.  Pre¬ 
fer  Eastern  seaboard  but  will  travel  if 
opportunity  is  there.  Box  4209.  Editor 
ft  Publisher.  _ 


EX-WAR  Correspondent — iSportsdea- 
ture  writer,  18  years’  top  experience, 
seeks  job  growing  paiper — public  rela¬ 
tions  firm.  Written  for  top  magazines, 
radio  script,  commentary,  best  pub¬ 
licity  copy.  Single,  38,  free  travel, 
best  references^-contacts.  Box  4‘246, 
Editor  ft  Publisher, 


Promotioii — Public  Relations 


WEEKLY  EDITOR,  veteran,  24.  Jour¬ 
nalism  grad,  with  photography 
ground  seeks  position  on  daily.  WUI 
consider  advertising  said  public  rela¬ 
tions  openings.  Eastern  seaboard  pre- 
ferred.  Box  4106.  Editor  ft  Publisher. 

ANCHOR  MAN  on  one  of  country’s 
most  respected  public  relations  teams 
seeks  greener  (the  folding  Rre^) 
pastures.  18  years’  newspaper,  PR 
experience.  Top  references.  Box  4237. 
Editor  ft  Publisher. _ _ 

AVAILABLE:  Exceptional  woman 

writer,  strong  background  editorial 
campaigns,  public  relations,  special 
promotions.  Design  literature.  Box 

4241,  Editor  ft  Publisher. _ _ 

NEWSMAN,  26,  veteran,  PH.B.  in 
journalism,  15  months  on  award-win¬ 
ning  Midwestern  daily.  Reporting, 
feature  and  editorial  writing,  editing, 
makeup,  photography  experience.  I^- 
sires  permanent  position  in  industrial 
relations  field,  but  will  consider  oth¬ 
ers.  Box  4208,  Editor  ft  Publisher, 

PUBLIC  RELATIONS  ASSIST.\NT. 
Young  man,  creative  thinker,  analyti¬ 
cal  with  high  degree  of  intuition  and 
imagination.  Excellent  personality, 
broad  cultural  background.  Experience 
in  public  relations  and  publicity.  Box 

4242,  Editor  ft  Publisher. 


63. 


Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

How  does  a  reporter  measure  a  i 
large  outdoor  crowd?  When  you  i 
read  in  your  newspaper  that  i 
'*25,000  people,”  or  any  other  fig-  ' 
ure,  were  present  do  you  wonder 
how  the  reporter  got  that  figure  i 
and  how  accurate  it  might  be?  i 

The  campaigning  of  several  i 
Presidential  candidates  this  Fall  ' 
makes  the  subject  timely.  We  saw 
one  newspaper  that  reported  Gov.  i 
Stevenson  had  been  received  by  a 
large  crowd  at  a  West  Coast  air-  ' 
port  but  had  traveled  almost  un-  ' 
noticed  through  the  city  to  his 
hotel.  Another  newspaper  reported 
he  had  ridden  through  a  ticker 
tape  reception  in  the  city  streets. 
One  or  the  other  was  correct,  or 
the  truth  was  somewhere  in  the 
middle. 

But  getting  back  to  counting 
heads  in  a  crowd,  Philip  W.  Por¬ 
ter  of  the  Cleveland  Plain  Dealer 
last  week  discussed  the  difficulties 
of  getting  the  true  facts. 

It  was  Thursday  afternoon 
when  President  Truman  arrived 
in  Cleveland  and  spoke  in  the 
square  in  front  of  the  Terminal 
entrance.  Mr.  Porter  reports  that 
the  city  traffic  commissioner  es¬ 
timated  the  crowd  at  25,000.  The 
P-D  carried  the  figure  with  attri¬ 
bution  to  the  commissioner. 

The  Democratic  county  chair¬ 
man  announced  the  crowd  num¬ 
bered  55,000.  “A  Democratic- 
minded  newspaperman  who  was 
there  figured  it  at  15,000,  big 
enough  to  overflow  public  ball;  a 
bitter-end  Republican  writer,  who 
was  also  there,  said  it  was  5,000, 
and  quoted  as  authority  a  Dem¬ 
ocratic  county  official,  who  na¬ 
turally  was  there,”  Mr.  Porter 
wrote. 

He  thought  the  figure,  “muster¬ 
ing  all  the  charity  in  my  soul,” 
would  be  under  10,000,  and  he 
noted  that  advance  guesses  by 
other  papers,  which  went  to  press 
before  the  event  took  place,  were 
between  35,000  and  40,000. 

“I  don’t  profess  to  know 
whether  big  or  little  crowds  or 
their  responses  mean  anything,” 
Mr.  Porter  continued.  “But  one 
thing  I  do  know — police  estimates 
of  crowds  the  country  over  are 
habitually  about  twice  too  high, 
just  as  their  estimates  of  theft  loss 
are  habitually  low.  The  cops 
would  rather  err  on  the  large  side 
about  crowds,  for  it  pleases  the 
reporters  (and  usually  the  admin¬ 
istration)  and  makes  it  look  as  if 
the  police  had  quite  a  job  hand¬ 
ling  a  big  one. 

“I  also  know  that  most  report¬ 
ers  on  a  campaign  train  don’t  have 
time  to  do  much  double-checking 
and  usually  ask  some  local  re¬ 
porter  what  the  police  guess.  They 
pick  a  figure  and  release  it  quick¬ 
ly  and  on  to  the  next  whistle 
stop.  I  suspect  outdoor  crowd  es¬ 
timates  for  all  the  performers  all 


over  the  country  are  inflated.  An 
indoor  crowd  can  be  measured  by 
the  seats  available;  but  guesswork 
is  necessary  on  standing  room.” 

Description  of  a  crowd  is  an 
integral  part  of  the  story  for  most 
readers.  So  we  will  probably  con¬ 
tinue  to  have  crowd  estimates  in 
our  news  stories.  Mr.  Porter  has 
highlighted  the  difficulties  of  ar¬ 
riving  at  the  right  figure.  But  has 
anyone  a  fool  proof  method  of 
counting  heads  in  a  crowd  of  sev¬ 
eral  thousand? 

♦  ♦  ♦ 

We’ve  commented  before  on  the 
daily  prayer — “Moment  of  Medi¬ 
tation” — prepared  by  Oxie  Reich- 
ler,  editor  of  the  Yonkers  (N.  Y.) 
Herald-Statesman,  for  nearly  1 1 
years  and  now  carried  in  a  dozen 
newspajjers. 

He  has  prepared  some  for  re¬ 
lease  before  and  after  Election 
Day  that  might  interest  newspaper 
editors.  We  quote  them  here: 

For  Monday,  Nov.  3: — On  the 
eve  of  this  momentous  election, 
dear  Father  of  us  all,  I  pray  for 
the  wisdom  to  choose  what  is  best 
for  my  country.  Under  our  blessed 
democratic  system,  the  opportunity 
and  the  implementation  are  given 
to  me  to  exercise  great  power, 
serving  no  selfish  purpose  but 
acting  only  in  accord  with  Your 
Purpose  in  highest  principle.  “And 
the  Lord  said  unto  him,  ‘What  is 
that  in  thine  hand?’  And  he  said, 
‘.A  rod.’  ”  May  I  recognize  the 
power  of  my  “rod”  at  the  ballot 
box,  and  use  it  with  all  the  grace 
and  the  foresight  that  I  can 
muster. 

For  Tuesday,  Nov.  4: — Foun¬ 
tain  of  all  wisdom:  On  this  day 
of  national  elections,  guide  and 
direct  the  minds  of  all  those  who 
are  streaming  to  the  polls  that 
they  may  choose  wisely  and  well, 
insisting  upon  the  choice  of  the 
fittest  persons  for  public  office  at 
all  levels,  from  national  to  local. 
Grant  that,  in  the  exercise  of 
their  choices,  they  may  promote 
Your  glory  and  the  welfare  of  our 
nation  and  our  community. 

For  Wednesday,  Nov.  5: — Now 
that  the  elections  are  over  and 
gone,  dear  Father  omnipotent, 
guide  our  leaders  in  their  duties 
and  responsibilities.  Endow  them 
with  strength  and  wisdom,  with 
high  judgment  and  with  a  spirit  of 
selfless  service,  great  enough  to 
move  with  confidence  and  bold¬ 
ness,  yet  humble  enough  to  seek 
Your  help  and  Your  blessing. 
Pour  forth  Your  blessed  balm  to 
close  and  heal  the  wounds  of 
campaigning,  to  erase  the  mem¬ 
ory  of  bitterness  and  of  temporary 
ill-will.  Unite  all  Americans,  of 
whatever  political  faith,  to  a  com¬ 
mon  purpose,  in  strict  accord  with 
the  democratic  process. 

We  are  told  that  any  newspaper 
can  use  these  at  election  time. 


E  &  P  CALENDAR 

Oct.  26-28 — ^New  York  State 
Advertising  Managers  Associa¬ 
tion,  meeting.  Hotel  Utica, 
Utica,  N.  Y. 

Oct.  26-29  —  -Institute  of 
Newspaper  Controllers,  fifth 
annual  meeting,  Mayo  Hotel, 
Tulsa,  Okla. 

Oct.  27 — New  England  Ad¬ 
vertising  Executives  meeting, 
Parker  House,  Boston. 

Nov.  9-11  —  Texas  Circula¬ 
tion  Managers  Association,  38th 
annual  convention.  Rice  Hotel, 
Houston. 

Nov.  12-15 — Associated  Press 
Managing  Editors,  annual  meet¬ 
ing,  Hotel  Sheraton-Plaza,  Bos¬ 
ton. 

Nov.  13-15  —  National  Edi¬ 
torial  Association,  Fall  meeting, 
Edgewater  Beach  Hotel,  Chi¬ 
cago. 

Nov.  16-18 — National  News¬ 
paper  Promotion  Association, 
Central  Region  meeting,  Dcsh- 
ler-Wallick  Hotel,  Columbus. 

Nov.  17-18 — National  News¬ 
paper  Promotion  Association, 
Pacific  Coast  section,  annual 
conference.  Hotel  Ambassador, 
Los  Angeles. 

Nov.  19-22 — National  Con¬ 
ference  of  Editorial  Writers, 
convention.  Brown  Palace  Ho¬ 
tel,  Denver,  Colo. 

Nov.  20-22 — Southern  News¬ 
paper  Publishers  Assn.,  conven¬ 
tion,  Greenbrier  Hotel,  White 
Sulphur  Springs,  W.  Va. 

Nov.  20-22  —  Sigma  Delta 
Chi,  33  rd  national  convention. 
Cosmopolitan  Hotel,  Denver. 

Companion  Paper 
For  Editor's  Rival 

Lexington,  Ky.  —  While  the 
Herald  supports  the  candidacy  of 
its  editor,  Thomas  R.  Underwood, 
for  election  to  the  U.  S.  Senate 
on  the  Democratic  ticket,  the 
Leader  is  rooting  for  the  Repub¬ 
lican,  John  Sherman  Cooper. 

Both  papers  are  under  the  same 
ownership  and  are  published  in 
the  same  building.  They  remain 
neutral  on  Sunday,  when  they 
combine  as  the  Herald-Leader. 
Their  general  manager,  Fred  B. 
Wachs,  is  a  fund-raiser  for  the 
Eisenhower  campaign. 


Editor  Tells  Utilities 
To  Step  Up  Campaign 

The  editor  of  the  Indianapok 
(Ind.)  Star  told  representatives  o( 
advertising  and  public  relations 
departments  in  17  Midwesten 
utility  companies  that  their  indus¬ 
try  ought  to  step  up  its  campaign 
to  “Get  the  facts  on  private  versus 
public  ownership  to  the  public. 

James  A.  Stuart  addressed  hit 
remarks  to  the  representatives  in 
conference  at  Erench  Lick  Springt 
Hotel.  The  utility  people  were  ail 
members  of  Region  Four  of  the 
Public  Utilities  Advertising  Asso¬ 
ciation. 

Mr.  Stuart  told  the  group  thi 
suggestion  had  come  to  him  from 
a  financial  editor,  and  added; 

“You  are  a  target  of  political 
seers  who  would  defy  the  law 
of  economics.  However,  there  are 
many  who  recognize  you  as  hon 
estly  trying  to  give  the  public 
more  than  its  money’s  worth 
You  have  got  to  be  on  your  toes 

“While  you  have  already  taken 
some  steps  in  the  right  direction 
you  should  increase  your  efforts. 
■ 

ANPA  Newspaperboy 
Committee  Named 

Howard  W.  Stodghill,  Phila 
delphia  (Pa.)  Bulletin,  continiKs 
as  chairman  of  the  ANPA  News 
paperboy  Committee  in  assign 
ments  made  this  week  by  Presideni 
Charles  F.  McCahill. 

Other  members  are:  J.  M 
Blalock,  Columbia  (S.  C.)  Stau 
and  Record;  J.  M.  Bunting.  Bloom 
ington  (Ill.)  Pantograph;  Jack  E 
Calvin,  Houston  (Tex.)  /’o.st;  Earl 
R.  Chapman,  Grand  Rapim 
(Mich.)  Press;  John  C.  Council. 
Tampa  (Fla.)  Tribune;  James  H 
Gorman,  Gannett  Newspapers; 

Also  J.  A.  Grant.  Seattle 
(Wash.)  Times;  Verne  E.  Jo} 
Centralia  (Ill.)  Sentinel;  J.  ^ 
Kenney,  Hearst  Newspapers;  Wil 
liam  F.  Lucey,  Lawrence  (Mass.l 
Eagle  and  Tribune;  Ray  Marx 
Los  Angeles  (Calif.)  Times;  L. ''' 
McFetridge,  Tulsa  (Okla.)  World: 
C.  D.  O’Rourke,  Cleveland  (Ohio) 
Press;  and  Joyce  A.  Swan.  Min 
neapolis  (Minn.)  Star  and  Trib 
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HOW  DOES  THE  POWER  GET  INTO  THE  BOMB  ? 

Uranium  itself  isn’t  enough.  Preparing  it  for  the  bomb’s  A-power  takes  vast  quantities  of 
electric  power.  So  do  the  planes,  tanks  and  other  huge  Defense  production  jobs.  On 
top  of  this,  homes,  farms  and  businesses  are  using  twice  as  much  electricity  as  before 
World  War  II.  Will  the  electric  companies  develop  enough  power?  The  answer  is  YES! 


As  iniieli  eleelrir  power  as  Detroit  uses 
will  he  needed  by  one  A-boinh  factory  now  near¬ 
ing  completion.  Another  new  A-boinb  projt*ct  will 
use  twice  that  nuicb.  Klectric  light  and  power 
companies  are  now  building  a  giant  power  plant 
for  one  of  tlmse.  and  are  read)  to  build  a  plant  for 
the  other  —  faster  than  the  federal  government 
could  —  anti  n  ilhoul  a  cent  of  your  taxes! 


New  plants  double  U.  S.  power.  The  map  pin¬ 
points  the  new  electric  power  plants  and  plant 
additions  built  bv  the  nation’s  electric  companies 
just  since  World  War  II.  They  give  each  American 
luice  as  much  electricity  as  he  had  then.  In  spite 
of  this,  the  people  pushing  for  socialimi  electricity 
still  talk  “power  shortages”  as  an  excuse  for  get¬ 
ting  government  deeper  into  the  electric  business. 


A-bomb  test  at  Frenchman’s  Flat,  Nevada 


Battlefield  in  the  struggle  against  soeialism.  On  the  ’Niagara 
Ri\er,  five  local  electric  companies  are  ready  to  build  a  big  new 
plant  to  develop  additional  electric  power.  But  the  job  is  being 
held  up  bv  those  who  want  government  to  build  the  plant  — e\cm 
though  that  would  cost  Americans  8350  million  in  taxes.  Similar 
dela\s  hold  up  new  power  at  Hell’s  Canyon,  Idaho.  Roanoke  Rapids, 
N.  C..  and  Kings  River,  ('alif.  —  wasting  time,  money  and  power. 
America’s  electric  companies  can  provide  this  power  —  w  ithout  one 
cent  »)f  tax  monev  —  and  n  ilhoul  the  threat  of  government  monopoly 
or  socialism! 


These  facts  are  heartening  proof  that  the  experience  and  sound  business  management 
of  the  country’s  hundreds  of  electric  companies  are  ready  and  able  to  meet  the 
nation’s  biggest  power  needs.  America’s  ELECTRIC  LIGHT  AND  POWER  COMPANIES*. 

^  ♦A/omti  on  fqu9tf  from  fhit  magazine 

meet  CORLISS  ARCHER”— ABC  — Fridays  — 9:30  P.  M.,  Eastern  Time. 
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More  than  ever  before  . .  .You’ll  want  to  cover 


One  of  the  major  markets  of  the  nation 


/\^ 


HERE  ARE  THE  REASONS: 


Represented 
nationally  by  General 
Advertising  Department, 
Scripps-Howard 
Newspapers,  and  Texas 
Daily  Press  League,  Inc. 
Offices  in  all  principal  cities. 


1952 

1940 

%  GAIN 

Retail  Sales 

$500,382,000 

$129,096,000 

288% 

Food  Sales 

110,976,000 

23,582,000 

370% 

Drug  Sales 

17,397,000 

5,089,000 

242% 

Per  Capita  Income 

1,195 

552 

116% 

Family  Income 

4,552 

1,918 

137% 

Population 

524,900 

369,013 

42% 

Families 

137,800 

109,758 

26% 

Cover  this  one-half  billion  dollar 
retail  market  with  El  Paso’s 
two  separate  and  distinct  newspapers 


El  Paso  Herald -Post 

A  Scrippt-Howard  Newspaper 
EVENING 


rovE^ 

B5,0( 

^DAILtj 


!Ei  ]^aso  (ZTtmes 

An  Independent  Newspaper 
MORNING  and  SUNDAY 


ONE  LOW  RATE  — BUYS  BOTH! 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK  WorU-T.ftgrom  S  The  Sun  COLUMBUS . Citizen 

CLEVELAND . Pntt  CINaNNATI . Poll 

PITTSBURGH . Press  KENTUCKY . Post 

SAN  FRANQSCO . News  Covingfon  edition,  Cincinnati  Post 

INDIANAPOLIS . Times  KNOXVILLE  ....  News-Sentinel 

Oanerol  Advartleing  Dapartmant.  330  Park  Avanua.  Naw  Tark  City 


DENVER . RocLr  Min.  Nows  iVANSVILLB . Ness 

BIRMINGHAM  ....  Post-Herald  HOUSTON . Pn* 

MEMPHIS . Pr-ss-ScimUar  PORT  WORTH . Nem 

MEMPHIS  .  .  .  Commerr'-il  Appeal  ALBUQUERQUE . Tribees 

WASHINGTON . News  U  PASO . Herald-PNl 

Chlcaga  San  Pronclica  DatraM  Cincinnati  PhUaAalphia  0^** 


Print>Hl  .n  U.  S.  A. 


